
Exhibit 7.5 Marketing Letter

DATE

CONTACT
COMPANY
ADDRESS1
ADDRESS2
CITY, STATE ZIP

Dear CONTACT:

I enjoyed speaking with you TODAY. I trust you got my e-mail and have reviewed
our web site. Enclosed as you requested is our marketing packet, which contains:

• My Curriculum Vitae
• Firm brochures describing our services
• Information on our recent publications

Briefly, OURCOMPANY is a business valuation and consulting firm that in twenty
years has provided valuation services for hundreds of clients. Our corporate clients
have come in all sizes from small companies to large, closely held and public compa-
nies exceeding one billion dollars in revenues. Our firm has been retained to provide
independent valuation opinions for many purposes. Among them are:

1. Appraisals for financial reporting, which include the valuation of intangible
assets such as customer lists, technology, and depositor relationships.

2. Intellectual property appraisals including trademarks, copyrights, and patents.
3. Litigation support testimony, including dissenting minority shareholder cases,

corporate disputes, and marital dissolution.
4. Estate and other tax-related matters, including gifting, family limited partner-

ships, and other tax purposes. 
5. Mergers, acquisitions, and other forms of corporate sales and reorganizations.

Our fees are based on our standard staff rates which are $300 to $400 per hour for
principals, $150 to $300 per hour for technical analysts and $75 to $150 per hour for
paraprofessionals. The fee usually averages around $200 per hour. Typically, our fees
run two-thirds of the Big Four accounting firms.

(continues)
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Financial Valuation Workbook: Step-by-Step Exercises and Tests to Help  
You Master Financial Valuation, Third Edition 
By James R. Hitchner and Michael J. Mard 
Copyright © 2011 by James R. Hitchner and Michael J. Mard 



Please call if you have any questions. I look forward to receiving the information I
requested in the e-mail and speaking with you further.

Sincerely,

PRINCIPAL, DESIGNATIONS
TITLE

Enclosures

© 2010 by The Financial Valuation Group Florida, Inc. Used with permission. All rights reserved.

Disclaimer Excluding Any Warranties: This checklist is designed to provide guidance to analysts, audi-
tors, and management but is not to be used as a substitute for professional judgment. These proce-
dures must be altered to fit each assignment. The practitioner takes sole responsibility for
implementation of this guide. The implied warranties of merchantability and fitness of purpose and all
other warranties, whether expressed or implied, are excluded from this transaction and shall not apply
to this guide. The Financial Valuation Group shall not be liable for any indirect, special, or conse-
quential damages.
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