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[Partnership] 
OVERVIEW

[91%] OF PARTICIPANTS AGREE 
SPONSORSHIP MAKES THE 
RITE AID CLEVELAND MARATHON POSSIBLE

[83%] OF PARTICIPANTS HAVE A POSITIVE 
ATTITUDE TOWARDS SPONSORS BECAUSE 
OF THEIR ASSOCIATION WITH THE EVENT

[79%] OF PARTICIPANTS AGREE THEY ARE 
MORE LIKELY TO PURCHASE BRANDS FROM 
RITE AID CLEVELAND MARATHON SPONSORS 
OVER COMPETING BRANDS THAT ARE NOT

[75%] OF PARTICIPANTS REMEMBER FOUR 
OR MORE SPONSORS OF THE RITE AID 
CLEVELAND MARATHON
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[what] 
they’re saying

“This Important annual community gathering brings 

thousands of people together to accomplish individual goals 
for the collective good of many worthwhile Cleveland 

charities. We are proud of our partnership with the rite aid 

Cleveland marathon to bring entertainment and 
excitement to one of Cleveland’s most important events”

-Todd Mesek 
VP Of Marketing & Communications, Rock n’ Roll Museum 

“Our partnership with the rite aid Cleveland marathon has 

been mutually beneficial, solidifying rite aid and the 

marathon as Cleveland institutions”

-John Learish 
SVP, Rite aid corporation



BE[Cleve]
THANK YOU FOR YOUR INTEREST

Jack Staph
President

216-378-0140
www.clevelandmarathon.com


