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Abstract
In recent years, tourism industry emerges as a potential sector in Zanzibar economy in terms of foreign exchange earnings, employment creation; stimulate the development of other economic sectors. Currently, the benefit of tourism activities to the country economy is difficult to measure because it is implicitly included in various industries of the economy.
The development of Tourism Account (TSA) is an attempt to provide a clearer picture of the relative importance of tourism as an economic activity and to trace its interrelationship with traditional industry sectors in national accounts. 

Therefore, this study will explore the significance and feasibility of developing the Tourism Account in Macro level, and provides useful insights on its potentiality. All along, this study is intended to provide a detailed look at the Tourism Account, which has a significant implication for the development and strengthening of the tourism statistics and at large.
Acronyms

	GDP
	· Gross Domestic Products

	ZSGRP
	· Zanzibar Strategy for Growth and Reduction of Poverty

	MKUZA
	· Mkakati wa Kukuza Uchumi na Kupunguza Umasikini Zanzibar

	MDGs
	· Millennium Development Goals

	SNA
	· System of National Accounts

	WTO
	· World Tourism Organization

	UNWTO
	· United Nation of World Tourism Organization

	TSA
	· Tourism Satellite Account

	SUT
	· Supply Use Table

	BOP
	· Balance of Payment

	GFS
	· Government Finance Statistics

	USA
	· United State of America


I: Introduction and Overview
1.1 Introduction

Zanzibar is an integral part of the United Republic of Tanzania and it consists of two main Islands namely; Unguja and Pemba as well as many smaller islands such as Tumbatu, Uzi, Kojani, Fundo and Kisiwa Panza. The Islands located 35 km off the east coast of the Tanzania Mainland between Latitudes 50 and 70 South of the Equator. It has estimated the total land area of 2,654 sq km with Unguja having 1,666 sq km and Pemba 988 sq km. Zanzibar enjoys a considerable measure of autonomy over its internal affairs and economy, including tourism sector.

The projected population of Zanzibar reached 1.19 million in the year 2008 with a population growth rate of 3.1 percent per annum, out of that 58 percent of the population reside in rural areas and 42 percent are in urban areas. It should be noted that Zanzibar has a population density of 400 persons per sq. km where indicated that this is the one among the most densely populated countries in Africa.

Recent Integrated Labour Force Survey revealed that, in Zanzibar, 83.4 percent of its working population age 15 years and above are in labour force, out of that 60.1 percent are in rural areas and 39.9 Percent are in urban areas.

The hotel and restaurant activities absorbed 1.3 percent employed persons age 15 years and above (table 1.1), however, Agriculture, hunting and forestry activities engagement of the Zanzibar labour force where the leading activity in terms of labour force absorption. 
Table 1.1: Percentage Distribution of Currently Employed Persons (15+) (Main Activity) by Industry and Area

	Industry
	Rural
	Urban
	Total

	Agriculture, hunting  and forestry
	53.1
	10.8
	37.3

	Fishing
	10
	1.8
	6.9

	Mining and Quarrying
	0.6
	0.2
	0.5

	Manufacturing
	5.8
	8.3
	6.8

	Electricity, Gas and Water Supply
	0.1
	1
	0.4

	Construction
	2.2
	5.7
	3.5

	Wholesale and retail trade ;repair of motor vehicles, motorcycles and personal and household goods
	11.5
	28.8
	18

	Hotels and Restaurants
	0.8
	2.2
	1.3

	Transport, Storage and Communication
	2.3
	5.5
	3.5

	Financial Intermediation
	0.2
	0.5
	0.3

	Real Estate, Renting and Business Activities
	0.2
	0.7
	0.4

	Public Administration and Defence, Compulsory Social Security
	2.9
	10.3
	5.7

	Education
	1.7
	4.6
	2.8

	Health and Social Work
	0.7
	1.9
	1.1

	Other Community Social and Personal Activities
	0.9
	4
	2.1

	Private Household with Employed Persons
	0.3
	0.5
	0.4

	Fetching water for home use
	4.9
	11.3
	7.3

	Collection of firewood for home use
	1.6
	2
	1.7

	Total Percent
	100.0
	100.0
	100.0

	Total Number
	303,402
	181,178
	484,581


During the past, Zanzibar was an agricultural economy were more than 65 percent of its population depends on agriculture for their livelihood. Additionally, by then, Zanzibar Government had depended much on exports of agricultural crops mainly cloves as a source of its revenue. However, it was experienced that the price of cloves in the world market had been declined tremendous from US$ 9,500 per ton between 1964 and 1976 to US$ 4,000 per ton in August 2008 and further dropped to US$ 3,500 beginning November to February 2009. The decline in prices was caused by eruption of other clove producers in the world that emerged as competitors (e.g. Brazil and Madagascar). 

Owing to the declining of prices on cloves, Zanzibar is trying to find out alternative major sources of revenue by looking at how other countries with the same characteristics did. In line with that together with the historical background of Zanzibar, the Government came up with strategic policies such as trade policy and tourism policy. The policy was designed with major objective of reinforcing the national development aiming at substituting sources of revenue in order to improve the life style of the people.

Since 1987, the tourism sector declared as an alternative tool for Zanzibar economic development (Trade policy, 1987), where the fist tourism policy was developed in 1994 with the following main goals:
· To utilize more effectively the tourism potential to generate more income, human resources, foreign exchange earnings while protecting the environment, Zanzibar culture and traditions.

· To diversify the tourist attractions in order to achieve a balanced growth of the tourism industry and maximum benefit, and to strengthen the cultural industries including museums, theatres, cultural and community participation as a product diversification to harness tourism.

· To emphasize the best option for the development for the current accommodation in Zanzibar, types, styles and management models.

· To improve the standard of quality for services and facilities to meet the challenges of long-term tourism development.

· To enhance the quality of and accessibility to the existing tourism infrastructure and developing one to cope with the demands of high class tourism.

· To formulate and develop marketing plans and promotion programs that maximizes the financial revenues, and the economic, social, cultural and environmental positive impacts.

· To encourage domestic tourism and maximize its significance.

· To address “reducing Tourism Seasonality” as a serious issue affecting Tourism Industry in Zanzibar.

· To enhance the tourist image of Zanzibar to be original, trustful and attractive.

· To address tourist safety and security issues cooperative as an important part of the government’s larger safety and security concerns.

· To emphasize the fruitful public/private partnership in tourism sector.

· To contribute to the quality of local people lives.

· To stimulate the participation of local people of the tourism development process.

· To maximize the “local content” as a vital means to minimize leakage.

· To manage tourism impacts so as to balance costs and benefits.

Furthermore. Zanzibar Investment Policy (2004) highlight tourism industry is one among the area attracting and open for the Foreign Direct Investment (FDI) through: 

· Expand and diversify the tourism sector by providing supporting services such as infrastructure and strengthening tourism institutions.

· Promote high quality tourism and ensure that investment in tourism attracts the type of tourism markets that are compatible with Zanzibar culture, tradition and resource limitations.

· Identify and attract tourism investments in areas that have strong linkages with other socio-economic activities. 

1.2 Economic Status
Zanzibar, like other developing countries, faced economic crisis due to the declining in price of its major export commodities (mainly cloves) in the world market and the rise in the price of oil imports. Empirical information shows production sectors mainly agriculture revealed was the mainstay of the country economy; that it contributed the largest share of any industry in the Gross Domestic Products (GDP). The GDP experienced did not show regular behaviour in its growth; this was mainly due to changing of clove production and lack of encouragement during the harvesting period.
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Figure 1.1: Constant Price Growth Rates


Between 1998 and 2008 GDP grew on average of about 5.9 percent However, this growth did not reach the target of about 7 percent that was predicted in the 2006 as indicated in the Zanzibar Strategy for Growth and Reduction of Poverty (ZSGRP). Nevertheless, growth rate of 6.3 and 5.4 percent attained in 2007 and 2008 respectively was below the targeted growth of that period (see figure 1.1)..

Recently, services sectors experiences to pick up and in actual fact it ranges between 48.0 percent to 51.8 percent as  a share to the total GDP in the period under review ( from 1998 to 2008). While the GDP for the major economic activities are shown in table 1.2 below.

Table 1.2: Gross domestic product by for major economic activities at Current prices (billion shillings) 

	 
	1998
	1999
	2000
	2001
	2002
	2003
	2004
	2005
	2006
	2007
	2008

	GDP at market prices
	149.1
	165.9
	190.5
	222.4
	256.0
	286.6
	344.3
	394.9
	510.0
	586.4
	747.9

	Agriculture, forestry & fishing
	29.2
	36.0
	44.1
	56.5
	63.6
	61.3
	80.4
	92.5
	150.5
	161.0
	230.6

	Industry
	20.2
	22.2
	21.1
	24.6
	29.8
	37.6
	45.9
	53.6
	75.4
	88.3
	106.4

	Services
	71.6
	78.2
	93.9
	106.6
	126.1
	148.6
	173.7
	199.2
	222.1
	258.4
	318.6

	Adjustment to market prices
	28.2
	29.6
	31.4
	34.7
	36.4
	39.1
	44.3
	49.6
	62.0
	78.7
	92.3


Sources: Office of Chief Government Statistician, Zanzibar
Over recent years, Zanzibar experiences instability in term of its Inflation rates. Recent global economic and food crises are one among the fact intended to that situation. Therefore, the inflation is mainly impacted with the imported goods were more than 50 percent of the basket of items using for price data collection are imported.

The high rate of inflation are revealed in 2008 were the inflation went up to 20.6 percent, the highest rate of inflation found in 2008 was associated with the price increases on food items in particular rice at world market as well increases of oil prices at the world market. In 2009, the inflation rate recorded at less than two digits which are only 8.9 percent. Over the remaining past seven years, the rates range between 3.2 percent and 13.1 percent.  
The GDP per capital went up from Tanzania shillings 172,598 which is equivalent to USD 266 in 1998 to Tanzania shilling 638,727 which is equivalent to USD 534 in 2008. In between, the GDP per capital range between USD 241 and USD 414.

Zanzibar named as one among the competitive tourist destination due to its historical nature of the architecture of the stone town, coral reefs, water sports, fabulous beaches and classic snorkelling and diving activities. 
In line with this trend the number of tourism arrivals keeps growing as well as investment in tourism industries. The number of hotel, hotel rooms and beds has been increased over the eleven years period. The available information from the tourism commission revealed that in 2008, the numbers of hotels are account to 230 with 2600 rooms. 
The tourism arrivals to Zanzibar are mainly from Italy, United Kingdom and other European countries as well as South Africa. The total number of recorded tourism arrivals went up from 76 thousands in 2001 to 137,111 in 2006 and reached 143,265 in 2007 which in an average growth of 13 percent for five years. While in 2008 the tourism arrivals reached 120,440. ( see table 1.3 and figure 1.2). 
	Table 1.3: Number of Recorded Tourism Arrivals
	
	
	
	

	Year
	2001
	2002
	2003
	2004
	2005
	2006
	2007
	2008

	Arrivals
	         76,329 
	         87,511 
	         80,466 
	         89,695 
	         125,522 
	         137,111 
	143,265          
	128,440


Figure 1.2: Growth Rate for the Number of Tourism Arrivals 
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1.3 Poverty Reduction Strategic Plans
In 2000, the Zanzibar Revolutionary Government launched the Zanzibar Development Vision 2020 which gives social, political, cultural and economic philosophy up to the year 2020, the vision provide an appropriate measures focusing on eradication of absolute poverty and attain sustainable development. 
Additionally, the Government also developed the Growth Strategy so as to implement the Vision 2020, which is called the Zanzibar Strategies for Growth and Reduction of Poverty (ZSGRP, namely MKUZA in local). The main objective of this strategy for Zanzibar is to achieve high economic growth of 10% by 2010. It is also in line with the international goals, commitments, and targets, including the Millennium Development Goals (MDGs). Therefore, the Government embarked on various plans geared to eradicate poverty by year 2010.

The growth targets are set for the tourism sector with specific priority to increase the revenue collection as a tool of boosting the economic performance, increase the job creation as indicated in the ZSGRP. The Tourism Accounts will provide the bases of the estimation for the indicators required for formulation, implementation, monitoring and evaluation of the tourism sector as well as monitoring and evaluation of ZSGRP growth targets.
II: Problem Statement

Zanzibar is richly endowed with both natural and man-made tourism attractions which are the basis of successful tourism industry, some of these attractions are:

· Historical nature of these Islands

· Availability of beautiful and virgin beaches

· Environmentally intact natural forests endowed with rare species of animals such as the Colobus  Monkey ‘’Kima Punju’’

· Old stone buildings with ancient architectural features that are excellently carved

· Handcraft work specific to Zanzibar Doors

· Richness in various spices and availability of local fruits which are all the year around

· Culture of friendliness and hospitality to visitors

· Entrepreneurship of the local population to get the most out of tourism

· Qualified people to work in the growing tourism industry

· Basic infrastructure which facilitates the growing tourism industry and investment therein

· Natural aquatic on drinking water, marine and sea
The available visitor’s policy focused sustainability of the industry thus to develop a tourism industry which is culturally and socially responsible, ecologically friendly, environmentally, economically viable and to promote Zanzibar as a destination for tourist in terms of historical cultures and beach holidays 

In recent years, tourism industry emerges as a potential sector in Zanzibar economy in terms of foreign exchange earnings, employment creation; stimulate the development of other economic sectors. Currently, the benefit of tourism activities to the country economy is difficult to measure because it is implicitly included in various industries of the economy.
III: Importance of the Study

A country’s economic data are stored and organized in the internationally accepted and implemented System of National Accounts (SNA). These Accounts provide the structure to otherwise unstructured economic data in terms of commodities, industries and economic sectors on different levels such as local, regional and national and for various transactions such as production and consumption. The System of National Accounts enables us to calculate the important national totals such as Gross or Net Domestic Income or Production. 

Tourism, however, is not an activity, industry or economic sector which is explicitly distinguished in the standard classification of the National Accounts system. Tourism, as an industry or activity, however, is different from other industries. The characteristics of the consumer rather determine the economic aspects. Here we should think of if a person is a visitor yes or no. For determining if a consumer is a visitor and therefore part of tourism, some characteristics of the consumer come into play such as residency of the consumer and usual environment. In policy support studies, precisely these aspects have to be stressed in promoting, for example, diversity in tourists’ countries of origin. It should be noted that someone’s country of origin need not imply that that someone is a tourist. They may be residents. This also means that countries have to mutually agree on the interpretation of such aspects in order to coordinate policy efforts.
Internationally, lately several agreements have been made about the nature of the basic concepts and the required standardizations. These were initiated by the World Tourism Organization (WTO) and now United Nation of World Tourism Organization (UNWTO). The agreements stipulated that the basic principles underlying the core concepts should be uniform all over the world, but should also leave room for national differences. For example, concepts like “distance travelled” and “time spent” in a particular place are core determinants of tourism analysis (the usual environment is the core determinant. One way of determining that is distance travelled or time spent). However, in operationalizing these concepts, one should take into account the size of the country; the concept of “distance travelled” has a different meaning for analyzing tourism in countries as different in size as, say, Canada and Zanzibar.    
The international agreements have been put in the form of an addendum to the System of National accounts. This addendum is the so-called Tourism Satellite Account (TSA). For countries increasingly dependent on international tourism, having available such a TSA is of utmost importance. Signalling this and making a proposal for the construction of an internationally accepted TSA is the primary aim of this proposal. 
In addition, we shall come up with a number of proposals for policy modelling to be used to estimate the key economic aggregates describing the size and importance of the tourism activities in Zanzibar economy and establish a basis for relevant international comparisons. This is the first attempt focused on exploring the impacts of tourism across to the economic activities.

Tourism has played an increasingly important role in Zanzibar’s macro-economy. It is a major source of foreign exchange, income and employment, and is seen as having significant potential to drive economic growth.

The development of Tourism Account (TSA) is an attempt to provide a clearer picture of the relative importance of tourism as an economic activity and to trace its interrelationship with traditional industry sectors in national accounts. 
Therefore, this study will explore the significance and feasibility of developing the Tourism Account in Macro level, and provides useful insights on its potentiality. All along, this study is intended to provide a detailed look at the TA, which has a significant implication for the development and strengthening of the tourism statistics and at large provide the bases of the following:
· Coherent and credible set of tourism accounts that can also be compared internationally across countries 

· Estimates of tourism value-added and, thus, analyse the importance of tourism in the Zanzibar economy 
· Identifying the employment generation in tourism industries and the role tourism plays in job creation for different types of workers
· Framework for developing impact models of tourism on economic activity and employment by identifying relationships between tourism industries and other economic activities

· Identifying the  capital base of tourism industries

· Measuring productivity within tourism and compare it with other industries. 

IV: Overview of the Tourism Accounts
4.1 Introduction

According to the WTO, tourism is defined as the activities of persons travelling to and staying in places outside their usual environment for not more than one consecutive year for leisure, business and other purposes not related to the exercise of an activity remunerated from within the place visited. However, it is subjected to extend this meaning to connect to the categorization of the main purpose of visitors. 
Tourism is increasingly important for many economies where the policy support is an essential to increase economic significance. Therefore, its measurement in terms of impact to the economy was a challenge to a various economy because it differs from other economic activities where it across to all most all economic sectors activities. This was implies to some extend are difficulties to single out the tourism along the classification of the economic activities presented in the national accounts.
Therefore, UN/WTO manifests the usefulness of the TSA framework in understanding of the structure and role of tourism in the economy. The estimated accounts generated from the TSA framework are expectable with credible manner worldwide. 

4.2 Relationship with SNA 

The System of National Accounts (SNA) is a set of guidelines for organising information of the country economy at classify economic boundary in a useful way. To arrive at this point, the SNA provides concepts, definitions, classifications and accounting rules focuses on providing a comprehensive framework for analysing production, investment, income and stocks and flows of financial and non-financial assets in the economy.

While the TSA in search away that an extension to reclassification within the production boundary of the 1993 SNA. The system has been developed to measure tourism economic impacts in a national economy on an annual basis.  In order to come up with aggregate measurements for tourism comparable with other aggregate measurements compiled within the 1993 SNA conceptual framework (1993 SNA), thus TSA was developed and has been presented in this manual the Tourism Satellite Account: Recommended Methodological Framework was designed. The framework provide guide lines on the basic system of concepts, classifications, definitions, tables and aggregates linked to the standard tables of the 1993 SNA. And provide the following:

· Macroeconomic aggregates that will describe the size and the economic importance of tourism, such as tourism value added and tourism gross domestic product (GDP), consistent with similar aggregates for the total  economy, and for other productive activities and functional areas of interest;

· Detailed data on visitor consumption, and how this consumption is met by domestic supply and imports, integrated within tables derived from general supply and use tables of the national accounts, both at current and constant prices; 

· Detailed production accounts of the tourism industries, including data on employment, linkages with other productive economic activities and capital formation 
· Basic information required for the development of models of the economic impact of tourism (at the national and supranational levels), for the preparation of tourism market oriented analysis etc.; 

· A link between economic data and other non-monetary indicators. 
In a practical term during the construction of the TSA are most important to make use the information generated from the Supply Use Table (TUS) as a balancing tool adopted for compilation of the GDP estimates. Moreover, the construction of TSA based on the national accounting principles of measuring economic assets or activities that are included in the national accounts.
As an input for the construction of the Zanzibar TSA, the Supply and Use Tables (SUT) for Zanzibar is expecting to compile soon; all the preparation process for this task are in place.
4.3 TSA 10 Tables

The TSA focuses on producing a set of ten tables following the TSA methodology developed by the UN/WTO (see table 4.1). The advantage of using the UN/WTO method is that the tables can be constructed incrementally as data becomes available. 
The fundamental concepts of the TSA framework are on two parts namely; total tourism demand and total tourism supply. There are four major types of tourism which is (i) inbound tourism, (ii) domestic tourism (iii) outbound tourism and (iv) internal tourism (combination of inbound and domestic). These four types of tourism information are generated from the ten tables as indicated in the TSA framework, those tables are focus to:

i. Inbound tourism consumption

ii. Domestic tourism consumption
iii. Outbound tourism consumption

iv. International tourism consumption

v. Production accounts of tourism industries and other industries

vi. Domestic supply and internal consumption

vii. Employment in the tourism industries
viii. Tourism gross fixed capital formation

ix. Tourism collective consumption

x. Non-monetary indicators

The derivation of this ten tables except from tables 7 up to 10 do not deal with production and consumption of goods and services are in line with or related to the tables of the 1993 SNA that concern supply and the use of goods and services which will play a centre role in international comparisons of the economic impact of tourism between economies as well. The ten set of table are classified as follow:

The first three tables identify tourism consumption by products and forms of tourism that is inbound, domestic and outbound tourism in nature. The fourth table consolidates total tourism consumption, including coverage of tourism consumption in the form of nonmonetary transactions, to develop estimates of internal tourism consumption and tourism internal consumption. 
The fifth table presents production accounts of tourism characteristic industries and others (tourism related industries and nonspecific industries) in a form suitable for comparison with internal tourism consumption. The sixth table is essentially the core of the TSA, bringing together the demand and supply sides of tourism, and wherein aggregates like tourism value added and tourism GDP can be evaluated. These outputs enable macroeconomic aggregates of tourism and economic importance of tourism to the whole economy to be compiled.

In addition, data on visitor expenditure and how this is met (i.e. by domestic production or imports) is presented, so that the extent of linkages and leakages within the economy can be assessed.

The seventh table gives the estimate of employment in tourism industries, and the indicator to express the size of jobs related to tourism industries. Table Eight presents at the same time the gross fixed capital formation of tourism industries as well as other tourism-related industries. Table Nine compiles collective non-market services of tourism by type of service and level of government involvement. 
The last table presents a few quantitative indicators without monetary expression, which have been used in the previous tables, i.e. number of arrivals by forms of tourism and duration of the stay, physical indicators regarding forms of accommodation, means of transportation used by inbound visitors, and finally number and size of the establishments belonging to tourism characteristic and related activities.

The construction of all ten tables requires a significant amount of information – much of which is often practically difficult to obtain. As recommended by the UN/WTO, to start with-this construction of the Zanzibar TSA will focus initially on getting the first six tables to estimate the tourism value added; the seventh table to estimate employment, the table for gross fixed capital formation. A good alternative would be additional tables covering labour.) and table number ten which related to the quantitative indicators. 

Table 4.1: List of Ten Tables, Description and Remark

	Table Name
	Description
	Remark

	Table 1
	Inbound tourism consumption, by products and categories of visitor
	Partially available

	Table 2
	Domestic tourism consumption, by products
	Not available A definition is lacking here. 

	Table 3
	Outbound tourism consumption, by products and categories of visitors
	Partially available

	Table 4
	Internal tourism consumption, by products and types of tourism
	Domestic tourism are not available

	Table 5 
	Production accounts of tourism industries and other industries (supply table)
	 Data are available but perhaps under coverage otherwise, making first a supply table for a good “anchor”.  

	Table 6
	Domestic supply and internal tourism consumption, by products
	Plan to carry out small survey 

	Table 7
	Employment in the tourism industries 


	Data are available from labour force survey or annually employment and earning survey. 

	Table 8
	Tourism gross fixed capital formation of tourism industries and other industries


	Data available from ZIPA 

	Table 9
	Tourism collective consumption, by functions and levels of government
	I guess the data is available form government accounts.  

	Table 10 
	Non- monitory indicators
	All data are available except for domestics tourism


V: Needs (Importance) of the Tourism Accounts

5.1 Introduction
The importance of the Tourism Satellite Account (TSA) for the Zanzibar accounts is that it will provide the vital information required to assist in policy formulation, decision-making and strategic planning to boost tourism growth end up to increase the revenue collection from the sector. The information produced from a TSA would also ensure that tourism development in Zanzibar takes place in a sustainable manner and the benefits of a TSA are numerous and enable the country to measure the following:

· The proportion of a country's GDP i.e. the total output of all goods and services the country produces annually that are attributable to tourism activity

·  The size of the tourism industry relative to other sectors of a country's economy

·  The number of jobs generated by tourism activity

·  The wealth of investment related to tourism activities
·  The effect of international tourism on a country's balance of payments

· The wealth of government revenue generated by tourism activities in Zanzibar.
The development of this account also enable the comprehensive data related to the tourism such as Domestic Tourism Survey, data from the survey as well as from an International Passenger Survey and other official sources have been brought together. Addition, will provide regional and internationally comparable, provide credible estimates of tourism contribution to the Zanzibar economy and contribute to the process of strengthening the National Accounts Estimates.
5.2 Current Situation

At present very little had been done in relation to oversee the contribution of the tourism to the nation economy, this was due to its nature where it is not classify as an economic activity all though it recognize as a potential source of revenue, employment-generation and it has an impact to the country economic growth. 

In Zanzibar, hotel and restaurant economic activity provide a proxy indictor for the tourism sector. For the years 2001 and 2002, a survey of hotels was undertaken. The 2001 results have used as a basis for estimating total output and intermediate consumption (close to 50 per cent of total output).  Also, in 2001 a survey of departing visitors was conducted in Tanzania as a whole. Evidence from both these surveys suggested that some hotels are understated of their turnover.  
This is proved that estimation of the tourism accounts even based on the hotel and restaurants data are somehow difficulty. The estimation was end up by using the number of visitor arrivals considered to be the best available indicator for this sector.  
However, there is an experience of under recorded of the visitor arrivals at the entry point mainly at the airport and at the harbour. The major reason behind is that there is only one Citizenship in Tanzania for both Tanzania Mainland and Tanzania Zanzibar were migration issue is a union matter. Therefore, for those visitor if there first entry to Tanzania are through Mainland, automatically are not recorded when they arriving in Zanzibar.
5.3 Data Procurement

Based on the ten table of TSA, most of the data available about tourism is inbound tourist, the data on domestic tourism is not available but there is very little domestic tourism which has insignificant impact to the economy.
Looking at the ten tables for the purpose of constructing the TSA in relation to what kind of data are available revealed that, the data for inbound tourism consumption by products and categories of visitors are available from the tourism expenditure surveys carried out recently. However, further analyses are required on these data sets which focus on reviewing the quality of the data and produced the reverent tables.

For the table two; domestic tourism consumption by products, non had been exist, it is recommended that there is a need to have a small study to come up with relevant estimates. Obviously by doing so will full fill the table four which describe the international tourism consumption by products and type of tourism.  
The data related the outbound tourism consumption by product and categories of visitor which is the requirement of tables three are plan to make use the data at aggregated level from the estimated Balance of Payment (BOP) data generated by the Central Bank.
For the supply table (table five), where the production accounts of tourism industries and other industries are compiled, there is an advantage of making use the data from the annual survey for the profit and loss account of the hotel. Extra work need to be done for checking the quality of the results and its coverage. In addition to that currently, there is no data available from other industries; here it is call for designing the adhoc survey for other tourism industry such as transport activities, and restaurants.
No estimates yet in place for the domestic supply and internal tourism consumption, therefore, sample survey or small study are need to be carried out to full fill the data requited for table six. 

With regard on table seven, the study will make use the results from latest Integrated Labour Force Survey as well annual employment and earning survey both conducted by the Office of Chief Government Statistician. The employment information from other institution like Labour Commission and Tourism Commission will be use for reconciliation of the survey’s results. 

Zanzibar Investment Promotion Authority (ZIPA) together with Tourism Commission can supply the data for the gross fixed capital formation of the tourism industries and other industries. These set of information will be used to compile table number eight.

The information on the tourism collective consumption by functions and level of the government might be available by making use the data from the Government Finance Statistics (GFS) unit, however, further analysis in order to be compatible to the needs is required and should be done accordingly.
Finally, possibility on the availability of the data needed to construct table ten is feasible, what is needed is to cross check on the quality of the information. These types of information are available in such institution like Tourism Commission, in case of any data gap, obviously, relevant study need to be carry out.  
5.4 Future Strategies

In programs of the type we have discussed, building up a network of international cooperation is of very high importance. In particular, cooperation with organizations and institutes that possess a well-recognized experience with all aspects of tourism statistics is of utmost importance. In this context we would like to mention that this particular proposal has benefited very much from collaboration and discussions with specialists from Statistics Netherlands. We are pleased to mention that if the project as described in this proposal would be implemented, these specialists have expressed their willingness to support such developments, to comment on particular studies, and to present their professional advice. In particular, this could open further possibilities for participation in emerging international networks. 

We also would like to mention the support given by Professor Albert E. Steenge, of the university of Groningen (Department of International Economics and Business) and the University of Twente (Department of Legal and Economic Governance studies), both in the Netherlands. Professor Steenge has closely collaborated with Statistics Netherlands, and has served for many as Chair of important Advisory Committees of Statistics Netherlands. He has supervised a number of dissertations on the relation between policy formation and National Accounting methodology. At the moment he supervises the Ph.D. research of an employee of Statistics Netherlands which focuses on building a Tourism Satellite Account for the Caribbean island state of Aruba.    

A further very valuable contact has been Dr. Glenn-Marie Lange, Senior former Research Scholar at the renowned Earth Institute at Columbia University, New York, USA. And currently, she is employer of the World Bank at Headquarter in Washington D.C, USA. We have benefited very much from discussions in particular regarding the claims on environmental and other resources (such as water) of expanding tourism activity. Also here ways should be explored to strengthen these contacts institutionally. 

As possible options for future strategies, we also would like to mention the following:

A further investigation of visitors’ preferences. It is well-known that tourist preferences are subject to periodic and systematic shifts. Tourist destinations therefore need to have an insight into the mechanisms underlying such shifts. This can be done, e.g., via using survey-techniques of inbound visitors. Other options, however, may be found in collaboration with organizations or institutes in visitors’ countries of origin.

Direct effects often can be straightforwardly observed in tourism spending, such as expenses made at hotels or restaurants. However, equally important are the effects on industries that are dependent on these core facilities such as food, transport, or laundry, or services that provide cultural activities. In turn, these activities again can provide income for other industries. That is, one dollar, pound or Euro spent directly often has to be multiplied by a factor of two to obtain the total effect for the local or regional economy. Insight in the indirect connections that cause these “multiplier effects” is of increasing importance. Modern input-output tables offer the possibility to obtain quantitative and qualitative insight in such underlying mechanisms. Such a table could be built simultaneously with so-called make and use tables in the context of the national accounts.           
VI: Scope and Limitation

The present proposal focuses on the emerging internal standards regarding international tourism as recorded in the Tourism Satellite Account (TSA). We should remark, however, that tourism, besides its positive qualities, also has a number of negative aspects. For example, growth in investment in hotels and restaurant may imply a loss of natural reserve and cultural surroundings, which may precisely be the aspects that tourists take an interest in. So, a country may find itself confronted with divergent interests, among which it ultimately may have to choose. 
To facilitate such choices, it is may be advisable for a country like Zanzibar to also prepare for the construction of so-called “Environmental Accounts”. Some of these Accounts are recorded in non-monetary units such as certain types of land-use or pollution, and some are in monetary units. Like the TSA, they are used for policy support in areas where environmental interests play a role.       

VII: Outline of the Study 
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Figure 1.1: Constant Price Growth Rates
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