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LinkedIn™ Marketing & Promotions Worksheet  

General Information 

Full Name:       Date:       

Company              Target Market::       

LinkedIn URL:              

LinkedIn Group Name:              

Industry:              

 

LinkedIn Marketing & Promotions Worksheet 
 

Asset Review & Needs 
 

 Group Access  

o You can Own up to 10 Groups 

o Join at a minimum: 40 to 50 Total Groups 

o Join as many relevant subgroups as you can: 50 Cap 

 Conversational Copy/ Email Templates 

o Introduction to your business for Networking Purposes 

o Invitation to your Group 

 Articles/ Content 

o Articles for Promotion Strategy Needed = 10 to 30 
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LinkedIn Marketing & Promotions Worksheet Cont. 

 

General Review: 

 
Group Discussion Posting: Identify the time range for you to groups distribution  

                          

 Identify your fulfillment team 

 Product Path Strategy, ie. What are you offering on a daily, weekly and monthly basis 

 How is it digested by your market? Article, blog post, eBook, whitepaper, etc… 

 

LinkedIn Article Marketing 

                          

 How many Articles do you have 

 Can you bring in additional support to write? If so, who? 

 

Search Strategies & Tactics 

                          

 Boolean Logic: http://bit.ly/boolean 

 Find your target market – have you identified your market  

 Company Search 

 People Search 

 

 

Commenting & Interaction 

                          

 Q&A Forum 

 Discussion Forum 

 News Forum 

 Commenting & Interaction 

 

 

http://bit.ly/boolean
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Tools & Resources 
 

•   Metrics: 

• www.Bit.ly – URL Shortener with Tracking 

• www.Alterian.com – Social Media Monitoring resource 

 

•   Blog: 

•  www.WordPress.com for LinkedIn is Best 

•  Options: www.typepad.com or www.blogger.com  

 

•  Communication Vehicle: 

•  Webinar Tool: ie. www.GotoWebinar.com or www.WebEx.com  

•  Teleseminar Tool: ie. www.instantteleseminar.com   

 

• Email Manager with Opt-in Capability 

•  www.1shoppingcart.com    

•  www.aweber.com  

•  www.Infusionsoft.com   

 

•  Merchant Account for Payment Processing 

• www.paypal.com  

• Any Merchant account can be added to www.1shoppingcart.com  or 
www.Infusionsoft.com   

 
For Inquiries regarding Services, Contact: 

 

DemingHill, Inc 

3 Grant Sq, Ste 261 

Hinsdale, IL 60521 

(866) 891-0526 

 

Nathan.Kievman@DemingHIll.com 

 

General Questions about services:  

Support@DemingHill.com 
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