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OUR SALARY SURVEY

Parity Consulting’s 2018 industry salary 
survey provides information that larger 
salary surveys cannot uncover. Due to  
the specialised nature of what we do, 
Parity have the industry knowledge  
and desire to provide information on 
salary levels, bonuses and the real 
motivation behind changing roles for 
Product professionals.

The survey provides the following 
insights for Managers, Executives and  
HR professionals:

 Base salary by market sector and 
functional title;

 Bonus by functional title;
 Average salary increases;
 Percentage of active and passive  

job seekers;
 Diversity and Inclusion initiatives;
 Motivations behind role/organisation 

changes; and
 Name your Price! (“Name your Price” 

refers to the percentage increase in 
the participant’s salary that it would 
take for them to move roles).

NEW THIS YEAR!

Professional Brand
The professional brand of an individual 
has never been more important – more 
specifically, ensuring that professionals 
are communicating their brand 
accurately and effectively within their 
team, organisation and wider industry. 

This year’s survey delves into how 
participants view their personal brand, 
with many identifying the need to  

invest more time and effort in their 
personal brand to maximise their  
career success.

Agile Methodology
With the rising success and use of  
Agile methodologies throughout 
business, we have identified how  
many companies practice Agile within  
their product teams.

Diversity & Inclusion
This is a hugely popular subject and one 
which Parity feels strongly about. The 
report shows how inclusive participants 
feel, not only within their individual 
teams, but within their organisation as 
a whole. 39% of participants reported 
feeling that their organisations were 
‘mostly’ diverse and inclusive.

WHO WE ARE
    
Victoria Butt is the Founder and 
Managing Director of Parity Consulting 
and leads a high achieving team who 
all share the belief that recruitment 
of quality professionals needs to 
be multidimensional – that sharing 
knowledge, educating and consulting 
with Parity’s applicants and clients 
is essential. Parity invests in ALL 
relationships and believes applicants 
and clients are of equal importance  
in the recruitment process.

GET IN CONTACT

Victoria Butt  |  Managing Director
  vbutt@parityconsulting.com.au
  au.linkedin.com/in/victoriabutt 
  +61 402 418 326

As part of our Parity Plus offering, we are delighted to present the results of the  
2018 Product Management/Product Development salary survey. We believe specific, 
market wide information is critical to allow Product professionals to make sound  
career decisions and for organisations to provide independent and accurate market  
data to their Business Units and Executives.

70% of 
participants 
shared that 
Remuneration, 
Career 
development 
and Conducting 
meaningful 
work were the 
top 3 reasons 
why they 
would move 
organisations.”
Victoria Butt  
Managing Director, 
Parity Consulting

Introduction
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REMUNERATION AND BONUSES

 Overall, Product salaries have remained the same 
across most industries in FY2018 compared to 
FY2017, with the exception of Wealth Management 
& Superannuation and Software/IT. The reasons 
for this are:

 Wealth Management & Superannuation –  
driven by increased compliance and  
regulatory pressure. 

 Software/IT – increased need for technically 
proficient Product professionals.

 23% of Product professionals did not receive a  
pay rise in FY2018 compared to 21% in FY2017.

 84% of Product professionals received a bonus  
in FY2018 compared to 85% in FY2017.

 Out of the 16% who did not receive a bonus in 
FY2018, 82% were not eligible to receive a bonus.

 Bonuses have remained the same or decreased 
by up to 10% compared to FY2017 across most 
sectors. Given the anticipated changes within 
Financial Services due to the Royal Commission 
into Misconduct in the Banking, Superannuation 
and Financial Services Industry, we expect this  
to further decrease by at least 20% next year.

 63% of bonuses were paid within 9 weeks of 
announcement.

MOTIVATIONS TO LEAVE ROLES

 82% of Product professionals are either actively  
or passively open to new opportunities.

 The top 3 motivations why Product professionals 
would choose to move on from their current role/
organisation are:

 1. Career Development
 2. Remuneration
 3. Meaningful Work

 In FY2017, the top 3 motivations to move on  
from their current role/organisation were:

 1. Career Development
 2. Remuneration
 3. Culture

 “Name your Price” has increased across the 
Product Specialist/Product Manager level  
from 16-20% in FY2017 to 21-30% in FY2018.  
This would suggest that remuneration is becoming 
more important when deciding to leave an 
organisation/role.

DIVERSITY & INCLUSION

 The gender balance in Product Management is  
still heavily weighted towards male professionals, 
with a 5% decrease in females joining the function 
from FY2017.

 Nearly 30% of participants shared they were 
not aware of any Diversity and Inclusion (D&I) 
initiatives run within their organisation.

PRODUCT ESSENTIALS

 65% of Product professionals practice Agile 
methodologies, however 35% of these participants 
will practice it less than 50% of the time. Some 
large companies with entrenched ways of working 
have found it difficult to implement a genuine 
movement towards Agile. Where products do 
not involve constant technology changes, Agile is 
poorly adapted.

 Emerging titles in the intermediated distribution 
models (B2B or B2B2C) are seeing hybrid Product 
roles emerge such as Product Solutions Manager, 
Product Retention Manager and Product Strategy 
Manager. For the most part, this is a deliberate 
attempt to bring Product closer to the customer.

 77% of Product professionals have suggested they 
have a Good or Very Good professional brand 
internally and less than 11% said it was Average 
or Below.  Product Managers are thought to 
have strong internal brands mainly due to their 
successful stakeholder management.

 73% of participants reported that the top 2 skills 
great Product professionals have are:

 1. Stakeholder management 
 2. Strategic thinking

Executive Summary
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PARITY'S FY2019 SALARY AND BONUS PREDICTIONS

 Salaries for FY2019 will likely remain the 
same compared to FY2018 for the Product 
Management industry.

 There has not been a significant increase  
in Product salaries for the past 6 years, 
however given many Product professionals 
have up-skilled/diversified their skill sets in 
this time, as well as taken on more workload 
than ever before, we anticipate salaries will 
need to increase to attract and retain high 
calibre talent. 

 Due to the Royal Commission into Misconduct 
in the Banking, Superannuation and Financial 
Services Industry, we anticipate a decrease in 
bonuses being paid for FY2018. We will also 
see an increase in Product Governance roles.

 There will be an increasing surplus of Heads 
of Product without roles as the number 
of available roles has been reducing since 
FY2015. To qualify for a Head of Product 
position, professionals will need to show 
strong digital skills, an understanding of 
the customer (B2C and B2B2C) and breadth 
across the industry (inside and outside 
different sectors).

 Customer Centric Product Managers will 
continue to secure roles ahead of others.

 Product Owners are in significantly high 
demand, bridging the gap between business 
and IT. 

 Experienced Product Analyst/Assistant 
Product Managers are in the highest demand 
due to the fact they are becoming more highly 
skilled and they are a less expensive resource 
than Product Managers/Product Owners.

 Hiring processes are at least 30% longer 
where permanent hires are being made 
after extensive interviews, assessments and 
background checking.

 The need for contract resources will increase 
significantly over the next year and as such, 
the daily rates will increase also.

Executive Summary

PARITY'S TOP TIPS TO SUCCESSFULLY HIRE TALENT IN FY2019

 Set a written assessment or presentation giving 
the Product professional an opportunity to 
showcase their style of work and how they would 
approach a task. Note that if the assessment is on 
site, it will allow the professional to ask questions 
and interact with the organisation in more of a 
natural environment than an interview.

 Psychometric Assessments were used to hire 
more than 55% of Product professionals in 
FY2017 and they will continue to be important 
in making hiring decisions. In addition, there is a 
growing requirement for Emotional Intelligence 
testing as opposed to Aptitude testing. 

 Conduct team interviews to help to secure a  
great culture fit. It gives the applicant a chance  
to meet their future team and also allows the 
team to ‘buy in’ to the new team member before 
they come on board.

 Share the challenges of the role with the 
candidate early on in the process and set clear 
expectations about career growth. This allows 
the prospective applicant to know everything 
about the role, ‘warts and all’, to ensure their 
expectations will be set appropriately.

 Use Social Media to do an additional background 
check on the applicant.
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Superannuation / 
Wealth 

Management

Asset /  
Investment

Management
Insurance Banking Software/IT Other

Product  
Associate /  
Analyst

$85k  
to  

$100k

$90k  
to  

$110k

$85k  
to  

$100k

$75k  
to  

$85k

$85k  
to  

$100k

$85k  
to  

$100k

Product  
Specialist

$85k  
to  

$100k

$85k  
to  

$100k

$85k  
to  

$100k

$100k  
to  

$120k

$85k  
to  

$100k

$85k  
to  

$100k

Product  
Manager /  
Product  
Development  
Manager

$120k  
to  

$130k

$120k  
to  

$140k

$130k  
to  

$150k

$120k  
to  

$130k

$120k  
to  

$140k

$120k  
to  

$140k

Product  
Owner

$120k  
to  

$140k

$160k  
to  

$180k
*

$140k  
to  

$160k

$140k  
to  

$160k

$160k  
to  

$180k

Senior Product  
Manager / 
Senior Product 
Development 
Manager 

$150k  
to  

$180k

$160k  
to  

$180k

$150k  
to  

$170k

$140k  
to  

$180k

$120k  
to  

$140k

$130k  
to  

$160k

Head of  
Product

$200k  
to  

$250k

$200k  
to  

$240k

$200k  
to  

$220k

$220k  
to  

$240k

$180k  
to  

$220k
*

* Insufficient amount of data to report on. Figures are calculated on participant’s median salary excluding superannuation and bonus.
Other industries include, but are not limited to: Education, Government, Travel, eCommerce, Media, Consulting, Data Analytics,  
Automotive and Manufacturing.  

  The arrow represents either an increase or decrease on these salaries compared to FY2017.

PRODUCT SALARIES  BASE REMUNERATION

Remuneration
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Potential  
Annual 
Bonus

Actual  
Annual 
Bonus

Increase in 
Base from 

FY2017 – 18

Average 
amount 

of Product 
Experience

Average  
Age

Highest  
level of 

Education

Name your  
Price **

Product  
Associate /  
Analyst

<10% <10%
0% 

to  
5%

0  
to 

3 yrs

25  
to  

34 yrs
20%  

Masters
16% 

to  
25%

Product  
Specialist <10% <10%

CPI* 
to  

5%

0 
to  

3 yrs

25  
to 

34 yrs
2%  

Masters
21% 

to  
30%

Product  
Manager /  
Product  
Development  
Manager

10%  
to 

19%

10%  
to 

19%

6%  
to 

10%

4  
to 

6 yrs

25  
to 

34 yrs
39% 

Masters
21%  

to 
30%

Product  
Owner

10%  
to 

19%

10%  
to 

19%

6%  
to 

10%

4  
to 

6 yrs

25  
to 

34 yrs
9% 

Masters
16%  

to 
20%

Senior Product  
Manager / 
Senior Product 
Development 
Manager 

20%  
to 

29%

10%  
to 

19%

CPI* 
to 

5%

7  
to 

10 yrs

35  
to 

44 yrs
40% 

Masters
16%  

to 
20%

Head of  
Product

30%  
to 

39%

20%  
to 

29%

6%  
to 

10%

11  
to 

15 yrs

35  
to 

44 yrs
36% 

Masters
21%  

to 
30%

PRODUCT BONUSES AND EXPERIENCE 
BONUS CALCULATED ON BASE SALARY ONLY

Bonuses and Experience

9%Immediate

9%10 – 12 weeks

16%No cash bonus

42%Up to 6 weeks

20%6 – 9 weeks

TIME BETWEEN BONUSES BEING ANNOUNCED AND BEING PAID

* CPI: The Consumer Price Index is a measure of changes, over time, in retail prices of a constant basket of goods and services representative of  
consumption expenditure by resident households in Australian metropolitan areas. www.abs.gov.au/ausstats/abs@.nsf/mf/6401.0 
** Name your Price: Refers to the percentage increase in the participant’s salary that it would take for them to move roles.

4% More than 12 weeks
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Analysis
PRODUCT ASSOCIATE / ANALYST

20%
female

80%
male

  2 main motivations for leaving  
were Career Development (50%)  
and Benefits (20%)

Top  2 skills are: 
1. Analytical 
2. Stakeholder management 

PRODUCT OWNER

40%
female

60%
male

  2 main motivations for leaving  
were Career Development (27%)  
and Remuneration (27%)

Top  2 skills are: 
1. Strategic thinking 
2. Stakeholder management 

SENIOR PRODUCT MANAGER /  
SENIOR PRODUCT DEVELOPMENT MANAGER

37%
female

63%
male

HEAD OF PRODUCT

23%
female

77%
male

  2 main motivations for leaving  
were Career Development (47%)  
and Remuneration (10%)

Top  2 skills are: 
1. Strategic thinking 
2. Commercial acumen

  2 main motivations for leaving  
were Career Development (25%)  
and seeking Meaningful Work (11%)

Top  2 skills are: 
1. Client focus 
2. Strategic thinking

36%
female

64%
male

PRODUCT MANAGER / PRODUCT 
DEVELOPMENT MANAGER

  2 main motivations for leaving  
were Career Development (28%)  
and Remuneration (21%)

Top  2 skills are: 
1. Analytical 
2. Stakeholder management 
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39%Career Development

TOP MOTIVATORS TO LEAVE A ROLE

PASSIVE VS. ACTIVE

3% Benefits (excluding bonus)

1% Location

18%Remuneration

2% Relationship with Management

10% Opportunities to use skill & ability 

12% Meaningful Work

1% Bonus

6% Other (includes reasons such as restructure and travel)

5% Culture

3% Flexibility

Motivations to Leave Roles

23%
active

59%
passive

18%
will not look 

to move roles
STOP
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1% of participants  
chose not to specify 
their gender.

GENDER AGE

DIVERSITY & INCLUSION (D&I)

66%
male

33%
female

HOW DIVERSE AND INCLUSIVE DO YOU  
FEEL YOUR CURRENT TEAM IS?

 31% Very  
 42% Mostly  
 22% Somewhat  
 4% Not at all  
 1% Other 

HOW DIVERSE AND INCLUSIVE DO YOU  
FEEL YOUR CURRENT ORGANISATION IS?

 33% Very  
 39% Mostly  
 24% Somewhat  
 3% Not at all  
 1% Other

DOES YOUR CURRENT ORGANISATION  
RUN INITIATIVES TO IMPROVE DIVERSITY  
& INCLUSION?

 55.3% Yes  
 17.3% No  
 27.4% Not that I am aware of   

D&I INITIATIVES COMPANIES  
ARE ALREADY RUNNING:

 Women in Leadership
 Blind resumes
 Celebratory lunches – national days,  

specific cultural holidays
 Seminars/Training/D&I Workshops
 Senior management training
 Quotas/targets
 Diversity council
 Initiatives targeting LGBTI
 Diversity audit
 Female internships – Women in Asset Management 
 Male parental leave equal to women 

SUGGESTED D&I INITIATIVES FROM 
PARTICIPANTS:

 Salary transparency
 Active practise of diversity of thought (hiring 

people from vastly different backgrounds)
 Identify silos and pro-actively manage 

individuals that do not support required 
changes

 Hire more people from different cultures/ 
ethnic backgrounds

 Specific training sessions on unconscious bias

Diversity & Inclusion

3% 55 Plus

37%

17%

25 – 34

45 – 54

42%35 – 44

1% Under 25
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For those that answered YES:
21% practice Agile 100% of the time
21% practice Agile 80-100% of the time
23% practice Agile 50-80% of the time
35% practice Agile <50% of the time 

The 35% who answered NO practise other 
methodologies, including Waterfall and Lean

Participants were asked what top 3 skills made  
a great Product professional (16 skills listed)

DO YOU PRACTISE AGILE  
PRODUCT DEVELOPMENT?

TOP 5 SKILLS OF PRODUCT 
PROFESSIONALS?

3%

11%

18 months plus

13%

21%

18%

6%

12 – 18 months

6 – 9 months

3 – 6 months

Less than 3 months

Never launched a product

28%

4% Zero

9%

8%

11 – 20

18%

23%

Zero, but I have  
enhanced Products

5 – 10

21 plus

38%1 – 4

9 – 12 months

HOW MANY PRODUCTS HAVE YOU 
LAUNCHED IN YOUR CAREER?

ON AVERAGE, HOW LONG DOES  
A PRODUCT LAUNCH TAKE?

65%
Yes

35%
No

Client focus

Commercial acumen

Stakeholder management

Strategic thinking

Analytical

Product Essentials
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HOW WOULD YOU DESCRIBE YOUR PROFESSIONAL BRAND IN YOUR CURRENT WORKPLACE?

PROFESSIONAL BRAND

Excellent  12%  Needs no improvement – the senior 
leadership team, my manager and colleagues are clear on my 
skills/potential and the value I add to the organisation

Very good  44%  Small room for improvement 

Good  33%  I need to invest more time into it

Average  8%  I have not really invested much time into it 
and have simply let my work speak for itself

Below average  3%  I am yet to build my profile at work 
and/or do not feel confident that my managers and colleagues 
know my full and true value

Below demonstrates the top 6 industry sectors which the participants currently work in.

INDUSTRY SECTORS

19%Asset / Investment Management

19%Superannuation / Wealth Management

15%Banking

12%Insurance

3%Telco

18%Software / IT

14%Other

Other industries include, but not exclusive to: Education, Government, Travel, eCommerce, Consulting, Media, Data Analytics,  
Automotive and Manufacturing

Product Essentials

44%
Very 
good

33%
Good

12%
Excellent

8%
Average
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STAFF RETENTION IF BUDGET IS NOT AVAILABLE

For Employees
 Find a mentor. Whether it is investing in 

someone else’s future or partnering with a 
senior staff member to help grow your own, 
it is important to surround yourself with 
individuals you can learn from.

 Understand and increase your circle of 
influence. Invest in the diversity of your  
internal and external network. This is often 
most effective when it’s organic and  
long-term focussed.

 Propose a role title change to reflect  
a more diverse role.

 Investigate talent programs / Learning  
and Development opportunities internally  
and externally.

 Negotiate a retention bonus.

 Suggest industry conferences/professional 
memberships and client events you can attend 
to further your experience and network.

 Order Product Management books to help 
share knowledge and upskill the wider team. 

 Proactively speak to senior management about 
your long term plans and solicit feedback as  
to how they feel you can achieve this.

For Organisations
 Diversify your team’s skillset. Introducing new 

skills and functions is one of the most successful 
ways to retain employees.

 Quarterly Rest and Relaxation days. This would 
also include mental health days.

 Give your employees the option to buy  
annual leave.

 Allow flexible working / part time / work  
from home options.

 Encourage your team to take their birthday  
off without impacting their annual leave.

 Invest in your employee’s career, and use your 
Learning and Development budget on key 
team members.

 Invest time into your employees to find out 
how and what motivates them. Often, investing 
time into employees is more meaningful than 
financial investment.

 Implement a recognition and award program.

 Quarterly events such as a cultural lunch day:  
‘Bring in a dish from your heritage country’, 
and get to taste the delights from around  
the world.

 Additional benefits can include health 
insurance, retirement saving plan, salary 
sacrifice, massage services, daycare subsidy, 
dry cleaning pick up, and on site tech support.

 Proactively engage ‘stay’ interviews which 
are aimed at long-tenured employees to 
understand what it may take for them to  
stay in the business.

Recommendations
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FY2017 RESULTS FOR COMPARISON

Wealth 
Management

Asset/Funds
Management Insurance Banking Software/IT Other

Product  
Associate/Analyst $70k – $85k $85k – $100k $85k – $100k $85k – $100k $85k – $100k *

Assistant  
Product Manager $85k – $100k $85k – $100k $100k – $120k $85k – $100k $85k – $100k $85k – $100k

Product Manager/ Product 
Development Manager $110k – $130k $120k – $140k $120k – $140k $110k – $130k $120k – $140k $120k – $140k

Product Owner $140k – $160k $160k – $180k * $180k – $210k $110k – $120k *

Senior Product Manager $150k – $170k $160k – $180k $160k – $180k $150k – $170k $140k – $160k $160k – $180k

Head of Product $200k Plus $200k Plus $220k – $240k $200k – $220k $160k – $190k *

* Insufficient amount of data to report on.
Other industries include, but not exclusive to: Energy, Medical devices, Automotive, Construction and Media.  
Variations on the above job titles include: Associate Product Consultant, Delivery Lead, National Manager - Product, Senior Product Development Manager,  
Innovation Manager, Product and Communications Manager, Product Marketing Manager.

PRODUCT SALARIES  BASE REMUNERATION 

Potential  
Annual Bonus

Actual  
Annual Bonus

Increase in Base 
from FY2016 – 17

Average amount of 
Product Experience Average Age Name your 

Price

Product 
Associate/Analyst <10% <10% CPI 0 – 3 yrs 25 – 29 yrs 21 – 30%

Assistant  
Product Manager <10% <10% CPI – 5% 0 – 3 yrs 25 – 34 yrs 16 – 20%

Product Manager/ Product 
Development Manager 10 – 19% <10% CPI – 5% 4 – 10 yrs 30 – 44 yrs 16 – 20%

Product Owner 20 – 29% 20 – 29% CPI – 5% 11 – 15 yrs 35 – 44 yrs 16 – 20%

Senior Product Manager 30 – 39% 20 – 29% 6 – 10% 11 – 15 yrs 35 – 44 yrs 16 – 20%

Head of Product 40 – 69% 30 – 39% CPI – 10% 11 – 15 yrs 35 – 44 yrs 16 – 20%

PRODUCT BONUSES  PERCENTAGE DERIVED FROM BASE REMUNERATION

CPI: The Consumer Price Index is a measure of changes, over time, in retail prices of a constant basket of goods and services representative of consumption expenditure by 
resident households in Australian metropolitan areas. www.abs.gov.au/ausstats/abs@.nsf/mf/6401.0  
Name your Price: Refers to the percentage increase in the participant’s salary that it would take for them to move roles.

FY2017 Results
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PARITY CONSULTING

Consultants at Parity are not just 
‘recruiters,’ we are dedicated to guiding 
applicants through their Product, 
Marketing, Communications and Digital 
career journey. Our role is to train,  
mentor and support both applicants  
and clients through this process and 
deliver a successful outcome for all. 

At Parity, we invest in ALL relationships.  
We see our applicants as equally important 
as our clients and will work with high 
calibre applicants in the Product, Marketing, 
Communications and Digital space. We 
work proactively with our applicants to 
open up opportunities in the market and 
love seeing our applicant relationships 
transform into client relationships.

In 2015, Parity was voted in the Top 100 
Fastest Starters in Australia by Business 
Review Weekly. 

We are consistently used as the recruiter 
of choice in Product, Marketing and 
Communications and we are proud 
that our achievements have also been 
recognised by the business community.

For more information about  
Parity Consulting, please call us on  
+61 2 8068 2016 or +61 3 9016 8606 
to speak to your dedicated Parity 
Consultant.

 www.parityconsulting.com.au/parity/ 
meet-our-team/

HOW WE DO IT?

Over 1,700 Product professionals 
contributed to our specialist salary 
survey in 2018, the results of which  
have been combined with qualitative 
research from Product teams  
across Australia.

The Executive Summary of this report is 
derived from client and applicant insights 
and information, combined with the 
specialist knowledge of Parity’s Product 
Management recruitment team.

DISCLAIMER

Our salary survey is part of our Parity 
Plus initiative, and whilst every care is 
taken in the collection and compilation 
of data, the guide is interpretive and 
indicative – not conclusive.

Therefore, the information contained 
in this document should be used as 
a guideline only, and should not be 
reproduced in total or in part without 
express written consent from Parity 
Consulting.

THANK YOU 

We would like to thank all participants, 
clients, applicants and strategic partners 
who have participated and contributed to 
our Product Management salary survey.

We would also welcome the opportunity 
to hear from our community on new 
areas of interest and feedback as to  

how we may be able to improve this 
survey in 2019.

For more information on Parity Plus and 
our additional initiatives, please visit:

 www.parityconsulting.com.au/ 
parity-plus/

About Us
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BRAINMATES 

Every day, Brainmates 
helps clients build products 
customers love through 
Product Management Training, 
Consulting Services, Events and 
Career Development programs. 

They contribute fresh ideas 
and tested processes and 
deliver significant outcomes for 
businesses and their customers. 

The Brainmates Product 
Management framework and 
methodology combines the 
best product development 
approaches, including Lean 
StartUp, Agile and Customer-
Centered Design.

 brainmates.com.au/

NMG GROUP  

NMG Consulting is a leading 
global consulting firm focusing 
exclusively on the asset 
management, wealth, insurance 
and reinsurance markets. 
NMG Consulting’s vertically 
integrated model – consulting 
backed by ‘information 
advantage’ from proprietary 
research – differentiates them 
from the competition. 

They work with financial 
institutions (insurers, reinsurers, 
fund managers and pension 
funds, banks and brokers) to 
shape strategy, implement 
change and manage 
performance. 

 nmg-group.com/

LEADING THE PRODUCT  

Leading the Product is the 
largest Product Management 
Conference in the Southern 
Hemisphere and is a 
community event, championed 
by Product Managers so that 
all Product professionals have 
a place to ignite their passion 
for developing and managing 
great products and services. 
Now in its third year in Sydney, 
Leading the Product is an event 
you can’t miss if you work in or 
around product. 

Leading the Product Sydney 
is happening on Tuesday 23rd 
October 2018, where Parity 
Consulting’s Managing Director 
Victoria Butt will be sharing her 
knowledge and experience of 
recruiting top quality Product 
professionals. Be sure not to 
miss it!

 leadingtheproduct.com/

Our Valued Partners
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