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1. Title Page 

Developing Entrepreneurship and Innovation Minor Programs in the European Research Area 

(ENOVA) 

An Erasmus+ KA2 project funded by the European Union 

Welcome! Thank you for your interest in this project. Your support of our work is highly appreciated. 

This survey was developed to identify essential components of a study program in entrepreneurship 

and innovation.  

 

On the following pages you will be introduced to a few short questions. Participation in this survey, 

which was developed by a workgroup of researchers from the University of Hohenheim (Germany), 

Yasar University (Turkey) and Primorska University (Slovenia) will take approximately 10 minutes of 

your precious time, usually even less. All information provided will be held strictly confidential. 

If you complete this survey, we will be glad to send you information regarding our final results. You 

will be able to indicate your interest upon completion of the survey. 

 

Please start the survey by clicking the 'next' button below. Thank you for your support. 

 2. Questions – topics 

Generally speaking, what trainings have positively affected your innovation and entrepreneurial 

success in your career? 

Open-ended question [v65] 

A-Individual entrepreneurship and start-ups 

“To what extend do you consider the following topics related to individual entrepreneurship and start-

ups to be essential components of a higher education program in entrepreneurship and innovation? 

Please indicate how you rate the following topics.”  

Measured on a seven-point-Likert-scale ranging from 1 (not important) to 7 (absolutely essential). 

 The entrepreneurial personality [v1] 

 Entrepreneurial teams [v2] 

 Entrepreneurial opportunities [v3] 

 Business ideas [v4] 

 The entrepreneurial process [v5] 

 Business planning [v6] 

 Crowdfunding for start-ups [v7] 

 Business angels [v8] 

 Venture Capital [v9] 

 Financing strategies [v10] 

 Acquiring human resources [v11] 

 Entrepreneurial marketing [v12] 

 Social capital and networks for entrepreneurs [v13] 

 Market research for startups [v14] 



 Startup branding [v15] 

 Pricing strategies for startups [v16] 

 Entrepreneurial sales [v17] 

 Public relations for startups [v18] 

 Investor marketing [v19] 

 Entrepreneurial marketing controlling [v20] 

Please indicate any missing topic that you consider to be essential regarding “individual 

entrepreneurship and start-ups.” 

Open-ended question [v21] 

B-Intrapreneurship and Corporate Entrepreneurship 

“To what extend do you consider the following topics related to intrapreneurship and corporate 

entrepreneurship to be essential components of a higher education program in entrepreneurship and 

innovation? Please indicate how you rate the following topics.”  

Measured on a seven-point-Likert-scale ranging from 1 (not important) to 7 (absolutely essential). 

 Managing growth [v23] 

 Open innovation [v24] 

 Intrapreneurs and champions of innovation [v25] 

 Entrepreneurship in established corporations [v26] 

 Strategies for entrepreneurship in established corporations [v27] 

 Organizational structures for entrepreneurship in established corporations [v28] 

 The entrepreneurial organizational culture [v29] 

 Corporate venture capital [v30] 

 Performance measurement of entrepreneurship in established corporations [v31] 

 Entrepreneurial marketing in established corporations [v32] 

 Competitive analysis [v33] 

 

Please indicate any missing topic that you consider to be essential regarding “intrapreneurship and 

corporate entrepreneurship.” 

Open-ended question [v34] 

C-Innovation and New Product Development 

“To what extend do you consider the following topics related to innovation and new product 

development to be essential components of a higher education program in entrepreneurship and 

innovation? Please indicate how you rate the following topics.”  

Measured on a seven-point-Likert-scale ranging from 1 (not important) to 7 (absolutely essential). 

 Business model innovation [v36] 

 Business model canvas [v37] 

 Creating new markets [v38] 

 Innovative approaches to marketing [v39] 

 Lean startup approach [v40] 

 Characteristics and types of innovation [v41] 



 Project Cycle: Value Proposition, Resource Planning & Time Management [v42] 

 New Product Development and Marketing [v43] 

 Types of Innovation Networks [v44] 

 Financing Innovation [v45] 

 Marketing of Innovation [v46] 

 Human Resources Management policies to support innovation [v47] 

 Protection of innovation and intellectual property rights [v48] 

 Innovation audit [v49] 

Please indicate any missing topic that you consider to be essential regarding “innovation and new 

product development.” 

Open-ended question [v50] 

D-Methodology of the course 

“To what extend do you consider the following methods to be essential components of a higher 

education program in entrepreneurship and innovation? Please indicate how you rate the following 

topics.”  

Measured on a seven-point-Likert-scale ranging from 1 (not important) to 7 (absolutely essential). 

 Theoretical focus [v52] 

 Practical focus [v53] 

 Case studies [v54] 

3. Questions – descriptives 

Age [v60] 

Time being self-employed [v61] 

Industry [v62] 

Number of employees [v64] 


