Salary-X

For reliable, up-to-date market information

Salary Survey Report

For benchmark position No.112, National Marketing Manager

Dear Contributor,

Thank you for participating in our annual Survey of Wage and Salary packages in the light manufacturing industry. You may be interested to know that we were able to collect and analyse data for 93 of the 115 benchmark positions presented.

The following table indicates the number of respondents and the pay points for benchmark position No. 112, National Marketing Manager. We’ve also included a graphic representation in the form of a scattergram to better illustrate the general payment pattern and trend.

Thank you,

Janine Nombrero

Executive Officer

Salary-X

Sample Table of Salary Packages for the Position of National Marketing Manager (Position No. 112) by Annual $ Turnover (n = 24 contributors)

	Annual Turnover ($m  p.a.)
	Package Value ($K p.a.)

	10
	63

69

75

	20
	69

75

81

	30
	75

83

90

	40
	83

95

110

	50
	97

115

130

	60
	111

128

142

	70
	128

136

150

	80
	137

153

197


Note to survey contributors and clients: In making decisions based upon these statistics, please also refer to the graphic representation (scattergram) of this data on the following page, and the accompanying comments.

Scattergram of salary package points

Job No. 112, National Marketing Manager
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Explanatory Notes:

The graph above represents the results of our survey of 24 companies that responded to the benchmark Job No. 112, National Marketing Manager. These companies ranged in annual turnover from $10m to $80m p.a. All have offices in a number of Australian states, and all are engaged in light industrial manufacturing.

The salary points represent total package values. With 1 exception, all employers included a wide range of benefits from which employees could choose. Typically, these included fully-funded cars, top-up super, personal computers, health funds, income protection insurance and salary sacrifice (mortgage repayment) arrangements.

With 3 exceptions, respondents had well-established bonus and commission structures which were paid quarterly or annually and were linked to total sales and/or productivity figures.

The above figures are gross figures which include all benefits that can be costed, but do not include long term ‘wealth building’ income such as the proceeds from gain-sharing, profit-sharing  and ESOPs. Of the 24 respondents, 8 had gain-sharing plans linked to productivity clauses in EBAs, 12 had profit-sharing schemes, and 4 reported that they had recently introduced Employee Share Ownership Plans (ESOPs) with greater than 60% take-up rates over the first 12 months of operation. Seven companies reported they operated all 3 schemes for management staff only.

Please note that, of the companies in the $41-80m p.a. turnover category, 11 were engaged in export activities. Given this response, we believe it is reasonable to assume that senior marketing management roles in these companies would involve international marketing.

Note to subscriber – STAR Industries 

The salary point for the position you submitted is represented by the green circle on the graph ($110,950). This makes it the lowest in its class, and lower than the mid- range salary of the previous class. Whilst one low salary point may mean little, we suggest that you review the scattergrams for the other positions to determine your general pay position. If, for example, you were to find that in all of the positions nominated your pay points fell in the lowest quartile, you may wish to review your pay package policies.

We note that you were also able to contribute information relating to the following benchmark positions:-

· Area Sales Manager

· Business Development Manager

· Marketing Consultant

· HR Officer

· Manufacturing Team Leader

Thank you for subscribing to this Salary-X Survey Report.
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Annual Turnover - $x10 million

Toatal Salary Package Value

Graphic Representation of Salary Survey Data - 
Position: 
National Marketing Manager, Light Industrial
(Sample size: n=24
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Graphic representation of salary survey data - Position: National Marketing Manager
(Sample size: n=23)
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