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Your Business Here

Reporting Period: October 1 - 31,2017

Executive Summary

SEO/Website Traffic: Your traffic here.

Website Data: Your metrics here.

Keyword Rankings: Overall information.
Google Rank Change: Monthly rank movements.

Bing Rank Change: Monthly rank movements.

Strategy: What we're trying to accomplish
Accomplished in September: Everything we did over the past month.

Planned for October: What we're going to do next month!

This is Your Business's internet marketing report. If you have questions or comments, contact us at any time. We live, breathe, and love all
things digital marketing so go ahead - ask us anything! Your success matters to us.

Report Date:
Account Executive:

Contact:
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Monthly Performance Overview

Here, we discuss your users - how many sessions your website recieved, and how they engaged.

Example: Last month, there were 9,325 sessions from 6,800 users. Our bounce rate has lowered and our average session
duration has increased. We have improved our user engagement this month.
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Google Rankings

You'll learn how your keywords performed in the prior month. A spreadsheet will be attached with full details.

Example: Your Google keyword rankings went up +29 ranks, and now have a cumulative keyword rank of +1520. 30 out of

the 35 keywords are ranking on the first page of search results and 16 are ranked #1.
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Landing Page Performance
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What pages of your website are performing well? Which ones aren't? You'll recieve that information here.
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Traffic Share and Sources - Google, Bing, Direct, PPC

How do your users find you? Email, SMM, PPC, SEO?

Example: Last month, over half of your users arrived from organic channels. Through our SEO efforts, we have been able to
maintain a high number of Google users.
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User Information

Where do your users come from? What devices do they use?

Example: As seen in the image below, your website users arrive from the big cities - Chicago, New York, Washington DC,
Houston, and Dallas. Your users arrive using a mobile phone and desktop fairly evenly.
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Got Questions?

Reach out to our team using the method that YOU prefer - we're here for you!

Call: 301-663-6000

Google facebook > Bing




