BUSN 430: Sport and Event Marketing

Spring 2010, Monday 7:00 pm-9:30 pm
Luther Hall 203
Instructor: Ruthann Kragh

507-344-7310

Office: Old Main 228
Office Hours: MWF 9-10 am

Course Description: An application of fundamental marketing concepts to the sport industry.  Specific topics covered include marketing research, event planning and execution, fundraising, sponsorships, advertising, and assessment.

Learning Outcomes:

1) Student will know marketing terminology and theory related to the sport industry.
2) Student will comprehend sport marketing theory and how it can be used in the sport industry to meet the wants and needs of the sport consumer.
3) Student will apply sport marketing theory and strategies in developing sponsorship proposals and completing application assignments.
4) Student will analyze case studies in sport to determine if decisions made by the sport marketers were effective ones.
5) Student will evaluate the sport marketing strategies of professionals as well as fellow students through critiquing their work.
6) Student will synthesize course material into a marketing plan for a sport organization.

Text:
Mullin, B., Hardy, S., & Sutton, W. (2000). Sport marketing. Champaign, IL: Human Kinetics Publishers

Additional Materials used by instructor, but not required for students to purchase:

Brooks, C. (1994). Sports marketing: Competitive business strategies of sports. Englewood Cliffs, NJ: Prentice Hall

Graham, S., Neirotti, L. D., & Goldblatt, J. J. (2001) The Ultimate guide to sports marketing.  McGraw-Hill: New York

Pitts, B. G. & Fit, D. (2002) Fundamentals of sport marketing

Shank, M. (1999). Sports marketing:  A strategic perspective. Upper Saddle River, NJ: Prentice Hall

Stotlar, D. K. (2005) Developing successful sport marketing plans

Skills:

1) Student will develop a marketing plan.

2) Student will create a sport sponsorship plan.

3) Student will organize and administer a promotional event.

Attendance:
Due to the interaction requirements in the class, attendance is mandatory.  If student is not able to make class due to a BLC activity or for personal reasons the student must notify the professor PRIOR to missing class. 
“This Week in Sports”: Students may earn up to 5 points/day for active participation in class.  Up to 15 minutes of class will be dedicated to “This week in Sports”.  Students may volunteer to bring up a subject of recent news interest that deals with marketing and promoting sport products. 
Chapter Summary Assignments:
# 1 SWOT Analysis: Personal analysis of student’s skills.  Strengths, Weaknesses, Threats, and Opportunities.  Brief bio/resume about sport interest/background.  Must be at least a page typed.  The SWOT may be bulleted, but the biography/resume’ should be complete sentences.
# 2 SWOT Analysis: This is assigned during Chapter 2. Student will use SWOT analysis for a situation of student’s choice.
# 3 Research Questionnaire/Survey: Research the consumers of your product.  Create a questionnaire/survey to find out more information about your consumer.  Describe how you will use the information gathered to promote the product in the future.
# 4 Sponsorship Proposals: This will be assigned during Chapter 13.  Student will prepare sponsorship proposal for a sport organization or product. #5-#10 TBD
Promotional Event:
Students will form groups to organize a promotional event to be held on the campus of BLC or in the Mankato community, or market an already planned event.  
Sport Marketing Plan: Accumulation of the assignments plus additional assignments.
Grading:
Grades are based on class attendance with participation, individual and group assignments, and final project presentation.

“This week in sports” (5 pts/day)





  50

Chapter summary assignments (25 each)

  

250
Promotional Event (Partner/Group): Semester-long project
100

Sport Marketing Plan (Partner/Group): Semester-long project
100

Presentation of Semester-long project: eval by peers & prof.
  50
Midterm 







100










650
Grade Scale:

Grade


Percentage

A


93.4 -100 %

A-


90.0 -93.3 %

B+


86.7 -89.9%

B


83.4 -86.6%

B-


80.0 -83.3%

C+


76.7 -79.9%

C


73.4 -76.6%

C-


70.0 -73.3%

D+


66.7 -69.9%

D


63.4 -66.6%

D-


60.0 -63.3%

F


  0.0 -59.9%

Academic Misconduct:

Students are expected to adhere to the highest standards of academic conduct.  Academic misconduct will not be tolerated and the instructor will be alert to any kind of inappropriate conduct in this course.  Suspicion of academic misconduct shall be handled by the official rules and policies of Bethany Lutheran College.  Penalties for cheating or plagiarism may range from a failing grade on an exam or assignment, a failing grade in the course, or expulsion from the college.

Course Calendar

Monday, January 11

Chapter 1: Special Nature of Sport Marketing
 
Chapter 2: Strategic Marketing Management
Assignment: Complete SWOT analysis on self and brief description of sports/interest background.

Monday, January 18 
Chapter 3: Studies of Sport Consumers




Chapter 4: Perspectives Sport Consumer Behavior 
Monday, January 25             Chapter 5: Data-Based Marketing/Role Research 
 



Assignment: Create a questionnaire/survey
Monday, February 1            Chapter 6: Market Segmentation




Chapter 11: Promotions
Sunday, February 7

Watch Super Bowl, complete questions
Monday, February 8

Chapter 7: Sport Product
February, 12


Watch Winter Games Opening Ceremonies

Between February 12-28 Watch Olympics and Closing Ceremonies, Write Reflection
.
Monday, February 15
Chapter 8: Managing Sport Brands





Chapter 9: Licensed & Branded Merchandise  
Monday, February 22
Develop a logo and slogan 

Chapter 13: Sponsorship
Monday, March 1

Mid-Term Exam Chapters 1-9
Monday, March 8

NO CLASS MID TERM BREAK
Monday, March 15              Chapter 10: Pricing Strategies

**Advising Day, Make appointments with your advisor Wednesday, March 17
Monday, March 22             
         Chapter 12: Sales 

         Chapter 13: Promotion License & Sponsorship
**Last Day to Drop with a "W" Friday, March 26
Monday, March 29

Guest Speaker, Matt Browne Detroit Red Wings
Monday, April 5                    Easter Break

Monday, April 12 

Sponsorship Proposal DUE 
Chapter 14: Place or Product Distribution 

Chapter 15: Electronic Media
Monday, April 19   

Chapter 16: Public Relations

Chapter 17: Coordinating & Controlling the Marketing Mix (5 P’s)             
Monday, April 26             
ALL Marketing Plans DUE

Guest Speaker, Shane Bowyer of Sports Institute
Chapter 18: Legal Aspects of Sport Marketing
Chapter 19: Shape of Things to Come 
Monday, May 3        
Presentation of Sport Marketing Plan and Evaluations (3)
Presentation of Sport Marketing Plan and Evaluations (3)
Monday, May 10

Presentation of Sport Marketing Plan and Evaluations (3)

Presentation of Sport Marketing Plan and Evaluations (2)
