JOB – short term freelance contract, May to August 2019
Digital Marketeer

Open House Festival
Brief: Open House Festival is seeking an exceptional freelancer to deliver digital and social media marketing services for our annual summer Festival which takes place in Bangor, County Down, in August 2019, and our new vintage Festival, Seaside Revival, which takes place in July.

Role title: Digital Marketeer

Period of project: late April to end August 2019

Location: you’ll be based in our Festival office on Queens Parade, Bangor seafront, which is open 10am – 6pm Monday to Friday. Hours will vary depending on demands of the job, particularly during the festival periods (Seaside Revival 5 – 7 July and Open House Festival 1 – 31 August). You will have to work evenings and weekends when needed and we’ll expect you to be a fully integrated member of the core Festival Team.
Appointment process

Please submit a short proposal, which includes:

1. A concise CV including your relevant experience of working with arts or creative organisations or individual creatives – maximum 2 x A4 pages
2. A short pitch outlining how you would approach the project and structure the work over four months – this is also an opportunity to show us your written skills (maximum 1 x A4 page)

3. A proposed total fee based on daily rates and the number of days you anticipate spending on the project

4. Contact details for minimum two referees – preferably previous employers or clients.
Open House Festival will select the candidate who appears to be most suitable for appointment. Candidates will be selected on a scored basis, with 60% for suitability and 40% for cost. 
Application by email as soon as possible, and no later than midday on Wednesday 24th April 2019 to Alison Gordon at: alison@openhousefestival.com.
Interviews and appointment

We plan to interview shortlisted candidates at the end of April – please advise your availability during this period. We would expect the successful candidate to start ASAP.

Questions?

If you have a specific query about the project or the appointment, please feel free to contact Alison on 07713 086232.
ABOUT Open House Festival

We are a small but dynamic charity, based in the beautiful seaside town of Bangor County Down, just 15 miles along the coast from Belfast. We deliver the only month-long festival in Ireland, featuring bespoke arts and cultural events throughout the whole month of August. 

The 2018 Festival had 140 handpicked events, featuring international and local artists and creatives across many art forms, including music, film, theatre, literature, poetry, spoken word, visual arts, comedy, talks, tours, food and drink. We used 40 unique, scenic and historic locations, from pubs, clubs, cafes and hotels, to parks, gardens, boats and even an island.
We have several other exciting projects on the go, including a vintage Festival called Seaside Revival, a year round programme of events including our popular Sundown Markets, and a current campaign to take over the former Bangor Court House and transform it into a creative venue.
Open House Festival’s mission is to spearhead the regeneration of Bangor, a failing seaside town, acting as a driver of social and economic change, and a magnet for cultural tourism. The Festival is working with local partners across many sectors to stimulate a local cultural renaissance and reposition Bangor as 'the Brighton of Northern Ireland' – a centre for art, culture, leisure and tourism. It is connecting artists, businesses and communities, creating significant economic and social impact, and restoring civic pride and local identity. 

Cultural tourism is key to Ards and North Down Borough Council’s new integrated strategy for Bangor, and Open House Festival is helping to deliver that vision through its events. Our activities are building on the town's heyday as Northern Ireland’s leading seaside holiday destination, exploiting its rich built and cultural heritage, its proximity and transport links to Belfast, its natural assets and its burgeoning creative community. 
Some facts about us: 

· More than 47,000 people attended Open House Festival Bangor in 2018 and 13,000 attended Seaside Revival
· 46% of attendees came from outside of Bangor, and 7% from outside of Northern Ireland, including GB, ROI, Europe, North America and Australia. 

· £2.1m economic impact 

Job description
You will work as an integral part of our core festival team during the build-up, delivery and evaluation of our annual August festival in Bangor and our Seaside Revival vintage festival. You will report to the Festival Director, and will be responsible for the planning and delivery of our social media campaign, including Facebook, Twitter and Instagram. You will work alongside the PR Manager and the rest of the Festival team, and the campaign must align seamlessly with our overall marketing campaign, including printed materials, business relationships, press and PR. 

You will be responsible for implementing a regular, informative and dynamic campaign across all social media platforms in the run-up to and for the duration of the 2019 festivals. You will identify appropriate audiences to target strategically placed boosts, ads and promotions – taking inspiration from other festivals and creative organisations. 
Key tasks will include: 

· Maintaining and developing communication with existing customers & audiences on social media platforms
· Identifying, engaging and tracking new key target audiences, both local and out-of-state

· Increasing subscriber and follower numbers

· Identifying suitable stories for all SM platforms

· Production of weekly review and preview videos 

· Increased use of podcasts and new technologies

· Liaising with photographers and videographers to collate new images and footage

· Detailed evaluation of social media analytics to show our projected & actual reach

· Ensure that our social media activity is integrated with key festival activity such as announcements, launches, reminders etc.
The focus of our digital marketing campaign will be to raise awareness of the Festival and Bangor, drive relevant traffic to engage with our website and social media platforms, and ultimately increase ticket sales – with an emphasis on new, out of state audiences. 

This will be achieved by implementing a strategic combination of targeted digital advertising and PR campaigns within the Northern Ireland, GB and ROI markets.
Who should apply?
This role is for a dynamic and self-motivated individual who can seriously elevate our social media presence across all platforms. We want someone who’ll enjoy being a member of our core team, and is prepared to work long hours during the Festival period. Age doesn’t matter, and we’ll be more impressed by the quality, rather than the quantity, of your experience. But you must have flair and an eye for a good story, and be able to prove you can get results. And you will have to plan, deliver and then evaluate your work. 

Reporting to: Festival Director, Kieran Gilmore

Liaising with: all members of the Festival Team
Terms and conditions: four month part-time freelance contract
Equal opportunities

We are an equal opportunities employer. We do not discriminate on the basis of race, pregnancy or maternity, marriage or civil partnership status, gender, disability, religion or belief, or sexual orientation. 

For more info see our website at openhousefestival.com
Experience and Skills

	ESSENTIAL
	DESIRABLE

	Experience
	

	Either a relevant degree or professional qualification OR experience of working with festivals, arts organisations or creatives
Experience of generating quality content for digital and social media campaigns or events

	Experience of developing, implementing and evaluating digital and social media strategies
Experience of managing and monitoring project budgets including digital and social media advertising



	Knowledge and Skills
	

	Advanced working knowledge of key digital and social media platforms including Facebook, Twitter, Instagram, Mailchimp and Survey Monkey

Good digital photography skills 

Good graphic design skills in digital packages


	Knowledge of Open House Festival and Bangor area

The ability to make short promotional videos

Experience of web design



	Interpersonal Skills
	

	A good team player but also able to work on own initiative

Possession of good planning, organising and problem-solving skills

Capable of maintaining a high output of work and keeping to deadlines

The ability to write clear, concise, impactful copy
	Adaptable and creative



	Particular Circumstances 

	Flexibility and availability: able to respond to the requirements of the project

Able to attend meetings in the Bangor area 
Own car or regular access to a car
	Resident in or close to Bangor


Scoring of candidates:

Suitability for the position
60%

Cost



40%
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