Dear <Insert Manager’s Name>,
I would like your approval to attend Content Marketing World 2011, the Content Marketing Institute’s conference and one of the industry’s largest gathering of content marketing professionals, which takes place September 6-8 in Cleveland.

The conference will give me a chance to connect with over 500 other interactive marketing professionals. Plus, I’ll gain unique perspectives from business gurus and thought leaders like David Meerman Scott, David Pogue and Joe Pulizzi.
Two full days of the conference are dedicated to keynotes, over 20 breakout sessions, and multiple tracks of programming from which to focus my attention, such as How to Develop a Content Marketing Strategy? and Supercharged Content Distribution Techniques to Attract Customers.  With such a wide range of content available at Content Marketing World, I guarantee that I will come back with new ideas I can begin implementing immediately.

I know that it’s more important than ever to ensure we’re getting the most out of our marketing – and my attendance at Content Marketing World 2011 will help us do just that. I’ll have direct access to CMI experts, the chance to network and share ideas with other interactive marketing professionals.
Plus, I’ll have the chance to meet with a number of marketing technology and marketing service providers, who will be showcasing their solutions in the Expo Hall during Content Marketing World 2011, and that means I can come back with even more ideas of how we can be more efficient and effective.

I’ve broken down the approximate cost of my attendance at Content Marketing World 2011 from Tuesday to Thursday, September 6-8 below: 
Airfare:






$xxx
Hotel (2 nights at $149/night):



$298
Conference:





$795 (Super Early Bird Pricing – ends Jan. 31st)
Total:






$xxx 
Upon my return from Content Marketing World 2011, I will share key takeaways, including those that we can implement immediately into our marketing program that will maximize our marketing program – and impact our bottom line. 
Thank you for your consideration of this request. Early Bird pricing ends January 31st and the Content Marketing Institute has negotiated a discounted rate of $149/night at the Renaissance if I book my hotel early. Therefore, I appreciate your immediate attention to my request.

Regards,
