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General Shooting Requirements:

e Shootin a Large RAW file format (i.e. .CR2, .NEF)

e A minimum of 3 bracketed images per shot (+2EV)
apart, i.e. -2, 0, +2. You must use a tripod.

e ISO as low as ISO 320 but no higher than ISO 800.

e  Shoot in manual mode with an f-stop of f8.

e Landscape format is standard. Do not shoot in portrait
format.

e  Submitted images should not contain similar angles.

e Photographer must make all reasonable attempts to
obtain a room list from the property to ensure that all
unique room types will be shot.

e Besure to note any issues in detail on the sign-off sheet
and get the location contact/manager to sign it.

e Document the first image number that is associated
with each location.

e Create a new entry in the sign off sheet if you capture a
location that was not initially identified.

e  When shooting all areas, please work with the Hotel
Rep to ensure that areas are clean and no
extraneous/removable items are visible (example:
housekeeping carts, laundry collection bags, portable
luggage carts or dish racks, etc.).

Example Imagery for Hospitality International
Brands: http://fusion.realtourvision.com/502909 &
http://fusion.realtourvision.com/931799

HOTEL SHOT LIST January 11, 2016

General Shooting Requirements for Interiors:

Minimize lamp & power cords.

All visible lighting must be turned on.

Ensure accurate exposures by metering midtones.

Avoid “square on” shots, instead moving slightly off

center to shoot at an angle to emphasize perspective,

drawing the view into the space.

e Camera should be positioned near where a customer
would realistically experience the space, and at a height
that showcases the features of the room with interest,
usually between 4’ and 5’ off the ground to dramatize
the perspective from traditional “eye level.”

e You will often be limited in your camera position by the
size of the area you are in, so when choosing a lens,
gravitate toward wider-angle selections to show as
much of the space as possible and to also emphasize
the depth of the area you are shooting.

e  Photos should NOT include: People, garbage cans,

marketing/media materials.

Areas listed with an asterisk (*) may not be offered at certain
properties. If the location does not offer those areas you are not
required to photograph them.

If you feel that you do not have enough spaces to shoot to
reach the package minimum — please shoot additional angles of
the rooms, lobby, exterior, and if the property has hallways
please photograph those areas as well.

Lobby & Front Desk — 4 to 6 Shots
Staging:

e Remove: media materials (rack cards, banners, point
of sale materials, table tents, ads, etc.). Minimize
cords.

e Take shots of the front desk, and seating area.

e Please ensure with the Hotel Rep that the Front Desk
area is tidy.

Shooting:

e Take 4-6 shots:
Wide angle showcasing entire lobby space x2
Wide angle featuring main seating area x2
Front desk registration area at an angle to desk x1
Front desk registration area straight on x1

Breakfast Area/Breakfast Seating* — 3 to 4 Shots
Staging:

e Dome lids should be off or open for food items.

e Take images of food from a distance - no close ups.

Page 1

Shooting:
e Take 3-4 shots:
e Seating area x2
e  Breakfast bar with food setup x2

Vending* — 1 to 2 Shots
Staging:
e Try to minimize reflections on fronts of machines as
best you can

Shooting:
e Take 1-2 shots:
e Wider shot of vending & ice machines in conjunction
with immediate surroundings x1
e Second angle of vending machines x1

Laundry* — 1 to 2 Shots

Staging:
e Remove trash cans and arrange cleaning supplies if
present.
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Shooting: e Wide shot of room showing seating area with

Take 1-2 shots:
Laundry machines in conjunction with immediate
surroundings x2

Business Center/Guest Computer*— 1 to 2 Shots

Staging:

Keyboard and mouse should be squared to the
monitor. Cables hidden or tucked in as much as
possible, appearing neat and tidy.

Computer monitors must be turned off.

Try not to get extreme close up of computer or desk.
Media materials (rack cards, banners, point of sale
materials, table tents, ads, etc.) should be avoided.

Shooting:

Take 1-2 shots:
Angle including computer work stations in relation to
lobby seating areas x1

Guest Rooms — 3 to 5 Shots Each Room Type

Staging:

Remove: Floral arrangements/Holiday decorations,
garbage cans, ice buckets, cups, iron & board, phone
book, cards/trays on beds. Notepads and pens are
okay on desks. Minimize power cords.

Shoot each room type the location has available
including ADA rooms.

Curtains must be hanging straight. Sheers, if present,
must be closed unless there is a destination view. If
sheers are open, they must be visible past the curtains.
If there are no sheers, close the curtains. If there is a
destination view, this should be shot with the curtains
and sheers open and hanging straight.

Edges of bedding, sheets, and bed skirting must either
hang straight or be tightly tucked under the mattress.
Smooth out wrinkles in bedding.

Bed pillows must be arranged squared to the
headboard.

All visible lighting must be turned on, with lamp shades
straightened and seams turned away from the camera.

television, kitchenette (if applicable) and sleeping
area x1
Bed(s) as main subject x3
Bathrooms: Both Standard & ADA Bathrooms
e Vanity at angle to show bathroom doorway
x1
e Shower/tub x1
e ADA vanity and shower x1
e Jacuzzi (if applicable) x1
Wide shot of kitchenette area (if applicable) x1

Meeting/Event Space* — 2 to 3 Shots

Staging:

Rooms should be set up/staged as if an event is taking
place.

Try to take shots that show audio/video equipment,
dance floors, creating set up and other meeting/
banquet room amenities.

Stacked chairs should be removed.

Shooting:

Take 2-3 shots
Wide angle showcasing entire room from center
facing the front x1
Wide angle from left or right side facing the front x1
Wide angle from left or right side facing the back x1

Exteriors — 4 to 6 Shots

Staging:

Shoot with sunlight on the front of the building, with
the sun high enough to not cast intrusive shadows
from nearby buildings and trees.

Hotel exteriors work best when they are shot at <
angle to the front entrance, with the camera between
4’ and 5’ off the ground to dramatize the perspective
away from traditional “eye level.” The camera should
be tipped upward slightly to give the building a heroic
appearance, but not so much that the vertical lines
significantly converge in perspective.

The front entrance and logo on the hotel sign are the

e Televisions must be turned off and free of glare. key features to capture for the “hero” exterior shot.
e Put toilet seats & lids down. Additionally, at least a portion of the rest of the
e Make sure shower curtains are hanging straight. building should be featured, ideally a corner and
e Kitchenette and Living area should be neat and clean. second side of the building. Allow enough pavement in
e Appliances should be smudge free and counter tops the foreground to give the building a reference point,
clean. but the majority of the frame should be filled with the
e Please work with the Hotel Rep to ensure Brand building and sky above equal to twice the amount of
standards are met, and the guest room is tidy. pavement in the bottom of frame.
e Clear the area of any garbage, cigarette or trash
Shooting: containers when feasible.
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Take 3-5 shots of each room type available:

Minimize the signage of other businesses that are not
affiliated with the Hotel in exterior shots (example: a

RTV Tour Track | 231-932-1605 | tourtrack@realtourvision.com




RED | laster Pass t
bl Scotfiok MHom Pomepoee
INN. [_nns ] ;

INNS.

7~ book: now —"
“@ RTV HOSPITALITY INTERNATIONAL

restaurant not owned by the hotel). Please also try to
ensure that no mentions of special rates are visible
(example: a nightly special).

e All holiday decorations must be removed.

e |If shooting at dusk/dawn, turn on as many lights
as possible. Blackout curtains should be opened
and sheers closed.

e Avoid parked cars in the shots.

Shooting:
e Take 4-6 shots:
e Hero shot x2
e  Front lobby entrance shot x1
e Tall sign and/or entrance sign with hotel in
background x1
e Parking lot with hotel in background x1
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Pool & Hot Tub* — 4 to 5 Shots
Staging:
e When possible, make sure the entire pool is in the shot
(don’t cut off).
e Take separate shots that focus on the pool and hot
tub.
e Tryto get a shot that doesn’t show fencing or parking
lot in the background.
e Open patio umbrellas & arrange pool furniture.
e Hot tub must be turned on if visible.

Shooting:
e Take 4-5 shots:
e Outdoor pool wide angle (entire pool in shot for one
of these) x2
e Pool Detail (Deck chairs, lounge chairs, etc.) x1
e Hottub x2

PACKAGES THAT INCLUDE PANORAMAS:

Shoot a minimum of 6 panoramas in either cylindrical or
spherical format.

Follow all of the shooting & staging information listed above
for each area.
Bracket 3 exposures at +2EV and shoot in RAW.

Panorama Shot List:

Lobby x1

Guest Rooms x1 for each room type
Pool x1

Exterior x1

Meeting Room x1

GUEST ROOM TYPES FOR SIGN OFF SHEET:

Standard Rooms

One Full or Queen Bed = Single
One King Bed = King

Two Beds Any Size = Double

ADA Rooms

ADA One Full or Queen Bed = ADA Single
ADA One King Bed = ADA King

ADA Two Beds Any Size = ADA Double

PACKAGES THAT INCLUDE TWILIGHT SHOTS:

Shoot a minimum of 5 still twilight shots of the exterior of the
hotel. Exterior pools may also be photographed at twilight if
requested by contact.

These images must be shot during dawn or dusk with the
exterior building lighting on & hotel sign illuminated.

Bracket 3 exposures at +2EV and shoot in RAW.
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