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Communication Report Quarter 3 2020 (July-September 2020)

Branded URLs we’ve purchased for virtual programming:

CampFantastic.org (will point to general CF info when not in use)
BRASSCamp.org (will point to general BRASS info when not in use)
ChicandCampyGala.org  (will point to Fundraising page when not in use)
FallinLove5K.org (will point to Fundraising page when not in use)
SLOctoberfest.org (will point to Family programs page when not in use)
Sl Parents.org (will be general resources information when not in use)
FACEBOOK

Activity:

Page Likes: 8,263 total
Page Followers: 8,330
Weekly Page Views: 463 views averaged each week

Average Post Reach: 11,836 People per week

Top 5 Performing Posts: Interactions are: (Sharing, Reactions, Comments)

Post Name Reach Clicks Interactions

Virtual Gala 5200 157 105

IMO - Kaylee Rios 7100 1000 589

IMO - Skye 3000 425 326

Go Gold Month Kickoff 1800 94 48

Go Gold Events Post 1600 149 65
LINKEDIN

Unique Visitors: up 5% over Q2
Post Impressions: 1,000, up 8% over Q2
Total Followers: 236, up 3 over Q2



TWITTER

Total Follower Count: 339

Month Impressions Profile Visits Mentions New Followers
July 2020 1848 6 2 [
August 2020 3460 32 12 2
September 2020 | 2000 21 4 0
Monthly Top Tweets:
July: BRASS Campers opening boxes to kickoff BRASS Month
August: Halfway through Virtual Camp Fantastic
September: Sponsor Thank You for Golf Tournament
INSTAGRAM
Activity
Total Follower Count: 720
Total Post Count: 558
Average Weekly Profile Visits: 52
Average Weekly Website Clicks: 10
Average Weekly Reach: 375 accounts
Average Weekly Impressions: 2,840
Audience
Ranked Top 4 Locations: Ranked Age Ranges: Gender:
Virginia Beach, VA 13-17: 2.2% /5% Female/25% Male
Richmond, VA 18-24: 16%
Winchester, VA 25-34: 23%
Washington, DC 35-44: 27%
45-54: 17%
55-64:12%

65+ 3.1%




