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Our passion for travel

We all share a passion for travel. Whether you provide
a travel service or are in the business of buying and
selling travel, we belong to an industry that is dynamic,
powerful and fast-moving.

To keep up with the demands of travelers, the
industry must continue to innovate; from the
way we book and sell travel, to the services
we offer. And we must do this is in a way that
is sustainable and responsible, so that we can
safeqguard our planet and communities for
generations to come.

Travel fulfils our need to explore the world;

to see new places, meet new people and be
near to what’s important to us. Travel builds
economies, broadens cultures and creates
connections between societies. As one of the
world’s largest business sectors, travel powers
progress.

Amadeus sits at the crossroads of travel and
technology. We power the solutions that keep
the world of travel moving. And we listen
and learn, directing our investment into new
technologies that can drive travel forward.

However, the travel industry must also adapt
and respond to modern challenges. Protecting
the environment, keeping us safe and secure,
helping economies to grow and preserving
local cultures. As our world evolves, so do
travelers. The boom in digitalization means
travelers are always-connected. They require
access to travel anytime, anywhere and they
expect personalized experiences which make
journeys more rewarding.

The travel
and tourism industry
accounts for 10.4%
of global GDP and employs
10% of the world’s
workforce.

World Travel & Tourism Council
(WTTC) Travel and Tourism
Economic Impact 2018

¢¢ As one of the world’s largest economic sectors, travel & tourism
creates jobs, drives exports, and generates prosperity across the world. ”

World Travel & Tourism Council (WTTC) Travel and Tourism Economic Impact 2018

Amadeus was formed in 1987 by our four
founder airlines. From our origins supporting
airline distribution and then IT, we gradually
expanded our capabilities to serve customers

across the entire travel industry. Fast forward

three decades and Amadeus has become one
of the world’s largest technology companies
for travel and tourism.

Over this time, we have developed our
technology in partnership with the travel
industry, combining a deep understanding of
why people travel, with our ability to design
and deliver everything from mission-critical
systems to emerging innovations.
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We are Amadeus

We are one company with a global mindset
and a local presence. This means we can
be where our customers need us and stay
one step ahead of the opportunities and
challenges in each market. With our global
footprint growing year on year, we now
connect over 1.6 billion people annually, in
more than 190 countries.

Travel is an amazing industry and we are
proud and privileged to serve it. Why not
join the thousands of travel companies who
have entrusted Amadeus to help grow their
business?

We operate in
over 190 markets
employing +17,000 travel
industry professionals
who speak more than
60 languages.
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We have been
recognized
as the 16th most
sustainable company

What do we do’ inthe werld
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Developing innovative solutions for the travel industry

Our purpose is to shape the future of travel, using the

latest technologies to develop solutions for all our
customers. We connect travel players and make journeys
happen - journeys that are personalized, rewarding and
purposeful. And we do this in a way that helps global
travel have a positive impact on society.

Our people

Amadeus people are our greatest asset.
We count on a global team of highly
skilled professionals who are passionate
about travel and have a hands-on
mentality for innovation. We want to

do the best for our customers and
establish long-term relationships based
on collaboration and trust. This culture
has given us true competitive advantage,
making it possible to diversify from our
initial role in distribution, to that of a
leading technology company providing a
broad range of solutions.

¢ Our people, our culture and our

technology are at the heart of

And our technology

Technology is critical to moving the
travel industry forward and we invest
millions of euros each year in research,
development and acquisitions. We power
travel by providing technology solutions
which connect any travel business to

any potential traveler. Online, offline and
mobile, we have built the largest travel
ecosystem in the world, offering travelers
more choice and transparency than ever
before. Our technology achievements
have been recognized across the industry,
winning us multiple awards in areas such
as innovation and sustainability.

We build technology solutions that help
airlines and airports, hotels and railways,
search engines, travel agencies, tour
operators and other travel players to

run their businesses and improve the
travel experience, all over the world.

And we continue to innovate, bringing
more products and services to market as
quickly as possible, so we can deliver on
new possibilities and respond to industry
challenges.

Amadeus sits at the heart of every
journey. Connecting travel providers,
buyers and sellers, we process 20
bookings every single second - that’s
more than 1.7 million bookings a

day. And our technology runs on open
systems, making it scalable, robust and
secure. What does this mean? It means
your business is safe and sound with
Amadeus now, and in the future.

Our solutions portfolio is centered around the needs of our
customers, covering every step in the traveler life-cycle:

Amadeus and our future success. ¥

Sabine Hansen Peck, Senior Vice President:
People, Culture, Communications & Branding
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Our robust,
global operations
can process more

than 75,000
transactions per
second.

O

Package and deliver Enhance the end-to-end
your content to direct journey experience for
and indirect channels travelers with our

with our Sales & Customer, Guest & Traveler
Marketing solutions Management solutions
\—/ O
O

Discover new
opportunities, monitor
performance and
anticipate trends with our
Analytics & Intelligence
solutions

iy

Manage financial flows,
automate processes

Ensure the smooth
running of your business
across flights, airports,
hotels and more with our
Operations solutions

and improve mid-back O
O office efficiency with our

Business Management

solutions
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Why Amadeus?

I We are global

Over the last 3 decades, our business
has grown rapidly. Today, we operate in
+190 countries, reaching every corner
of the world. In 2017, we processed
630 million bookings, boarded 1.6
billion passengers and achieved
revenues of €4.8 billion. We are
publicly listed and part of the Spanish
IBEX 35 Index, as well as stock indices
worldwide.

| We constantly innovate

Whether it's advanced open source
systems, big data, cloud-based
architecture or artificial intelligence,
innovation is critical to ensure we can
future-proof our technology for all
Amadeus customers. We also support
new ventures, nurturing startups who
are passionate about innovating travel.

30 years
is just the
beginning...

I We hire the best people

Amadeus people are unique in many
ways. We are multi-cultural, multi-
generational and multi-skilled. Today,
Amadeus has over 17,000 employees,
comprising 146 nationalities and more
than 60 spoken languages. In recent
years, we have located Amadeus
teams closer to our customers, so we
can serve you better.

| We believe in collaboration

As the travel ecosystem evolves

and expands, so do we. That's

why we collaborate with industry
partners to ensure we have the most
comprehensive travel offer. Acquiring
new companies which bring value to
our customers, is an integral part of
our growth strategy.

| We continue to invest

Investment in new technologies
has always been a strategic priority
for Amadeus. Since 2004, we have
invested more than €5.4 billion in
research and development, making

companies (Forbes global ranking).

| We are responsible

The travel and tourism industry is
outpacing global economic growth,
leading to concerns around our

operate in. Our response is to invest

initiatives which promote sustainable
business practices.

1987

Air France, Iberia, Lufthansa
and SAS create a new global
distribution system which
they call Amadeus.

1992

The first Amadeus
Passenger Name Record
(PNR) is created. We're in
business!

us one of the world’s top 10 software

environment and the communities we

in economic, environmental and social

1996

Amadeus launches our
e-Commerce division
and we take travel
bookings online.
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Our customers

Connecting travel providers, travel sellers and travel
buyers, Amadeus sits at the heart of travel, powering
better journeys with our technology solutions.

Travel providers

e Airlines

e Airport operators

e (Car rental companies

e C(Cruise and ferry lines

e Ground handlers

e Hospitality and hotels a M a D E u S

 Insurance provider groups
¢ Rail operators

Travel buyers

¢ Corporations
» Travelers

Travel sellers

At the heart of every journey

By 2030, there
will be an extra
billion people in the
world, 20% of which
will be travelling.

Future Traveller Tribes 2030

Business travel agencies
Online travel agencies
Retail travel agencies
Others

—
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2000

Amadeus launch Altéa, a
complete Passenger Service
System (PSS) for airlines.

2002

bookings per day.

The Amadeus data center
now processes 1 million

2006

The European Commission
confirms Amadeus as the
top R&D investor of any
European travel company.
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Awards & accolades

The greatest reward is recognition of our efforts and
achievements from Amadeus customers and the industry.

\

Working for a better,
shared future

Over the last three decades, we have taken giant leaps

Globe Travel Awards: in propelling the travel industry forward.

Euro Stoxx 50: Entry into index (2018)

Forbes: Ranked within world’s top 10
Software Companies (2018)

Dow Jones Sustainability Index:
European and Worldwide (2018)

IATA: Dual IATA Level 3 NDC
Certification (2018)

Corporate Knights: 16th most
sustainable corporation in the world (2018)

Best Technology Provider (2018)
Agifors: Best Innovation Award (2017)
Red Hat: Cloud Innovator (2016)

UNICEF: the Amadeus Donation
Engine has raised USD 3 million
for UNICEF projects.

For a full list of our awards, please visit: a
www.amadeus.com/awards ‘

What’s our formula for success? Exceptional
people, substantial investment and cutting-
edge technology. And this won’t change.

What will change is the world around us.

Big data, open source architecture, artificial
intelligence, blockchain and NDC standards

- just some of the trends that will be
instrumental in evolving the travel landscape.
At Amadeus, we are already embracing these
technologies and developing new solutions

which will improve business performance
and enrich the travel experience for our
customers.

The future for travel looks extremely

bright. Innovation. Collaboration. Promoting
sustainable business practices. This is how
we will move forward. And together with our
customers and partners, we can power better,
more rewarding journeys for the next thirty
years and beyond.

¢ At Amadeus, we understand how people plan, book and enjoy
their travels. And we design systems that meet the most complex
technology needs. Together with our people, partners and customers,
we are united by a common purpose: to shape the future of travel. #?

hotel

2015 2017

Amadeus Selling Platform Amadeus becomes the first

Connect is launched, the travel technology provider
A\
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— 2010

Amadeus announces our first
mobile app - CheckMyTrip -
for travelers to manage entire
trips on their phones.

2012

Amadeus enters the Dow
Sustainability Index as the
leader in the travel sector.

2018 and onwards

Our focus for today and
tomorrow: collaboration,
innovation and investment in a
sustainable future for travel.

Over the last 30 years, we have acquired several companies which have
boosted our technological capabilities, broadened our global footprint and
expanded our customer base. These include: TravelTainment, Newmarket
International, AirlT, Navitaire, Itesso BV, Pyton, Travel IMS and TravelCLICK
who we have welcomed into the Amadeus family.

industry’s only fully cloud-based to run a GDS and PSS
booking platform. exclusively on open systems.
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[ every journey
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Our headquarters:
Amadeus

Salvador de Madariaga 1
28027 Madrid

Spain

Tel: +34 91 582 0100
www.amadeus.com
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