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	MKT 395: Business-to-Business Marketing

	Department of Management & Marketing

	College of Commerce & Business Administration

	Jacksonville State University

	Spring 2012



	Instructor
	James L. Thomas, Ph.D.
	Telephone
	256-782-5790

	Office
	Merrill Bldg Rm 217H
	E-mail
	jthomas@jsu.edu

	Office Hours
	09:00 – 11:00 Tue / Thu     16:15 – 18:15 Thursday
or by appointment
	Website
	http://www.jsu.edu/depart/ccba/jthomas

	Text
	Hutt, Michael D. and Thomas W. Speh, (2010) Business Marketing Management, 10th ed., Mason, OH.
ISBN: 13 978-0-324-58167-6  (Recommended, not Required)

	Prerequisite
	MKT 301: Principles of Marketing

	Class Meets
	Tuesdays & Thursdays
	218 MB
	7:30 – 9:00


Course Description

This course involves an analysis of marketing strategy as it applies to those organizations that engage in the production of finished goods or services, including an examination of the buying behavior of profit and non-profit-making enterprises, as well as governmental agencies.

Course Objectives

Following the completion of this course, each student should be able to:

· Understand the basic terminology employed in business-to-business marketing.

· Understand and explain the differences between consumer and business markets.

· Explain the importance of trade shows in business-to-business marketing.

· Explain the importance of e-commerce in business-to-business marketing.

· Successfully analyze an industry of the student’s choice.

Course Policies

Academic Dishonesty

For a complete review of University policies regarding academic dishonesty, please refer to the Student Handbook.  Academic dishonesty is not tolerated in this class, as engaging in such behavior reflects a severe lack of respect for fellow students, the instructor, and yourself.  The penalty for this behavior is a grade of “F” for the course, or such fewer penalties as the instructor deems appropriate.  Examples of conduct subject to academic discipline include (but are not limited to):

· Representing another’s work as your own.

· Allowing another to represent your work as his/her own.

· Gaining, or attempting to gain an unfair advantage.

· Disruptive behavior and/or harm to facilities.

JUST DON’T DO IT!!

American with Disabilities Act (ADA)
The College of Commerce & Business Administration and the instructor comply with the ADA, and make every effort to reach reasonable accommodations for qualified students with disabilities.  If you have a special need in accordance with ADA guidelines, or Section 504 of the Rehabilitation Act of 1973, please inform Dr. Thomas immediately.

Make-up Examinations

Make-up exams will be allowed during the course of the semester ONLY under special circumstances.  The instructor reserves the right, at his sole discretion, whether or not a make-up exam is justified.  This will be determined on a case-by-case basis.  In general, make-up exams will be allowed under the following special circumstances:
· Serious illness requiring hospitalization.

· Death of an immediate family member.

· Participation in a previously-scheduled University activity (this does NOT include preparing for exams in other classes).  In such cases, it is the student’s sole responsibility to inform the instructor no less than 5 business days prior to the scheduled administration of the exam.

If any make-up exam is to be administered during the course of the semester, it must be completed within one week of the administration of the exam that is being made-up.  If the exam is not made-up during this time period, one, and ONLY one make-up exam may be taken on the same day and at the same time as the final exam.  Any student is allowed to take a make-up exam is required to make arrangements for such no less than 48 hours prior to the scheduled administration of the exam; failure to do so completely forfeits the opportunity to take the make-up exam.  The instructor reserves the right to offer a make-up exam that has been significantly modified from the original exam in order to prevent academic dishonesty.

Examinations

Each student will be required to take four (4) examinations during the course of the semester, in addition to a required, comprehensive final examination.  The format of these examinations may (but not necessarily) include objective questions (i.e., multiple choice and fill-in-the-blank), definitional questions, and subjective questions (i.e., short-answer essay or discussion).  Please note that the final examination will only be administered on the day, and at the time designated by the University.
Industry Analysis

An industry analysis will be performed by each student during the semester.  The exact format and content of this analysis will be provided early in the semester.  A written analysis will be submitted to the professor for consideration.  Faxed or emailed copies of the analysis will not be accepted.  A 10-point penalty will be assessed for each day that the written analysis is late.  This is an individual assignment.

Miscellaneous Policies and Comments

· All of the presentation overheads used by Dr. Thomas may be accessed on his Website (http://www.jsu.edu/depart/ccba/jthomas).  These files are made available to you as an additional service.  However, you are NOT required to access them, and you are MOST DEFINITELY NOT REQUIRED to print them out.

· For record-keeping purposes, a seating chart will be used in this class.  Thus, attendance will be taken daily.  However, attendance is not factored into your grade.  Please keep in mind that studies clearly indicate that students who attend class regularly perform significantly better than students who miss a large number of classes.

· It is critical in business, and particularly so in Marketing, that a businessperson pay attention to details and follow instructions.  In order to encourage the development of such behaviors, any deviation from any instructions provided will generate an automatic penalty of 5 points per occurrence.

· Students may question the professor at any time about their grades if they believe that a mathematical or recording error has occurred.  Additionally, there are some instances in which students believe that an answer they gave was incorrectly assessed.  Therefore, students may, in writing, appeal to the professor to re-evaluate an assessment of a particular answer.  The appeal will be judged on its content, its quality, and the quality of the written communication.  One limitation to this ability to appeal is that such appeals must be submitted for consideration no more than one week following the return of the grade assessment.  Appeals submitted after that time will not be considered.
· The protection of your privacy is extremely important to your professor.  As the security of telephonic and electronic transmissions cannot be guaranteed, grades on assignments and final grades will not be discussed in any manner either over the telephone or by email.  Grades will only be discussed when the student and the instructor are in face-to-face contact.  For further information regarding the protection of your privacy, please refer to the professor’s Online, Teaching, & Academic Research Policy that may be viewed at http://www.jsu.edu/depart/ccba/jthomas/surveys/PrivacyPolicy.pdf.

· As per Department policy, please ensure that all cellular telephones, pagers, etc. have been turned off prior to entering the classroom.  Failure to do so constitutes disruptive behavior.  Special allowances may be made on an emergency, case-by-case basis, at the instructor’s sole discretion.  However, absent any special circumstances, a student who violates this policy will be given one warning, after which the course policies for academic dishonesty will take effect.

· As per Department policy, if a student arrives late to class, the student may still enter the classroom.  However, such actions are disruptive to the learning environment.  Thus, tardy students are required to sit on the side of the classroom nearest the doorway, and are not allowed to cross the front of the room.  Initial violations of this policy will result in public notification to the student that he/she is in violation.  Continued violations will initiate the course policies for academic dishonesty.

· As per Department policy, if (1) a student arrives late to take ANY examination, and (2) any other student has already completed and turned in the examination, the tardy student will NOT be allowed to take the examination.  If this situation occurs, the course policies regarding make-up examinations will take effect.

Course Grading Policies

Students may earn points during the semester based on the following:


Semester Examinations {4 @ 100 points each}



400 points


Final Examination







  50 points


Industry Analysis







100 points


Total Possible Points






550 points

Bonus point opportunities MAY be allowed on a class-wide basis at Dr. Thomas’ discretion.  Such opportunities will NOT be allowed on an individual basis; what is fair for one is fair for all.

Final semester grades will be determined on the following basis:

	Percentage of Total Points Earned
	Minimum Points Necessary
	Assigned Grade

	90% to 100%
	495
	A

	80% to less than 90%
	440
	B

	70% to less than 80%
	385
	C

	60% to less than 70%
	330
	D

	Less than 60%
	000
	F


Please Note: If you feel, for any reason, that you must earn a particular grade for this course, you must achieve, at a minimum, the lowest percentage of the total possible points for that grade.  For example, if you feel you must earn a “C” for the course, you must earn at least 70% of the total possible points (or 385 points for this class).  A grade of “D” will be assigned if you earn 69.9999999% (or between 330 to and including 384).  Furthermore, if you feel you must earn a particular grade for the course, DO NOT WAIT UNTIL THE END OF THE SEMESTER to discuss this with Dr. Thomas – if you wait until the last minute, nothing can be done to help you.

	MKT 395: Business to Business Marketing

	Spring 2012 Semester Schedule


	January 2012

	Sunday
	Monday
	Tuesday
	Wednesday
	Thursday
	Friday
	Saturday

	1

	2
	3
	4
	5 

	6
	7

	8

	9

	10

	11

	12
Course Introduction
	13

	14

	15

	16
Martin Luther King, Jr. Day

No Classes!

	17
The Industry Analysis 

	18

	19
Introduction to B2B Marketing 


	20

	21

	22

	23

	24
Mr. Doug Taylor –
Using the Resources of the Houston Cole Library
	25

	26
Character of Business Marketing


	27

	28

	29

	30

	31
Character of Business Marketing
	
	
	
	

	MKT 395: Business to Business Marketing

	Spring 2012 Semester Schedule


	February 2012

	Sunday
	Monday
	Tuesday
	Wednesday
	Thursday
	Friday
	Saturday

	
	
	
	1

	2 

The Purchasing Function 

	3

	4

	5

	6

	7
The Purchasing Function

	8

	9
Exam 1

	10

	11

	12

	13

	14
Review Exam # 1
Business Customers

	15

	16
Business Customers

	17

	18

	19

	20

	21
Cyberlaw

	22

	23
Cyberlaw

	24

	25

	26


	27
	28 

Physical Distribution

	29
	
	
	

	MKT 395: Business to Business Marketing

	Spring 2012 Semester Schedule



	March 2012

	Sunday
	Monday
	Tuesday
	Wednesday
	Thursday
	Friday
	Saturday

	
	
	
	
	1
Exam 2

	2

	3

	4

	5

	6
Review Exam # 2

B2B Pricing
Industry Analysis Due
	7

	8
B2B Pricing

	9

	10


	11

	12

	13
Managing Products
	14

	15
Managing Products
MT Grades Due
	16

	17

	18

	19

	20
Ethical & Legal Aspects of B2B Marketing

	21

	22 
Exam 3
	23

	24

	25

	26
Spring Break Holiday

No Classes!
	27
Spring Break Holiday

No Classes!
	28 
Spring Break Holiday

No Classes!
	29 
Spring Break Holiday

No Classes!
	30 
Spring Break Holiday

No Classes!


	31
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	Spring 2012 Semester Schedule

	

	April 2012

	Sunday
	Monday
	Tuesday
	Wednesday
	Thursday
	Friday
	Saturday

	1

	2

	3 
Review Exam # 3
Business Marketing Channel Participants
	4

	5
Trade Show Marketing
	6

	7

	8

	9

	10
Trade Show Marketing

	11

	12
Promotions Management
	13

	14


	15

	16

	17
Exam 4
	18

	19
Review of Exam # 4
	20

	21

	22

	23

	24

	25

	26 
Final Exam

07:30 – 09:30
	27
	28

	29

	30

	
	
	
	
	


	MKT 395: Business to Business Marketing

	Department of Management & Marketing

	College of Commerce & Business Administration

	Jacksonville State University

	Spring 2012


This memorandum serves as verification that I:

1. have received a copy of the syllabus for the course listed above,

2. have read and understand the contents of the syllabus,

3. agree to abide by the course policies as outlined in the syllabus, and

4. understand that additional copies of the syllabus may be obtained from either Dr. Thomas, the Department of Management & Marketing, or Dr. Thomas’ Website.

Please PRINT Your Name: ___________________________________________________________________________________

Please Print Your Student Identification Number: _________________________________________________________________

Please Sign Your Name: ________________________________________________________________________________________

Please Indicate Today’s Date: ___________________________________________________________________________________

Class meets January 11, 2012 – April 28, 2012; Tuesday & Thursday; 7:30 – 9:00, Room 218 MB

Semester schedule is subject to change at Dr. Thomas’ sole discretion.


