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Introduction 

 

 

Social Email Marketing 

 

 
Facebook, Twitter, YouTube, LinkedIn...Social networks have grown from a consumer  

phenomenon to an effective business marketing tool. With more and more companies discovering and 

taking advantage of the viral power of social media, the term Social Media Marketing is now an integral 

part of the marketing vocabulary. 

 

While the growing popularity of social networks has first caused some to question the role of email 

marketing, it is now clear that social media is here not to replace email but to work in conjunction with it. 

And the main question that marketers should be asking today is: “How to make email and social media 

best work together?” 

 

Earlier this year we conducted a Europe-wide survey to find out what social networks are most popular 

with companies, what main objectives businesses pursue when using social media and how companies 

integrate social media with their email marketing efforts. This report analyses the results of the survey 

and includes five best practice recommendations for most effective integration of email marketing with 

social media. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 



 

 
Results 
 

Does your company have a social media presence? 
 

 

 
 

 

 

 

 

 
 
Figure 1: Use of social media by businesses 
 

Almost all surveyed companies have already launched a presence on social networks or have it in plans. 

 

Which of the following networks are you present on (multiple responses 

possible)? 

 

 

  

 

 

 

 

 

 

Figure 2: Popularity of individual social networks  

Facebook not only has the largest number of users worldwide, the platform also enjoys the biggest popularity with 
businesses. More than 63 percent of the respondents have their company pages on Facebook, followed by 54 
percent on Twitter. The results of the survey reveal the growing popularity of sharing communities YouTube, Flickr 
and SlideShare, as well as the professional network LinkedIn which due to the recent platform developments is now 
increasingly used by businesses to enhance their marketing efforts.   
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What are your reasons for using social media (multiple responses possible)? 
 
 

 

 

Figure 3: Reasons for using social media 

Almost three quarters of all the respondents use social media to raise their company’s brand awareness. Enhancing 
customer relationship and building loyalty comes next as the second most popular reason for using social media.   

 
 
Do you have the SWYN (Share With Your Social Network) functionality 
integrated in your email campaigns? 
 
  

 

 

 

 

 

 

 

Figure 4: Percentage of companies to integrate the SWYN functionality in emails 

 

Just under 20 percent of surveyed companies said they already have the SWYN functionality integrated in their 

emails. 43 percent want to use this option in the future. 
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Do you include social media messages (e.g. Tweets) in your emails? 
 
 

  

 

 

Figure 5: Percentage of companies to include social media content in their emails 

The majority of respondents (nearly 60 percent) would like to embed their social media messages in their email 

campaigns in the future, however less than 9 percent are curently integrating social media content with email. 

 

Do you offer an opportunity to subscribe to your emails on your social 
network pages? 
 

 
 

Figure 6: Percentage of companies who offer email subscription on social media pages 

Just over 15 percent of surveyed companies use social networks to collect addresses for their email distribution 
lists, however over a half of all respondents plan to start doing it in the future. 
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Do you measure results of your social media activities? 

 

 

 

 

 

 

 

 

 

 

Figure 7: Percentage of companies who measure the results of their social media activities 

More than a third of respondents claim they measure the results of their social media activities. Another 50 percent 
plan to start measuring the results in the future. 
 
 
 
 

Are you satisfied with the results of your social media activities? 
 
 

 

Figure 8: Rate of satisfaction with social media activity 

About 80 percent of surveyed companies said they are "somewhat" or "very satisfied" with the results of the social 
media activities.  
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Do you plan to continue your social media activities in the future? 
 
 

 

 

Figure 9: Forecast: use of Social Media by businesses in the future 

Over a third of respondents plan to further grow their social media presence, while more than half will maintain the 
current level of activities in the future. 
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Summary of Results 

Social media is now an integral part of online marketing. More than 70 percent of the surveyed 

companies already have a social media presence and those businesses that are not yet active on social 

networks plan to start social media activity in the future. Facebook and Twitter remain the most popular 

social networks for businesses, with the professional community LinkedIn significantly behind the two 

frontrunners. 

 

Branding and customer loyalty are the main objectives pursued by companies who use social media for 

marketing. However, only a third of the surveyed enterprises actually measure the results of their social 

media activities. 

 

Over 50 percent of the respondents use social media to grow their email newsletter subscription. Only 

about one-fifth of the respondents currently have the social sharing functionality integrated in their emails 

and less than 10 percent include their social messages into their emails. The majority of the surveyed 

businesses plan to continue using social media for marketing in the future. 
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Top 5 Social Email Marketing Tips 

Link your email marketing with social media  

 

1. Viral marketing through social sharing 

In contrast to traditional Tell-a-friend functionality in emails which allows sending the 

content of the message through email to a handful of individuals, the Share-With-Your-

Network (SWYN) functionality enables you to make use of the viral nature of social 

networks for a much greater exposure of your messages. 

With just a few clicks the recipients can share the content of the entire email or just the 

content sections of their choice, allowing your message to spread rapidly across social 

communities. 

 

 

 

 

 

 

 

2. Convert email recipients to fans and followers 

Your email recipients have already given you a vote of confidence by 

subscribing to your newsletter and are thus much easier to be converted 

into fans and followers of your social network pages than individuals you 

have never been in contact with.  

Include a link in your emails to social networks with a note “Find us on 
Facebook“ or “Follow us on Twitter”. Do that as soon as you have 
launched a presence on social media. 
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3. Acquire subscribers through social networks 
 
You should not forget about the process of converting your fans and followers into newsletter subscribers 

and use social networks as another contact point to grow the 
recipient list. Embed a registration form or a link to your 
newsletter subscription page in your social pages and don’t 
forget to offer your followers an incentive to subscribe, e.g. 
“Subscribe to our newsletter on Facebook and get 10 percent 
discount on your next purchase”. 
 

 
 
 
 
 
 

 
 
 
 

 
 
 
 

4. Newsletter content proactively posted on social network pages 
 

A lot of effort is involved in producing 

relevant and engaging content and it is 

important to use as many channels as 

possible to promote it. Whenever a new 

email campaign is out, make sure you share 

the messages through your social pages.  

 

 

 

 

5. Add newsletter archive to your social pages 

If you already have a newsletter archive on your 

company website, why not add it to your social 

page? Create an extra Tab on your Facebook page to 

host your newsletter archive. This way your followers are 

exposed to more engaging content and are more likely to 

subscribe to your newsletter too.  
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About emarsys 

emarsys is one of the leading providers of email marketing solutions and services in Europe with current 

offices in Vienna, London, Munich, Berlin and Zurich. 

 

More than 600 companies worldwide are among our satisfied customers and send a combined volume of 

more than 12 billion emails each year using our email platform. Customers include eBay, Vodafone, 

Burton, Siemens, Honda, Canon, Motorola, Zurich Insurance and more. 

Get the latest Email Marketing Tips and Whitepapers delivered straight to your inbox. Subscribe to our 
newsletter on www.emarsys.com. 
 

Find us on: 

 

 www.facbook.com/emarsys 

 
www.twitter.com/emarsysUK 
 

www.linkedin.com/company/emarsys 
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