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Your	Business	Here
Reporting	Period:	October	1	-	31,	2017

Executive	Summary

SEO/Website	Traffic:	Your	traffic	here.

Website	Data:	Your	metrics	here.

Keyword	Rankings:	Overall	information.

Google	Rank	Change:	Monthly	rank	movements.

Bing	Rank	Change:	Monthly	rank	movements.

Strategy:	What	we're	trying	to	accomplish

Accomplished	in	September:	Everything	we	did	over	the	past	month.

Planned	for	October:	What	we're	going	to	do	next	month!

This	is	Your	Business's	internet	marketing	report.	If	you	have	questions	or	comments,	contact	us	at	any	time.	We	live,	breathe,	and	love	all

things	digital	marketing	so	go	ahead	-	ask	us	anything!	Your	success	matters	to	us.

Report	Date:

Account	Executive:

Contact:
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Monthly	Performance	Overview

Here,	we	discuss	your	users	-	how	many	sessions	your	website	recieved,	and	how	they	engaged.

Example:	Last	month,	there	were	9,325	sessions	from	6,800	users.	Our	bounce	rate	has	lowered	and	our	average	session

duration	has	increased.	We	have	improved	our	user	engagement	this	month.

SESSIONS

9,325
15.85%

10,803
USERS

6,800
14.81%

7,807
PAGE	VIEWS

68,013
17.74%

80,081

AVG	SESSION
DURATION(HH:MM:SS)

00:02:58
8.00%

00:03:13
BOUNCE	RATE	(%)

0.90%
-0.19%

0.71%

ORGANIC	SEARCHES

3,512
10.48%

3,880

Monthly	Website	Visits	-	October	1,	2016	to	January	31,	2017
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Google	Rankings

You'll	learn	how	your	keywords	performed	in	the	prior	month.	A	spreadsheet	will	be	attached	with	full	details.

Example:	Your	Google	keyword	rankings	went	up	+29	ranks,	and	now	have	a	cumulative	keyword	rank	of	+1520.	30	out	of

the	35	keywords	are	ranking	on	the	first	page	of	search	results	and	16	are	ranked	#1.
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Landing	Page	Performance

What	pages	of	your	website	are	performing	well?	Which	ones	aren't?	You'll	recieve	that	information	here.

Sessions Bounce	rate	(%) Page	Views/Session Avg	Session	Duration(hh:mm:ss)

/bar-building-resources/standard-bar-dimensions-specifications/ 2,621 0.65 4.24 00:01:40

/product/br-475-bar-rail/ 2,408 0.29 7.49 00:02:59

/ 870 2.99 12.96 00:06:13

/product-category/hardwoods-bar-rail/ 766 0.26 11.94 00:05:16

/product/bar-top-kits/ 639 0.31 7.03 00:02:48

/bar-building-resources/bar-top-dimensions/ 438 0.23 6.63 00:02:06

/product/br-158-bar-rail/ 307 0.00 4.02 00:00:47

/bar-building-resources/ 287 0.00 8.30 00:03:23

/product/bar-front-fluted-columns-corners/ 283 0.35 4.49 00:01:13

/bar-building-resources/hardwood-bar-rails/ 260 0.00 11.32 00:06:49

/product/br-475-radius-corners/ 155 0.65 5.40 00:01:37

/product/br-550-bar-rail/ 128 0.00 7.08 00:03:20

/hardwood-slabs/ 126 1.59 7.60 00:03:05

/cart-2/ 116 0.00 13.21 00:07:51

/product-category/bar-front-parts/ 110 0.00 8.43 00:02:15

/product/inside-edge-trim/ 93 0.00 8.71 00:04:00

/bar-building-resources/finished-bar-gallery/ 92 0.00 9.66 00:04:50

/product/bar-front-trim-kit/ 79 0.00 9.35 00:03:32

/product-category/bar-top-parts/ 69 0.00 16.28 00:06:43

/product/br450-bar-rail/ 58 3.45 4.33 00:02:53
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Traffic	Share	and	Sources	-	Google,	Bing,	Direct,	PPC

How	do	your	users	find	you?	Email,	SMM,	PPC,	SEO?

Example:	Last	month,	over	half	of	your	users	arrived	from	organic	channels.	Through	our	SEO	efforts,	we	have	been	able	to

maintain	a	high	number	of	Google	users.

Share	of	Traffic	from	Organic,	Direct,	PPC,	and	Referral
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User	Information

Where	do	your	users	come	from?	What	devices	do	they	use?

Example:	As	seen	in	the	image	below,	your	website	users	arrive	from	the	big	cities	-	Chicago,	New	York,	Washington	DC,

Houston,	and	Dallas.	Your	users	arrive	using	a	mobile	phone	and	desktop	fairly	evenly.
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Got	Questions?

Reach	out	to	our	team	using	the	method	that	YOU	prefer	-	we're	here	for	you!

Call:	301-663-6000	


