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CONTACT

Information

Client: Cincinnati State Technical and Community College

3520 Central Pkwy
Cincinnati, OH 45223
(513) 569-1500
www.cincinnatistate.edu

Designer: Emily Gaston

1044 California Road

Okeana, OH 45053

(513) 910-3662
emgaston@cincinnatistate.edu
www.emilymgaston.com



COMPANY

Overview

Cincinnati State’s Brand Identity

“At its core, Cincinnati State actualizes student development that identifies, creates,
and sustains lifelong career advantage. Students feel confident, energized, and well
supported, knowing that they can count on Cincinnati State to help them succeed in
their chosen careers.”

Customer Promise

“Cincinnati State is your partner, helping you identify, achieve, and sustain your lifelong
real-time, real-people knowledge, experience, and resources will support you every step
of the way. This is our promise.”
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PROJECT

Description

Slogan: Explore Your Potential. Pursue Your Passion.

The requirements for this project were to develop a concept for a new outdoor
advertising campaign for Cincinnati State, and then design three or more
advertisements to be displayed in Cincinnati and around the Tri-State area.

The content and descriptions in this proposal are to be used as guidelines for the
advertising campaign in conjunction with the guidlines set forth in the official
Cincinnati State Brand Standards Manual.



CAMPAIGN

Objective

Goals of Campaign

The goal of this advertising campaign is to motivate and inspire prospective college
students to make the decision to attend Cincinnati State. This will be done by
encouraging these prospective students to start college, or go back again, to pursue
what they are passionate about in order to achieve their dream career/job.

The slogan “Explore Your Potential. Pursue Your Passion.” helps to emphasize this

to viewers of the advertisements. “Explore Your Potential,” communicates to viewers
that they really do have the talent and ambition to aspire to be/do more. “Pursue Your
Passion,” will motivate them to think about what career they want to have for the rest
of their lives that they will enjoy and be happy with. The elements and copy of each
advertisement are meant to show prospective students that their dream career doesn’t
have to be a daydream, and by investing in their future at Cincinnati State, they can
gain the skills and experience needed for that dream career.
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TARGET

Audience

Cincinnati State’s Future Students

The target audience for this campaign is prospective students, aged 18-25 of varying
ethnicities and income levels. Typically, these students will either not have a college
degree yet (1st generation college student, recent high school graduate, never
completed a college degree program, etc.) or they are unhappy with their current
major or career/job. This target audience will generally be either discouraged or
unhappy with where they currently are in their career, or high school graduates very
sure of what they want to do in their future career.



CAMPAIGN

Approach

Elements of Advertisements

The approach for this campaign is to highlight the sub-brands (divisions, institutes,
centers, etc.) of Cincinnati State. Each advertisement utilizes the respective sub-brand
colors when highlighting specific types of careers that can be obtained from a degree
program/major in that division. Also, each advertisement includes the slogan for the
campaign using emphasis typography to give significance to the words “Potential” and
“Passion.” In addition, every advertisement in this campaign includes the web address
to the official Cincinnati State website, where potential students can learn more infor-
mation about each degree program, the cost of tuition, Cincinnati State’s co-op pro-
gram, etc. (continued on next page)
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CAMPAIGN

Approach

Elements of Advertisements (Continued)

The typefaces used in all the advertisements are consistent with the Cincinnati State
master brand guidelines. The sans-serif typeface used is Helvetica, and the serif
typeface is Garamond. Each advertisement follows the guidelines for padding around
the logo of no less than 1/2C (the size of this “C” is determined by the size of the
Cincinnati State logo being applied).

Finally, the advertisements all feature models looking directly at the viewer and
smiling. Eye-contact is an important factor in non-verbal communication. It is just as
essential in print and digital advertising as eye-contact denotes trust, friendliness and
openness, and it is the first step in connection and persuasion. In addition, smiles are
(almost worldwide) a symbol of friendliness and openness, and can improve

the attractiveness of the subject - which has a huge influence on conversion rates

and sales.



CAMPAIGN

Approach

Elements of Advertisements (Continued)

In an A/B Split test by Alwin Hoogerdijk, images of a person smiling versus
not-smiling in advertisements increased his software developer company’s profits by
10.7% (with an initial improvement of 50%), sign-ups by 1.3%, and sales by 9.9%
over the course of 5 weeks.
(http://www.alwinhoogerdijk.com/2012/10/23/abc-split-test-the-power-of-a-smile/)

The models in the advertisements also represent the diversity of the students at
Cincinnati State, as some models are white, black, Asian, or Indian.
Incorporating these images of diverse, smiling people into the advertisements
will help them be relatable and more personable to potential students.
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ADVERTISEMENT
07 01

Bus Shelter

This first advertisement would be displayed on a bus shelter in downtown Cincinnati
and other metropolitan areas in the Tri-State area. Advertising at bus stops reaches the
majority of Cincinnati’s State’s target audience, since many of them live in metropolitan
areas and travel by bus daily.

Dimensions of the bus shelter are based on the most common size of advertisements on
the sides most of bus stops. The overall size will be 68.5” H x 47.5” W, and the copy area
will be 67”7 H x 46” W. Font size of the black text of the slogan will be 248 points,

the emphasized text will be 332 points, and the URL text will be 105 points.
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ADVERTISEMENT
02

Bus Door

This second advertisement would be displayed on buses that have routes in downtown
Cincinnati and other metropolitan areas in the Tri-State area. Advertising on buses not
only reaches the majority of Cincinnati’s State’s target audience that live in metropolitan
areas and travel by bus daily, but also those who see the buses driving past them.

Dimensions of the bus advertisement are based on the most common size of
advertisements on the backs of most buses. Since the advertisements will be printed

on vinyl, the overall size will be 30” H x 88” W, and the copy area will be 27” H x 85” W.
Font size of the black text of the slogan will be 368 points, the emphasized text will be
510 points, and the URL text will be 166 points.
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ADVERTISEMENT
03

Billboard

This third advertisement would be displayed on major roadsides in Cincinnati and in
the Tri-State area. Advertising on billboards can reach the majority of Cincinnati’s State’s
target audience that commute past these buses daily.

Dimensions of the billboard are based on the most common size of billboard
advertisements, since there are many varying sizes of billboards. The overall size will be
168” H x 576” W, and the copy area will be 165” H x 573” W. Font size of the black text
of the slogan will be 2,342 points, the emphasized text will be 3,250 points, and the
URL text will be 1,058 points.
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ADVERTISEMENT
04

Light Post Banner

This last advertisement would be displayed on light posts on the sidewalks beside roads
in downtown Cincinnati and other metropolitan and urban areas in the Tri-State area.
Advertising on light post banners can reach Cincinnati’s State’s target audience that
commute (walking or driving) on these roads and sidewalks daily. These banners can
also be displayed on campus to encourage current students in their academic pursuits
at Cincinnati State.

Generally, small decorative light poles will have 18” x 36” banners. Standard commercial
light poles and/or utility poles will take any size banner from 24” x 48” up to 36” x 96"
Dimensions of these banners are based on the medium size of light post banner
advertisements. The overall size will be 48” H x 24” W, and the copy area will be

46.5” H x 22.5” W. Font size of the black text of the slogan will be 178 points, the
emphasized text will be 244 points, and the URL text will be 77 points.
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SUMMARY

of Proposal

Summary

This outdoor advertising campaign will achieve Cincinnati State’s goal to motivate and
inspire prospective college students to make the decision to attend Cincinnati State.

The elements and copy of each of the advertisements, for each of the academic divisions,
will show prospective students that their dream career doesn't have to be a daydream,
and when they invest in their future at Cincinnati State, they will gain the skills and
experience needed for that dream career.

Thank you for your time in reviewing this proposal. If you have any further questions,
please don't hesitate to reach out to me by phone or email.

Emily Gaston
(513) 910-3662
emgaston@cincinnatistate.edu
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