





A Message from the CEO

b

METTLER TOLEDO has a strong and unique
organizational culture. We all play a role in
maintaining and improving this culture and
in making METTLER TOLEDO a great place fo
work. As we bring our vision alive, we should
be guided by our values and code of conduct.

Integrity and ethical behavior are important in
their own right. They are also key for our busi-
ness, because they enhance and protect our
reputation. So fake the time to read our vision,
values and code of conduct and continue to
follow the principles they contain. In this way,
we will each preserve what makes METTLER
TOLEDO successful.

OULIG e — L e\
Olivier Filliol
President & Chief Executive Officer

October 2009
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The only way METTLER TOLEDO will remain successful is
by constantly striving o provide value fo our customers.
We create this value by offering innovative solutions

that improve our customers’ processes. While we serve
our customers locally, we aspire to be their global pari-
ner. This requires us fo tap info the strength of the whole
METTLER TOLEDO network, a feam of many thousands of
people across the world. In brief our vision is:

Global Reach
Amazing Solutions

On the pages that follow, discover what the
METTLER TOLEDO vision means and how
you can make if a reality.



One Teqm Work fogether with fellow employees
worldwide fowards common goals

Employees are the lifeblood of METTLER TOLEDO. We One real challenge to feamwork is our decentralized orga-
make things happen. We all want to be dedicated, moti- nization. We are decentralized to encourage both focus and
vated and empowered. It is not enough fo be successful ~ competence. Our producing organizations are focused on

as an individual. Only if we work fogether in teams can product innovation and the manufacturing cycle. Our market
we elevate our performance fo a higher level. organizations are focused on getting and executing orders.

A good feam is always stronger than its individual mem-  Because of this decentralization, it takes effort fo think interms
bers. This requires everyone to confribute fo the best of of the global team. But we must never lose sight of the over-
his or her ability. A successful team not only works well all success of the company and our common goals.
together but also works well with others.
Working as one team means we can leverage our own knowl-
edge by sharing best practices. By doing this, we will make
the whole team stronger.



Global Reach Help METTLER TOLEDO fake advantage of ifs
unique network fo meet customers” global needs

The business world is more global than ever. METTLER
TOLEDO has a unique corporate advantage in its global
presence, and we want to fully leverage this opportunity.
Our business strategy is geared fo global markets, not
local ones.

Being global does not mean being the same everywhere.

We are organized into focused, empowered units with the
goal of being flexible and customer-oriented. Part of our
skill set is to fit within the local environment and culture
and fo respect differences.

At the same time, we must take advantage of our world-
wide strength and work hand-in-hand on selected oppor-
tunities, such as service and procurement.

In short, we preserve local differences while seizing global
opporiunities. We do this by using the very technology that is
bringing the world together. Thanks to our global information
technology infrastructure, we can share information in an
open and fransparent way. A “boundary-free” organization
that leverages the strengths and wisdom of all its individual
employees and teams is far stronger than one that does not.

Opportunities fo help our company and our customers
extend across traditional boundaries. Let’s all think beyond
traditional limits and grab those opportunities.



Amazing Solutions

Think in new ways to provide solutions
that improve customers” processes

Innovation has been a cornerstone of METTLER TOLEDO's
success. Innovation still means traditional research and
development, buf it goes beyond technology and in-
volves all of us. To stay ahead, we need fo change our
mindset and think in new ways.

METTLER TOLEDO’s ambition is to help customers
improve their processes. To do this, we need a deep
understanding of those processes.

We can then advise cusfomers how best fo deploy the
combination of our measuring technologies with appli-
cation-specific software and services. Increasingly, cus-

tomers want our solutions to link the gathered data into their
management information systems. Creatfing these solutions
requires us to acquire new skill sets.

We also have to give our customers fangible benefits. Ask
yourself, what is the value proposition, what is the payback?
Keep in mind, speed drives the payback for us and for our
cusfomers. So have a sense of urgency in bringing solutions
to the market.

Above all, we want our solutions to create excitement for our
customers. Set METTLER TOLEDO apart by going for the unex-
pected, the amazing, the WOW!



P
D
-
O
—
D
e
O
|
@
O
|
@
-

Quality
Aggressiveness
Cost-Consciousness
Initiative

Innovation

Agility

Each of us at METTLER TOLEDO can be proud
of the unique culture and fremendous spirit that
radiafes from this organization. We have each
played a role in making METTLER TOLEDO a
great place to work and a formidable competi-
for in the marketplace.

Making up our culture are six VALUES that
guide our behavior: Quality, Aggressiveness,
Cost-Consciousness, Initiative, Innovation and

Agility.

Each day we must recommit to following
these values. Because, through them, we have
the power to shape our future. Our values are
key in ensuring we achieve our vision for the
company.



Deliver Quality

Give your best

METTLER TOLEDO has earned a strong reputation for quality. In fact,
customers associate our brand with quality and innovation.

Quality for METTLER TOLEDO is more than technical precision and pre-
mier products. Quality is a state of mind. With good quality, we save
ourselves and our customers hassle and disappointment. We must
continue to meet the high standards for quality set by our customers.
And we must be attentive to delivering quality in the workplace, where
the next person along the line is a customer, too.

Quality is one of life’s pleasures. Success and quality go hand-in-hand.
Indeed, quality is the foundation of all our other values.

Be Aggressive

Seize opportunities to help us grow

At METTLER TOLEDO, we want to be aggressive. This means gefting the
order, being the first in new markets, applying new fechnologies to our
business processes, and so on.

A positive mindset and an aggressive atfitude help us win the confest for
markets and customers. \We are well equipped to win. We have a strong
global organization, the will to win and team spirit.

Help METTLER TOLEDO take control of its future and seize opportunities
to help us grow.



Be Cost-Conscious

Spend as if it were your money

Cost leadership is an important element in defending our competi-
tive advantage. We want fo use our market leadership to be the cost
leader as well. Achieving a good cost-benefit ratio for our customers
means one thing above all: spend nothing that does not help the
customer.

The best guide is your own conscience. If there’s something you
would not spend money on yourself, then don‘t spend it on behalf
of the company.

Show Initiafive

Make a difference

Initiative, the catalyst required in everyone to make things happen!
Initiative starts a chain reaction that makes the impossible possible,
opens new doors and lets us meet our goals.

At METTLER TOLEDO, we want you to feel empowered. Take
the initiative to pursue opportunities and clear away obstacles.
We succeed by doing things, not thinking about them.



Pursue Innovation

Put good ideas to work

METTLER TOLEDO has long been a leader in innovation — not only
in products and services, but in the way we think about everything.
Innovation is the art of finding answers before the question is asked.
Often only a minor change leads fo a major innovation.

Let’s find new ways to improve customers’ processes. Create new
solutions for customer challenges. Set the stage for new services.

Be Agile

React quickly

Business is becoming more global, and change is occurring at a
faster and faster clip. This challenges us fo stay flexible, adjust pri-
orities and move faster ourselves.

METTLER TOLEDQ'’s decentralized structure, which pushes decision-
making to the local level, enables us to move swifily when opportu-
nities arise. To be first, we must be open fo change and able to react
quickly and efficiently fo opportunities.
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Introduction

At METTLER TOLEDOQ, senior management is responsible for setfing standards of business
ethics and overseeing compliance with the standards. It is the responsibility of each MET-
TLER TOLEDO employee to follow these standards and report any violations of these stan-
dards. This code of conduct provides general guidance for resolving a variety of legal and
ethical questions for all employees. More defailed guidance on METTLER TOLEDO'’s policies
in many specific situations can be found in the MT Guidelines — see hitp://inside.mt.minet

We each encounter a variety of ethical and legal questions. We should decide these
questions in ways that are consistent with our core values. As a fundamental principle, we
expect all employees o obey both the letter and the spirit of the law and to act ethically.

Applying common sense, good judgment and integrity fo all your business dealings will
help ensure your decisions are consistent with METTLER TOLEDO values and this docu-
ment. At the same fime, we know that no guideline applies in every situation, and there will
be times when you have questions. You should confact your manager, human resources
or the legal department if you have questions about the application of either the code of
conduct or the MT Guidelines fo a particular situation.

Failure fo follow the code of conduct can result in disciplinary action, up fo and including
dismissal. In cerfain circumstances, local variations to the code of conduct may be neces-
sary to fake info account differing regulatory and business environments. Local policies
may fake info account local regulations. Local policies may be more strict, but not less
strict, than this code of conduct.



Employment Practices

Conflicts of Interest

Our employees are the lifeblood of our company. We believe in treating each other with
respect and fairness at all fimes and we value the differences of diverse individuals from
around the world. We should base employment decisions on business reasons, such as
qualifications, talents and achievements, and must comply with local and national employ-
ment laws.

We are committed to providing a working environment that is free of unlawful discrimina-
tion and harassment. Abusive, harassing or offensive conduct is unacceptable, including
derogatory comments based on racial or ethnic characteristics and unwelcome sexual
advances. We should speak out when a co-worker’'s conduct makes us uncomfortable,
and report harassment when it occurs.

Business decisions and actions must be based on the best interests of METTLER TOLEDO,
and must not be motivated by personal considerations or relationships. A conflict of infer-
est can arise when you take an action or have inferests that may interfere with your ability
to perform your work for METTLER TOLEDO objectively and effectively. Relationships with
potfential or existing suppliers, distributors, customers or competitors must not affect your in-
dependent and sound judgment on behalf of METTLER TOLEDO. The best policy is fo avoid
any direct or indirect business connection with our suppliers, customers or competitors,
except on our behalf. You, or a member of your family, should not receive any improper
personal benefit by virtue of your position in the company. To help you make informed deci-
sions, some common types of conflicts are addressed here.

Assisting a Competitor

While you are employed by METTLER TOLEDO (part time or full time), you may not provide
assistance to an organization that markets products or services in competfition to our own
or which may harm the company. You must obtain prior consent from METTLER TOLEDO
before working directly or indirectly for such an organization or serving on its board of
directors.

Personal Financial Interests

You and your immediate family members should not have a financial interest in any
organization that METTLER TOLEDO does business with or competes with if that financial
interest would give you a conflict of interest, or the appearance of a conflict of interest,
with METTLER TOLEDO.
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Corporate Opportunities
& Assets

Communications
with the Public

Conflicts of interest may not always be obvious, so if questions arise you should consult
with your supervisor. Employees are also encouraged and expected to report suspected
violations to their supervisor, general manager or the Head of Infernal Audit as appropriafe.
See How to Get Help.

You must advance the company’s legitimate interests when the opporiunity fo do so arises.

Unless you have the company’s consent, you are prohibited from

e faking for yourself opportunities that are discovered through the use of corporate property,
information or position;

e using corporate property, information or position for personal gain; and

e competing with the company, whether directly or indirectly.

One of our core values is cost consciousness — ,spend as if it were your own money”. You
should protect METTLER TOLEDOQ’s assets and ensure their efficient use. Theft, carelessness
and waste have a direct impact on our profitability.

Without prior approval, you may not perform work for anyone other than METTLER TOLEDO
on company premises or while working on company time. Full-time employees may not
have employment with any third party without obtaining prior approval from their super-
visor.

Without prior approval, you are not permitted to use METTLER TOLEDO property, including
computers, telephones or other resources, fo perform work for anyone other than METTLER
TOLEDO.

\We have a responsibility to disclose our financial results and other significant corporate
information in a timely and accurate way. At the same time, we are subject to strict rules
regarding all such disclosures. It is our policy to make full, fair, accurate, timely, and
understandable disclosure in reports and other documents that we file with or submit to the
Securities and Exchange Commission and in our other public communications.

For this reason, the only persons authorized fo speak fo the public on behalf of METTLER
TOLEDO regarding our financials and other group matters are the Chief Executive Officer,
the Chief Financial Officer and the Head of Investor Relations. All inquiries concerning
METTLER TOLEDO from the media, financial analysts or the general public should be
referred without comment fo the Head of Investor Relations. More details can be found in
Guideline MT 011.



Insider Trading Policy

Environmental Compliance
Health & Safety

Antitrust

Insider trading laws prohibit persons from trading in securities on the basis of non-public,
material information. They also prohibit passing on such information fo anyone else.
METTLER TOLEDO and its employees share a common inferest in avoiding insider trading
liability and keeping such information confidential. Guideline MT 022 contains the insider
trading policy applicable fo all employees within the METTLER TOLEDO group.

Directors and officers of Mettler-Toledo International Inc. and certain other designated
employees are subject to additional restrictions on their ability to frade in METTLER TOLEDO
securities. More defails can be found in Guideline MT 023.

METTLER TOLEDO is committed fo doing business in an environmentally responsible
manner. We seek to take care of the environment, and we can each contribute through our
daily behavior. In so doing, we can often also save costs for the company.

All employees are responsible for ensuring that our business is conducted in compliance
with applicable laws and in a manner that is profective of the environment. Employees are
required fo notify management if hazardous materials come into contact with the environ-
ment or are improperly handled or discarded.

METTLER TOLEDO strives to provide each employee with a safe and healthful work environ-
ment. Each employee has responsibility for maintaining a safe and healthy workplace for
all employees by following safety and health rules and practices and reporting accidents,
injuries and unsafe equipment, practices or conditions.

As employees of METTLER TOLEDO, it is our duty fo abide by antitrust laws. We are com-
mitted to business success through maintenance of the highest standards of responsibility
and ethics. We support free enterprise and will compete fairly and ethically within the frame-
work of applicable competition and antfitrust laws. Although these laws vary from country fo
country, their common purpose is to prohibit certain business practices and conduct which
are believed to prevent or unreasonably restrain fair competfition. The following activities

are examples of potentially problematic behavior between competitors: agreeing to market
prices, dividing customers or markets and setting limits on production.

Unlawful practices can result in criminal and civil penalties applying to the company and
the involved individuals. Because of the complexity of antitrust rules, any agreement with



Fair Competition

Intellectual Property

Confidential Information

a competitor or with other parties that may have a negative effect on competition must be
reviewed by legal counsel. More details can be found in Guideline MT 025.

We should each endeavor to deal fairly with METTLER TOLEDQ’s customers, suppliers,
competfitors and employees. No employee should take unfair advantage of anyone through
manipulation, concealment, abuse of privileged information, misrepresentation of material
facts, or any other unfair-dealing practice. Stealing proprietary information, obtaining trade
secret information without the owner’s consent or inducing such disclosures by past or
present employees of other companies is prohibited.

METTLER TOLEDQ'’s infellectual property helps us deliver the amazing solutions that
separate us from our competfition and make us market leaders. Intellectual property is a
company assef found in the creative ideas that lead fo innovations and advancements in
our products and technologies. We think of it most commonly as our inventions, patents,
trademarks and copyrights.

Any infellectual property we develop while doing our jobs for METTLER TOLEDO belongs to
the company. We must be alert in identifying it, taking appropriate steps fo protect it, and
making sure it is used only for the benefit of METTLER TOLEDO. More defails can be found
in Guideline MT 030.

In addition fo intellectual property, METTLER TOLEDO has a wide variety of confidential infor-
mation that is not known or available outside the company and would be valuable to our
competfitors. Some examples include technical know-how, research and development data,
manufacturing methods, cost figures, business plans and strategies, employee information,
marketing strategies, customer lists, financial information and software source code. These
are significant assets of the company.

\We must take proper steps to protect this kind of information and may not disclose it fo
people outside the company, except in approved business transactions. The company will
vigorously pursue any unauthorized disclosures of confidential information. Your obligation
to protect the confidentiality of information (including intellectual property) continues even
affer your employment with METTLER TOLEDO ends.






Records and Record-Keeping

Use of E-mail and the Internet

In special cases, we may receive from or share confidential information with a customer or
prospective customer. In all such cases, an appropriate non-disclosure agreement should
be signed in advance. Sample agreements are available under the Corporate Infranet under
Group Functions / Legal / Sample Agreements.

METTLER TOLEDO requires honest and accurate recording and reporting of information
in order to make responsible business decisions, and to enable us to properly inform our
investors.

All of the company’s books, records, accounts and financial statements must be main-
tained in reasonable detail, must appropriately reflect the company’s transactions and must
conform both to applicable legal requirements and fo the company’s system of internal
controls, including the Controller’'s Manual. Unrecorded or ,off the books” funds or assets
shall not be maintained.

All employees involved in the preparation of the company’s financial statements and the pe-
riodic reports required to be publicly filed by the company should seek o ensure that such
statements and filings provide full, fair, accurate, timely and understandable disclosure.

Business records and communications often become public, and employees should avoid
exaggeration, derogatory remarks, guesswork and inappropriate characterizations of people
and companies that could be misunderstood. Employees should not alter or destroy records
that might relafe to any pending investigation or legal proceeding.

METTLER TOLEDO provides employees with computer systems, including e-mail, and
access to the Internet. These systems are business tools that belong to the company and
are to be used for business purposes. Improper use of these tools may have legal implica-
tions for the company and for us personally. The confent of the e-mail messages we create,
as well as the data we access over the Infernet, must always be appropriate. The e-mail
system limits the age of e-mails in the main Outlook Mailbox folders to no more than

60 days. The system also limits the overall size of the Mailbox, generally to 200 mega-
bytes. METTLER TOLEDO reserves the right fo monitor use of these systems at any time.
More details can be found in Guideline MT 055.



Gifts and Entertainment

Antibribery

International Trade
Considerations

METTLER TOLEDO is committed fo a high standard of ethical conduct and chooses fo avoid
even the appearance of impropriety in the conduct of its affairs. Accordingly, we may not
make gifts of cash on the company’s behalf. The giving of non-cash gifts such as meals,
enterfainment and travel must be moderate in value, appropriate to the occasion, and reflect
good business judgment.

\We may accept enterfainment of moderate value on infrequent occasions, assuming a
definite business purpose is being served. We may give or receive promotional items of
nominal value. On infrequent occasions, we may give or receive non-promotional gifts of
up to $100 in value. Individual gifts above this amount should not be made or accepted
unless failure to accept would clearly offend the donor or the gift commemorates a special
occasion such as the anniversary of a longstanding commercial relationship.

We conduct our business fairly, relying on the merits of our products, services and employ-
ees. It is not appropriate, and may be illegal, to try and influence a customer or supplier fo
make a business decision in METTLER TOLEDO’s favor by offering a payment or gift. Even
if not illegal, such payments may create the appearance of impropriety and damage the
company’s reputation.

Payments fo government officials or employees of a public international organization may
be illegal. We may not make a direct or indirect payment or gift to improperly influence a
policy-making official or employee.

In some countries where it is an accepted business practice and permitted by law, you may
make small payments or gifts to low-level employees fo expedite non-discretionary and
routine activities such as customs clearance or issuing work permits. However, if there is
any uncertainty, you should consult with a company attorney before making such a pay-
ment and must report it for recording in the company’s financial records. More details can
be found in Guideline MT 013.

We must comply with the export control laws of the countries where we operate. These laws
restrict exports of cerfain products, software and technology to certain countries, individu-
als and companies. The United Nations also imposes various confrols and sanctions.
However, the US export control laws are perhaps the most comprehensive and far-reaching
and may apply in cases that are not self-evident. These laws apply not only to shipments



How to Get Help

Reporting Violations;
Accounting and Auditing Concerns

of goods and technology from the US, but also to shipments of US-origin items from one
non-US country to another. They also may apply to technical assistance, services and other
activities involving non-US persons. These rules are complex and highly fact-specific. More
details can be found in Guideline MT 005.

With some ethics issues it is easy to know right from wrong. If the question involves a
matter of law, our course is clear and unambiguous — we follow the law. Often, questions
are not so straightforward, particularly if we do not have all the relevant information. It is
impossible to prepare in advance for all possible problems. The best course of action is
to understand the method of approaching and solving difficult problems. If you are unsure
what fo do in any situation, try fo gef the facts right, and seek guidance before you act.

1. Discuss the problem with your supervisor. This is the basic guidance for most situations.
In most cases, your supervisor will have a broader perspective, and will appreciate being
brought into the decision-making process before it is too late. In the rare case where
it may not be appropriate to discuss an issue with your supervisor, you can consider
discussing it locally with your general manager or human resources manager. You may
also contact the Head of Internal Audit by e-mail at Ombudsman@mt.com.

2. Ask yourself — what specifically did you observe or are you being asked fo do? This
should allow you fo focus on the specific issue you are faced with, and what alternatives
you may have.

3. Clarify your responsibility. Many situations we face involve shared responsibility. Are the
other parties informed? By gefting others involved and airing issues, a good course of
action usually comes to light.

4. 1s it fair? If a course of action seems unfair, examine why it seems unfair and who might
be harmed. Is it a customer? The company’s interests? Other employees?

Employees are encouraged and expected to report suspected violations of laws, rules,
regulations, this code of conduct or the MT Guidelines to their supervisor, general manager
or the Head of Internal Audit. METTLER TOLEDO will not permit retaliation for reports made in
good faith.



Employees should submit complaints regarding accounting, infernal accounting controls,
or auditing matters, as well as concerns generally regarding questionable accounting or
auditing matters. More details can be found in Guideline MT 027.

These submissions may be made confidentially and/or anonymously by:

a) calling +1 (800) 916 3542

b) sending an e-mail at http://inside.mt.mtnet/C3/Guidelines/default.aspx, or
¢) contacting the board of directors or Infernal Audit as listed below:

Mettler-Toledo International Inc. Mettler-Toledo International Inc.
Presiding Director Head of Infernal Audit

Im Langacher Im Langacher

8606 Greifensee 8606 Greifensee

Switzerland Switzerland

E-mail: PresidingDirector@mt.com E-mail: Ombudsman@mt.com

Waivers of Code of Conduct  Any waiver of this code of conduct for executive officers or directors of Mettler-Toledo Inter-
national Inc. may only be made by the board of directors or a committee of the board of
directors and must be promptly disclosed to shareholders.
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