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Marketing Automation Specialist  
 
 Work for an ASX 200 organisation with a global footprint 

 Develop your career in a collegial and supportive environment 

 Position based in New Delhi, India 

 

Two full time roles for the position of Marketing Automation Specialist for our India Offices.  
 
 

 
Navitas centralized the execution of global digital marketing activities in New Delhi where it aims to build a centre 
of excellence in digital marketing. The effective marketing of our students’ journey is a key element in our service 
offering to our university partners.  
 
Navitas is looking for a nurturing specialist whose main responsibility will be to turn interested, qualified leads via 
targeted marketing activities into successful customers. He or She has a strong understanding and experience in 
customer journey mapping (nurturing, marketing automation, webinars, etc.) and has the ambition to develop and 
execute best in class nurturing campaigns together with our New Delhi team. 
 
  
The ideal candidate we seek will ideally have the following: 
 

 Minimum of 6 years of experience in digital marketing of which at least 3 years in marketing automation 
and lead nurturing 

 In-depth understanding of the customer buying journey and inbound marketing 

 Good knowledge of how to setup, administer and monitor complex nurture streams and progressive profile 
landing pages 

 Experience with email marketing and ability to develop strategies and recommendations for clients that 
follow best practices 

 Analytical savviness. You are comfortable working with a wide spectrum of analytical tools  

 Intermediate knowledge of HTML and CSS 

 Demonstrable knowledge of CRM systems and Marketing automation systems 

 Upbeat attitude, self-driven focus and motivation, and desire to work in a matrixed environment 

 Strong ability to interpret data and transform information into meaningful conclusions and recommendations 

 Solid time management skills demonstrated by the ability to execute on multiple projects while working on 
a tight deadline 

 Good communication, presentation & collaboration skills to relate effectively with key stakeholders 
 
What we can offer you: 
 

 A fun and supportive team environment 

 Career progression and development pathways 

 Collegial and collaborative environment with the aim of academic excellence 

  
About Navitas  
 
Navitas is a leading global education provider that delivers an extensive range of educational services to over 
80,000 students annually through more than 120 institutions in 31 countries. 
We are proud to be an ASX 200 listed organisation and strive for continuous growth and excellence with students 
at our forefront. 
 
With a large diversified global footprint, Navitas are committed to improving lives through education, passion for 
student outcome and growth through conviction and rigour. 
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Teaching and students are at the heart of what drives us. We are proud of our graduates, teachers and support 
staff and excited about our future, and the future of delivering accessible and effective education.  
 
Navitas promotes and embraces an inclusive and diversified workforce. We believe equality, flexibility and diversity 
in the workplace will deliver a rich and collaborative environment for our employees, students and clients. We 
encourage applications from candidates with disabilities, of all ages and genders, and diverse community groups. 
 
For full description of the role and other opportunities, please visit navitas.com/careers  
 
Please apply online, or alternatively send your resume with cover letter to Nordiana Binte Zalani at 
Nordiana.zalani@navitas.com. Applications close on 31 July, 2019. 
 
By submitting your application, you acknowledge and agree to Navitas’ Privacy policy. Further information can be 
found at navitas.com/careers  

https://www.navitas.com/careers
https://www.navitas.com/careers
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Position Description 
 

 
Title: Marketing Automation Specialist 

 

 
Reports to:    Team Leader Marketing Automation  
Title:    Marketing automation    

Functional Area:   e-Marketing 
Full time or part time:  Full Time 
Location:     New Delhi, India  

Scope:     Global  
 

 

 
1. Overview and Objectives of the Position: 
 
Navitas is a diversified global education provider that offers an extensive range of educational 

services for students and professionals including university programs, language training, 
workforce education and student recruitment. 
 

Navitas centralized the execution of global digital marketing activities in New Delhi where it aims to build a 
centre of excellence in digital marketing. The effective marketing of our students’ journey is a key element 
in our service offering to our university partners.  

Navitas is looking for a nurturing specialist whose main responsibility will be to turn interested, qualified 
leads via targeted marketing activities into successful customers. He or She has a strong understanding 
and experience in customer journey mapping (nurturing, marketing automation, webinars, etc.) and has 

the ambition to develop and execute best in class nurturing campaigns together with our New Delhi team. 

 

 

 

2. Key Relationships: 
 
 Team Leader Marketing Automation  

 Manager e-Marketing Team India 
 Global Digital Marketing Manager 
 Business Partner India 
 Global e-Marketing Director – Direct Channel  

 Marketing Automation Specialists India 
 Other Marketing professionals within Navitas 
 Business Analyst (Marketing and Sales) 

 

 

 

3. Principal Accountabilities: 
 

a. Analyse and interpret what behaviours and patterns make customers successful and more likely 
to be retained by the company 

b. Establish closed-loop analytics to understand the metrics at which our inbound marketing activity 
turns into customers, and continually refine our process to convert customers 

c. Participates in creating a strategy for lead nurturing through a mix of content and calls-to-action  

d. Supports the execution of integrated marketing programs through our marketing automation 

platform (Marketo), including programs for email marketing and lead nurturing campaigns, 
landing pages, CRM and contact management, segmentation, analytics and reporting and other 

programs to ensure all marketing activities are trackable and measurable 
e. Optimize marketing automation and lead nurturing processes through email, content, landing 

pages and social media channels 
f. Monitor industry trends, competitive intelligence and market conditions  

g. Keeping abreast of new trends and apply best practices in inbound marketing 
h. Collaborate effectively with stakeholders across teams 
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4. Knowledge, Skills and Experience 
 
Essential 

a. Minimum of 6 years of experience in digital marketing of which at least 3 years in marketing 

automation and lead nurturing 
b. In-depth understanding of the customer buying journey and inbound marketing 
c. Good knowledge of how to setup, administer and monitor complex nurture streams and 

progressive profile landing pages 
d. Experience with email marketing and ability to develop strategies and recommendations for 

clients that follow best practices 

e. Analytical savviness. You are comfortable working with a wide spectrum of analytical tools  

f. Intermediate knowledge of HTML and CSS 

g. Demonstrable knowledge of CRM systems and Marketing automation systems 
h. Upbeat attitude, self-driven focus and motivation, and desire to work in a matrixed environment 
i. Strong ability to interpret data and transform information into meaningful conclusions and 

recommendations 

j. Solid time management skills demonstrated by the ability to execute on multiple projects while 
working on a tight deadline 

k. Good communication, presentation & collaboration skills to relate effectively with key stakeholders 

 
Preferential 

l. Experience in the tertiary education industry or experience studying abroad 
m. Experience with B-to-C and B-to-B results-oriented demand generation and digital marketing 

campaigns 
n. Inbound Marketing and Marketing Automation certifications 

o. Knowledge of Salesforce and/or Marketo 
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