The process of developing, promoting, and distributing products to satisfy customers’ needs and wants.  Answer: Marketing
Consists of goods and services, both of which have monetary value and satisfy customers’ needs and wants.  Answer: Products
Products that you can touch or hold in your hand (ex. clothing).  Answer: Goods
Products that you cannot physically touch or tasks performed for a customer (ex. a math tutor).  Answer: Services
The function of marketing that involves deciding where and to whom products need to be sold in order to reach final users.  Answer: Distribution
The function of marketing that pertains to getting the money needed to finance the operation of a business.  It also includes decisions regarding offering credit to customers.  Answer: Financing
The function of marketing that relates to obtaining the necessary information to make sound business decisions.  Answer: Marketing Information Management
The function of marketing that dictates how much to charge for goods and services in order to maximize profits.  Answer: Pricing

The function of marketing that involves obtaining, developing, maintaining, and improving product or product mix in response to market opportunities.  Answer: Product/Service Management
The function of marketing that addresses communicating with potential customers to inform, persuade, or remind them about a product.  It is also used to improve a firm’s public image.  Answer: Promotion
The function of marketing that relates to providing customers with goods and services they want to buy.  Answer: Selling
The attributes of a product or service that make it capable of satisfying consumers’ wants and needs.  Answer: Utility
Involves changing raw materials or putting parts to make them more useful (making or producing things).  Answer: Form Utility

Involves having a product where customers can buy it (catalogs/retailers).  Answer: Place Utility

Is having a product available at a certain time of year or a convenient time of day.  Answer: Time Utility

The exchange of a product for some monetary value.  Answer: Possession Utility
Involves communication with the consumer (salespeople, displays, packaging/ labeling, advertising).  Answer: Information Utility

Which utility is not classified as a marketing utility and why?  Answer: Form Utility, because it is concerned with production of a product

Northern Highlands DECA accepts checks as a form of payment to increase what type of ____________ Utility.  Answer: Possession Utility

Having vendors selling hot dogs in the stands at a ballgame is an example of which utility?  Answer: Place Utility

A display outlining which printer cartridge is the right one for various HP printer model is an example of which utility?  Answer: Information Utility

When demand is high, manufacturers can make products in larger quantities.  This __increases or decreases__ the unit cost of each product.  Answer: decreases

Why does unit cost decrease as the number of units produced increases?  Answer: because the fixed costs (example: rent) remain the same and are spread among an increasing number of units
How does marketing encourage companies to create new and improved products?  Answer:  Marketing stimulates sales, which attracts competition, which, in turn, stimulates product improvement and creation

The ______________ states that businesses must satisfy customers’ needs and wants in order to make a profit.  Answer:  Marketing Concept 

Which Function… A team of workers approach customers in a mall to ask their opinion about a new coffee drink they are test marketing.   Answer: Marketing Information Management
Which Function… A small manufacturer applies for a bank loan in order to upgrade its computer network.   Answer: Finance
Which Function… A retail store employee puts a pair of shoes on a customer and asks how they feel.   Answer: Selling
Which Function… A fast food restaurant offers a game that allows customers to win money and food prizes.   Answer: Promotion
Which Function… A department store decides to have a 20% off sale on all shoes.     Answer: Pricing
Which Function… A company decides to eliminate a product that did not sell well in the last two years.   Answer: Product/Service Management 
Which Function… A company decides to accept PayPal for payment from its Internet customers.   Answer: Finance
Which Function… A company adds a warehouse in New Jersey to ensure that its products could more quickly reach its tri-state customers.   Answer: Distribution
Name the 4Ps of the Marketing Mix...  Answer: Product, Price, Place, and Promotion
What part of the marketing mix includes what product to make, how to package it, what brand name to use and what image to project?  Answer:  Product 
What part of the marketing mix determines how and where a product will be distributed?  Answer:  Place
What part of the marketing mix should reflect what customers are willing and able to pay?  Answer:  Price

What part of the marketing mix deals with how and what potential customers will be told about the product?  Answer:  Promotion
A hockey stick manufacturer decides to sell its products exclusively in hockey specialty stores rather than in large chain stores such as the Sports Authority.  What type of marketing mix decision was this?  Answer: Place

Coca Cola decides to add lime flavor to its diet coke product.  The new product is called Diet Lime Coke. What type of Marketing Mix decision was this?  Answer: Product

Coca Cola decides to sell Coke Zero in Brazil.  What type of Marketing Mix decision was this?  Answer: Place

Coca Cola decides to advertize Diet Coke during the Superbowl game.  What type of Marketing Mix decision was this?  Answer: Promotion

Coca Cola decides to reduce the price of Coke by 10% due to the economy.  What type of Marketing Mix decision was this?  Answer: Price
For the test, study the following potential short-essay/answer questions on your own time.  We will NOT review them as part of today’s review game.

· List, describe and provide an example of each of the 7 functions of marketing? (Note: it may be helpful to remember “Don’t Forget Steve’s MP3” to answer this question)

· What is meant by the concept of economic utility?

· List, explain, and apply the Marketing Mix (four Ps) 
· Know the various elements that make up a customer profile
Note: potential short-essay answer questions may also be derived from the terms on the prior 3 pages (for example: How can marketing help lower prices? or How does marketing play a role in developing new and improved products?).
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