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Certifications
Rainmaker Marketing Corporation, Inc. makes the following certifications and/or renders the following opinions:
1. Conflicts-Of-Interest.  Rainmaker Marketing Corporation, Inc. (“Rainmaker”) does not own an equity ownership interest, right, option or other interest in the entity that holds legal title to the proposed project or proposed project site.  
2. Compensation.  Rainmaker’s compensation is not:

2.1. Tied to Rainmaker’s opinion regarding the viability of the market in which the owner intends to develop and operate the proposed project; and

2.2. Tied to the provision of funding that is Rainmaker’s duty to provide; and
2.3. Tied to any other contingency that, would in fact and/or in spirit, be construed to apply to the proposed project other than the completion of this report.

3. Experience.  Rainmaker is providing a professional opinion regarding the market viability of the proposed project based upon Rainmaker’s experience in rendering essentially similar services for essentially similar projects in the past.  Rainmaker has issued hundreds of professional opinions on projects of this type in the past.  Rainmaker has previously issued market feasibility opinions of the subject marketing area for the purposes of determining the feasibility of new construction of senior housing facilities.
4. Report Life.  Rainmaker issues this report for the period of December 2007 to June 2008, after which, this report may be considered no longer germane due to potential changes in the market.

5. Scope of Work.  The scope of work performed by Rainmaker included the following:

5.1. A quantification and qualification of the end-user demographic profile; and

5.2. An analysis to determine the most likely geographical primary marketing area the proposed project would likely access on an ongoing basis; and

5.3. An initial demographics analysis of the demand for to-be-built senior housing at the independent living, assisted living and dementia care levels (rental plan housing programs) using the primary end-user demographic profile; and

5.4. A field investigation and survey of the existing competition of senior housing facilities located within the primary marketing area of the proposed project site; and

5.5. An analysis of the resulting facility information gleaned from the field investigation; and

5.6. A final demographic analysis of the demand for to-be-built senior housing at the independent living, assisted living and dementia care levels using the competitive facility information to modify the final analysis in terms of changes in the supply of housing within the primary marketing area; and

5.7. The drafting of the final report.

Liability Limitations & Miscellaneous Disclosures

Rainmaker Marketing Corporation, Inc. issues this report subject to the following limitations:
6. Third-Party Information.  Rainmaker Marketing Corporation created this report using information provided by third-parties.  As such, the entire market feasibility analysis is subject to errors and/or omissions created by potential inaccuracies pertaining to said third-party reports and Rainmaker Marketing Corporation, Inc. is not responsible for any resulting direct and/or indirect damages that may result from use of this information and/or the third-party reports.

7. Regulatory Limitations.  Rainmaker Marketing Corporation created this report subject to the current regulatory requirements pertaining to projects essentially similar to that being proposed by the owner.  As such, changes in the regulatory processes, regulations and limitations may in fact exist and/or be in the process of being adopted that could affect the viability of the proposed project that are beyond the reasonable control of Rainmaker Marketing Corporation to predict and/or quantify in terms of said impact(s) and Rainmaker Marketing Corporation shall not be responsible for changes in regulatory policies that may reduce and/or eliminate the nature of the economic opportunity the proposed project presents.
8. Industry Benchmarks.  The resulting report provided herein is based upon data that was compiled, organized and/or analyzed using current industry benchmarks.  To the extent these benchmarks do not reflect the current and/or future market potential of the proposed project, Rainmaker Marketing Corporation cannot be responsible.

Miscellaneous Matters & Definition of Terms

The following additional matters are cited for the reader’s edification:

9. Numbering.  The document contains line numbering for the purposes of quick-reference.  Paragraph numbers are entered sequentially in the document.
10. Exhibits.  For the purposes of presenting information, the document makes use of the following types of exhibits:

10.1. Spreadsheets – copied and pasted as bitmap images; and

10.2. Pictures – copied and pasted as bitmap images; and

10.3. Maps – copied and pasted as bitmap images; and

10.4. Graphs – copied and pasted as bitmap images.

10.5. Captions – appear above the given exhibit.

Some bitmap images may be enlarged for the purposes of better viewing the resulting information.

11. Navigation.  The report includes a Table of Contents, Table of Exhibits and Index.  Double-clicking an entry (or CTRL-click) will allow the document to automatically navigate to the given entry in the document (when document is viewed on the computer).
The following terms used in this Memorandum shall have the following definitions:
12. Activities of Daily Living (ADLs).  Refers to certain personal care activities that serve as a measure of a person’s ability to live outside a congregate living and/or group living setting.

13. Alzheimer’s Assisted Living Care Facility (ALZ/ALCF).  Refers to a dementia/Alzheimer’s specialty care facility operated pursuant to the assisted living care facility regulatory requirements.

14. Assisted Living Care Facility (ALCF).  Refers to a senior housing facility operated pursuant to the assisted living care facility regulatory requirements.

15. Competitive Compendium.  Refers to the existing senior housing facilities analyzed by the Consultant for the purposes of this market feasibility analysis.

16. Consultant.  Refers to Rainmaker Marketing Corporation, Inc.

17. Core-Based Statistical Area (CBSA).  Refers to any city having a population of at least 10,000 persons.  This unit of quantification is promulgated by the Census Bureau and replaces the Metropolitan Statistical Area (MSA) level of demographic quantification.  

18. Gross Demand.  Refers to the demand for to-be-built senior housing predicated upon the assumed number of cohorts in the demographic pool that are age qualified, income qualified, living status qualified and are theoretically likely to require group quarters living arrangements, and said pool of cohorts is modified to reflect the potential impact of Adult Children Households in terms of in-migration for the purposes of transferring a senior living outside the marketing area into a facility located within the PMA.

19. Independent Living Facility (ILF).  Refers to a senior housing community that offers housing services, but no healthcare services for seniors.

20. Instrumental Activities of Daily Living (IADLs).  Refers to certain activities that serve as a measure of a person’s ability to live unassisted in the community at large.

21. Memorandum.  Refers to this document.

22. Metropolitan Statistical Area (MSA).  Refers to a unit of demographic quantification commonly used to describe cities having populations of at least 50,000 persons.  This unit of demographic quantification is being replaced by the CBSA standard (see above).

23. Net Demand.  Refers to that pool of cohorts consisting of Gross Demand (see above) theoretically available for residency in a senior housing program within the PMA after the pool of cohorts has been adjusted to reflect the reduction of Gross Demand due to changes in the existing and/or future forecasted changes in the supply of senior housing facilities not including the proposed Project.

24. Net Buildable Demand.  Refers to the demand for new housing construction based upon the number of income-qualified, ADL/IADL qualified, age-qualified prospects that remain in the demographics analysis pool after all competing facilities have theoretically been filled to 100% capacity on an ongoing basis.

25. Owner.  Refers to Shadow Mountain Plaza, LLC.

26. Owner’s Program.  Refers to the capitalization, construction, marketing, operations, investment goals, operating requirements and strategies the owner has placed on the development of the proposed Project.

27. Primary Marketing Area (PMA).  Refers to that geographical area, within which, a given senior housing project is expected to garner 75% of its routine revenues.

28. Project.  Refers to the proposed ALCF project of the Owner.

29. Project Site.  Refers to the real property located at 9100 Oracle Road, Oro Valley, Arizona.

30. Rainmaker.  Refers to Rainmaker Marketing Corporation, Inc. – the Consultant.

31. Report.  Refers to this document.

32. Secondary Marketing Area.  Refers to that geographical area that extends beyond the PMA, within which, the proposed Project is anticipated to conduct all of its trade.  For the purposes of this Report (i.e.: the quantification of new construction demand on a basis that could reasonably be described as a conservative analysis) the impact of the Secondary Marketing Area demand for new construction is not included in the Net Buildable Demand computations set forth herein.
33. Site.  Refers to the Project Site (above).
Overview of Report Findings
In general:

34. The Tucson market should be considered a “high demand” market (Rainmaker’s strongest rating) for the development of all levels of senior housing.  There is definitive evidence that shows facilities operating at or near full capacity (facilities open more than two (2) years).  Rainmaker expects this demand to remain strong over the Forecast Period; and

35. The population demographics (both estimates and forecasts of future population groupings) appear to be quite favorable for the development of new senior housing projects; and

36. The Tucson market is showing an unusually high level of rental rate support for all levels of senior housing.  Rainmaker expects this price support to remain strong over the Forecast Period; and

37. The Tucson market is a growing market that shows the same relative weaknesses in the underlying housing market that is being experienced on a national basis in most major metro markets.  Rainmaker expects this condition to stabilize over the next 12 months.

This market feasibility analysis report provides for the following declarations:
38. Net Buildable Demand – ALZ/ALCF.  Rainmaker forecasts the Net Buildable Demand for Alzheimer’s Assisted Living Care Facilities (“ALZ/ALCFs”) to be in accordance with the following:

38.1. For the year ending 31DEC07 (current year) Rainmaker estimates the unmet “Net Buildable Demand” for the geographical primary marketing area of the proposed project site to be 446 units; and

38.2. For the year ending 31DEC08 Rainmaker estimates the unmet “Net Buildable Demand” for the geographical primary marketing area of the proposed project site to be 483 units; and

38.3. For the year ending 31DEC09 Rainmaker estimates the unmet “Net Buildable Demand” for the geographical primary marketing area of the proposed project site to be 519 units; and

38.4. For the year ending 31DEC10 Rainmaker estimates the unmet “Net Buildable Demand” for the geographical primary marketing area of the proposed project site to be 554 units; and

38.5. For the year ending 31DEC11 Rainmaker estimates the unmet “Net Buildable Demand” for the geographical primary marketing area of the proposed project site to be 589 units; and

38.6. For the year ending 31DEC12 Rainmaker estimates the unmet “Net Buildable Demand” for the geographical primary marketing area of the proposed project site to be 622 units.

39. ILF Rental Rates XE "ILF Rental Rates" .  The rental rates for the unit classes of this housing program class were as follows:

39.1. Efficiency Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $1,350 per month, while the highest surveyed rate to be $2,900 per month.  The median surveyed rate was $1,855 per month and the average surveyed rate to be $1,956 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $1,662 per month to $2,249 per month).

39.2. One-Bedroom Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,070 per month, while the highest surveyed rate to be $3,220 per month.  The median surveyed rate was $2,350 per month and the average surveyed rate to be $2,484 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $2,112 per month to $2,857 per month).

39.3. Two-Bedroom Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,625 per month, while the highest surveyed rate to be $4,375 per month.  The median surveyed rate was $3,373 per month and the average surveyed rate to be $3,370 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $2,864 per month to $3,875 per month).

39.4. Three-Bedroom Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $3,200 per month, while the highest surveyed rate to be $4,090 per month.  The median surveyed rate was $3,645 per month and the average surveyed rate to be $3,645 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $3,098 per month to $4,192 per month).

40. ALCF Rental Rates XE "ALCF Rental Rates" .  The rental rates for the unit classes of this housing program class were as follows:

40.1. Efficiency Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,080 per month, while the highest surveyed rate to be $3,228 per month.  The median surveyed rate was $2,625 per month and the average surveyed rate to be $2,651 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $2,253 per month to $3,048 per month).

40.2. One-Bedroom Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,350 per month, while the highest surveyed rate to be $4,295 per month.  The median surveyed rate was $3,183 per month and the average surveyed rate to be $3,225 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $2,741 per month to $3,709 per month).

40.3. Two-Bedroom Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $3,060 per month, while the highest surveyed rate to be $5,340 per month.  The median surveyed rate was $4,045 per month and the average surveyed rate to be $4,199 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $3,570 per month to $4,829 per month).

41. ALZ/ALCF Rental Rates XE "ALZ/ALCF Rental Rates" .  The rental rates for the unit classes of this housing program class were as follows:

41.1. Semi-Private Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,825 per month, while the highest surveyed rate to be $4,820 per month.  The median surveyed rate was $3,388 per month and the average surveyed rate to be $3,712 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $3,155 per month to $4,268 per month). 
41.2. Private Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,614 per month, while the highest surveyed rate to be $6,300 per month.  The median surveyed rate was $3,529 per month and the average surveyed rate to be $3,993 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $3,394 per month to $4,592 per month).
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The Memorandum

The purpose of this report (the “Memorandum”) is to illustrate the findings of Rainmaker Marketing Corporation’s market analysis conducted on a specific site within the Tucson, Arizona Metropolitan Statistical Area (Oro Valley sub-market) during the month of December, 2007 relative to the demand for to-be-built senior housing living units within the Tucson, Arizona MSA and the geographical primary marketing area of the proposed project site.

The Memorandum divides the resulting technical analysis into three (3) broad steps:

· An initial demand computation to determine the likely number of senior housing living units that may be constructed over a definitive time period based upon available demographic information for the area; then

· A field investigation of directly and indirectly competitive properties to determine the likely number of recent market entrants, sustainable lease-up rates, routine revenue rates for living units, required features and amenities, services programs and operating cost information for the area; then

· The findings of the field investigation are used to reconcile the findings of the initial demand computations to determine the market-based demand for new construction of the various classes of senior housing in the area.

The results of the investigation and analysis found there to be definitive evidence that suggests strong market support for the construction of private payor-based senior housing in the independent living, assisted living and Alzheimer’s/dementia assisted living classes of housing sufficient to sustain the proposed program of construction being contemplated by the Owner.

The Owner & Owner’s Program

The Memorandum has been prepared at the orders of Shadow Mountain Plaza, LLC (the “Owner XE "Owner" ”).  The Owner is engaged in the business of developing, financing, constructing and operating a senior housing project (the “Project XE "Project" ”) on a pecuniary basis within the Oro Valley area of Tucson, Arizona (the “Owner’s Program XE "Owner’s Program" ”).  In addition to certain other requirements and key milestones, the Owner is seeking capital investment in the proposed Project in the form of loans and/or equity security financing for construction of the proposed Project and permanent financing for the proposed Project.  This market feasibility analysis is the first transactional due diligence document to be ordered by the Owner for the proposed Project.  The Owner intends to develop a senior housing program based upon the findings of this market feasibility analysis in order to maximize the opportunity for ready market acceptance of the resulting senior housing facility. Jean-Claude Abougou, PhD., MBA XE "Jean-Claude Abougou, PhD., MBA" , is the chief executive officer of Shadow Mountain Plaza, LLC.  The Owner maintains offices at 120 S. Houghton Rd #138-281, Tucson, AZ 85748.  The main phone number at the offices of the Owner is 520-721-8264.  The telecopier number is 520-721-8264 and Mr. Abougou may also be reached via cellular telephone at 520-465-3485.
The Consultant

The Memorandum and the market feasibility analysis have been prepared by Rainmaker Marketing Corporation, Inc. (the “Consultant XE "Consultant" ”).  The Consultant was retained on a fee-for-services basis where all estimated consulting fees were paid in advance.  No bonus or success fee is to be paid to the Consultant for the preparation of this Memorandum.
The Consultant routinely provides market feasibility analysis reports for to-be-built senior housing projects.  The Consultant has prepared hundreds of similar evaluations and studies over the past 13 years on a nationwide basis.  This Memorandum reflects the professional opinion of the Consultant as to the likelihood of market acceptance, the income streams and the potential operating expenses the Owner’s Program will likely incur on an ongoing basis.

The Project Site & Marketing Areas
The Owner holds fee-simple estate title to a tract of land located at 9100 Oracle Road, Oro Valley, Arizona 85748 and is comprised of some 2.4 acres of real property (the “Project Site XE "Project Site" ”).  The Project Site is unimproved land that is zoned for the intended use.
Exhibit 1: Project Site Plan (Proposed)
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The proposed Project Site is located in the northeast suburb of Oro Valley, approximately one (1) mile from the Oro Valley Country Club on U.S. Highway 77 (note exhibit below).  The geographical primary marketing area (the “PMA”) extends approximately 12 miles north to Pinal, Arizona and extends south to the junction of I-10 and I-19 in South Tucson.  The site PMA (black line for 35-minute drive time area) includes the entire metropolitan Tucson area, while the key 15-minute drive time area extends approximately 10 miles north to the Oracle Junction and just below the Tucson CBD on the south side.  The eastern border extends over to E. River Road and west to the Cortaro, AZ suburb (red lined area).
Exhibit 2: Site Locator Map – Marketing Area Geography Shown
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The proposed Project is located within the Tucson, Arizona CBSA.  The CBSA boundaries map and metropolitan area map are shown below.

Exhibit 3: CBSA Boundaries Map – Tucson, Arizona CBSA
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Exhibit 4: Tucson Metro Area Aerial Map
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Exhibit 5:  Metropolitan Tucson, Arizona Marketing Area Map
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The Industry

This Memorandum specifically addresses the rental senior housing services industry’s status for the proposed Project Site and the Tucson, AZ CBSA.  The report further examines the following specific sub-groups:
· Rental Independent Living Facility New Construction Demand.  The rental independent living facility new construction demand analysis was undertaken as a result of the Consultant’s analysis of the proposed Project Site (which is quite small) and suited for a limited development program based upon its size.  Accordingly, the development of entry-fee senior living at the Independent Living Facility (“ILF XE "ILF" ”) would not be justified due to the size and scale these types of facilities generally require.  The proposed Project Site is capable of supporting a small rental community at the ILF housing level.

· Rental Assisted Living Facility New Construction Demand.  As with the Rental ILF New Construction Demand Analysis (above) the proposed Project Site is also capable of supporting a small to medium sized Assisted Living Care Facility (“ALCF XE "ALCF" ”) development program.

· Rental Dementia Care Assisted Living Facility New Construction Demand.  As with the rental ALCF New Construction Demand Analysis (above), the proposed Project Site is also capable of supporting a full-sized dementia care facility licensed at the ALCF level.  The dementia care program approach is represented in the spreadsheets as “ALZ/ALCF XE "ALZ/ALCF" ” (i.e.: “Alzheimer’s Assisted Living Care Facility XE "Alzheimer’s Assisted Living Care Facility" ”)
· Combination Program XE "Combination Program" .  The proposed Project Site is also capable of hosting a combination program of assisted living and dementia care.  Accordingly, combination facilities (also called “congregate living facilities” – facilities offering multiple levels of care) will be examined in terms of their efficacy.
Forecast Period

This Memorandum covers a forecast period starting with 31DEC07 and ending on 31DEC12 (the “Forecast Period XE "Forecast Period" ”).  The Forecast Period will be the basis for evaluating the proposed Owner’s Program and the likely income streams the Owner’s Program would be reasonably expected to generate assuming a well-capitalized and professionally managed approach to the development of the proposed Project is in fact undertaken on an ongoing basis.
Overview of Market Analysis Report

The market feasibility analysis report focuses on estimating the future demand for to-be-built senior housing living units within the Tucson, Arizona marketing area.  Accordingly, the analysis process focuses on:
· The Tucson Arizona CBSA demographic characteristics that would provide a reasonable basis for projecting economic conditions that may in fact be favorable (or unfavorable, as the case may be) over the Forecast Period.  The CBSA level analysis includes a metropolitan area demand analysis for to-be-built senior housing, as well as an analysis of the overall market’s economic indicators.

· The Oro Valley Sub-Market (i.e.: the proposed Project Site’s PMA) demand for to-be-built senior housing living units.  This is the core forecast based upon population demographics and a field investigation of the current market competition basket of senior housing facilities of similar size and scope to that of the anticipated Owner’s Program.

The resulting reporting focuses on the multi-step process of analyzing data at the CBSA level and then focusing the field of inquiry on the Project Site based upon the following schedule of activities:
· CBSA Trends Analysis – an analysis of the overall population and economic demographic indicators of the Tucson, Arizona CBSA for the purposes of determining the overall vitality of the supporting marketing area of the proposed Project Site; then

· Project Site Initial Demographics Analysis XE "Project Site Initial Demographics Analysis"  – an analysis of the demand for to-be-built senior housing is conducted to determine the “Gross Demand XE "Gross Demand" ” for senior housing living unit construction over the Forecast Period; then

· Field Investigation XE "Field Investigation"  – a field investigation, tour and report on the directly competitive senior housing facilities located within a 35-minute travel area of the proposed Project Site to determine revenues, occupancy levels, staffing requirements and related Owner’s Program information necessary to provide an empirical basis for creating a pro forma financial presentation of the proposed Project; then

· Final Demand Analysis XE "Final Demand Analysis"  – a reconciliation of the findings of the Project Site Initial Demographics Analysis with the findings of the Field Investigation, each in terms of the other; then

· Final Report XE "Final Report"  – the drafting of the final report (this document) was undertaken to provide a summarization of the process and findings of the market feasibility analysis.

The following sub-sections under this heading provide a more detailed presentation of the geographical study areas, means and methods used in the creation of this market feasibility analysis report.

Geographical Study Areas

The purpose of the market feasibility analysis is to determine the likely income streams the proposed Project is expected to generate based upon the relative strength of the market.  The strength of the market was measured at two (2) fundamental levels in this report:

· Tucson, Arizona CBSA: the overall health of the market and trends relative to the growth characteristics of certain groups of populations is measured on a historical and forward-looking basis.  Quite often, the overall health and vitality of the Core Based Statistical Area XE "Core Based Statistical Area" ” (“CBSA XE "CBSA" ”) will provide an indication of the likely growth of market demand for a given industry and/or market group.  Accordingly, the Tucson, Arizona CBSA comprised the initial study area; and

· Oro Valley, Arizona Sub-Market: the geographical primary marketing area of the proposed Project Site is evaluated in terms of the potential demand for to-be-built senior housing industry living units, the state of existing senior housing facilities that are most likely to be competitive with the proposed Owner’s Program, and indirectly competitive services and programs that may impact the Owner’s Program are analyzed.  This area was projected using a computer software mapping program based upon three (3) levels of geography: a 15-minute drive time area; a 25-minute drive time area; and, a 35-minute drive time area.
Data Sources & Data Sets Collected

For the purposes of conducting the market feasibility analysis the following data sources were accessed:
42. Data Sources.  The following data sources were utilized in the production of this report:

42.1. Bureau of the Census (www.census.gov/ - demographic data)
42.2. Bureau of Labor Statistics (www.bls.gov/ - demographic data)
42.3. ESRI (www.ersi.com/ - demographic data)
42.4. Google (www.google.com/ - mapping services, facility locations, information reference)

42.5. LookSmart (www.looksmart.com/ - information reference)

42.6. Ask.Com (www.ask.com/ - information reference)

42.7. SeniorHousingNet (www.seniorhousingnet.com/ - facility listings)
42.8. Claritas (www.claritas.com/ - demographic data) 

42.9. State of Arizona (www.az.gov/ - facility listings, regulatory information) 

42.10. Tucson Association of Realtors – Multiple Listing Services, Inc. (www.tarmis.com – housing industry information)

42.11. City of Tucson (www.tucsonaz.gov/ - demographic data) 

42.12. Southern Arizona Alzheimer’s Association

42.13. Town of Oro Valley (www.orovalleyaz.gov/ - demographic data) 

42.14. Senior Lifestyles (www.seniorlifestyles.com/ - facility listings) 
42.15. Facilities – various senior housing facilities were contacted and surveyed.

43. Data Sets.  The Consultant used Block Group aggregated cohort groupings obtained from third-party data bank vendors in each instance.  The various sub-set variables are based upon: estimates for the year 2006, forecasts for the year 2012 and were developed by the vendor(s) supplying the data for this Analysis.  All estimates and forecasts are based on the decennial census with updates using various demographics reporting tools and models for subsequent years.  This analysis included a compendium of the following statistical elements:

43.1. Total 2000 Population Records by Age Group; and
43.2. 2007 Estimated Population Records by Age Group; and
43.3. 2012 Forecast of Population Records by Age Group; and
43.4. Total 2000 Housing Unit Records by Age Group; and
43.5. 2007 Estimated Housing Unit Records by Age Group; and
43.6. 2012 Forecast of Housing Unit Records by Age Group; and
43.7. Total 2000 Household Records by Age Group; and
43.8. 2007 Estimated Household Records by Age Group; and
43.9. 2012 Forecast of Household Records by Age Group; and
43.10. 2000 Average Household Income Records by Age Group; and
43.11. 2007 Estimated Average Household Income Records by Age Group; and
43.12. 2012 Forecast of Average Household Income Records by Age Group; and
43.13. 2000 Median Households Income Records by Age Group; and
43.14. 2007 Estimated Median Household Income Records by Age Group; and
43.15. 2012 Forecast of Median Household Income Records by Age Group.

The unabridged version of this document includes an Appendix section with copies of these data reports.

Means & Methods

The means and methods for the development of the various demographic analyses and the analysis of the competitive facilities compendium are set forth in the following sub-headings.
Demographics Analysis

The demographic information was developed utilizing data obtained from a third-party commercial demographics information vendor.  This information was used as a basis for determining the income derived market viability and possible levels of service saturation with respect to housing for the elderly.  Secondary level market support as evidenced by the prevalence of adult children households was also forecasted.

The purpose of the New Construction Demand Analysis (the “Demand Analysis XE "Demand Analysis" ”) is to provide a definitive basis of facts about the Subject Area in terms of moving the Analysis forward to specific areas (the Site or reasonable alternatives that may be available), or abandoning the Subject Area and site altogether.

To develop the answers to these areas of inquiry, the Consultant relied upon the latest statistical modeling data developed by the U. S. Department of Health & Human Services in cooperation with the National Institute of Health XE "National Institute of Health"  (NIH).  This methodology is based upon research conducted in 1992 by NIH and seeks to quantify the overall risk of institutionalization and death within certain age groups of the population (principally, those age groups 65 and older).

The demographics analysis technique used to interpret the raw data in terms of the prospective resident profile (see below).  A typical resident prospect for residency at the proposed Project will meet the following criteria:

44. Resident Age XE "Resident Age" .  The typical resident will be aged 75 or older.  This assumption is based upon the experience of the long term care industry together with the fact that risk of institutionalization among persons becomes most noticeable (from a demographic viewpoint) at age 75, or older.

45. Cognitive/ADL/IADL Performance.  The fundamental conceptual elements driving the senior housing industry center on the assumed difficulty/inability of the prospective resident to perform certain tasks relating to living independently in the community versus group/institutionalized living.  The measures (or screens) for the purposes of this Memorandum are:

45.1. Independent Living Facility Candidacy.  Statistically, a household is included for further evaluation based upon the inability of the entire population grouping to perform at least two (2) Independent Activities of Daily Living
 XE "Independent Activities of Daily Living"  (“IADL’s”), for which the help of another person is received.  These disability rates are age adjusted (6.6% of population for Age Group 65 – 74 and 17% for Age Group 75+), and used due to the hypothesis that a person who receives help with at least two (2) IADL’s per day, is quite susceptible to placement in a group living facility such as an independent living rental community, but does not require housing in an institutionalized setting such as assisted living.

45.2. Assisted Living Facility Candidacy.  Statistically, a household is included for further evaluation based upon the inability of the entire population grouping to perform at least two (2) Activities of Daily Living
 XE "Activities of Daily Living"  (“ADL’s”), for which the help of another person is received.  These disability rates are age adjusted (15.7% for Age Group 75+), and used due to the hypothesis that a person who receives help with at least two (2) ADL’s per day, is quite susceptible to placement in a institutional living facility such as an assisted living rental community.

45.3. Alzheimer’s Care Living Facility Candidacy.  Statistically, a household is included for further evaluation based upon the prevalence of heavy dementing disability for a given age group.  The disability rate is age adjusted (18.4% for Age Group 75+), and used due to the hypothesis that a person who is heavily demented, is quite susceptible to placement in a institutional living facility that specializes in inpatient programs for people with a dementing disorder.

46. Income Screening XE "Income Screening" .  The initial screen level includes income testing in addition to age screening so as to include only those records which are statistically likely to have the monetary resources necessary to support residency at the specific type of housing program.  This testing includes:

46.1. Assisted Living.  The typical resident will spend approximately 75% - 80% of household income on room, board and basic services in support of the resident’s living circumstances.  The minimum income screen used will be for those households with a current year income of at least $50,000 per annum for assisted living (assumption used throughout the Analysis).

46.2. Alzheimer’s Assisted Living.  The typical resident will spend approximately 80% - 85% of household income on room, board and basic services in support of the resident’s living circumstances as an Alzheimer’s resident.  The minimum income screen used will be for those households with a current year income of at least $50,000 per annum for Alzheimer’s Assisted Living (assumption used at MSA Level).

46.3. Independent Living.  The typical resident will spend approximately 70% - 80% of household income on room, board and basic services in support of the resident’s living circumstances as an independent living resident.  The minimum income screen used will be for those households with a current year income of at least $50,000 per annum for independent living as well (assumption used at MSA Level).

47. Adult Children Secondary Market Enhancement XE "Adult Children Secondary Market Enhancement" .  The impact on senior housing facilities due to the wishes of adult children to locate a relative near them is well documented.  In these cases, the adult children households often help offset the cost of maintaining the resident out of the resources available to the adult children.  For the purposes of conservatively quantifying the market potential of the proposed Project’s potential lease-up gains due to adult children households, the imputed impact shall be an assumed increase equal to 1.5% of the Adult Children Households living within the Primary Marketing Area.

48. The demographics analysis technique was used to interpret the raw data in terms of the prospective resident risk profile previously discussed.  This resulted in the following steps being used to hypothecate the overall demand within the proposed Project’s Primary Marketing Area:

48.1. Define Age/Income Qualified Cohorts.  The first level of the screening process provides for quantifying the market demand in terms of those non-institutionalized households having an annualized earnings capacity in excess of $50,000 per annum for the corresponding age grouping.  By starting the Demographics Analysis with non-institutionalized households, the existing supply (occupancy of existing long term care and group quarters facilities) of the market is removed prior to moving forward with computations relative to future demand.

48.2. Define Age/Income/Disability Qualified Cohorts.  The second level of the screening process provides for quantifying the demand in terms of those income qualified non-institutionalized households which are also statistically likely to have need of assistance of the type provided for a given housing program.

48.3. Adjustment Due to Adult Children Placements XE "Adult Children Placements" .  The third screening level of the statistical model attempts to reconcile the effects of in-migration due to placements occurring from outside the marketing area of the proposed Project.  The experience of previous facilities has shown that a major decision-making role is played by adult children residing in the proximity of the facility as the acuity, frailty and/or cognitive functional support requirements of the resident prospect increase.  Therefore; the market potential of the program is upgraded by an empirically assumed 1.5% to provide for in-migration due to placements by adult children living within the marketing area of the proposed Project.  The resulting prospect pool is termed the “Gross Demand XE "Gross Demand" ” for the marketing area.

48.4. Less Increases in Supply.  The Gross Demand must then be reduced by the number of new beds being introduced into the marketing area by competing entities of the proposed Project and vacancies existing in the current market supply (vacancies).  This line item was determined as a result of the following:
48.4.1. Surveyed vacancies reported at facilities toured by the Consultant; and

48.4.2. Changes in supply due to rollover of residents that is based upon the following empirical assumptions:
48.4.2.1. Entry Fee ILF: 15% of operating capacity per annum.

48.4.2.2. Rental ILF: 25% of operating capacity per annum.

48.4.2.3. ALCF: 30% of operating capacity per annum.

48.4.2.4. ALZ/ALCF: 40% of operating capacity per annum.

48.4.2.5. Increases: the analysis assumes that 15% of the previous year’s Net Buildable Demand will in fact become new facility beds that must also be filled in each subsequent year of the demographics analysis.

48.5. Capture Rate Analysis.  The Capture Rate for the proposed Program is based upon the experience of the Consultant with respect to the operation of senior housing communities in the recent past.  In the recent past, the percentage of sales as a function of total tours at a given facility has ranged between a low of 12%, to a high of 28%.  However the consistent long term closing average has been found to be approximately 15% for a facility leasing team in a densely populated and competitive urban area, while a largely rural area tends to exhibit higher capture rates of the available pool up to 25% of market share.  Despite recent findings by the Department of Housing & Urban Development (some projects accepted with Capture Rates as high as 30% of Net Demand in densely populated urban areas), it is the opinion of the Consultant that a realistic Capture Rate should be consistent with the historical performance experienced within the industry for facilities offering substantially similar accommodations and services.  Accordingly, the imputed Capture Rate utilized as the final screen process for this proposed Program is assumed to be 15% of total Net Demand, the resulting calculations being termed “Net Buildable Demand” XE "Net Buildable Demand" .  

48.6. Total Project Sizing XE "Total Project Sizing" .  The size of a program is based upon the assumption of what the market is supporting in terms of Maximum Operating Occupancy for all facilities within the market for this facility type.  The range is developed by dividing the overall lease-up potential by a range of operating occupancies in order to derive a final facility sizing potential for a given marketing area.  

The methodology delineated above is used over and over in this Memorandum for each level of the Demographics Analysis in determining the different program type market potentials for senior housing and long term care.

Competitive Facilities Compendium Analysis

The Consultant surveyed competing facilities located within the PMA of the proposed Project Site.  The points of information surveyed included:
49. Facility Type – ILF, ALCF, ALZ/ALCF, congregate living, multi-level care, etc.

50. Facility Size – overall size (estimated), unit sizes, units per class (i.e.: 1-BR, 2-BR, etc.), number of common areas and types of common areas.

51. Facility Occupancy – occupancy by unit class.

52. Facility Rates – routine rental rates and schedules of additional charges.

53. Staffing Patterns – observed staffing patterns on the date of tour.

The resulting data was organized (per the above) and the following data points were resolved:

54. Low: lowest surveyed data point (lowest price, lowest occupancy, etc.).

55. High: highest surveyed data point (highest price, highest occupancy, etc.).

56. Median: median surveyed data point (median price, median occupancy, etc. – developed on the basis of most-reported value).

57. Average: arithmetic average surveyed data point (average price, average occupancy, etc. – developed by adding all common data points together and dividing by total number of data points).

The resulting data tables were then copied and pasted into this report and a technical discussion was entered to provide the reader with a contextual understanding of the impact these data points may have on the proposed Project and the proposed Owner’s Program.

Empirical Assumptions
In the course of preparing this report (the Memorandum) the Consultant utilized the following empirical assumptions:
· Primary User/Cohort Demographic Profile.  The primary user profile is assumed to be Age 65 and Older with Current Year Household Incomes of at least $50,000 or more, living in the community at large and not already living in a group quarters setting.  The resulting record counts that met this criteria were then used in the demographics analyses.
· Intra-Year Values.  All values between the estimated year values (Current Year Estimates) and forecasted year values (Year 5 Forecasts) are based upon a straight-line trend analysis methodology for reporting said values.
· Penetration Rates.  The Consultant assumes the proposed Project’s sustainable penetration rate into the PMA will be limited to no greater than 15% of the imputed Net Demand for new housing construction for each housing class.  The Consultant believes this is consistent with the track record of the industry regarding cold call closing of prospective resident families considering the placement of a relative.

· Facility Conditions.  The Consultant assumes the conditions observed at each facility on the day each facility was toured by the Consultant’s field personnel to be representative of the conditions on every other day in the facility and all information provided to the Consultant was/is in fact true in every material respect.

Tucson, Arizona CBSA Analysis

Overview of Tucson, Arizona Market
Tucson is located in the Southwestern Continental United States.  Tucson is considered a “CBSA” by the United States Bureau of the Census.  Tucson has an estimated 2007 population of approximately 976,500 persons of all ages.  The population is expected to grow at an annual rate of approximately 2.09% and exceed 1,000,000 persons by the end of the Forecast Period.  Essentially, Tucson is roughly the same size (in terms of population) as San Antonio, Oklahoma City, Portland (Oregon) or Sacramento.  In 2005, Tucson was ranked as the 32nd largest city in America by the Census Bureau.  Clearly, Tucson is a major market.
Exhibit 6: Tucson, AZ Key Population Growth Trends Graphic
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The total number of households was estimated at approximately 386,000 in 2007 and is expected to expand to almost 430,000 by the end of the Forecast Period.  This demographic indicator demonstrates the degree by which housing may in fact have to expand in order to accommodate the new residents and maintain the supply and demand balance of the housing market by having to add approximately 9,000 housing units per annum to maintain the current balance.
The total number of families was estimated at approximately 243,000 in 2007 and is expected to expand to approximately 267,000 by the end of the Forecast Period.  The growth in the number of families takes the household formation indicator and further refines the population’s impact on the underlying marketing area’s housing market and infrastructure requirements such as fire, police, healthcare services and education.  The growth of families in a given market indicates the pressure on new single-family housing development is likely to continue over the Forecast Period.
The Consultant is of the opinion that these trends represent a market that is showing solid growth potential and an expanding economic base that would support new housing construction in the senior housing market sector.

Business & Employment Analysis of Tucson, Arizona

The business activity and employment activity pertaining to the Tucson CBSA constitutes the next level of analysis.  Overall economic activity (as measured by retail sales and job growth) for a given area is, more or less, indicative of the underlying strength of a given sub-market within the metropolitan area.  In the case of Tucson, the map on page 16 indicates a highly developed surface traffic net is capable of supporting movement from one area/quadrant of Tucson to the other without substantial traffic problems that would tend to inhibit the migration of workers on a daily basis.  This would suggest that the entire metropolitan Tucson area to be the area for inclusion.
For the purposes of this market feasibility analysis, the following data sets were procured and analyzed:
58. Housing Data – housing values, housing supply and housing occupancy rates were analyzed; and

59. Employment Data – unemployment and wage rates were analyzed; and

60. Retail Sales Data – sales by NAICS codes were analyzed to determine underlying strength of the Tucson economy.

Housing Data Analysis

The Tucson metropolitan marketing area is experiencing a slight decrease in demand for housing that is consistent, more or less, with most markets in the United States at the CBSA level.  An Internet search and interviews with the Tucson Multiple Listing Service representative uncovered the following key data points:

61. Home Sales Volume.  Existing home sales decreased 29.10% from $292,204,700 ($292.2 million) in October 2006 to $207,178,347 ($207.1`million) in October 2007.  This indicator suggests a very sluggish housing market may in fact exist that is on very shaky ground. The housing sales graphic shows that sales in the Tucson market have been greatly reduced below the long-term average for almost the entire 2007 operating period.
62. Home Sales XE "Home Sales"  (Total Units).  The amount of housing inventory decreased 27.85% from 1,095 in October 2006 to 790 in October 2007.  This indicator suggests the Tucson market is in fact a seller’s market as the inventory has decreased along with the amount of sales volume (measured above).

Exhibit 7: Historical Housing Sales Graph – Tucson, AZ
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Exhibit 8: PMA Owner-Occupied Housing Units Graph
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63. Average/Median Sales Price XE "Average/Median Sales Price" .  The average sales price (all housing units) decreased 1.72% from $266,854 in October 2006 to $262,251 in October 2007.  The median sales price decreased by 0.71% from $211,500 in October 2006 to $210,000 in October 2007.  The slight decline in housing prices is not indicative of an overall trend (one way or another) but clearly demonstrates the sales velocity has definitely decreased in 2007.  These indicators suggest that while overall sales have decreased significantly, the market still places a premium on the units being sold and strong price support remains for the existing housing inventory.
64. Pending Contracts (i.e.: contracts in escrow, but unclosed).  Pending sales contracts increased 26.98% from 782 in October 2006 to 993 in October 2007.  This finding tracks consistently with the recent problems in the mortgage finance industry – primarily in the sub-prime market.  This additional gain in the housing inventory of pending contracts is not indicative of a strengthening market for fee-simple housing sales.
65. Active Listings XE "Active Listings" .  The total number of active listings in the marketing area Decreased 0.25% from 9,336 in October 2006 to 9,313 in October 2007.  This indicator shows the housing supply, more or less, has remained constant.
66. New Listings XE "New Listings" .  The total number of new listings decreased 16.97% from 2,886 in October 2006 to 2,399 in October 2007.  This indicator demonstrates the depth of market demand has in fact decreased over the last 12 months and is in balance with the supply.
67. Housing Occupancy Rates XE "Housing Occupancy Rates" .  Currently, the Tucson metropolitan area’ housing market is experiencing a 10.7% vacancy rate.  In the opinion of the Consultant, this level is quite high and may have the potential to impact the proposed Project and Owner’s Program.  Owner-occupied dwellings account for 58.3% of all dwelling units while renter-occupied dwellings account for approximately 30.9% of the total market.

In summary, the Tucson metropolitan market appears to be balanced in terms of supply and demand (as demonstrated by sales price numbers) and the Consultant expects the housing market to recover in the near-term once the sub-prime lending market crisis has worked itself out over the next few months.  However, these conditions also meet the definition of an economy that may be poised on the brink of a recession due to the perception driven by the old adage of “what goes on in the housing sales market also goes for the rest of the economy.”  Finally, the changes in housing sales absorption rates, pricing and inventory may also reflect a correction in the market following a run-up in housing prices in the 2000 to 2005 periods when Tucson was ranked as the 7th most overpriced housing market in the nation by Forbes XE "Forbes"  magazine.
Employment Data Analysis

Employment data was obtained from the United States Bureau of Labor Statistics XE "Bureau of Labor Statistics"  (www.bls.gov/) for the most recent operating period.  This information included the relative ranking of the Tucson market compared to the other 368 marketing areas tracked by Bureau of Labor Statistics on an ongoing basis.  The unemployment rate for Tucson in September of 2007 was 4.5% (slightly better than the national average) and Tucson ranks 59th in the country
.  The Consultant believes these findings to be consistent with a strong underlying economic stature for the Tucson market that would be indicative of a marketing area that would support additional growth.
Exhibit 9: PMA Employment by Occupation Graph
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Exhibit 10: States Unemployment Rates Thematic Map
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The strength of a given area may also be measured at the wages level to determine the relative wages of the subject market with that of the state, region or national wage baskets.  In the case of Tucson, Tucson is not one of the CBSAs that has been surveyed by the Bureau of Labor Statistics in 2007, so current data was unavailable for analysis (last survey period being in 2006).
Finally, the subject area may be measured in terms of relative employment in each of the key areas (note Exhibit 11, below).  Tucson’s natural resources mining, manufacturing and financial services sector show the greatest relative weakness, while construction, unclassified jobs and leisure & hospitality sectors show the greatest relative market strength.

In summary, the lack of consistent data available from the Bureau of Labor Statistics fails to complete the entirety of the employment picture that is Tucson, Arizona.  Based upon the available information (mainly unemployment rates) the Consultant believes the Tucson area shows an underlying strength that would tend to support the proposed development of the Owner’s Program and the proposed Project.
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Exhibit 11: Location Quotient Analysis – Pima County, Arizona; 2006
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Retail Sales Data Analysis

The most common measure of the underlying strength of a given area’s economy is measured by consumer spending sourced from retail sales receipts.  The Tucson, Arizona CBSA reported $9,843,615,625 ($9.8 billion) in retail sales for 2006
.  Data obtained from ESRI XE "ESRI"  suggests the marketing area would have supported as much as $10,215,589,257 ($10.2 billion) in sales.  This information suggests that retail sales growth (new shopping center construction) may be an area where additional economic activity would be expected to be undertaken in Tucson for 2007.
The Tucson metropolitan area is currently serviced by a total of seven (7) major shopping centers:

· Tucson Mall XE "Tucson Mall"  - 4500 N Oracle Rd, Tucson, AZ.  (520) 293-7330.  This shopping center is approximately five (5) miles from the proposed Project Site.
· Foothills Mall XE "Foothills Mall"  - 7401 N La Cholla Blvd, Tucson, AZ.  (520) 219-0650.

· Park Place Shopping Center XE "Park Place Shopping Center"  - 5870 E Broadway Blvd, Tucson, AZ.  (520) 748-1222.

· St Philip's Plaza XE "St Philip's Plaza"  - 4380 N Campbell Ave # 212, Tucson, AZ.  (520) 529-2775.

· La Encantada XE "La Encantada"  - 2905 E Skyline Dr, Tucson, AZ.  (520) 299-3556.

· Flowing Wells Plaza XE "Flowing Wells Plaza"  - 1352 W Prince Rd, Tucson, AZ.  (520) 888-3503.
· Menlo Plaza Shopping Center XE "Menlo Plaza Shopping Center"  - 1985 E River Rd, Tucson, AZ.  (520) 795-2100.
Exhibit 12: Tucson, Arizona Major Shopping Malls Locator Map
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To analyze the retail market sector of the Tucson metropolitan area economy, the Consultant utilized demographic information supplied by ESRI.  The resulting information demonstrates the following sub-sectors as being potentially under-performing (leakage of sales to other areas and/or Internet-based sales – note exhibits on the following pages):
· Automobile Dealers (NAICS 4411).  This sector demonstrates a total retail sales potential of $2,022,222,903, but turned in only $1,820,087,192 in retail sales (approximately $202 million in sales demand was “missed”) for the 191 businesses in this sector.

· Furniture & Home Furnishings Stores (NAICS 442).  This sector demonstrates a total retail sales potential of $353,832,331, but turned in only $296,487,512 in retail sales (approximately $57 million in sales demand was “missed”) for the 313 businesses operating in this sector of the Tucson economy.

· Electronics & Appliance Stores (NAICS 443/NAICS 4431).  This sector demonstrates a total retail sales potential of $260,762,141, but turned in only $223,024,248 in retail sales (approximately $37 million in sales demand was “missed”) for the 322 businesses operating in this sector.
· Bldg Materials, Garden Equip. & Supply Stores (NAICS 444).  This sector demonstrates a total retail sales potential of $323,447,307, but turned in only $268,800,058 in retail sales (approximately $54 million in retail sales demand was “missed”) for the 425 businesses reporting in this sector.
· Food & Beverage Stores (NAICS 445).  This sector demonstrates a total retail sales potential of $1,588,871,821, but accounted for only $1,280,620,105 in retail sales (approximately $308 million in unmet sales demand) for the 422 businesses reporting in this sector.
· Gasoline Stations (NAICS 447/NAICS 4471).  This sector demonstrates a total retail sales potential (demand) of $1,035,150,332, but turned in retail sales of only $858,612,589 ($176 million in unmet sales demand) for the 191 businesses reporting in this sector.
Exhibit 13: Tucson, Arizona Retail Market Profile – Sales Leakage/Surplus Analysis
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Total Retail Trade and Food & Drink (NAICS 4445, 722) $10215589.257 59843615625 371,973,632 19 6.127
Total Retail Trade (NAICS 44-45) $8.774432647  $8.602.227.769 $172,204,878 1.0 4.458)
Total Food & Drink (NAICS 722) $1441156610  $1.241.367.856 $199,768,754 74 1,669
Supply Leakage/Surplus  Number o
Industry Group (Retail Sales) Retail Gap Factor  Businesses
Motor Vehicle & Parts Dealers (NAICS 441) $2395059320 52396725832 -$1,666,512 00 53)
Automoile Dealers (NAICS 4411) $2022222903  $1820,07.192 $202,135,711 53 191
Other Motor Vehicle Dealers (NAICS 4412) $196.037.964 5383231748 -$187,193,784 223 95|
Auto Parts, Accessories, and Tire Stores (NAICS 4413) $176.798.453 $193.406.892 -$16,608,439 45 243
Fumiture & Home Furishings Stores (NAICS 442) 353,832,331 5296487 512 57,344,819 88 313
Fumiture Stores (NAICS 4421) $237.721.773 $193,149,752 544,572,021 103 147]
Home Fumishings Stores (NAICS 4422) 516,110,556 $103.337.760 $12,772,798 58 166
Electronics & Appliance Stores (NAICS 443/NAICS 4431) 260,762,141 5223024248 37,737,893 78 32)
Bldg Materials, Garden Equip. & Supply Stores (NAICS 444) 5323447 307 268,800,056 54,647,249 9.2 425
Building Material and Supplies Dealers (NAICS 4441) 306,143 440 254,513,681 $51,629,759 9.2 357
Lawn and Garden Equipment and Supplies Stores (NAICS 4442) 17,303,867 $14.286.377 3,017,490 96 68
Food & Beverage Stores (NAICS 445) $1588871621  $1.280,620.105 $308,251,716 107 422
Grocery Stores (NAICS 4451) $1540765634  $1232153 564 308,612,070 11 261
Specialty Food Stores (NAICS 4452) 527538118 526,648,352 889,766 16 123)
Beer, Wine, and Liquor Stores (NAICS 4453) 520,568,069 521,818,189 -$1,250,120 29 34
Health & Personal Care Stores (NAICS 446/NAICS 4461) 315,194,817 $432,900,826 -$117,706,009 457 309
Gasoline Stations (NAICS 447/NAICS 4471) $1.035,150.332 858,612,569 $176,537,743 93 191
Clothing and Clothing Accessories Stores (NAICS 448) 553,693,950 $596.420,653 -$42,726,703 37 558
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Jewelry. Luggage, and Leather Goods Stores (NAICS 4483) $43.168.492 73,154,370 -$29,985,878 258 119
Sporting Goods, Hobby. Book, and Music Stores (NAICS 451) $132418.531 203,040,380 -$70,621,849 214 33
Sporting Goods/Hobby/Musical Instrument Stores (NAICS 4511) 578,960,814 $163.468,965 -$84,508,151 4.9 279
Book, Periodical, and Music Stores (NAICS 4512) $53.457.717 $39.571.415 $13,886,302 149 6

Data Note: Supply (rtail sales) estimates sales to consumers by establishments. Sales to businesses are excluded Demand (retail potential) estimates the expected amount spent
by consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of
the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents ‘leakage’ of retail opportunity outside the trade area
A negative value represents a surplus of retail sales, a market where customers are drawn in ffom outside the trade area. The Retail Gap represents the difference between Retal
Potential and Retail Sales. ESRI uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of ecanomic actiity. Retail
establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Senvices & Drinking Establishments subsector





The analysis of the retail marketplace for the Tucson metropolitan area shows an overall unmet demand capacity that would tend to support additional development as discussed above.
Exhibit 14: Tucson, Arizona Retail Sales Leakage/Surplus by Industry Sub-Sector Chart
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Exhibit 15: Tucson, Arizona Retail Sales Surplus/Leakage By Industry Group
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Health Care Services Analysis

The availability of acute care services within an easy driving distance is an important factor in selecting a senior housing project development site.  The Tucson metropolitan area boasts a total of seven (7) acute care hospitals:
· University Medical Center XE "University Medical Center"  - 1501 N Campbell Ave, Tucson, AZ.  (520) 694-0111. 

· Kino Community Hospital XE "Kino Community Hospital"  - 2800 E Ajo Way, Tucson, AZ.  (520) 294-4471.
· Tucson Medical Center XE "Tucson Medical Center"  - 5301 E Grant Rd, Tucson, AZ.  (520) 327-5461.
· St Mary's Hospital XE "St Mary's Hospital"  - 1601 W Saint Marys Rd, Tucson, AZ.  (520) 872-3000.
· University Medical Center XE "University Medical Center"  - 7901 E 22nd St, Tucson, AZ.  (520) 694-8400.
· Northwest Medical Center XE "Northwest Medical Center"  - 6200 N La Cholla Blvd, Tucson, AZ.  (520) 742-9000.
· United States Government: Southern Arizona VA Health Care System XE "Southern Arizona VA Health Care System"  - 3601 S 6th Ave, Tucson, AZ.  (520) 792-1450.
Exhibit 16: Tucson, Arizona Hospital Locator Map
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The proposed Project Site is located less than five (5) miles from the Northwest Medical Center.  This relative location is judged by the Consultant to be adequate for the purposes of providing acute care services access for the proposed Project.
Conclusions of the Tucson, Arizona CBSA Level Analysis

While the housing sales market appears to have softened in Tucson, the overall price support remains strong, with the available supply meeting the demand and sustaining the industry – albeit at a reduced level of economic activity.

The employment picture for Tucson is expected to remain strong and (potentially) outperform the national labor markets.  This condition is consistent with a strong economy that has the hallmarks of an economy that can sustain itself in the face of the expected first quarter economic slowdown that may affect the national economy.

The retail sales figures support the employment picture and show the area is capable of supporting additional retail sector development.

The healthcare services sector shows broad-based support for the provision of healthcare services of the type (acute care) that are commonly required for supporting senior housing programs and projects.
Oro Valley, Arizona Sub-Market Analysis
Overview of Oro Valley Sub-Market Analysis

The sub-market analysis was conducted for the benefit of the Owner’s Program in order to determine the following issues:
68. The likely demand for to-be-built senior housing at the ILF, ALCF and ALZ/ALCF class level; and

Exhibit 17: Project Site PMA Map – 35/25/15-Minute Drive Time Geography
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69. The most likely supportable size of the facility and size of living units to be built; and
70. The most likely lease-up rate and operating occupancies of the proposed Project based upon the program type and development program recommendations; and

71. The most likely schedule of rental rates for living units (again, based upon housing program type) the proposed Project should offer; and

72. The staffing of the key services programs of the proposed Project that would be most likely to be met with market acceptance; and

73. The most likely complement of basic and additional services the proposed Project should offer to maximize the opportunity for market acceptance of the proposed Project.

The following sub-sections under this heading provide a technical discussion and presentation of the information utilized in the production of the Oro Valley Sub-Market Analysis.

The Demographics Analysis

The initial phase of the Oro Valley Sub-Market Analysis consisted of an analysis of the population demographics within the respective catchment areas selected by the Consultant.  The catchment areas were selected based upon established industry benchmarks for determining the likely geographical primary marketing area of a given senior housing program.  
As previously discussed, the geographical primary marketing area (or “PMA”) is defined as that geographical area, within which, the proposed facility would be likely to garner 75% of its revenues on an ongoing basis.  In practicality, the experience of the Consultant has been that families seeking to place a senior in a group living/congregate living setting will seek out those communities where the travel distance is less than approximately 35-minutes from their home.  This distance is subject to modification due to the following factors:
74. Catchment Area Population XE "Catchment Area Population" .  The more urbanized a given area becomes, the more likely it will be that the catchment area shrinks (conversely, the smaller the population in the catchment area, the more likely it will be that the catchment area geography increases).
75. Senior Housing Market Penetration XE "Senior Housing Market Penetration" .  As the number of senior housing facilities within the catchment area increase, the more likely it will be that the catchment area shrinks (conversely, the fewer the number of facilities within the catchment area, the more likely it will be that the catchment area geography expands).
76. Supporting Services XE "Supporting Services" .  As the number and type of supporting services for seniors increases within a given geographical area, the less likely the senior (and by extension, the family of the senior) will be to travel greater distances to obtain these supporting services within a facility-based envelope.

77. Surface Transportation Network Development XE "Surface Transportation Network Development" .  As the surface transportation network becomes more developed, the more likely it will be that the PMA geography will in fact increase.  On the other hand, road construction and traffic congestion may serve to reduce the size of the marketing area (as is the case in Tucson where the Consultant’s field personnel found major traffic delays are being caused by a robust program of highway improvements.).
In order to more fully appreciate the entrenched demand for facility-based senior housing and related services, the Consultant utilized a three-level analysis based upon the following catchment areas:
78. 35-Minute Catchment Area: the standard area that may be reduced based upon geographical factors for the subject marketing area due to the high level of traffic net development.

79. 25-Minute Catchment Area: this level provides a more conservative estimate and serves to highlight a market that has stronger-than-typical levels of entrenched demand.

80. 15-Minute Catchment Area: this level of geography provides the most conservative estimate and serves to confirm the presence of significant entrenched demand for new construction.

The Demographics Analysis focuses on a multi-level approach, to wit:

81. General Demographics Indicators Analysis.  As with the Tucson metropolitan area analysis, this level of demographic analysis provides an overview of the key indicators of growth – population, families, households, household incomes and related information that provides an overall indicator of the relative health (or lack thereof) of the PMA.  
82. The Initial Demand Analysis.  The Initial Demand Analysis provides a demographic analysis of the demand for senior housing at the ILF, ALCF and ALZ/ALCF levels down to the “Gross Demand” screen.  This analysis will be conducted for the 35-minute, 25-minute and 15-minute catchment area geographies.  
83. The Final Demand Analysis.  The Final Demand Analysis provides a demographic analysis of the demand for senior housing at the ILF, ALCF and ALZ/ALCF levels down to the “Net Buildable Demand” screen that includes changes in supply that can only be estimated as a result of the Field Investigation’s findings and will be conducted for the 35-minute, 25-minute and 15-minute catchment area geographies.
The General Demographic Indicators Analysis

The purpose of this analysis is to provide information that would allow the reader to develop a picture (snapshot) of the economy of the geographical primary marketing area (PMA) that hosts the proposed Project Site.  This provides an overall indication of the business climate and relative economic success of the area’s population.  The better this overall condition looks, the more likely it will be that the proposed Project will be able to “ride on the coattails” of the supporting economy when all else fails.
Exhibit 18: PMA Population Distribution By Race Graph
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The first round of demographic reports were based upon a 35-minute drive time area extending from the proposed Project Site.  The Consultant believes that, over time, the 35-minute drive time area may in fact become the primary marketing area once the current highway construction and improvements regimen is completed. The 35-minute drive time area included the following reports and supporting analysis:

84. PMA Population XE "PMA Population" .  The Population (“POP XE "POP" ”) within the 35-minute PMA was surveyed at 705,357 in 2000 and is currently (2007) estimated to be 785,737.  The Population is forecasted to grow over the next five (5) years to 855,328 (2012).  This growth suggests an annual increase of 1.71%.  This is slightly less than the average of the entire Tucson market and is possibly being impacted by the mountain range to the east of the proposed Project Site that serves to limit housing development in this marketing area.
Exhibit 19: PMA Population Distribution By Age Group

[image: image19.emf]2007 Population by Age

< 5 

6.7%

5-19

19.5%

20-24 

8.0%

25-34 

14.6%

35-44 

12.2%

45-54 

13.8%

55-64 

10.8%

65+ 

14.3%


85. PMA Families XE "PMA Families" .  The 2000 census showed a total of 173,461 Families (“FAM XE "FAM" ”) were living in the 35-minute PMA and this total is estimated to have grown to 190,842 for 2007.  The number of Families is projected to continue to grow at an annual rate of 1.55% to 206,076 Families by end of 2012.  This demographic indicator shows the housing demand in the PMA is likely to continue with an additional 3,000 units of single-family housing being potentially developed each year over the ensuing Forecast Period.
86. PMA Households XE "PMA Households" .  Households (“H/HLDs XE "H/HLDs" ”) numbered 280,521 in the 2000 census and a total of 315,148 Households are estimated for 2007, with the total number of Households in the market being forecasted to grow to 344,431 by the end of 2012.  The number of Households is expected to grow at an annual rate of 1.79% between 2007 and 2012.  The Consultant is of the opinion this demographic indicator is consistent (as was Families) with a market that has entrenched demand for new housing construction.
Exhibit 20: PMA Household Counts Graph
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87. PMA Household Income XE "PMA Household Income" .  The Average Household Income was surveyed at $48,486 in 2000 and has grown to a Current Year Average Household Income of $65,070 for 2007.  The Current Year Average Household Income is forecasted to grow to $81,887 by the end of 2012.  The annual growth rate of the Average Household Income for the Forecast Period is expected to be a healthy 5.2%.  The Median Household Income was surveyed at $35,619 in 2000 and has grown to a Current Year Median Household Income of $46,954 for 2007.  The Current Year Median Household Income is forecasted to grow to $55,768 by the end of 2012.  The annual growth rate of the Median Household Income for the Forecast Period is expected to be 3.50%.  These findings show the PMA demonstrates a higher-than-typical level of support in incomes for residents (and is also consistent with the earlier findings relative to cost-of-living that was being demonstrated in the housing market in the 2000 to 2005 operating periods).
88. PMA Adult Children Households XE "PMA Adult Children Households" .  The total Households Aged 45-64 was 89,486 in the 2000 census and is currently estimated to be 112,428 Households Aged 45-64 for 2007.  This number is forecasted to increase to 124,083 Households Aged 45-64 by the end of 2012.  The forecasted annual growth rate of Households Aged 45-64 is 2.07%.
Exhibit 21: PMA Population Distribution by Age/Sex Graph
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89. PMA Senior Households XE "PMA Senior Households" .  The total Households Aged 65+ was 61,730 in the 2000 census and is currently estimated to be 70,886 Households Aged 65+ for 2007.  This number is forecasted to increase to 81,096 Households Aged 65+ by the end of 2012.  The forecasted annual growth rate of Households Aged 65+ is 2.88%.  The growth and distribution of PMA Senior Households (almost 23% of all households) is a definitive indicator of entrenched demand for new construction of senior housing.  This condition is further enhanced by the fact that PMA Senior Households (as a percentage of Total PMA Households) is expected to continue to accrete over the Forecast Period.
Taken in the context of their totality, these general demographic indicators are, in the opinion of the Consultant, consistent with a growing, stable marketplace of the type that would show inherent support for the development of new senior housing living units.

The Initial Demand Analysis

The next step in the completion of the market feasibility analysis scope of work was to prepare an initial demand analysis for to-be-built senior housing units at the independent living, assisted living and dementia care living rental housing class levels (the “Initial Demand Analysis XE "Initial Demand Analysis" ”).  The Initial Demand Analysis is predicated upon creating a profile of the most likely demographic group that can be matched to the proposed program options (ILF, ALCF or ALZ/ALCF) and then further refined based upon a series of screens to derive the demand for new construction for each annual period in the Forecast Period.  The findings of the Initial Demand Analysis are then modified based upon the findings of the Field Investigation as to the number of existing/planned/proposed housing units in each class that must be accounted for in the Initial Demand Analysis demand model’s structure.
The Initial Demand Analysis utilizes three (3) levels of screening in order to derive the “Gross Demand” for the construction of new senior housing units within the PMA, to wit:

90. First Screen:  Income/Age Qualified Cohorts Screen.  The total number of age qualified an income qualified cohorts is reported based upon demographic information provided by a third-party data vendor.  The most likely group of end-users for senior housing facilities are seniors aged 65 and older, with a majority of end-users being over age 75.  The older the senior, the more likely they will be to accept placement in a senior housing facility.  Accordingly, this level of analysis starts with those cohorts that are age qualified, income qualified and who are living independently in the surrounding marketing area.
91. Second Screen: IADL/ADL Qualified Cohorts Screen.  The total number of First Screen cohorts is then reduced to that pool that is also qualified for residency based upon empirical assumptions as to the population’s ability to perform IADLs (in the case of independent living), ADLs (in the case of assisted living) or is statistically likely to be suffering from a heavy dementing disorder (in the case of the dementia unit).  These are measured in terms of the age of the pool cohorts.
92. Third Screen: Adult Children Impact.  The more frail a senior becomes, the more likely the placement decision may be made by another family member – primarily the senior’s adult children.  Accordingly, this screen modifies the pool of qualified cohorts by a factor equal to 1.5% of the total number of Adult Children Households residing within the PMA that have incomes of at least $100,000 per annum.
The resulting analyses conducted include the following:
· Rental ILF Demand Analysis: 35-Minute Drive Time Study Area; and

· Rental ILF Demand Analysis: 25-Minute Drive Time Study Area; and

· Rental ILF Demand Analysis: 15-Minute Drive Time Study Area; and

· Rental ALCF Demand Analysis: 35-Minute Drive Time Study Area; and

· Rental ALCF Demand Analysis: 25-Minute Drive Time Study Area; and

· Rental ALCF Demand Analysis: 15-Minute Drive Time Study Area; and

· Rental ALZ/ALCF Demand Analysis: 35-Minute Drive Time Study Area; and

· Rental ALZ/ALCF Demand Analysis: 25-Minute Drive Time Study Area; and

· Rental ALZ/ALCF Demand Analysis: 15-Minute Drive Time Study Area.

Exhibit 22: Rental ILF Demand Analysis Spreadsheet – The “Initial Demand Analysis: 35-Minute Catchment Area”
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Site Location: 9100 Oracle Road (US77), Oro Valley, Arizona
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Reporting Period: 31-Dec-07 31-Dec-08 31-Dec-09 31-Dec-10 31-Dec-11 31-Dec-12|

Initial Screen - Income & Age Qualified Cohorts
Age 65 - 74 wilncomes of $50,000+ 16,110 17,465 18,820 20176 21,531 22,886
Age 75+ wilncomes of $50,000+ 14,769 16,116 17,462 18,809 20,155 21,502

Second Screen - Statistical Likelihood for Age Group wiDifficulty & Help Received for 2+ IADL's Per Day
Age 65 - 74 wi2+ IADLS: 6.6% 1,063 1,153 1,242 1332 1421 1510
Age 75+ wi2+ IADLs: 20.7% 3,057 3,336 3,615 3,893 4172 4451

Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.6% of Households

‘Age 45 - 54 Households w/$100,000+ Incomes 219 236 253 270 286 303
Age 55 - 64 Households w/$100,000+ Incomes 193 215 237 259 282 304

Total Gross Demand 4,532 4,940 5,347 5,754 6,161 6,568





Exhibit 23: Rental ALCF Demand Analysis Spreadsheet – The “Initial Demand Analysis: 35-Minute Catchment Area”
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Reporting Period: 31-Dec-07 31-Dec-08 31-Dec-09 31-Dec-10 31-Dec-11 31-Dec-12|

Initial Screen - Income & Age Qualified Cohorts
Age 65 - 74 wilncomes of $50,000+ 16,110 17,465 18,820 20176 21,531 22,886
Age 75+ wilncomes of $50,000+ 14,769 16,116 17,462 18,809 20,155 21,502

Second Screen - Statistical Likelihood for Age Group wiDifficulty & Help Received for 2+ ADL's Per Da
Age 65 - 74 wi2+ IADLs: 3.6% 580 629 678 726 775 824
Age 75+ wi2+ IADLs: 15.7% 2319 2,530 2,742 2,953 3,164 3,376

Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.6% of Households

‘Age 45 - 54 Households w/$100,000+ Incomes 219 236 253 270 286 303
Age 55 - 64 Households w/$100,000+ Incomes 193 215 237 259 282 304

Total Gross Demand 3,311 3,610 3,909 4,208 4,508 4,807





The Gross Demand for ILF New Construction appears to be quite strong with a Current Year Gross Demand of approximately 4,500 units that is expected to exceed 6,500 units by the end of the Forecast Period.  Similarly, the Gross Demand for ALCF New Construction is forecasted to range between 3,300 units (Current Year Gross Demand) to just over 4,800 units by the end of the Forecast Period.  Finally, the ALZ/ALCF New Construction Gross Demand analysis shows a demand of approximately 3,400 units increasing to just over 5,000 units by the end of the Forecast Period.  All of these findings are consistent with a market that demonstrates continued entrenched demand for senior housing facility-based services programs.
Exhibit 24: Rental ALZ/ALCF Demand Analysis Spreadsheet – The “Initial Demand Analysis: 35-Minute Catchment Area”
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Initial Screen - Income & Age Qualified Cohorts

Age 65 - 74 wilncomes of $50,000+ 16,110 17,465 18,820 20,176 21,531 22,886

Age 75+ wilncomes of $50,000+ 14,769 16,116 17,462 18,809 20,155 21,502

Total Income/Age Qualified Cohorts 30,879 33,681 36,283 38,084 41,686 44,388

Second Screen - Statistical Likelihood for Cohorts to Have Heavy Dementing Disorder

Age 65-74:22% 354 384 414 444 474 503

Age 75+: 18.4% 2,717 2,965 3,213 3,461 3,709 3,956

Total Income/Age/IADL Qualified Cohorts 3,072 3,350 3,627 3,905 4,182 4,460
Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.5% of Households

‘Age 45 - 54 Households w/$100,000+ Incomes 219 236 253 270 286 303

Age 55 - 64 Households w/$100,000+ Incomes 193 215 237 259 282 304

Total Increase in Qualified Cohorts 412 451 490 529 568 607

Total Gross Demand 3,484 3,800 4117 4,434 4,750 5,067





Exhibit 25: Rental ILF Demand Analysis Spreadsheet – The “Initial Demand Analysis: 25-Minute Catchment Area”
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Values
Reporting Period: 31-Dec-07 31-Dec-08 31-Dec-09 31-Dec-10 31-Dec-11 31-Dec-12|

Initial Screen - Income & Age Qualified Cohorts
Age 65 - 74 wilncomes of $50,000+ 10,910 11,823 12,736 13,650 14,563 15,476
Age 75+ wilncomes of $50,000+ 10,003 10,824 11,646 12,467 13,289 14,110

Second Screen - Statistical Likelihood for Age Group wiDifficulty & Help Received for 2+ IADL's Per Da

Age 65 - 74 wi2+ IADLS: 6.6% 720 780 841 901 961 1,021
Age 75+ wi2+ IADLs: 20.7% 2,071 2241 2411 2,581 2,751 2,921
Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.6% of Households
‘Age 45 - 54 Households w/$100,000+ Incomes 162 175 187 199 212 224
Age 55 - 64 Households w/$100,000+ Incomes 145 160 176 192 208 224
Total Gross Demand 3,097 3,356 3,614 3,873 4,131 4,390



The 25-minute drive time market geography – predictably – shows a corresponding reduction of the Gross Demand for ILF New Construction to a range of approximately 3,100 units to 4,400 units over the course of the Forecast Period.  As expected, the number of units of Gross Demand for ALCF New Construction and ALZ/ALCF New Construction were reduced to a range of approximately 2,400 to approximately 3,400 units over the Forecast Period.  These ranges represent a reduction of approximately 31% for ILF New Construction Gross Demand, 28% reduction for ALCF New Construction Gross Demand and 31% reduction for ALZ/ALCF New Construction Gross Demand over the 35-minute drive time area.
Exhibit 26: Rental ALCF Demand Analysis Spreadsheet – The “Initial Demand Analysis: 25-Minute Catchment Area”
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Reporting Period: 31-Dec-07 31-Dec-08 31-Dec-09 31-Dec-10 31-Dec-11 31-Dec-12|

Initial Screen - Income & Age Qualified Cohorts

Age 65 - 74 wilncomes of $50,000+ 10,910 11,823 12,736 13,650 14,563 15,476
Age 75+ wilncomes of $50,000+ 10,003 10,824 11,646 12,467 13,289 14,110
Second Screen - Statistical Likelihood for Age Group wiDifficulty & Help Received for 2+ ADL's Per Da
Age 65 - 74 wi2+ IADLs: 3.6% 393 426 459 491 524 557
Age 75+ wi2+ IADLs: 15.7% 1,570 1,699 1,828 1,957 2,086 2215

Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.5% of Households
Age 45 - 54 Households w/$100,000+ Incomes 162 175 187 199

Age 55 - 64 Households w/$100,000+ Incomes 145 160 176 192 208 224

Total Gross Demand 2270 2,460 2,650 2,840 3,030 3,220

212 224





Exhibit 27: Rental ALZ/ALCF Demand Analysis Spreadsheet – The “Initial Demand Analysis: 25-Minute Catchment Area”
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Current Year
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Reporting Period: 31-Dec-07 31-Dec-08 31-Dec-09 31-Dec-10 31-Dec-11 31-Dec-12|

1t Year 2nd Year 3rd Year 4th Year 5th Year
Forecast Values Forecast Values Forecast Values Forecast Values Forecast Values

Initial Screen - Income & Age Qualified Cohorts

Age 65 - 74 wilncomes of $50,000+ 10,910 11,823 12,736 13,650 14,563 15,476

Age 75+ wilncomes of $50,000+ 10,003 10,824 11,646 12,467 13,289 14,110

Total Income/Age Qualified Cohorts 20,913 22,648 24,382 26,117 27,851 29,586

Second Screen - Statistical Likelihood for Cohorts to Have Heavy Dementing Disorder

Age 65-74:22% 240 260 280 300 320 340

Age 75+: 18.4% 1,841 1,992 2,143 2,204 2,445 2,596

Total Income/Age/IADL Qualified Cohorts 2,081 2,252 2,423 2,504 2,765 2,937
Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.5% of Households

‘Age 45 - 54 Households w/$100,000+ Incomes 162 175 187 199 212 224

Age 55 - 64 Households w/$100,000+ Incomes 145 160 176 192 208 224

Total Increase in Qualified Cohorts 307 335 363 391 420 448

Total Gross Demand 2,387 2,587 2,786 2,986 3,185 3,384





{REMAINDER OF PAGE INTENTIONALLY LEFT BLANK}

Exhibit 28: Rental ILF Demand Analysis Spreadsheet – The “Initial Demand Analysis: 15-Minute Catchment Area”
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Reporting Period: 31-Dec-07 31-Dec-08 31-Dec-09 31-Dec-10 31-Dec-11 31-Dec-12|

Initial Screen - Income & Age Qualified Cohorts

Age 65 - 74 wilncomes of $50,000+ 4910 5,271 5,633 5994 6,356 6,717
Age 75+ wilncomes of $50,000+ 4913 5,267 5,622 5976 6,331 6,685

Second Screen - Statistical Likelihood for Age Group wiDifficulty & Help Received for 2+ IADL's Per Day
Age 65 - 74 wi2+ IADLS: 6.6% 324 348 372 396 419 443
Age 75+ wi2+ IADLs: 20.7% 1,017 1,090 1,164 1,237 1,310 1,384

Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.6% of Households

‘Age 45 - 54 Households w/$100,000+ Incomes 87 92 98 103 109 114
69 77 85 94 102 110

Age 55 - 64 Households w/$100,000+ Incomes

Total Gross Demand 1,497 1,608 1,719 1,829 1,940 2,051





Exhibit 29: Rental ALCF Demand Analysis Spreadsheet – The “Initial Demand Analysis: 15-Minute Catchment Area”
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Values
Reporting Period:  31-Dec07 _ 31-Dec-08  31.Dec-09  31-Dec-10 _ 31-Dec-11 _ 31-Dec-12
Initial Screen - Income & Age Qualified Cohorts
Age 65 - 74 wilncomes of $50,000+ 4910 5,271 5,633 5994 6,356 6,717
4913 5,267 5,622 5976 6,331 6,685

Age 75+ wilncomes of $50,000+

Second Screen - Statistical Likelihood for Age Group wiDifficulty & Help Received for 2+ ADL's Per Da
Age 65 - 74 w/2+ IADLs: 3.6% 177 190 203 216 229 242
Age 75+ w/2+1ADLs: 15.7% 7 827 883 938 994 1,050
TotalIncome/Age/lADL Qualified Cohorts 948 1,017 1085 154 125 14,091
Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.5% of Households
87 92 98 103 109 114
110

‘Age 45 - 54 Households w/$100,000+ Incomes
Age 55 - 64 Households w/$100,000+ Incomes 69 77 85 94 102
1,269 1,351 1433 1515

Total Gross Demand 1,104 1,187




As with the 25-minute drive time area, the smallest (15-minute) marketing area geography demonstrates a significant reduction of Gross Demand, with the ILF Gross Demand for New Construction being reduced 54% over the 25-minute drive time area and 67% over the 35-minute drive time area geographies.  The ALCF New Construction Gross Demand was reduced by 38% versus the 25-minute drive time marketing area and was reduced 59% for the 35-minute drive time area.  Finally, the ALZ/ALCF New Construction Gross Demand was reduced by 51% versus the 25-minute drive time marketing area and was reduced 66% versus the 35-minute drive time marketing area’s Gross Demand.
Exhibit 30: Rental ALZ/ALCF Demand Analysis Spreadsheet – The “Initial Demand Analysis: 15-Minute Catchment Area”
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Reporting Period: 31-Dec-07 31-Dec-08 31-Dec-09 31-Dec-10 31-Dec-11 31-Dec-12|

1t Year 2nd Year 3rd Year 4th Year 5th Year
Forecast Values Forecast Values Forecast Values Forecast Values Forecast Values

Initial Screen - Income & Age Qualified Cohorts

Age 65 - 74 wilncomes of $50,000+ 4910 5,271 5,633 5994 6,356 6,717

Age 75+ wilncomes of $50,000+ 4913 5,267 5,622 5976 6,331 6,685

Total Income/Age Qualified Cohorts 9,823 10,639 11,255 11,970 12,686 13,402

Second Screen - Statistical Likelihood for Cohorts to Have Heavy Dementing Disorder

Age 65-74:22% 108 116 124 132 140 148

Age 75+: 18.4% 904 969 1,034 1,00 1,165 1,230

Total Income/Age/IADL Qualified Cohorts 1,012 1,085 1,158 1,231 1,306 1,378
Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.5% of Households

‘Age 45 - 54 Households w/$100,000+ Incomes 87 92 98 103 109 114

Age 55 - 64 Households w/$100,000+ Incomes 69 77 85 94 102 110

Total Increase in Qualified Cohorts 156 170 183 197 210 224

Total Gross Demand 1,168 1,255 1,342 1,428 1515 1,602





In the opinion of the Consultant, the resulting analyses demonstrate an entrenched demand for new senior housing construction, to wit:
· Rental ILF New Construction Gross Demand XE "ILF New Construction Gross Demand"  ranges from a low-side of 1,497 new living units (15-minute drive time market study area) to a high-side value of 4,532 living units (35-minute drive time market study area).

· Rental ALCF New Construction Gross Demand XE "ALCF New Construction Gross Demand"  ranges from a low-side of 1,104 new living units (15-minute drive time market study area) to a high-side value of 3,311 living units (35-minute drive time market study area).

· Rental ALZ/ALCF New Construction Gross Demand ranges from a low-side of 1,168 new living units (15-minute drive time market study area) to a high-side value of 3,484 living units (35-minute drive time market study area).

The values reported in the Initial Demand Analysis would be subject to significant reductions based upon the findings of the Field Investigation with respect to the number of existing/planned/proposed housing units found in the survey that require resident turnover maintenance for vacancies.
Conclusions of the Demographics Analysis of the Oro Valley Sub-Market

The following conclusions pertaining to the Oro Valley Sub-Market are provided in the data:
93. Population/Household/Family Formation: the analysis indicates the subject marketing area will continue to grow in overall population, households and families.  The 2.88% annual growth rate for the key Age 65+ population bracket is indicative of a typical market in the United States.

94. The rental ILF market shows a strong underlying demand curve that should support a significant amount of additional development over the Forecast Period.

95. The rental ALCF and ALZ/ALCF markets appear to be running neck and neck with respect to the demand for new construction.  The expectation should be for additional development pressure to continue over the Forecast Period for these types of facilities.

The Field Investigation

The Consultant conducted an inspection and tour of the Tucson metropolitan area during the month of November, 2007 (the “Field Investigation”).  The Field Investigation was conducted for the purposes of:
· Determining the likely rental rates for senior housing facilities that are supported by the marketing area; and

· Determining the likely occupancy rates for senior housing facilities within the marketing area (by class of senior housing); and

· Determining the schedule of routine charges (basic services) and ancillary charges seniors are paying for senior housing and related services within the marketing area; and

· Determining the likely labor pool requirements for the proposed Project based upon the observed staffing levels at competing facilities located within the marketing area; and
· Determining the likely services and amenities for competing facilities located within the marketing area; and

· Creating a comprehensive list of conclusions and recommendations to the Owner’s Program based upon the totality of the information collected in the course of the Field Investigation.  The guiding principles of this exercise are to position the proposed Owner’s Program and the proposed Project to optimize the chances of successfully implementing the Owner’s Program and the proposed Project.

Facility Surveys – Existing, Planned & Proposed Facilities

The competitive compendium of senior housing facilities within the PMA of the proposed Project is set forth under this heading and include the following listings together with the page number for the listing’s corresponding technical presentation:
· Amber Lights Retirement Community (page 54)
· Alterra Clare Bridge (page 57)
· Atria Campana Del Rio (page 59)
· Carestone at River Centre (page 63)
· Cascades of Tucson (page 64)
· Country Club of La Cholla (page 66)
· Desert Point Retirement Community (page 68)
· Freedom Inn Ventana Canyon (page 79)
· Forum at Tucson (page 71)
· The Fountans of La Cholla (page 74)
· Mountain View Retirement Community (page 81)
· The Place at Tucson (page 84)
· Santa Catalina Villas (page 86)
· Spledido at Ranco Vistos (page 91)
· Sunrise at River Road (page 93)
Amber Lights Retirement Community 

Amber Lights Retirement Community (for-profit ownership) XE "Amber Lights Retirement Community"  (for-profit chain ownership), 6231 N Montebella Road, Tucson, AZ 85704.  Telephone: (520) 498-0668.  Contact: Sylvia Orozco, Marketing Director.  This property is approximately 9 years old, utilizes a modified-K layout, has mature landscaping and fronts on a side street in a neighborhood characterized as being urban commercial.

Independent Living Program

The 120-unit ILF program offers the following accommodations:

· Unit Plan A is 560 square feet, is classified as a one-bedroom unit and rents starting at $2,465 per month and has an entry fee of $1,000 (community fee).

· Unit Plan B is 563 square feet, is classified as a one-bedroom unit and rents starting at $2,515 per month and has an entry fee of $1,000 (community fee).

· Unit Plan C is 574 square feet, is classified as a one-bedroom unit and rents starting at $2,590 per month and has an entry fee of $1,000 (community fee).

· Unit Plan D is 587 square feet, is classified as a one-bedroom unit and rents starting at $2,640 per month and has an entry fee of $1,000 (community fee).

· Unit Plan E is 771 square feet, is classified as a two-bedroom unit and rents starting at $3,025 per month and has an entry fee of $1,000 (community fee).

· Unit Plan H is 822 square feet, is classified as a two-bedroom unit and rents starting at $3,215 per month and has an entry fee of $1,000 (community fee).

· Unit Plan I is 832 square feet, is classified as a two-bedroom unit and rents starting at $3,275 per month and has an entry fee of $1,000 (community fee).

· Unit Plan J is 844 square feet, is classified as a two-bedroom unit and rents starting at $3,400 per month and has an entry fee of $1,000 (community fee).

The property claims to offer the following services and amenities:

· Library.

· Wellness Center.  

· Arts and Crafts Room.  

· Music Room.  

· Billiards Room.  

· Card Room.  

· Swimming Pool.  

· Walking Trails. 

· Floor and window coverings.  

· Fully equipped kitchen.  

· Utilities including electricity, heat, air conditioning, water and expanded basic cable service.  

· Private covered patio and outside storage.  

· Full complimentary breakfast, plus one meal (lunch or dinner) daily.  

· Scheduled group transportation.  

The ILF program uses an all-inclusive pricing method for services.

The ILF program provides a RN supervisor (floater) with two (2) full-time LPN supervisors on day and evening shift.  

The ILF program is currently 100% occupied.

The ILF program provides a full-time activities program director and one (1) full-time aide.

Assisted Living Program

The property has 120 units delineated into the following unit plans:

· Unit Plan A is 560 square feet, is classified as a one-bedroom unit and rents starting at $3,065 per month.

· Unit Plan B is 563 square feet, is classified as a one-bedroom unit and rents starting at 3115 per month.

· Unit Plan C is 574 square feet, is classified as a one-bedroom unit and rents starting at $3,190 per month.

· Unit Plan D is 587 square feet, is classified as a one-bedroom unit and rents starting at 3240 per month.

· Unit Plan E is 771 square feet, is classified as a two-bedroom unit and rents starting at $3,625 per month.

· Unit Plan F is 800 square feet, is classified as a two-bedroom unit and rents starting at $3,750 per month.

· Unit Plan G is 822 square feet, is classified as a two-bedroom unit and rents starting at $3,815 per month.

· Unit Plan H is 822 square feet, is classified as a two-bedroom unit and rents starting at $3,815 per month.

· Unit Plan I is 832 square feet, is classified as a two-bedroom unit and rents starting at $3,875 per month.

· Unit Plan J is 844 square feet, is classified as a two-bedroom unit and rents starting at $4,000 per month.

The ALCF program offers the following services:

· Three meals daily, including snacks.  

· Scheduled group transportation.  

· Medication management and counseling.

The ALCF program is directed by a full-time RN (day shift) assisted by one (1) LPN supervising a total of seven (7) care attendants.

The ALCF program has a full-time director, but no dedicated activities department staffing.

The ALCF program is currently 100% occupied.

Current Occupancy (bed/unit): 60

Current Occupancy (%): 100

The property provides support for IADL and ADL assistance based upon the following schedule:

· Medication management: Yes

· Medication administration: Yes

· Bathing assistance (light): Yes

· Bathing service (complete): Yes

· Incontinence management: Yes

· Incontinence assistance: Yes 

· Light grooming/dressing: Yes

· Complete grooming/dressing: Yes

· Scheduled transportation: Yes

· Unscheduled transportation: No

The property provides IADL and ADL assistance based upon the following pricing plans:

· Meal cutting: Tier

· Feeding: Tier

· Incontinence Mgmt.: Tier

· Incontinence Brief Change: Tier

· Light Grooming/Dressing: Tier

· Full Grooming/Dressing: Tier

· Light Bathing Assistance: Tier

· Full Bathing Assistance: Tier

· Scheduled Transportation: Tier

· Unscheduled Transportation: Tier

Alterra Clare Bridge (ALZ/ALCF)
Alterra Clare Bridge XE "Alterra Clare Bridge"  (for-profit chain ownership), 10175 N. Oracle Road, Tucson, AZ 85737.  Telephone: (520)544-4300  Contact:  Andrea Blattberg, Community Sales Representative.  This property is approximately 9 years old and is a dementia specialty care unit (ALZ/ALCF) having a total of 38 available beds.  Property is located just north of the proposed Project Site on Oracle Road.  The property setting is an urban commercial area.  The property has mature landscaping.

The ALCF/ALCF program offers the following unit plans:

· The Private Suite is 500 square feet, is classified as a private unit and rents starting at $3,480 per month.

· The Companion Suite is 500 square feet, is classified as a private unit and rents starting at $3,135 per month.

· The Shared Private is 500 square feet, is classified as a semi-private unit and rents starting at $2,825 per month.  

The property claims to provide the following amenities and/or services as part of the basic services rental rate: 

· Specially designed environment having large circular paths designed to lead residents to areas of activity, enclosed, outdoor courtyards, way finding cues, and shadow boxes for residents personal mementos to identify their personal space.  

· Library.

· Beauty/Barber Shop.

· Outdoor, Enclosed Courtyard. 

· Outdoor Gardening Areas. 

· Private Dining Room. 

· Family Room.

The property staffs its assisted living services department with a full-time RN supervisor (day only) and one additional LPN supervising the day shift.  Property provides a total of 20 care attendants to provide support for residents.

The property has a full-time activity director but no dedicated activity programming staff aides.

The property is currently 100% occupied.

The property utilizes an ala carte pricing method based upon the following schedule:

· Meal cutting: Included

· Feeding: Ala Carte

· Incontinence Mgmt.: Ala Carte

· Incontinence Brief Change: Ala Carte

· Light Grooming/Dressing: Ala Carte

· Full Grooming/Dressing: Ala Carte

· Light Bathing Assistance: Ala Carte

· Full Bathing Assistance: Ala Carte

· Scheduled Transportation: Included

· Unscheduled Transportation: Ala Carte

The property’s admission criteria is as follows:

· Combative – verbal: Will Take

· Combative – physical: Won’t Take

· Partial Incontinence – Bladder: Will Take

· Total Incontinence: Will Take

· Wanderer/Flight Risk: Will Take

· Not Self-Feeding: Will Take

· Screamers: Will Take

· Not 1 Person Xfer: Will Take

· Not 2 Person Xfer: Will Take

· Age in Place/Bedridden: Won’t Take

This property is directly competitive with the proposed Owner’s Program.

Atria Campana Del Rio 

Atria Campana Del Rio (for-profit chain ownership) XE "Atria Campana Del Rio" , 1550 E. River Road, Tucson, AZ, 85718.  Telephone: (520) 299-1941.  Contact: Tamra Craig, Community Sales Director.  This facility offers ILF, ALCF and ALZ/ALCF care (multi-level care).  The property has a total of 70 living units/beds configured as 24 ILF rental units, 36 ALCF beds and 10 ALZ/ALCF beds in a modified-E wing configuration.  The property fronts on a major street in a neighborhood that would be characterized as urban commercial.

Independent Living Program
The property offers a total of four (4) basic floor plans for rental ILF units, to wit:

· The Studio is 350 square feet, is classified as a private unit and rents starting at $1,650 per month and has an entry fee of $1,850.

· The One-Bedroom is 535 square feet, is classified as a Private unit and rents starting at $2,350 per month and has an entry fee of $1,850.  There are     of these units on the property.

· The Two-Bedroom is 674 square feet, is classified as a Private unit and rents starting at $2,625 per month and has an entry fee of $1,850.  

· The Villa is 1,015 square feet, is classified as a Private unit and rents starting at $3,200 per month and has an entry fee of $1,850.  

This property has a very limited scope of amenities and services that are reflected (more or less) in the pricing of the ILF units:

· Scheduled local transportation.  

· 24-hour availability of a trained staff.  

· Gardens and outdoor entertainment areas.  

· Restaurant-style food service.  

· Lounges and common areas.  

· Full-time activity director.  

This property allows for short-term stays are $150 per day.  Second person fee for companion living is $550 per month.  Pet fee is $300.  Motorized cart fee is $800.

Assisted Living Program
The property offers the following ALCF accommodations:
· Studio is 350 square feet, is classified as a Private unit and rents starting at 2850 per month.  There are N/A of these units on the property.

· Alcove is 365 square feet, is classified as a One Bedroom unit and rents starting at 2975 per month.  There are N/A of these units on the property.

· One-bedroom is 535 square feet, is classified as a Private unit and rents starting at 3450 per month.  There are N/A of these units on the property.

· Two-bedroom is 674 square feet, is classified as a Private unit and rents starting at 3925 per month.  There are N/A of these units on the property.

The ALCF program information suggests the services and amenities for the ALCF program are the same as the ILF program.  The current staffing program for care management is managed by a full-time LPN, with a total of six (6) care attendants.  The activities program is managed by a full-time director but without any additional staffing resources.

Currently, the ALCF program has a total of 40 residents occupying the 36 units and is effectively at 100% occupancy.

The property utilizes the tier method of pricing for assistance with IADLs and ADLs and provides these supporting activities in accordance with the following:

· Medication management: Yes

· Medication administration: Yes

· Bathing assistance (light): Yes

· Bathing service (complete): Yes

· Incontinence management: Yes

· Incontinence assistance: Yes 

· Light grooming/dressing: Yes

· Complete grooming/dressing: Yes

· Scheduled transportation: Yes

· Unscheduled transportation: No

The property prices additional services as follows:

Meal cutting: Tier

Feeding: Tier

Incontinence Mgmt.: Tier

Incontinence Brief Change: Tier

Light Grooming/Dressing: Tier

Full Grooming/Dressing: Tier

Light Bathing Assistance: Tier

Full Bathing Assistance: Tier

Scheduled Transportation: All-Inclusive

Unscheduled Transportation: Tier

Each resident will receive a care assessment from a licensed nurse at move-in and periodically during their stay.  These assessments help tailor care to enveryone's unique needs.  The Assessment Results fall within these five levels of care: (1) Atria Living Plus-$325 per month. (2) Atria Supportive Living-$475 per month.  (3) Atria Supportive Living Plus-$800 per month.  (4) Atria Enhanced Living-$1,275 per month (ALZ/ALCF).  (5) Atria Enhanced Living Plus-$1,775 per month (ALZ/ALCF).

This property is directly competitive with the proposed Owner’s Program.

Alzheimer’s/Dementia Care
The Alzheimer’s care program includes the following unit plans:

· The Studio is 350 square feet, is classified as a private unit and rents starting at $4,820 per month.

· The Alcove is 365 square feet, is classified as a private unit and rents starting at $5,050 per month.

· The One-bedroom is 535 square feet, is classified as a private unit and rents starting at $7,550 per month.  

· Unit Companion suite is 535 square feet, is classified as a semi-private unit and rents starting at $3,775 per month.  

The scheduled services and amenities for this program: 

· Family support program and education, with an emphasis on good communication. 

· Secured entries and exits.  

· Supervision 24 hours a day from specially trained caregivers.

The current staffing plan for the ALZ/ALCF program of this property is based upon a full-time LPN managing three (3) care attendants.  The ALZ/ALCF unit does not have a full-time activity director or staff assigned.

The ALZ/ALCF program area of the property is currently 100% occupied.

The schedule of available and discontinued services for IADL and ADL support include:

· Medication management: Yes

· Medication administration: Yes

· Bathing assistance (light): Yes

· Bathing service (complete): Yes

· Incontinence management: Yes

· Incontinence assistance: Yes

· Light grooming/dressing: Yes

· Complete grooming/dressing: Yes

· Scheduled transportation: Yes

· Unscheduled transportation: No

The property utilizes an all-inclusive services approach that is based upon the tier charges set forth above.  Specific categories of services include:

· Meal cutting: All-Inclusive

· Feeding: All-Inclusive

· Incontinence Mgmt.: All-Inclusive

· Incontinence Brief Change: All-Inclusive

· Light Grooming/Dressing: All-Inclusive

· Full Grooming/Dressing: All-Inclusive

· Light Bathing Assistance: All-Inclusive

· Full Bathing Assistance: All-Inclusive

· Scheduled Transportation: All-Inclusive

· Unscheduled Transportation: All-Inclusive

· Resident Admission Criteria: (Condition)

· Combative – verbal: Will Take

· Combative – physical: Won't Take

· Partial Incontinence – Bladder: Will Take

· Total Incontinence: Will Take

· Wanderer/Flight Risk: Will Take

· Not Self-Feeding: Will Take

· Screamers: Will Take

· Not 1 Person Xfer: Will Take

· Not 2 Person Xfer: Will Take

· Age in Place/Bedridden: Won't Take

In addition, the property charges each ALZ/ALCF an addition Life Guidance Plus fee of $500 per month that is added to monthly cost.  

This property is directly competitive with the proposed Owner’s Program.
Carestone at River Centre (ALCF)
Carestone Assisted Living (for-profit chain ownership), 5665 East River Road, Tucson, AZ 85750.  Telephone: (520) 529-7100.  Contact: Julie Rommel, Marketing Director.  This is a 62-unit ALCF with a modified-E layout and wood/stucco exterior finish and offers mature landscaping.  The property is located on a Major street in a neighborhood that would be characterized as being urban commercial.

The unit profiles for this ALCF are as follows:

· The Studio is 300 square feet, is classified as a private unit and rents starting at $3,195 per month. 

· The Suite is 380 square feet, is classified as a private unit and rents starting at $3,895 per month. 

· The Suite is 380 square feet, is classified as a semi-private unit and rents starting at $2,595 per month.

· The One Bedroom is 450 square feet, is classified as a private unit and rents starting at $4,295 per month.

· The Two Bedroom is 450 square feet, is classified as a private unit and rents starting at $5,340 per month.

· The Two Bedroom is 450 square feet, is classified as a semi-private unit and rents starting at $2,745 per month.

The property claims to provide the following services and amenities:

· Three well balanced meals daily.  

· Bathing assistance.  

· Dressing and grooming assistance.  

· Social and activity programs with full-time director.  

· Reminders of meals, appointments and activities.  

·  Kitchenette in all accommodations.  

The property has a director of assisted living services and assigns two (2) LPN shift supervisors (day and evening) to supervise a total of 10 care attendants.

The activities program is supervised by a full-time activity program director, but does not have a dedicated activities program staff.

The property currently has 55 occupants (88.7% occupancy).

The property’s support for IADL and ADL needs is based upon the following schedule:

· Medication management: Yes

· Medication administration: Yes

· Bathing assistance (light): Yes

· Bathing service (complete): Yes

· Incontinence management: Yes

· Incontinence assistance: Yes 

· Light grooming/dressing: Yes

· Complete grooming/dressing: Yes

· Scheduled transportation: Yes

· Unscheduled transportation: No

The provision of services is based upon the following pricing methods:

· Personal Care Services: escorting or transferring with a 1-person assistance – $450 monthly.

· Escorting or transferring with a 2-person assist – $550 monthly.  

· Daily Showers – $250 monthly.  

· Nutrition Assistance – $250.

· Urine incontinence – $450 monthly.  

· Urine & manageable bowel incontinence – $550 monthly.  

· Cognitive Impairment: Intervention/redirecting – $450 monthly.  

· Roam Alert – $250 per unit. 

· Medication Supervision Plans:

· Base Plan – $275 monthly.  

· Enhanced Plan – $375 monthly.  

· Enhanced Plus Plan – $475 monthly.

· Miscellaneous:

· Pendant Call Light – $50 monthly.  

· Pendant Call System – $500 per unit.  

· Pet Care – $250 monthly.

This property is indirectly competitive with the proposed Owner’s Program due to the fact it will accept early-stage dementia residents.

Cascades of Tucson
Cascades of Tucson XE "Cascades of Tucson"  (independent for-profit owner/operator), 201 N Jessica Avenue, Tucson, AZ, 85710.  Telephone: (520)886-3171.  Contact: No staff member available on date of tour.  This is a 161-unit property approximately 30 years-old and offers congregate living in the form of ILF and ALCF program accommodations in a modified-E layout.  Exterior finish is wood/stucco with mature landscaping on the site.  The property is located on a side street in the central business district area of Tucson.

Independent Living Program
The property offers a total of 41 rental ILF units delineated as follows:

A one-bedroom plan of 513 square feet, is classified as a private unit and rents starting at 2125 per month and have an entry fee of $1500.  

A one bedroom with den plan of 530 square feet, is classified as a private unit and rents starting at 2850 per month and have an entry fee of $1500.  

A two-bedroom plan of 742 square feet, is classified as a Private unit and rents starting at 3790 per month and have an entry fee of $1500. 

The ILF program offers the following services and amenities:

· Living units feature balconies, cable hookup, disposal, emergency call system, individual climate control, patio, step-In showers, wheelchair access, covered parking and elevator access. 

· Property amenities include beautician/barbershop services, laundry room, exercise programs, landscaped courtyard, library, computer room. Recreation room, swimming pool and spa.

· Services provided in the base rental fee include two (2) meals per day, staff supervision, scheduled transportation and activity program.

This property prices additional services using the ala carte pricing model.  All new residents are required to post a $1,500 deposit on the unit.

The ILF program includes three (3) care attendants being supervised by a LPN.  Activity program supervision is provided, but no additional staff members are assigned to the activities department for the ILF program.

Currently, 37 of the 41 units are occupied (90.24%).

Assisted Living Program

The ALCF program boasts a total of 120 living units and offers the following floor plans:

· The Studio is 175 square feet, is classified as a private unit and rents starting at $2,260 per month.

· The One-bedroom is 513 square feet, is classified as a private unit and rents starting at $2,600 per month.

· The One-bedroom with Den is 530 square feet, is classified as a private unit and rents starting at $3,420 per month.

· The Two-bedroom/Two Bath is 742 square feet, is classified as a private unit and rents starting at $4,164 per month.

The ALCF program offers the same amenities as the ILF program.  Pets are acceptable and second person occupancy is allowed.

The current staffing for the ALCF unit includes a supervising RN, two (2) LPNs and 12 to 15 care attendants (the staffing schedule was not clearly defined).

The ALCF program has a staff supervisor, but doesn’t provide any additional staffing.

The program utilizes the ala carte approach to providing additional services.

The ALCF unit currently has 120 residents (100%).

The services program supported by the facility is predicated upon the following:

· Medication management: Yes

· Medication administration: Yes

· Bathing assistance (light): Yes

· Bathing service (complete): Yes

· Incontinence management: Yes

· Incontinence assistance: Yes 

· Light grooming/dressing: Yes

· Complete grooming/dressing: Yes

· Scheduled transportation: Yes

· Unscheduled transportation: No

The pricing of ADL and IADL assistance is as follows:

· Meal cutting: Ala Carte

· Feeding: Ala Carte

· Incontinence Mgmt.: Ala Carte

· Incontinence Brief Change: Ala Carte

· Light Grooming/Dressing: Ala Carte

· Full Grooming/Dressing: Ala Carte

· Light Bathing Assistance: Ala Carte

· Full Bathing Assistance: Ala Carte

· Scheduled Transportation: All-Inclusive

· Unscheduled Transportation: Ala Carte

Country Club of La Cholla  (ILF)
Country Club of La Cholla (for-profit ownership) XE "Country Club of La Cholla" , 8700 La Cholla Boulevard, Tucson, AZ, 85742.  Telephone: (520) 797-8700.  Contact: Karen Hyland, Marketing and Community Relations.  (independent for-profit owner/operator)  This property is a 223-unit campus-style rental ILF facility approximately 16 years-old, fronting on a major street in a neighborhood that would be characterized as an urban residential setting.

The available unit plans for this property include the following:

· The Fenwick is 672 square feet, is classified as a one-bedroom unit and rents starting at $1,785 per month and have an entry fee of $1,000.  There are 16 of these units on the property.

· The Edgebrook is 763 square feet, is classified as a one-bedroom unit and rents starting at $1,820 per month and have an entry fee of $1,000.  There are 24 of these units on the property.

· The Denby is 848 square feet, is classified as a one-bedroom unit and rents starting at $2,125 per month and have an entry fee of $1,000.  There are 80 of these units on the property.

· The Carlton is 908 square feet, is classified as a one-bedroom unit and rents starting at $2,250 per month and have an entry fee of $1,000.  There are 32 of these units on the property.

· The Bently is 1,024 square feet, is classified as a two-bedroom unit and rents starting at $2,425 per month and have an entry fee of $1,000.  There are 28 of these units on the property.

· The Ascot is 1,100 square feet, is classified as a two-bedroom unit and rents starting at $2,725 per month and have an entry fee of $1,000.  There are 24 of these units on the property.

· The Casita is 750 square feet, is classified as a one-bedroom unit and rents starting at $2,125 per month and have an entry fee of $1,000.  There are 8 of these units on the property.

· The Deluxe Casita is 1,100 square feet, is classified as a two bedroom unit and rents starting at $2,875 per month and have an entry fee of $1,000.  There are 23 of these units on the property.

Rents may vary (upward) based on unit location.

The property provides the following services and amenities:

· Two (2) meals per day (part of basic services)

· Weekly housekeeping, linen & towel service, utilities, basic cable, transportation, and community activities for one resident.  

· 25,000 square foot, 2-story clubhouse housing the Grand Ballroom for performances, dances, socials and lectures, a library, dining rooms, private dining, activities room, card and game room, billiards room, wellness center, central mail area, beauty shop/barbershop, community chapel, shuffleboard courts and two (2) great rooms and exercise studio.

· Heated outdoor pool and spa.  

· Coin-free washers and dryers on each floor.  

· In-house television channel for special video presentations.  

· Services include scheduled local transportation, weekly housekeeping, gated entrance, emergency call system, concierge services, utilities and basic cable, apartment maintenance including plumbing and major appliances and morning check-in system. 

The property utilizes an all-inclusive pricing method for housing services with a $1,000 deposit on each unit.

The property also provides 10 care attendants being supervised by one (1) LPN.  Activity programming includes a full-=time director with 1.5 staff members dedicated to activities each week.

The current occupancy of this property was quoted at 220 units (98.75%).

· The schedule of additional fees includes:

· Second Occupant Fee-$375.00 monthly

· Covered Parking Space-$20.00 monthly

· Private Storage Room-$35.00 monthly

· Move In Charges: Administrative Fee-$1,000.00, Pet Sanitation Fee-$500 per pet-2 max @ 25lbs each, Smoking Room Surcharge- $500.00.

This property is not directly competitive with the proposed Owner’s Program.
Desert Point Retirement Community - ALCF

Desert Point Retirement Community XE "Desert Point Retirement Community"  (for-profit ownership), 10701 N La Reserve Drive, Tucson, AZ 85737.  Telephone: (520) 498-1111.  Contact: Richard Carreon, Guest Services Manager.  This ALCF facility is owned by a for-profit chain and has a total of 154 living units/beds.  The facility is approximately 9 years-old, has a modified E-plan layout for the residence wings.  Exterior was rated as being very attractive and is a combination of wood/stucco finding.  This facility is an urban residential neighborhood and has a side street location.

The unit profiles include the following:

· Unit Studio is 417 square feet, is classified as a Private unit and rents starting at $2,080 per month.  

· Unit One Bedroom is 558 square feet, is classified as a Private unit and rents starting at $2,350 per month.  

· Unit Two Bedroom/One Bath is 796 square feet, is classified as a Private unit and rents starting at $2,920 per month.

· Unit Two Bedroom/Two Bath is 965 square feet, is classified as a Private unit and rents starting at $3,200 per month.

The facility surveyor provided the following comments for this facility:

Three-story building in the foothills of the Santa Catalina Mountains that includes a private dining room for family and guests, full breakfast daily and choice of lunch or dinner.  The property advertises that it has “true restaurant dining in our elegant dining room.”  The property claims to have a full-time guest services supervisor and a comprehensive activity program with full-time program coordinator.  

Property amenities include:

· PrimeFit gym.  

· Heated swimming pool.

· Regulation-size billiard table.  

· TLC by Leisure Care (travel agency).  

· Full-service salon.

· Essentials gift shop.  

· Bistro.

· Computer center with internet access.  

· Washers and dryers in two-bedroom apartment homes.

· Activity room with large screen TV.

Basic services and features claimed by this property include:

· Concierge services.

· Resident off-street parking

· Complimentary laundry facilities.  

· Private mailboxes.  

· PrimeFit wellness and lifestyle support program.  

· Scheduled and private transportation utilizing a Lincoln Towncar and air-conditioned, 25-passenger bus.  

· Staff available 24-hours a day.

· Assisted Living services available in any apartment home. 

· State-of-the-art emergency communication system in all apartment homes and common areas.

· Wall-to-wall carpeting.

· Window coverings.

· Fully-equipped kitchen in each apartment home.

· Weekly housekeeping services provided.

· Weekly laundry services for linens.

· Individually controlled heating and air-conditioning.

· Spacious closets. 

The care program is managed by a full-time LPN with a total of 15 care attendants being made available for resident ADLs and IADLs support.

The activity program has a full-time manager and provides a full-time activity program aide.  No community volunteer programs were noted.

ADL and IADL support activities are rated hereinbelow as to whether assistance is:

· Available at the property; and

· Included in the basic services fee or priced as an extra.

This particular property prices services as an extra for all ADL and IADL activities, but does provide them, to wit:

· Medication management: Yes

· Medication administration: Yes

· Bathing assistance (light): Yes

· Bathing service (complete): Yes

· Incontinence management: Yes

· Incontinence assistance: Yes 

· Light grooming/dressing: Yes

· Complete grooming/dressing: Yes

· Scheduled transportation: Yes 

· Unscheduled transportation: Yes 

· Meal cutting: Ala Carte

· Feeding: Ala Carte

· Incontinence Mgmt.: Ala Carte

· Incontinence Brief Change: Ala Carte

· Light Grooming/Dressing: Ala Carte

· Full Grooming/Dressing: Ala Carte

· Light Bathing Assistance: Ala Carte

· Full Bathing Assistance: Ala Carte

· Scheduled Transportation: All-Inclusive

· Unscheduled Transportation: Ala Carte

The property is currently 100% occupied.

This property is indirectly competitive with the proposed Owner’s Program.

Forum at Tucson
The Forum at Tucson XE "The Forum at Tucson" , 2500 North Rosemont Boulevard, Tucson, AZ, 85712.  Telephone: (520) 325-4800.  Contact: Patricia Torington, Marketing Director.  This property is a 326-unit/bed rental CCRC offering ILF, ALCF, ALZ/ALCF and SNF accommodations in a multiple wing/modified-E layout.  The property is approximately 8 years-old, is located in a neighborhood that would be characterized as urban commercial in character and is located on a side street.  The building exterior finishes are brick/stucco and has mature landscaping on the property.  The property claims 202 rental ILF units, 30 ALCF units, 27 ALZ/ALCF beds and 67 SNF beds.

Independent Living Program

The property offers 202 ILF accommodations per the following schedule:

· The Model A is 650 square feet, is classified as a one-bedroom unit and rents starting at $2,675 per month.

· The Model B is 749 square feet, is classified as a one-bedroom unit and rents starting at $2,900 per month.

· The Model C is 800 square feet, is classified as a one-bedroom unit and rents starting at $3,600 per month.

· The Model D is 800 square feet, is classified as a one-bedroom unit and rents starting at $3,125 per month.

· The Model E is 921 square feet, is classified as a two-bedroom unit and rents starting at $3,700 per month.

· The Model F is 1,219 square feet, is classified as a two-bedroom unit and rents starting at $4,750 per month.

· The Model G is 1,247 square feet, is classified as a two-bedroom unit and rents starting at $4,750 per month.

· The Ambassador Alcove is 415 square feet, is classified as a private unit and rents starting at $2,900 per month.

· The Ambassador 1-Bedroom is 654 square feet, is classified as a one-bedroom unit and rents starting at $3,800 per month.

· The Ambassador 2-Bedroom is 952 square feet, is classified as a two-bedroom unit and rents starting at $4,300 per month.

The ILF program offers the following schedule of services and amenities: 

· Restaurant-style dining with menu options.  Snacks available throughout day.  Weekly housekeeping and linen service.  Social, recreational, spiritual and educational activities.  Maintenance of building and grounds.  

· Exercise & wellness program.  Concierge services.  Scheduled local transportation available.  Emergency call response system in each suite.  Beauty/barber shop

The property utilizes an all-inclusive pricing method for the purposes of providing senior housing and services.  A $1,500 deposit is required on all units.

The ILF program currently has 198 units occupied (98.00%).

The property activity program is supervised by a full-time director assisted by one (1) full-time activity program staff aide.

The following additional comments were made by the surveyor:

Residents can only get one meal per day, compared to most IL facilities where they allow two meals per day.  The Ambassador Units are strictly for residents who need "Ambassador Services" which include three (3) full meals daily. 

Assisted Living Program

There are 30 ALCF units provided in the program per the following schedule:

· The Studio is 208 square feet, is classified as a private unit and rents starting at $2,888 per month.  

· The Alcove is 232 square feet, is classified as a private unit and rents starting at $3,150 per month.

List and discuss all of the physical property amenities for this program are essentially similar to the ILF program.

The ALCF program is supervised by a RN assisted by one (1) LPN and four (4) care attendants.  The activity program has a full-time director but no dedicated activities department staffing.

The ALCF program is currently fully occupied and utilizes the tier pricing method for the delivery of IADL and ADL support services.

The property provides the IADL and ADL support as follows:

· Medication management: Yes

· Medication administration: Yes

· Bathing assistance (light): Yes

· Bathing service (complete): Yes

· Incontinence management: Yes

· Incontinence assistance: No 

· Light grooming/dressing: Yes

· Complete grooming/dressing: Yes

· Scheduled transportation: Yes

· Unscheduled transportation: No

The ALCF program pricing for more intensive IADL and ADL support is as follows at either the “Plus” Level ($600/month extra) or the “Plus Plus” Level ($900/month extra):

· Meal cutting: Tier

· Feeding: Tier

· Incontinence Mgmt.: Tier

· Incontinence Brief Change: Tier

· Light Grooming/Dressing: Tier

· Full Grooming/Dressing: Tier

· Light Bathing Assistance: Tier

· Full Bathing Assistance: Tier

· Scheduled Transportation: Included

· Unscheduled Transportation: Tier

The ALCF program is fully occupied (100%).
Alzheimer’s/Dementia Care Program

The ALZ/ALCF program includes 27 private units as follows:

· The Studio is 246 square feet and is classified as a private unit.  No rental rate information was provided for this class of living unit. 

· The Alcove is 322 square feet, is classified as a private unit.  No rental rate information was provided for this class of living unit.  

The ALZ/ALCF program is supported by a full-time director, RN, two (2) LPNs and four (4) care attendants.  The activities program does not have a director or dedicated staff.

The current occupancy of the ALZ/ALCF program is 25 residents (92.5%).

The property utilizes the ala carte pricing method for the delivery of services.  The property’s support for IADL and ADL needs includes the following schedule: 

· Medication management: Yes

· Medication administration: Yes

· Bathing assistance (light): Yes

· Bathing service (complete): Yes

· Incontinence management: Yes

· Incontinence assistance: Yes

· Light grooming/dressing: Yes

· Complete grooming/dressing: Yes

· Scheduled transportation: Yes

· Unscheduled transportation: No

The provision of ALZ/ALCF program services is based upon the following program model:

Meal cutting: Tier

Feeding: Tier

Incontinence Mgmt.: Tier

Incontinence Brief Change: Tier

Light Grooming/Dressing: Tier

Full Grooming/Dressing: Tier

Light Bathing Assistance: Tier

Full Bathing Assistance: Tier

Scheduled Transportation: Tier

Unscheduled Transportation: Tier

The resident admission criteria (conditions) is as follows:

· Combative – verbal: Will Take

· Combative – physical: Won't Take

· Partial Incontinence – Bladder: Will Take

· Total Incontinence: Will Take

· Wanderer/Flight Risk: Will Take

· Not Self-Feeding: Will Take

· Screamers: Will Take

· Not 1 Person Xfer: Will Take

· Not 2 Person Xfer: Will Take

· Age in Place/Bedridden: Will Take

The Fountains at LaCholla 

The Fountains at LaCholla XE "The Fountains at LaCholla" , 2001 W. Rudasill Road, Tucson, AZ, 85704.  Telephone: (520) 797-2001.  Contact: Grace Hughey, Sales Associate (for-profit chain ownership).  This property is a 298 unit multi-level care facility offering rental ILF units (216), rental ALCF units/beds (65) and ALZ/ALCF beds (17) that is approximately 20 years-old.  The property is a campus style facility with wood/stucco exterior finishes, mature landscaping and is situated on a side street in a neighborhood that would be characterized as an urban commercial area.

Independent Living Program

The ILF program offers a wide array of units.  All units require an “entry fee” of $5,000 (a fee that is often referred to as a “community fee”).  The unit designations are as follows:

· The Acacia is 430 square feet, is classified as a one-bedroom unit and rents starting at $1,685 per month and has an entry fee of $5,000.

· The Bougainvillea is 580 square feet, is classified as a one-bedroom unit and rents starting at $2,150 per month and has an entry fee of $5,000.

· The Camellia is 760 square feet, is classified as a one-bedroom unit and rents starting at $2,640 per month and has an entry fee of $5,000.  

· The Daylily is 990 square feet, is classified as a two-bedroom unit and rents starting at $2,960 per month and has an entry fee of $5,000.

· The Eucalyptus is 240 square feet, is classified as a studio unit and rents starting at $1,350 per month and has an entry fee of $5,000.

· The Ficus Casita is 1200 square feet, is classified as a two-bedroom unit and rents starting at $3,565 per month and has an entry fee of $5,000.

· The Gardenia Casita is 1400 square feet, is classified as a two-bedroom unit and rents starting at $3,770 per month and has an entry fee of $5,000.

· The Verbena Casita is 1236 square feet, is classified as a three-bedroom unit and rents starting at $3,800 per month and has an entry fee of $5,000.  

· The Wolfberry Casita is 1522 square feet, is classified as a three-bedroom unit and rents starting at $4,330 per month and has an entry fee of $5,000.

· The Thistle Casita is 934 square feet, is classified as a two-bedroom unit and rents starting at $2,900 per month and has an entry fee of $5,000.  

· The Zenia Casita is 1234 square feet, is classified as a two-bedroom unit and rents starting at $3,600 per month and has an entry fee of $5,000.

List all physical property amenities for this program: 

· Grand lobby for performances, socials, and lectures.  

· Well stocked library.  

· Elegant dining room and private dining room for personal entertaining.  

· Arts studio, card room, game room, billiards room, numerous lounges for entertaining and meeting rooms.  

· Wellness center that provides preventative health screenings and fitness lectures.  

· Exercise studio with fitness programs that include regularly scheduled exercise classes, walking groups, water aerobics classes in heated outdoor pool and spa.  

· Country store.

· Beauty/barber salon.  

· On-site bank.  

· Central mail area with private boxes.  

· Coin-free washers and dryers on each floor (also in select residences).  

· Shuffleboard courts and horseshoes pit.

· Serene courtyards, numerous paths winding through our landscaped grounds.  

· Choice of lunch or dinner served restaurant style Monday through Saturday, with a bountiful midday meal on Sunday.  Continental breakfast available each day.  

· Housekeeping of your apartment every other week.  

· Variety of stimulating social, educational, cultural, recreational and spiritual programs.  

· Scheduled local transportation.  

· Move-in coordination service.  

· All utilities included, except telephone and cable TV.  

· Complete apartment maintenance, including plumbing and major appliances, building maintenance, grounds keeping and landscaping services.  

· In the Casitas 15 meals per month are provided. 

The property provides two (2) LPN and one (1) RN supervising a staff of 5 care attendants on an ongoing basis.  The activity programming is supervised by a full-time director with one (1) full-time staffer.

The current occupancy of the ILF program is 218 (100%).

There are 75 castitas on campus.  They all include 12-inch ceramic tile in entry and kitchen area (and breakfast area in the Wolfberry), smoke detectors and sprinkler system, resident call system, washer-dryer, frost-free refrigerator with ice maker, dishwasher ans self-cleaning oven, and mini-blinds.

Assisted Living Program

The ALCF program offers a total of 65 beds that are divided into the following unit plans:

· The Honeysuckle is 300 square feet, is classified as a studio unit and rents starting at $2,550 per month.

· The Iris is 325 square feet, is classified as a studio unit and rents starting at $2,610 per month.  

· The Jonquil is 435 square feet, is classified as a one-bedroom unit and rents starting at $3,000 per month.  

· The Kalanchoe is 480 square feet, is classified as a one-bedroom unit and rents starting at $3,030 per month.  

· The Lantana is 460 square feet, is classified as a one-bedroom unit and rents starting at $3,060 per month.  

· The Magnolia is 515 square feet, is classified as a one-bedroom unit and rents starting at $3,390 per month.  

· The Nasturtium is 545 square feet, is classified as a one-bedroom unit and rents starting at $3,510 per month.  

The ALCF program offers the following features, services and amenities:

· Three meals each day, served restaurant-style.  Snacks available.  

· Weekly housekeeping.  Weekly laundry and flat linens and personal laundry.  All building maintenance, grounds keeping and landscaping services.  

· Daily assurance checks.  

· Scheduled transportation for local shopping, medical appointments and special trips seven days-a-week.  

· Best Move For Your Life program.  

· Utilities including electric, water, trash and recycling.  

· Resident call system with 24-hour response.  

The property’s ALCF program is supervised by a RN (floater) and LPN supervising 8 care attendants.  The activity programming is managed by a full-time director without any additional dedicated activity program staffers.

Currently, the occupancy (bed/unit) of the ALCF program is 65 residents (100%).

The property utilizes the ala carte pricing model.  The availability of support for IADL and ADL assistance is as follows:

· Medication management: Yes

· Medication administration: Yes

· Bathing assistance (light): Yes

· Bathing service (complete): Yes

· Incontinence management: Yes

· Incontinence assistance: Yes 

· Light grooming/dressing: Yes

· Complete grooming/dressing: Yes

· Scheduled transportation: Yes

· Unscheduled transportation: No

The pricing for these services is as follows:

· Meal cutting: Ala Carte

· Feeding: Ala Carte

· Incontinence Mgmt.: Ala Carte

· Incontinence Brief Change: Ala Carte

· Light Grooming/Dressing: Ala Carte

· Full Grooming/Dressing: Ala Carte

· Light Bathing Assistance: Ala Carte

· Full Bathing Assistance: Ala Carte

· Scheduled Transportation: All-Inclusive

· Unscheduled Transportation: Does Not Do

Alzheimer’s / Dementia/Memory Care Program

The available unit plans are limited to 17 units - 2 Private Units and 15 Shared Units.  The unit plans are as follows:

· Quince is 400 square feet, is classified as a semi-private unit and rents starting at $3,000 per month.

· Rose is 400 square feet, is classified as a semi-private unit and rents starting at $3,000 per month.

· Sunflower is 410 square feet, is classified as a semi-private unit and rents starting at $3,150 per month.

· Periwinkle is 410 square feet, is classified as a private unit and rents starting at $3,750 per month.

The care programming for the ALZ/ALCF unit of this property focuses on two (2) full-time LPNs managing 3 care attendants.  The activity program is no supported with any dedicated personnel.

The current occupancy of the ALZ/ALCF unit is 18 residents (100%).

As with the ALCF program, the pricing method for additional services is ala carte.

The property has the following schedule of IADL and ADL assistance capacity:

· Medication management: Yes

· Medication administration: Yes

· Bathing assistance (light): Yes

· Bathing service (complete): Yes

· Incontinence management: Yes

· Incontinence assistance: Yes

· Light grooming/dressing: Yes

· Complete grooming/dressing: Yes

· Scheduled transportation: Yes

· Unscheduled transportation: No

As with the ALCF program, the ALZ/ALCF program provides the following additional services in accordance with the designated pricing model approach:

· Meal cutting: Ala Carte

· Feeding: Ala Carte

· Incontinence Mgmt.: Ala Carte

· Incontinence Brief Change: Ala Carte

· Light Grooming/Dressing: Ala Carte

· Full Grooming/Dressing: Ala Carte

· Light Bathing Assistance: Ala Carte

· Full Bathing Assistance: Ala Carte

· Scheduled Transportation: Ala Carte

· Unscheduled Transportation: Ala Carte

Resident Admission Criteria: (Condition)

· Combative – verbal: Will Take

· Combative – physical: Will Take

· Partial Incontinence – Bladder: Will Take

· Total Incontinence: Will Take

· Wanderer/Flight Risk: Will Take

· Not Self-Feeding: Will Take

· Screamers: Will Take

· Not 1 Person Xfer: Will Take

· Not 2 Person Xfer: Will Take

· Age in Place/Bedridden: Won't Take

This property is indirectly competitive with the proposed Owner’s Program.

Freedom Inn Ventana Canyon 

Freedom Inn at Ventana Canyon XE "Freedom Inn at Ventana Canyon"  (for-profit chain ownership), 5660 North Kolb Road, Tucson, AZ, 85750.  Telephone: (520) 615-8941.  Contact: Kaye Richardson, Marketing Director.  This ALCF property is approximately 6 years old, fronts on a major street and is located within a neighborhood that would be characterized as urban commercial in character.  The property has a modified-E layout for its 92 ALCF units/beds, has a wood/stucco finished exterior and mature landscaping on the grounds.

The 92 units are delineated into the following:

· The Studio is 336 square feet, is classified as a private unit and rents starting at $2,725 per month. 

· The Deluxe Studio is 353 square feet, is classified as a private unit and rents starting at $2,980 per month.

· The Grand Studio is 439 square feet, is classified as a private unit and rents starting at $3,235 per month.

· The One Bedroom is 488 square feet, is classified as a one-bedroom unit and rents starting at $3,660 per month.

· The Two Studio Suite is 545 square feet, is classified as a private unit and rents starting at $4,910 per month.

The features, amenities and services for this property include:

· Apartment Amenities: kitchenette with refrigerator/microwave, 24-hour emergency call system, individual temperature controls, private bath with walk-in showers, wheelchair access, patio (some units) and window treatments.  

· Community Amenities:  wellness and fitness center, dining room, private dining room, living room with fireplace, library, private courtyard and patio, country kitchen, ice cream parlor, beauty salon, multi-purpose/recreation room, complimentary laundry facility, business office/postal services, specially trained memory care team and daily memory stimulation activities.

The property staffs the ALCF program with a full-time RN, two (2) LPNs and 11 care attendants.  The activity program has a full-time director to supervise the program but no dedicated activity aides.

The property currently has 96 residents (100%).

The property utilizes the tier system for its pricing model and provides IADL and ADL support as follows:

· Medication management: Yes

· Medication administration: Yes

· Bathing assistance (light): Yes

· Bathing service (complete): Yes

· Incontinence management: Yes

· Incontinence assistance: Yes 

· Light grooming/dressing: Yes

· Complete grooming/dressing: Yes

· Scheduled transportation: Yes

· Unscheduled transportation: No

The supported services (and additional personal services) are supported and priced as follows:

· Meal cutting: Tier

· Feeding: Tier

· Incontinence Mgmt.: Tier

· Incontinence Brief Change: Tier

· Light Grooming/Dressing: Tier

· Full Grooming/Dressing: Tier

· Light Bathing Assistance: Tier

· Full Bathing Assistance: Tier

· Scheduled Transportation: Tier

· Unscheduled Transportation: Ala Carte

The tier charges are priced in the following levels:

· Level I-$375/month.  

· Level II-$575/month.  

· Level III-$975/month.  

· Level IV-$1,375/month.  

· Level V-$1,800/month.  

· Level VI-$2,125/month. 

· Medication Administration:  Basic-$350/month.  Extensive-$475/month.  Outside Pharmacy-$100/month.

· Deposits:  Community Fee-$2,500.  Call Pendant Setup-$100.  Electric Carts-$550.  Pets-$550.  Second resident fee-$600/month.

This property is indirectly competitive with the proposed Owner’s Program.
Mountain View Retirement Village

Mountain View Retirement Village (for-profit chain ownership), 7900 N. La Canada Drive, Tucson, AZ 85704.  Telephone: (520) 229-3350.  Contact:  Paige Ryan, General Manager.  This property provides congregate living at the ILF and ALCF levels with 102 rental ILF units and 86 ALCF units (188 units in all).  The property is approximately 6 years old, has a wood/stucco exterior finish, utilizes the modified-E building layout for the residence wings and has mature landscaping.  The property fronts on a major street in a neighborhood characterized as being urban commercial in nature.

Independent Living Program

The ILF program is a rental model offering a total of 120 living units per the following unit plans:

· The Studio is 625 square feet, is classified as a private unit and rents starting at $2,010 per month and has a community fee of $2,000.  There are 22 of these units on the property.

· The One-Bedroom is 920 square feet, is classified as a private unit and rents starting at $2,415 per month and has a community fee of $2,000.  There are 20 of these units on the property.

· The One-Bedroom Deluxe is 1,040 square feet, is classified as a private unit and rents starting at $2,785 per month and has a community fee of $2,000.  There are 5 of these units on the property.

· The Two-Bedroom is 1,220 square feet, is classified as a private unit and rents starting at $3,520 per month and has a community fee of $2000.  There are 36 of these units on the property.

· The Two-Bedroom Deluxe is 1,710 square feet, is classified as a private unit and rents starting at $4,620 per month and has a community fee of $2,000.  There are 12 of these units on the property.

The property provides the following amenities for the ILF program:

· Arts & Crafts Room.  

· Multi-Purpose Room.  

· Library and Computer Room.  

· Formal Dining Room.  

· Private Dining Room.  

· Carports.  

· Exercise Room.  

· Swimming Pool.  

· Spa.  

· Beauty & Barber Shop.  

· Billiards Room.

The ILF program provides 5 care attendants supervised by a RN and LPN (days – floating between ILF and ALCF programs).

The property has a full-time activities program director supervising one (1) dedicated activities program aide.

The ILF program currently has 99 residents (97% occupancy).

Assisted Living Program

The ALCF program provides a total of 86 living units per the following unit plans:

· The Studio is 384 square feet, is classified as a private unit and rents starting at $2,625 per month.  There are 38 of these units on the property.

· The One-Bedroom is 576 square feet, is classified as a private unit and rents starting at $3,125 per month.  There are 50 of these units on the property.

The property provides the following amenities for the ALCF program:

· Safe, barrier-free private bathrooms.  

· Large kitchette with refrigerator and microwave.  

· Craft room.  

· Beauty & Barber shop.

The care program is staffed with 11 care attendants, two (2) LPNs and one (1) RN supervising the program.

The ALCF activity program has a full-time director and one (1) full-time aide.

The ALCF program currently has 86 residents (100% occupancy).

The ALCF program provides an all-inclusive pricing method approach.  The supported IADL and ADL services are:

· Medication management: Yes

· Medication administration: No

· Bathing assistance (light): Yes

· Bathing service (complete): Yes

· Incontinence management: Yes

· Incontinence assistance: Yes 

· Light grooming/dressing: Yes

· Complete grooming/dressing: Yes

· Scheduled transportation: Yes

· Unscheduled transportation: Yes

The pricing approach for IADL and ADL assistance services is in accordance with the following:

· Meal cutting: All-Inclusive

· Feeding: All-Inclusive

· Incontinence Mgmt.: All-Inclusive

· Incontinence Brief Change: Ala Carte

· Light Grooming/Dressing: All-Inclusive

· Full Grooming/Dressing: Ala Carte

· Light Bathing Assistance: All-Inclusive

· Full Bathing Assistance: All-Inclusive

· Scheduled Transportation: All-Inclusive

· Unscheduled Transportation: All-Inclusive

This property is indirectly competitive with the proposed Owner’s Program.

The Place At Tucson  (ALZ/ALCF)
The Place At Tucson (for-profit chain ownership) XE "The Place At Tucson" , 2650 W. Ina Road, Tucson, AZ, 85741 (for-profit chain ownership).  Telephone: (520) 229-0232.  Contact: Dale Howard, Director.  This property is a 60-bed ALZ/ALCF specialty care unit that is approximately 9 years-old.  The property fronts on a major street in a neighborhood that would be characterized as urban commercial.  Property has mature landscaping and the building exterior finish is brick/stucco.

The property offers the following types of unit plans:

· The Studio is 230 square feet, is classified as a private unit and rents starting at $3,339 per month.  There are 8 of these units on the property.

· The Deluxe Studio is 240 square feet, is classified as a semi-private unit and rents starting at $3,465 per month.  There are 24 of these units on the property.

· The Standard One-Bedroom is 260 square feet, is classified as a one-bedroom unit and rents starting at $3,591 per month.  There are 8 of these units on the property.

· The Deluxe One-Bedroom is 260 square feet, is classified as a one-bedroom unit and rents starting at $3,811 per month.  There are 8 of these units on the property.

· The Luxury One-Bedroom is 300 square feet, is classified as a private unit and rents starting at $4,032 per month.  There are 2 of these units on the property.

The property claims to provide the following services and amenities:

· Secured entry.  

· Emergency response system in each resident's apartment. 

· Outdoor amenities include covered patios, flowerbeds, and walking paths.  

· Furnishings, window, and wall coverings carefully selected.  

· Assistance with personal care, assistance with medications and personal laundry and linen services.  

· Scheduled transportation to shopping, banks, medical appointments, outings, etc.  

· Comprehensive emergency response system.  

· Variety of both indoor activities and outings, and events for residents and families.

The ALZ/ALCF Program is supervised by a RN, two (2) LPNs and 12 care attendants. The activity program is supervised by a full-time director but does not provide any dedicated activities program staff.

The property currently has 55 residents (91.67%).

The property utilizes an all-inclusive pricing model.  The schedule of available support services for resident IADL and ADL support include:

· Medication management: Yes

· Medication administration: Yes

· Bathing assistance (light): Yes

· Bathing service (complete): Yes

· Incontinence management: Yes

· Incontinence assistance: Yes 

· Light grooming/dressing: Yes

· Complete grooming/dressing: Yes

· Scheduled transportation: Yes

· Unscheduled transportation: No

The schedule of services pricing is as follows:

· Meal cutting: All-Inclusive

· Feeding: All-Inclusive

· Incontinence Mgmt.: All-Inclusive

· Incontinence Brief Change: All-Inclusive

· Light Grooming/Dressing: All-Inclusive

· Full Grooming/Dressing: All-Inclusive

· Light Bathing Assistance: All-Inclusive

· Full Bathing Assistance: All-Inclusive

· Scheduled Transportation: All-Inclusive

· Unscheduled Transportation: Extra

This community is mostly for residents with the beginning phases of dementia.  It has a warm environment and the residents and staff all seem happy to be there.

The additional charge for the second resident is $800 per month.  Service included in monthly rent : 24-hour staffing, 3 meals a day (including special diets), 2 snacks daily, licensed nurse available around the clock, emergency call system, weekly laundry and housekeeping services.  Limited basic cable TV.  Individual and group activities are provided.  The facility offers daily, weekly, or monthly respite care.  The rate is $20.00 per hour; $100.00 for 8 hours; $135.00 per 24 hour stay.
This property is directly competitive with the proposed Owner’s Program.
Santa Catalina Villas 

Santa Catalina Villas (for-profit chain ownership) XE "Santa Catalina Villas" , 7500 Calle Sin Envidia, Tucson, AZ, 85718.  Telephone: (520) 742-6242.  Contact: Meredith Kuhn, Marketing Director.  This property is licensed as a CCRC and consists of 164 rental ILF units, 155 rental ALCF units/beds, 24 ALZ/ALCF units/beds and 42 private-payor Skilled Nursing Facility (“SNF”) beds.  All units require a $2,500 entry fee/community fee.  This 20 year-old property utilizes the prototypical campus-style layout and is finished with a wood/stucco exterior treatment on buildings with attractive exterior grounds and a side street location within an urban residential area.  The ILF basic services package provides 20 meals per month to the resident, weekly housekeeping, flat linen service, unit maintenance and access to activity programming.  Property prices services on an ala carte basis.

Independent Living Program

The ILF rental program includes the following unit plans:

· The Bougainvillea is 492 square feet, is classified as a studio unit and rents starting at $1,700 per month and has an entry fee of $2500.  There are 6 of these units on the property.
· The Cottonwood is 602 square feet, is classified as a one-bedroom unit and rents starting at $2,060 per month and has an entry fee of $2,500.  There are 32 of these units on the property.

· The Gardenia is 726 square feet, is classified as a one-bedroom unit and rents starting at $2,490 per month and has an entry fee of $2,500.  There are 12 of these units on the property.

· The Jasmine is 726 square feet, is classified as a one bedroom unit and rents starting at $2,450 per month and has an entry fee of $2,500.  There are 44 of these units on the property.

· The Magnolia is 905 square feet, is classified as a two-bedroom unit and rents starting at $2,750 per month and has an entry fee of $2,500.  There are 34 of these units on the property.

· The Verbena is 1,043 square feet, is classified as a two-bedroom unit and rents starting at $3,465 per month and has an entry fee of $2500.  There are 14 of these units on the property.

· The Willow is 1,455 square feet, is classified as a two-bedroom unit and rents starting at $4,795 per month and has an entry fee of $2,500.  There are 14 of these units on the property.

The physical amenities for ILF program on this property included the following: 

· Laundry room.

· Library.

· Recreation room.  

· Swimming pool.  

· Courtyard.  

· Whirlpool spa.  

· Air Conditioning. Balcony.  

· Step-In Showers. 

· Mountain View.  

· Beautician/Barber.  

· Covered Parking. 

The ILF program is currently 100% occupied.

Assisted Living Program

The ALCF program includes the following unit floor plans and basic services pricing:

· The Pima is 335 square feet, is classified as a studio unit and rents starting at $2,615 per month.

· The Romero is 420 square feet, is classified as a one-bedroom unit and rents starting at $3,065 per month.  

· The Sabino is 460 square feet, is classified as a one-bedroom unit and rents starting at $3,315 per month.  

· The Ventana is 510 square feet, is classified as a one-bedroom unit and rents starting at $3,890 per month.  

The physical amenities for this property’s ALCF program include:

· Private Bath.  

· Step-In Showers.  

· Courtyard.

· Laundry Room.  

· Library.  

· Recreation Room.  

The care planning program for the ALCF program has a full-time RN director (floats between SNF and ALCF) and a full-time LPN, with 15 care attendants assigned to the program.  The activity programming has a full-time director with 20 hours of aide support provided per week.

 The current occupancy (bed/unit) of the ALCF program is 172beds/155units (100% occupancy).  Pricing of additional services is on a tier program approach.

The availability of IADL and ADL services for the ALCF unit and their pricing structure is as follows:

· Medication management: Yes

· Medication administration: No

· Bathing assistance (light): Yes

· Bathing service (complete): No

· Incontinence management: Yes

· Incontinence assistance: Yes 

· Light grooming/dressing: Yes

· Complete grooming/dressing: No

· Scheduled transportation: Yes

· Unscheduled transportation: Yes

The structure of the pricing for ADL assistance is as follows:

· Meal cutting: Tier

· Feeding: Ala Carte

· Incontinence Mgmt.: Tier

· Incontinence Brief Change: Ala Carte

· Light Grooming/Dressing: Tier

· Full Grooming/Dressing: Ala Carte

· Light Bathing Assistance: Tier

· Full Bathing Assistance: Does Not Do

· Scheduled Transportation: All-Inclusive

· Unscheduled Transportation: Ala Carte

The following additional comments regarding the ALCF unit program are provided:

There are three Care Levels offered: (1) Care Level A-$300- Light housekeeping (bed making,clothes hanging), Night checks and turn down service, Assistance with scheduling appointments, Assistance with letter writing and reading, Daily reminders of meals, appointments and activities, Verbal reminders of all activities of daily living, Verbal medication reminder only (no physical), Bathing assistance up to 3 times per week, Routine assistance with self-managed continence programs, Dressing assistance with zippers, buttons, socks, shoes, belts, etc., Staff intervention for redirection and encouragement.  (2) Care Level B-$600- Includes all services of Level A, Medication management and supervision (with approved pharmacy), Daily assistance with clothing selection and dressing needs, Assistance with daily grooming needs.  (3) Care Level C-$900- Includes all services of Levels A & B, Bathing assistance more than 3 times per week, Assistance with dressing needs more than one time per day, Assistance with grooming needs more than one time per day, Assistance with escorting and transfers, Continence care, Medication management and administration (with approved pharmacy).  

Alzheimer’s/Dementia Care Program

The Alzheimer's/Dementia Care Unit only offers a 225 square feet unit that is classified as a semi-private unit and rents starting at $4,450 per month.  There are 12 of these units on the property (24-bed occupancy).

The Alzheimer’s/Dementia Care program includes the following amenities and services:

· 24-hour supervision by certified care associates.

· 16-hour LPN supervision.

· Medical director.

· Personalized care plan (unique to each individual need).

· Bathing, grooming and dressing assistance.

· Medication management and administration by LPN.

· Continence care.

· Staff intervention for redirection, queuing and encouragement.

· Daily housekeeping.

· All utilities (except phone).

· Secure patio offers outstanding views and gardening opportunities. 

This program appears to be quite limited and needs updating to remain competitive.

The ADL/IADL and dementia support staffing includes a full-time director (floater – so it is not really full-time to the unit) and three (3) care attendants on shift.  The activities programming is lacking with one (1) full-time director and no supporting activity aides and no volunteer programs.

The ALZ/ALCF program’s current occupancy (bed/unit): 24 beds/12 units (100%).

The pricing method for additional services is an ala carte program.  The supported IADL and ADL activities and ancillary support services include:

· Medication management: Yes

· Medication administration: Yes

· Bathing assistance (light): Yes

· Bathing service (complete): Yes

· Incontinence management: Yes

· Incontinence assistance: Yes

· Light grooming/dressing: Yes

· Complete grooming/dressing: Yes

· Scheduled transportation: Yes

· Unscheduled transportation: No

The pricing structure for ADL support services is as follows:

· Meal cutting: All-Inclusive

· Feeding: All-Inclusive

· Incontinence Mgmt.: All-Inclusive

· Incontinence Brief Change: All-Inclusive

· Light Grooming/Dressing: All-Inclusive

· Full Grooming/Dressing: All-Inclusive

· Light Bathing Assistance: All-Inclusive

· Full Bathing Assistance: All-Inclusive

· Scheduled Transportation: All-Inclusive

· Unscheduled Transportation: Ala Carte

The ALZ/ALCF unit’s admission criteria is as follows:

· Combative – verbal: Will Take

· Combative – physical: Will Take

· Partial Incontinence – Bladder: Will Take

· Total Incontinence: Will Take

· Wanderer/Flight Risk: Will Take

· Not Self-Feeding: Will Take

· Screamers: Will Take

· Not 1 Person Xfer: Will Take

· Not 2 Person Xfer: Will Take

· Age in Place/Bedridden: Won't Take

This property is indirectly competitive with the proposed Owner’s Program.

Spledido at Rancho Vistoso 
Spledido at Rancho Vistoso XE "Spledido at Rancho Vistoso"  (for-profit chain ownership).  13500 N. Rancho Vistoso Boulevard, Tucson, AZ, 85755.  Telephone: (520) 878-2600.  Contact: Judy Heffernan, Director of Sales.  This property is an entry-fee CCRC that is almost new (estimated to be open for approximately one (1) year).  The property offers 245 entry-fee ILF units, a 12-bed ALCF program, 12-bed ALZ/ALCF program and a 36-bed private-payor SNF program.  This is a campus-style CCRC with wood/stucco exterior finishes on structures and well-landscaped grounds.  The property is located on a side street in a neighborhood that is urban residential in character.  This property is going through its initial lease-up cycle and provides a definitive source of information pertaining to lease-up rates.  The property is 75% occupied and has been open for one (1) year.  This suggests a 15-unit/month lease-up rate following construction.  Assuming a one-year construction period and six (6) month pre-construction period, this property is leasing up at an adjusted rate of approximately six (6) units per month.

Independent Living Program

The property offers the following ILF unit plans:

· The Amalfi I is 846 square feet, is classified as a one-bedroom unit and rents starting at $2,145 per month and has an entry fee of $184,500.

· The Amalfi III is 1,023 square feet, is classified as a one-bedroom unit and rents starting at $2,565 per month and has an entry fee of $245,500.

· The Bayona I is 1,084 square feet, is classified as a two-bedroom unit and rents starting at $2,695 per month and has an entry fee of $245,900.

· The Bayona II is 1,113 square feet, is classified as a two-bedroom unit and rents starting at $2,750 per month and has an entry fee of $235,900.

· The Cordoba I is 1,369 square feet, is classified as a two-bedroom unit and rents starting at $3,205 per month and has an entry fee of $314,900.

· The Firenze I is 1,555 square feet, is classified as a two-bedroom unit and rents starting at $3,490 per month and has an entry fee of $329,900.

· The Firenze II is 1,587 square feet, is classified as a two-bedroom unit and rents starting at $3,530 per month and has an entry fee of $379,500.

· The Granada II is 2,054 square feet, is classified as a two-bedroom unit and rents starting at $4,100 per month and has an entry fee of $468,900.

· The Granada III is 2,103 square feet, is classified as a two-bedroom unit, rents starting at $ 4,155 per month, and has an entry fee of $495,500. 

· The Granada IV is 2,386 square feet, is classified as a two-bedroom unit, rents starting at $4,430 per month, and has an entry fee of $571,900.

· The Portofino I is 2,745 square feet, is classified as a three-bedroom unit, rents starting at $4,740 per month, and has an entry fee of $654,500.

· The Portofino II is 2,931 square feet, is classified as a three-bedroom unit, rents starting at $4,860 per month, and has an entry fee of $783,900. 

The entry-fee ILF program includes the following property amenities:

· Exceptional mountain, desert, skyline, or courtyard views from most homes.  

· 24-hour emergency response system.  

· Covered parking for Terrace Homes; 

· two-car garages for Villa Homes.  

The entry-fee ILF program includes the following living unit amenities:

· Spacious electric kitchen with frost-free refrigerator, icemaker. electric range with self-cleaning oven, microwave, dishwasher, and disposal with a stainless steel double-bowl sink.  
· Wall-to-wall carpeting in living areas and bedrooms.  Ceramic tile flooring in bathroom(s) and kitchen.  Solid-surface countertops.  
· Spacious bath suite(s) with optional safety features.  
· Large, double-insulated tinted windows and sliding glass doors.  
· Individually controlled heating and cooling systems.  
· 24-hour emergency response system.  Automatic smoke detectors and built-in sprinkler system.  
· Large closets and additional storage areas in selected residences.  Side-by-side washer and dryer in residence.  
· Up to 9-foot ceilings in select Terrace bedrooms and living rooms.  Vaulted ceilings in Villa living and dining.  
· Covered parking for Terrace Homes; two-car garages for Villa Homes.  Optional enclosed garages available.  
· Patios or terrace for enjoying fresh air and spectacular views.  Decorative patio furniture included for all Terrace Homes.  Fireplaces in select Villa and Terrace Homes.  Decorative lighting in dining rooms and bathrooms.  Screen windows.

The current occupancy of the entry-fee ILF program is 75%.

The activity programming for the ILF housing program includes two (2) full-time aides and one (1) full-time activity director.  The activity programming was judged to be somewhat more robust than other properties (as is typical with entry-fee living program market expectations).  The activity programming includes:

· Cooking classes/demonstrations.  Continuing education opportunities.  Creativity workshops.  Decorating classes.  Financial planning & Investment Clubs.  Gardening projects.  Holiday parties and social gatherings.  Art classes.  Sewing and needlepoint.  Bridge Club & other Game Clubs.  Computer classes.  Bridge Club & other Game Clubs.  Computer classes.  Lapidary art.  Maj jong.  Concerts of all kinds.  University of Arizona sporting events.  Volunteer opportunities.  

· Gourmet Dining Club.  Wine Tastings.  

· Health and fitness lectures.  Nature Walking Club.  Morning walking groups.  Water aerobics.  Sports nights.  Nutrition seminars.  Yoga.  Billiards.  Tai chi classes.  Self defense/ martial arts.  

· Lectures, seminars, and performances.  Literary and world event discussions.  Pilates classes.  

· Star gazing.  Bird watching.  

· Theater/ movies.  Themed dinner parties.  Group travel excursions. 

Assisted Living Program Information

The ALCF program includes a total of 12 private units.  Rental rates are the same as the resident’s base services fee associated with the resident’s ILF unit.  The property is still leasing up the entry-fee ILF units so the ALCF program is not being operated and is under construction.

Alzheimer’s / Dementia/Memory Care Program Information

The ALZ/ALCF program includes a total of 12 private units.  Rental rates are the same as the resident’s base services fee associated with the resident’s ILF unit.  The property is still leasing up the entry-fee ILF units so the ALZ/ALCF program is not being operated and is under construction.

This property is expected to be indirectly competitive with the proposed Owner’s Program.

Sunrise at River Road 

Sunrise at River Road (for-profit chain ownership) XE "Sunrise at River Road" , 4975 North 1st Avenue, Tucson, AZ  85718.  Telephone: (520)888-8400.This property is under construction and will provide both standard assisted living services and early-stage dementia care.  It is likely this property will open in January 2008 and be directly competitive with the proposed Project.  The Sunrise property is estimated to have 95 beds licensed at the ALCF level.
This property is expected to be directly competitive with the proposed Owner’s Program.

The Competitive Facilities Compendium

The following sub-sections under this heading provide for the individual data point “compendium” comparison of competing senior housing communities located within the Oro Valley sub-market and include:
· Facility Unit Size Compendium XE "Facility Unit Size Compendium"  – a compendium of facilities that reflects the NRSF of the various types of housing units being offered at the ILF, ALCF and ALZ/ALCF class level.

· Facility Rental Rates Compendium XE "Facility Rental Rates Compendium"  – a compendium of the routine rental rates (and additional rate charges) of the competing facilities located within the marketing area.

· Facility Occupancy Rates Compendium XE "Facility Occupancy Rates Compendium"  – a compendium of the occupancy rates (current) of the competitive facilities located within the marketing area.

· Facility Staffing Patterns Compendium XE "Facility Staffing Patterns Compendium"  – a compendium of the staffing ratios of the competitive facilities located within the marketing area.

Exhibit 31: Master Compendium of PMA Competitive Facilities
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Boulevard
14  ThePlace at Tucson 2650 W. Ina Road NA NA NA 60
15 The Fountains at LaCholla NIA 216 65 17
Total 24500 87600  962.00
Minimum 24500 2400 1200 1000
Maximum 24500 22300 15500  60.00
Median
Average

End of report..





The Unit Size Compendium

One (1) of the goals of the Field Investigation is to reduce the revenue stream to a common denominator for the purposes of pricing the new development program under consideration by the Owner.  In the case of senior housing, the most common measure is rental rate per net rentable square foot (“NRSF”) of living units (where said information is available) in the competing communities of the PMA.  The Unit Size Compendium attempts to reconcile the claims of operators as to unit sizes for each class of living unit and for each housing program class.  Where there are multiple units per class for a given property, the average size of all units of the class are utilized.
Exhibit 32: Unit Size Compendium
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1 ) 846.00 1,023.00 165638 2,838.00 NA NA NA NA NIA
Vistoso
_ DesertPoint NIA NIA NIA NA 41700 55800 88050 NIA NA|
Retirement Community

3 Santa Catalina Villas 49200 66400 111767 NA 33500 44667 NA 225.00 NIA
4 The Country Club NA 82475 107163 NIA NIA NIA NIA NIA NIA
5 Atria Campana Del Rio 35000 53500 67400 101500 35000 53500 67400 NA NIA
6 Cascades of Tucson NA 52150 74200 NA 17500 62150  742.00 NIA NIA

7 [Freedominnat NIA NIA NIA NA 33600 42667  545.00 NIA NA|
Ventana Canyon

Carestone at River

8 N/A N/A N/A N/A 290.00 450.00 450.00 N/A NIA|
Centre

9 Sunrise at River Road N/A N/A N/A N/A N/A N/A N/A N/A NIA|

10  Alterra Clare Bridge N/A N/A N/A N/A N/A N/A N/A 250.00 500.00

1 Amber Lights N/A 571.00 817.25 N/A N/A 571.00 817.25 N/A NIA|

oL =in e 625.00  980.00 1,465.00 NA 38400  576.00 NA NA NIA]
Retirement Village

13 Forumat Tucson 41500 71075 108475 NA 20800 23200 NA 246.00 322,00
14 The Place at Tucson NIA NIA NIA NIA NIA NIA NIA 24000 263.33
HoE=tountainsiet 24000 67000 1,151.60 1,379.00 31250  500.00 NA 400.00 410.00

LaCholla

Average 72222 1,086.70 1,744.00
Median 45350  670.00 108475 1379.00 33500 51075  708.00 246.00 366.00
Minimum 521.50 67400 1,015.00
Maximum 1,023.00 1,656.38 2,838.00
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The Unit Size Compendium provides for the following conclusions:

96. ILF Unit Sizes XE "ILF Unit Sizes" .  The compendium shows a total of 15 facilities are operating within the PMA of the proposed Project Site, offering units per the following:

96.1. Efficiency Unit Class – the smallest surveyed living unit for this class was 240.00 SF, while the largest surveyed living unit for this class was 846.00 SF.  The median sized living unit for this class of living unit was 453.50 SF and the average sized living unit for this class was 494.67 SF.  Accordingly, the recommended sizing for this living unit shall be a value ranging from the median value to the maximum surveyed value.

96.2. One-Bedroom Unit Class – the smallest surveyed living unit for this class was 521.50 SF, while the largest surveyed living unit for this class was 1,023.00 SF.  The median sized living unit for this class of living unit was 670.00 SF and the average sized living unit for this class was 722.22 SF.  Accordingly, the recommended sizing for this living unit shall be a value ranging from the median value to the maximum surveyed value.

96.3. Two-Bedroom Unit Class – the smallest surveyed living unit for this class was 674.00 SF, while the largest surveyed living unit for this class was 1,656.38 SF.  The median sized living unit for this class of living unit was 1,084.75 SF and the average sized living unit for this class was 1,086.70 SF.  Accordingly, the recommended sizing for this living unit shall be a value ranging from the median value to the maximum surveyed value.

96.4. Three-Bedroom Unit Class – the smallest surveyed living unit for this class was 1,015.00 SF, while the largest surveyed living unit for this class was 2,838.00 SF.  The median sized living unit for this class of living unit was 1,379.00 SF and the average sized living unit for this class was 1,744.00 SF.  Accordingly, the recommended sizing for this living unit shall be a value ranging from the median value to the maximum surveyed value.

97. ALCF Unit Sizes XE "ALCF Unit Sizes" .  The compendium shows a total of 15 facilities are operating within the PMA of the proposed Project Site, offering units per the following:

97.1. Efficiency Unit Class – the smallest surveyed living unit for this class was 175.00 SF, while the largest surveyed living unit for this class was 417.00 SF.  The median sized living unit for this class of living unit was 335.00 SF and the average sized living unit for this class was 311.94 SF.  Accordingly, the recommended sizing for this living unit shall be a value ranging from the median value to the maximum surveyed value.

97.2. One-Bedroom Unit Class – the smallest surveyed living unit for this class was 232.00 SF, while the largest surveyed living unit for this class was 576.00 SF.  The median sized living unit for this class of living unit was 510.75 SF and the average sized living unit for this class was 481.68 SF.  Accordingly, the recommended sizing for this living unit shall be a value ranging from the median value to the maximum surveyed value.

97.3. Two-Bedroom Unit Class – the smallest surveyed living unit for this class was 450.00 SF, while the largest surveyed living unit for this class was 880.50 SF.  The median sized living unit for this class of living unit was 708.00 SF and the average sized living unit for this class was 684.79 SF.  Accordingly, the recommended sizing for this living unit shall be a value ranging from the median value to the maximum surveyed value.

98. ALZ/ALCF Unit Sizes XE "ALZ/ALCF Unit Sizes" .  The compendium shows a total of 15 facilities are operating within the PMA of the proposed Project Site, offering units per the following:

98.1. Semi-Private Unit Class – the smallest surveyed living unit for this class was 225.00 SF, while the largest surveyed living unit for this class was 400.00 SF.  The median sized living unit for this class of living unit was 246.00 SF and the average sized living unit for this class was 272.20 SF.  Accordingly, the recommended sizing for this living unit shall be a value ranging from the median value to the maximum surveyed value. 
98.2. Private Unit Class – the smallest surveyed living unit for this class was 263.33 SF, while the largest surveyed living unit for this class was 500.00 SF.  The median sized living unit for this class of living unit was 366.00 SF and the average sized living unit for this class was 373.83 SF.  Accordingly, the recommended sizing for this living unit shall be a value ranging from the median value to the maximum surveyed value.

The Rental Rates Compendium

The Rental Rates Compendium is one (1) of the most important comparative analyses undertaken for a senior housing project because it is through this process that the differing rental rates and services are equivocated based upon a common set of denominators that all of the facilities share.  In this case, the basic and additional services programs and costs are reconciled to generate a common point of reference for each class of housing program and each unit class.  Where there are multiple units for a given class, the lowest surveyed price was used for the compendium.
{REMAINDER OF PAGE INTENTIONALLY LEFT BLANK}

Exhibit 33: Rental Rates Compendium
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1 5"'“‘3;:’:;’"°"° NIA $ 224500 $ 3,386.88 NIA NIA NIA NIA NIA NIA
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The Rental Rates Compendium provides a basis for setting the future price of housing and services for the proposed Project and the proposed Owner’s Program.  The compendium of existing facilities found a lowest surveyed rate of $1,350 per month (efficiency rental ILF unit) to a high of $6,300 per month (private ALZ/ALCF rental unit).  The housing and unit class rates surveyed included the following:
99. ILF Rental Rates XE "ILF Rental Rates" .  The rental rates for the unit classes of this housing program class were as follows:

99.1. Efficiency Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $1,350 per month, while the highest surveyed rate to be $2,900 per month.  The median surveyed rate was $1,855 per month and the average surveyed rate to be $1,956 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $1,662 per month to $2,249 per month).

99.2. One-Bedroom Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,070 per month, while the highest surveyed rate to be $3,220 per month.  The median surveyed rate was $2,350 per month and the average surveyed rate to be $2,484 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $2,112 per month to $2,857 per month).

99.3. Two-Bedroom Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,625 per month, while the highest surveyed rate to be $4,375 per month.  The median surveyed rate was $3,373 per month and the average surveyed rate to be $3,370 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $2,864 per month to $3,875 per month).

99.4. Three-Bedroom Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $3,200 per month, while the highest surveyed rate to be $4,090 per month.  The median surveyed rate was $3,645 per month and the average surveyed rate to be $3,645 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $3,098 per month to $4,192 per month).

100. ALCF Rental Rates XE "ALCF Rental Rates" .  The rental rates for the unit classes of this housing program class were as follows:

100.1. Efficiency Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,080 per month, while the highest surveyed rate to be $3,228 per month.  The median surveyed rate was $2,625 per month and the average surveyed rate to be $2,651 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $2,253 per month to $3,048 per month).

100.2. One-Bedroom Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,350 per month, while the highest surveyed rate to be $4,295 per month.  The median surveyed rate was $3,183 per month and the average surveyed rate to be $3,225 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $2,741 per month to $3,709 per month).

100.3. Two-Bedroom Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $3,060 per month, while the highest surveyed rate to be $5,340 per month.  The median surveyed rate was $4,045 per month and the average surveyed rate to be $4,199 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $3,570 per month to $4,829 per month).

101. ALZ/ALCF Rental Rates XE "ALZ/ALCF Rental Rates" .  The rental rates for the unit classes of this housing program class were as follows:

101.1. Semi-Private Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,825 per month, while the highest surveyed rate to be $4,820 per month.  The median surveyed rate was $3,388 per month and the average surveyed rate to be $3,712 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $3,155 per month to $4,268 per month). 
101.2. Private Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,614 per month, while the highest surveyed rate to be $6,300 per month.  The median surveyed rate was $3,529 per month and the average surveyed rate to be $3,993 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $3,394 per month to $4,592 per month).

The Facility Occupancy Rates Compendium

The Facility Occupancy Rates Compendium is important because it helps determine the supportable income stream limits a new project can reasonably expect to garner and provide a basis for sizing the new facility so as to have an occupancy that is consistent with market conditions.  In practice, this means the total number of residents divided by the effective capacity of the given property is used to determine the occupancy of the facility for each class of housing program a given facility offers.
Exhibit 34: Facility Occupancy Rates Compendium
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" ILF Program ALCF Program  ALZIALCF Program
Facility Name
Occupancy Occupancy Occupancy
1 Spledido at Rancho Vistoso 75.00% NIA NIA
2 Desert Point Retirement NIA 100.00% NIA
Community
3 Santa Catalina Villas 100.00% 100.00% 100.00%
4 The Country Club 98.65% NIA NIA
5 Atria Campana Del Rio 100.00% 100.00% 100.00%
6 Cascades of Tucson 100.00% 100.00% NIA
7 Freedom Inn at Ventana Canyon NIA 100.00% NIA
8  Carestone atRiver Centre NIA 88.71% NIA
9 Sunrise at River Road NIA NIA NIA
10 Alterra Clare Bridge NIA NIA 100.00%
1 Amber Lights 100.00% 100.00% NIA
12 Mountain View Retirement Village 97.06% 100.00% NIA
13 Forum at Tucson 98.02% 100.00% 9259%
14 The Place at Tucson NIA NIA 91.67%
15 The Fountains at LaCholla 100.00% 100.00% 100.00%
Average 96.53% 98.87% 97.38%)
Median 100.00% 100.00% 100.00%
Minimum 75.00% 88.71% 91.67%
Maximum 100.00% 100.00% 100.00%

End of report...





The Facility Occupancy Rates Compendium shows the lowest surveyed occupancy rate for a facility in the PMA to be 75.00% and the highest surveyed occupancy rate for a facility in the PMA to be 100.00%, with the median occupancy being 100.00% and the average occupancy rate being 97.67%.  The occupancies by housing program class and unit class were as follows:
102. ILF Housing Program.  The surveyed occupancy rates for this housing program class were a low of 75.00%, a high of 100.00%, a median occupancy of 100.00% and an average occupancy rate of 96.53% (overall).
103. ALCF Housing Program.  The surveyed occupancy rates for this housing program class were a low of 88.71%, a high of 100.00%, a median occupancy of 100.00% and an average occupancy rate of 98.87% (overall).
104. ALZ/ALCF Housing Program.  The surveyed occupancy rates for this housing program class were a low of 91.67%, a high of 100.00%, a median occupancy of 100.00% and an average occupancy rate of 97.38% (overall).
The Staffing Patterns Compendium

The Staffing Patterns Compendium is important to the overall market analysis process in that it helps provide a basis for determining the likely operating costs an owner/operator will have to accept in order to acquire the revenue stream the owner/operator is trying to obtain.  The key area is the staffing of healthcare related services workers within a given housing program class.
Exhibit 35: Staffing Patterns Compendium
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Spledido at Rancho Vistoso
2 Desert Point Retirement 0.83 N/A
Community
3 Santa Catalina Villas 083 1.33
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5  Atria Campana Del Rio 1.56 3.20
6 Cascades of Tucson 1.00 NIA|
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9 Sunrise at River Road NIA NIA|
10 Alterra Clare Bridge 1.56 3.20
1 Amber Lights 053 NIA|
42  Mountain View Retirement 130 Al
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13 Forum at Tucson 1.60 2,07,
14 The Place at Tucson NIA 2.00
The Fountains at LaCholla

Average

Median
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End of report...





The Staffing Patterns Compendium is predicated upon the following assumptions:

· Eligible Employees: assumes all shifts and includes management employees of the department and line workers for the assisted living department; and

· Computation of Employee Hours: both management and hourly employees are assumed to provide 40 hours per week; and

· Basis of Computation: the basis of computation is the total number of employee hours per day divided by the facility census for the specific program area.

The results of the Staffing Patterns Compendium analysis were as follows:
105. Assisted Living/Health Care Services Programming.  The assisted living program staffing was surveyed to be as follows:

105.1. ALCF Housing Program Staffing – the lowest surveyed staffing hours for this department was 0.53 hours per resident per day (worst staffing), the highest surveyed staffing hours for this department was 2.22 per resident per day (worst staffing), with a median surveyed staffing hours of 1.26 per resident per day and an average of 1.24 hours staffing per resident.

105.2. ALZ/ALCF Housing Program Staffing – the lowest surveyed staffing hours for this department was 1.33 hours per resident per day (worst staffing), the highest surveyed staffing hours for this department was 3.20 per resident per day (worst staffing), with a median surveyed staffing hours of 2.21 per resident and an average of 2.36 hours staffing per resident.
The results of the Staffing Patterns Compendium was to demonstrate that the recommended staffing for these departments to be as follows:

106. Activities Programming – by and large, the dementia care units utilize an activities director to manage the activities program, but the staffing for this very important department (in the context of dementia care at the assisted living level) was found to be spotty in many instances.  The Consultant recommends the Activities Department provide a full-time staff director and one (1) full-time aide per each pod/wing of residents.
107. Assisted Living/Healthcare Services Programming – the average facility is staffing at a ratio of 10.17 residents per direct care staff member per shift.  The Consultant recommends a staffing pattern of 8:1 on the day shift, 8:1 on the evening shift and 16:1 on the night shift.  Said computations include supervising RN/LPN.  The Assisted Living Department should have a supervising RN on the day shift and LPN coverage for the evening and night shift.
108. Other Departments – the transportation, maintenance, housekeeping, marketing and administrative departments are to be sized based upon the size of the corresponding programs.

Conclusions of the Field Investigation

The Field Investigation and resulting analysis of the information gleaned therein provides for the following conclusions:
109. Facility Type/Size.  The proposed Owner’s Program is to promote, develop, finance, construct, hold, market and operate an Alzheimer’s/Dementia Care Unit licensed at the ALCF level.  The demographics analysis and field investigation conducted by the Consultant shows an unusually strong level of support for all types of senior housing within the PMA of the proposed Project Site.  Accordingly, the proposed 48-unit ALZ/ALCF is appropriate for the market in the opinion of the Consultant.
110. Unit Counts By Class.  The proposed Owner’s Program should focus on providing services at the semi-private level to take advantage of the proven therapeutic benefit of the “buddy system” approach of placing similarly demented residents together in their living arrangements.  The PMA shows strong support for both semi-private and private living unit facilities.  Accordingly, the Consultant is of the opinion the proposed Owner’s Program should focus on semi-private living units being offered.
111. Routine Rental Rates.  The PMA shows unusually strong rental rate support for all classes of senior housing.  The ALZ/ALCF programs are averaging $3,712 per month (plus tier charges) for semi-private units.  The price point recommended by the Consultant should be between the average monthly value (again, $3,712 per month) and the highest surveyed rate in the market of $4,820 per month.  For private occupancy, the pricing should be set between the average private rate of $3,993 per month and the upper end surveyed limit (highest surveyed rate) of $6,300 per month.
112. Ancillary Revenues.  The basket of competing facilities within the PMA focus ancillary revenues for ALZ/ALCF on the tier pricing model.  The Consultant recommends the Owner’s Program be configured with tier charges based upon the following:
112.1. Bottom Tier.  No charge.  Resident receives less than 1.75 direct staff care hours per day.
112.2. Middle Tier.  $650 monthly charge for residents receiving more than 1.75 hours of direct staff care per day, but less than 2.75 staff hours per day.
112.3. Top Tier - $1,050 monthly charge for residents receiving more than 2.75 hours of direct staff care per day.
113. Unit Type/Class Occupancies.  The current competitive basket of facilities within the PMA of the proposed Project Site report an average occupancy of  for ALZ/ALCF services.  Accordingly, it is the Consultant’s opinion that the stabilized occupancy for the proposed Project should average 95% or greater over the Forecast Period.
114. Required Facility Staffing.  The proposed Owner’s Program focuses on dementia care at the ALZ/ALCF level.  Accordingly, the Consultant recommends the following staffing levels:
114.1. Assisted Living Program.  The Assisted Living Department should be supervised by a RN with LPNs providing evening shift and night shift supervision.  Care attendant staffing should be 8:1 for the day shift, 8:1 for evening shift and 12:1 for the night shift.

114.2. Activities Program.  The Activities Department should be supervised by a full-time director with activities aides being provided on the basis of a 16:1 staffing ratio.
115. Basic & Additional Services.  The market shows consistent demand for all types of pricing approaches and this is likely to continue over the Forecast Period.  The Consultant is of the opinion the proposed Owner’s Program should be positioned to be a “problem solver facility” that takes late-stage dementia residents who may have continence issues and behavioral modification issues to be managed.  The rate support in the market allows the Owner’s Program to position itself (with a high expectation of upper-quartile range profitability for its peer group) as follows:
115.1. Basic Services.  Reminders and light assistance with all IADLs and ADLs.  All typical services (housekeeping, hydration programming, food service (all meals and snacks), activities, maintenance and scheduled transportation) should be in the basic services.

115.2. Additional Services.  Limited to tier charges, damages, extra personal services and unscheduled transportation.  End-stage services should be provided by home health agencies separate and apart from the facility billing system.

116. Physical Project Amenities.  The following physical project amenities should be considered:
116.1. Living units in pod configuration.

116.2. One (1) rummage room (memory room) per pod as follows:
116.2.1. Business office memory room (decorated and equipped as a period business office).

116.2.2. Workshop memory room (decorated and equipped as a workshop – without accessible tools).

116.2.3. Coatroom memory room (decorated with coats, hats, etc.).

116.2.4. Family memory room (decorated with period family items such as carriage, pictures, etc.).

116.3. Enclosed courtyard with elevated garden areas.
116.4. Surface-mount wi-fi system integrated into facility web server to track residents, staff care program services, resident care planning, HIPPA compliance, billing and resident family access to resident activities and living program.

116.5. Wandering area.

116.6. Camouflaged entry area with hidden mag lock pads.

116.7. Resident shadow boxes outside each living unit.

116.8. Faux café area (treats, snacks and hydration station).
116.9. Faux bus stop/seating area.

116.10. Window seats in common areas with built-in window box under-storage.

117. Sustainable Market Niche: Near-Term/Long-Term Niches.  The sustainable market niche in the near-term will be predicated mainly on the unmet demand for housing units at the ALZ/ALCF.  Over the long-term (beyond the Forecast Period) the expectation is for demand to moderate as supply balances out demand.  Accordingly, the long-term niche must be established based upon quality of service and maintenance of adequate staffing ratios to remain competitive with other properties.
118. Other Matters.

118.1. Wireless Technology XE "Wireless Technology" .  The provision of a wireless technology infrastructure program focusing on surface-mounted technology (versus hard-wired technology) should be included as this new wave of programming would provide the proposed Owner’s Program with a definitive competitive advantage over its existing competitors.  The installation of the wireless technology network should provide the following benefits:

118.1.1. Tracking of all resident movements on the property; and

118.1.2. Tracking of all employee movements on the property; and

118.1.3. Tracking of all care-giving activities on the property; and

118.1.4. Tracking of billables associated with additional care services provided to residents on an ad hoc basis; and

118.1.5. Access to resident care information and protection of resident information in a manner that is consistent with the letter and spirit of HIPPA compliance requirements; and

118.1.6. Automation of staffing schedules based upon the census of residents (both as to number and to level of services required); and

118.1.7. Tracking and automation of employee hours, benefits, payroll and related items; and

118.1.8. Automation of activity programming, scheduling and staffing; and

118.1.9. Tracking and automation of facility maintenance, housekeeping, food service and transportation programming on an ongoing basis.

The Final Demand Analysis

The final step in the market feasibility analysis process is the reconciliation of the Field Investigation findings in terms of the Initial Demand Analysis for the purposes of creating a final demographics analysis (the “Final Demand Analysis”).

The findings were utilized to modify the demand model of the Initial Demand Analysis at the Gross Demand level (i.e.: the Final Demand Analysis reconciles the occupancies and growth experienced in the market as a result of competing facilities).

Exhibit 36: Rental ILF Demand Analysis Spreadsheet – The “Final Demand Analysis: 35-Minute Catchment Area”
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Reponting Period:  31-Dec-07 _ 31-Dec-08 _ 31-Dec-09 _ 31-Dec-10 _ 31-Dec-11 _ 31-Dec-12
e

Initial Screen - Income & Age Qualified Cohorts

Age 65 - 74 wllncomes of $50,000+ 16,110 17,465 18,820 20,176 21,531 22,886
Age 75+ wiincomes of $50,000+ 14,769 16,116 17,462 18,809 20,155 21,502
Total Income/Age Qualified Cohorts 30,879 33,581 36,283 38,984 41,686 44,388
Second Screen - Statistical Likelihood for Age Group wiDifficulty & Help Received for 2+ IADL's Per Day
Age 65 - 74 wi2+ IADLs: 6.6% 1,063 1,153 1,242 1,332 1,421 1,510
Age 75+ wi2+ IADLs: 20.7% 3,057 3,336 3,615 3,893 4172 4451
Total Income/Age/IADL Qualified Cohorts 4,120 4,489 4,857 5,225 5,593 5,961
Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.5% of Households
Age 45 - 54 Households wi$100,000+ Incomes 219 236 253 270 286 303
Age 55 - 64 Households wi$100,000+ Incomes 193 215 237 259 282 304
Total Increase in Qualified Cohorts 412 451 490 529 568 607
Total Gross Demand 4,532 4,940 5,347 5,754 6,161 6,568
Fourth Screen - Reduction of Pool Due to Existing/Future Supply Replacement for Competing Facilities
Total Annual Reduction Due to Rollover (49) (155) (269) (389) (516) (650)
Net Demand 4,483 4,784 5,078 5,365 5,645 5919
Fifth Screen - Imputed Net Buildable Demand: 15% Capture Rate
Net Buildable Demand/Housing Class 673 718 762 805 847 888

Facility Sizing - Based Upon Current Market Occupancy
Current/Projected Market Occupancy 95.00% 95.00% 95.00% 95.00% 95.00% 95.00%|
Imputed Maximum Buildable Units 708 755 802 847 891 935

End of report...





The results of the reconciliation demonstrate the proposed Project should encounter a higher-than-typical level of entrenched demand for new senior housing construction of living units, to wit:
· The Net Buildable Demand for rental ILF housing new construction ranges from a low-side of 220 units (15-minute drive time market study area) to a high-side of 673 units (35-minute drive time market study area).

· The Net Buildable Demand for rental ALCF housing new construction ranges from a low-side of 131 units (15-minute drive time market study area) to a high-side of 466 units (35-minute drive time market study area).

· The Net Buildable Demand for rental ALZ/ALCF housing new construction ranges from a low-side of 126 units (15-minute drive time market study area) to a high-side of 470 units (35-minute drive time market study area).

Exhibit 37: Rental ALCF Demand Analysis Spreadsheet – The “Final Demand Analysis: 35-Minute Catchment Area”
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Rental Assisted Living Care Facility (ALCF) Demand: 36-Minute Drive Time Geographical Marketing Area
Site Location: 9100 Oracle Road (US77), Oro Valley, Arizona
Prepared By Rainmaker Marketing Corporation

CurrentYear 4 ¢ year 2nd Year 3rd Year 4th Year Sth Year

CY) Estimated
(€ Fstimated Forecast Values Forecast Values Forecast Values Forecast Values Forecast Values

Reporting Period: 31-Dec-07 31-Dec-08 31-Dec-09 31-Dec-10 31-Dec-11 31-Dec-12|

Initial Screen - Income & Age Qualified Cohorts

Age 65 - 74 wilncomes of $50,000+ 16,110 17,465 18,820 20,176 21,531 22,886
Age 75+ wilncomes of $50,000+ 14,769 16,116 17,462 18,809 20,155 21,502
Total Income/Age Qualified Cohorts 30,879 33,581 36,283 38,084 41,686 44,388
Second Screen - Statistical Likelihood for Age Group wiDifficulty & Help Received for 2+ ADL's Per Day
Age 65 - 74 wi2+ IADLs: 3.6% 580 629 678 726 775 824
Age 75+ wi2+ IADLs: 15.7% 2,319 2,530 2,742 2,953 3,164 3,376
Total Income/Age/IADL Qualified Cohorts 2,899 3,159 3419 3,679 3,940 4,200
Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.5% of Households
‘Age 45 - 54 Households w/$100,000+ Incomes 219 236 253 270 286 303
Age 55 - 64 Households w/$100,000+ Incomes 193 215 237 259 282 304
Total Increase in Qualified Cohorts 412 451 490 529 568 607
Total Gross Demand 3,311 3,610 3,909 4,208 4,508 4,807
Fourth Screen - Reduction of Pool Due to Existing/Future Supply Replacement for Competing Facilities
Total Annual Reduction Due to Rollover (358) (428) (503) (584) (670) (761)
Net Demand 2,953 3,182 3,406 3,625 3,838 4,046
Fifth Screen - Imputed Net Buildable Demand: 16% Capture Rate
Net Buildable Demand/Housing Class 443 477 511 544 576 607

Facility Sizing - Based Upon Current Market Occupancy
Current/Projected Market Occupancy 95.00% 95.00% 95.00% 95.00% 95.00% 95.00%
Imputed Maximum Buildable Units 466 502 538 572 606 639

End of report...
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Exhibit 38: Rental ALZ/ALCF Demand Analysis Spreadsheet – The “Final Demand Analysis: 35-Minute Catchment Area”
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Current Year
(CY) Estimated
Values

Reporting Period: 31-Dec-07 31-Dec-08 31-Dec-09 31-Dec-10 31-Dec-11 31-Dec-12|

1t Year 2nd Year 3rd Year 4th Year 5th Year
Forecast Values Forecast Values Forecast Values Forecast Values Forecast Values

Initial Screen - Income & Age Qualified Cohorts

Age 65 - 74 wilncomes of $50,000+ 16,110 17,465 18,820 20,176 21,531 22,886
Age 75+ wilncomes of $50,000+ 14,769 16,116 17,462 18,809 20,155 21,502
Total Income/Age Qualified Cohorts 30,879 33,681 36,283 38,084 41,686 44,388
Second Screen - Statistical Likelihood for Cohorts to Have Heavy Dementing Disorder
Age 65-74:22% 354 384 414 444 474 503
Age 75+: 18.4% 2,717 2,965 3,213 3,461 3,709 3,956
Total Income/Age/IADL Qualified Cohorts 3,072 3,350 3,627 3,905 4,182 4,460
Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.5% of Households
‘Age 45 - 54 Households w/$100,000+ Incomes 219 236 253 270 286 303
Age 55 - 64 Households w/$100,000+ Incomes 193 215 237 259 282 304
Total Increase in Qualified Cohorts 412 451 490 529 568 607
Total Gross Demand 3,484 3,800 4117 4,434 4,750 5,067
Fourth Screen - Reduction of Pool Due to Existing/Future Supply Replacement for Competing Facilities
Total Annual Reduction Due to Rollover (510) (580) (657) (739) (826) (919)
Net Demand 2974 3,220 3,461 3,695 3,924 4,148
Fifth Screen - Imputed Net Buildable Demand: 15% Capture Rate
Net Buildable Demand/Housing Class 446 483 519 554 589 622
Facility Sizing - Based Upon Current Market Occupancy
CurrentiProjected Market Occupancy 95.00% 95.00% 95.00% 95.00% 95.00% 95.00%
Imputed Maximum Buildable Units 470 508 546 583 620 655

End of report...
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Exhibit 39: Rental ILF Demand Analysis Spreadsheet – The “Final Demand Analysis: 25-Minute Catchment Area”
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Current Year
(CY) Estimated
Values

Reporting Period: 31-Dec-07 31-Dec-08 31-Dec-09 31-Dec-10 31-Dec-11 31-Dec-12|

1t Year 2nd Year 3rd Year 4th Year 5th Year
Forecast Values Forecast Values Forecast Values Forecast Values Forecast Values

Initial Screen - Income & Age Qualified Cohorts

Age 65 - 74 wilncomes of $50,000+ 10,910 11,823 12,736 13,650 14,563 15,476

Age 75+ wilncomes of $50,000+ 10,003 10,824 11,646 12,467 13,289 14,110

Total IncomeiAge Qualified Cohorts 20913 22648 24382 2617 27,851 2086
Second Screen - Statistical Likelihood for Age Group wiDifficulty & Help Received for 2+ IADL's Per Day

Age 65 - 74 wi2+ IADLS: 6.6% 720 780 841 901 961 1,021

Age 75+ wi2+ IADLs: 20.7% 2,071 2241 2411 2,581 2,751 2,921

Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.5% of Households

‘Age 45 - 54 Households w/$100,000+ Incomes 162 175 187 199 212 224
Age 55 - 64 Households w/$100,000+ Incomes 145 160 176 192 208
Total Gross Demand 3,097 3,356 3,614 3,873 4,131 4,390

Fourth Screen - Reduction of Pool Due to Existing/Future Supply Replacement for Competing Facilities
Total Annual Reduction Due to Rollover (39) (112) (188) (270) (355) (444)

Fifth Screen - Imputed Net Buildable Demand: 15% Capture Rate

Facility Sizing - Based Upon Current Market Occupanc
Current/Projected Market Occupancy 95.00% 95.00% 95.00% 95.00% 95.00% 95.00%

End of report..
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Exhibit 40: Rental ALCF Demand Analysis Spreadsheet – The “Final Demand Analysis: 25-Minute Catchment Area”
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Site Location: 9100 Oracle Road (US77), Oro Valley, Arizona
Prepared By Rainmaker Marketing Corporation

CurrentYear 4 ¢ year 2nd Year 3rd Year 4th Year Sth Year

CY) Estimated
(€ Fstimated Forecast Values Forecast Values Forecast Values Forecast Values Forecast Values

Reporting Period: 31-Dec-07 31-Dec-08 31-Dec-09 31-Dec-10 31-Dec-11 31-Dec-12|

Initial Screen - Income & Age Qualified Cohorts

Age 65 - 74 wilncomes of $50,000+ 10,910 11,823 12,736 13,650 14,563 15,476
Age 75+ wilncomes of $50,000+ 10,003 10,824 11,646 12,467 13,289 14,110
Total Income/Age Qualified Cohorts 20,913 22,648 24,382 26,117 27,851 29,586
Second Screen - Statistical Likelihood for Age Group wiDifficulty & Help Received for 2+ ADL's Per Day
Age 65 - 74 wi2+ IADLs: 3.6% 393 426 459 491 524 557
Age 75+ wi2+ IADLs: 15.7% 1,570 1,699 1,828 1,957 2,086 2,215
Total Income/Age/IADL Qualified Cohorts 1,963 2,125 2,287 2,449 2,611 2,772
Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.5% of Households
‘Age 45 - 54 Households w/$100,000+ Incomes 162 175 187 199 212 224
Age 55 - 64 Households w/$100,000+ Incomes 145 160 176 192 208 224
Total Increase in Qualified Cohorts 307 335 363 391 420 448
Total Gross Demand 2,270 2,460 2,650 2,840 3,030 3,220
Fourth Screen - Reduction of Pool Due to Existing/Future Supply Replacement for Competing Facilities
Total Annual Reduction Due to Rollover (286) (333) (384) (437) (494) (554)
Net Demand 1,984 2,127 2,266 2,403 2,536 2,666
Fifth Screen - Imputed Net Buildable Demand: 15% Capture Rate
Net Buildable Demand/Housing Class 298 319 340 360 380 400

Facility Sizing - Based Upon Current Market Occupancy
Current/Projected Market Occupancy 95.00% 95.00% 95.00% 95.00% 95.00% 95.00%
Imputed Maximum Buildable Units 313 336 358 379 400 421

End of report...
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Exhibit 41: Rental ALZ/ALCF Demand Analysis Spreadsheet – The “Final Demand Analysis: 25-Minute Catchment Area”
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Current Year
(CY) Estimated
Values

Reporting Period: 31-Dec-07 31-Dec-08 31-Dec-09 31-Dec-10 31-Dec-11 31-Dec-12|

1t Year 2nd Year 3rd Year 4th Year 5th Year
Forecast Values Forecast Values Forecast Values Forecast Values Forecast Values

Initial Screen - Income & Age Qualified Cohorts

Age 65 - 74 wilncomes of $50,000+ 10,910 11,823 12,736 13,650 14,563 15,476
Age 75+ wilncomes of $50,000+ 10,003 10,824 11,646 12,467 13,289 14,110
Total Income/Age Qualified Cohorts 20,913 22,648 24,382 26,117 27,851 29,586
Second Screen - Statistical Likelihood for Cohorts to Have Heavy Dementing Disorder
Age 65-74:22% 240 260 280 300 320 340
Age 75+: 18.4% 1,841 1,992 2,143 2,204 2,445 2,596
Total Income/Age/IADL Qualified Cohorts 2,081 2,252 2,423 2,504 2,765 2,937
Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.5% of Households
‘Age 45 - 54 Households w/$100,000+ Incomes 162 175 187 199 212 224
Age 55 - 64 Households w/$100,000+ Incomes 145 160 176 192 208 224
Total Increase in Qualified Cohorts 307 335 363 391 420 448
Total Gross Demand 2,387 2,587 2,786 2,986 3,185 3,384
Fourth Screen - Reduction of Pool Due to Existing/Future Supply Replacement for Competing Facilities
Total Annual Reduction Due to Rollover (408) (455) (508) (559) (617) (678)
Net Demand 1,979 2132 2,281 2,426 2,568 2,707
Fifth Screen - Imputed Net Buildable Demand: 15% Capture Rate
Net Buildable Demand/Housing Class 297 320 342 364 385 406
Facility Sizing - Based Upon Current Market Occupancy
CurrentiProjected Market Occupancy 95.00% 95.00% 95.00% 95.00% 95.00% 95.00%
Imputed Maximum Buildable Units 313 337 360 383 406 427

End of report...
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Exhibit 42: Rental ILF Demand Analysis Spreadsheet – The “Final Demand Analysis: 15-Minute Catchment Area”
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Current Year
(CY) Estimated
Values

Reporting Period: 31-Dec-07 31-Dec-08 31-Dec-09 31-Dec-10 31-Dec-11 31-Dec-12|

1t Year 2nd Year 3rd Year 4th Year 5th Year
Forecast Values Forecast Values Forecast Values Forecast Values Forecast Values

Initial Screen - Income & Age Qualified Cohorts

Age 65 - 74 wilncomes of $50,000+ 4910 5,271 5,633 5994 6,356 6,717

Age 75+ wilncomes of $50,000+ 4913 5,267 5,622 5976 6,331 6,685

Total IncomeiAge Qualified Cohorts 9823 10539 11266 11,970 12686 13,402
Second Screen - Statistical Likelihood for Age Group wiDifficulty & Help Received for 2+ IADL's Per Day

Age 65 - 74 wi2+ IADLS: 6.6% 324 348 372 396 419 443

Age 75+ wi2+ IADLs: 20.7% 1,017 1,090 1,164 1,237 1,310 1,384

Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.5% of Households

‘Age 45 - 54 Households w/$100,000+ Incomes 57 92 95 103 109 114
Age 55 - 64 Households w/$100,000+ Incomes 102 110
Total Gross Demand 1,497 1,608 1,719 1,829 1,940 2,051

Fourth Screen - Reduction of Pool Due to Existing/Future Supply Replacement for Competing Facilities
Total Annual Reduction Due to Rollover (31) (66) (103) (141) (181) (223)

Fifth Screen - Imputed Net Buildable Demand: 15% Capture Rate

Facility Sizing - Based Upon Current Market Occupanc
Current/Projected Market Occupancy 95.00% 95.00% 95.00% 95.00% 95.00% 95.00%

End of report..
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Exhibit 43: Rental ALCF Demand Analysis Spreadsheet – The “Final Demand Analysis: 15-Minute Catchment Area”
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Current Year
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Reporting Period: 31-Dec-07 31-Dec-08 31-Dec-09 31-Dec-10 31-Dec-11 31-Dec-12|

1t Year 2nd Year 3rd Year 4th Year 5th Year
Forecast Values Forecast Values Forecast Values Forecast Values Forecast Values

Initial Screen - Income & Age Qualified Cohorts

Age 65 - 74 wilncomes of $50,000+ 4910 5,271 5,633 5994 6,356 6,717

Age 75+ wilncomes of $50,000+ 4913 5,267 5,622 5976 6,331 6,685

Total IncomeiAge Qualified Cohorts 9823 1039 11266 11,970 12686 13,402
Second Screen - Statistical Likelihood for Age Group wiDifficulty & Help Received for 2+ ADL's Per Da

Age 65 - 74 wi2+ IADLs: 3.6% 177 190 203 216 229 242

Age 75+ wi2+ IADLs: 15.7% m 827 883 938 1,050

Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.5% of Households

‘Age 45 - 54 Households w/$100,000+ Incomes 57 92 95 103 109 114
Age 55 - 64 Households w/$100,000+ Incomes 102 110
Total Gross Demand 1,104 1,187 1,269 1,351 1433 1515

Fourth Screen - Reduction of Pool Due to Existing/Future Supply Replacement for Competing Facilities
Total Annual Reduction Due to Rollover (229) (250) (272) (296) (321) (347)

Fifth Screen - Imputed Net Buildable Demand: 15% Capture Rate

Facility Sizing - Based Upon Current Market Occupanc
Current/Projected Market Occupancy 95.00% 95.00% 95.00% 95.00% 95.00% 95.00%

End of report..
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Exhibit 44: Rental ALZ/ALCF Demand Analysis Spreadsheet – The “Final Demand Analysis: 15-Minute Catchment Area”
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Current Year
(CY) Estimated
Values

Reporting Period: 31-Dec-07 31-Dec-08 31-Dec-09 31-Dec-10 31-Dec-11 31-Dec-12|

1t Year 2nd Year 3rd Year 4th Year 5th Year
Forecast Values Forecast Values Forecast Values Forecast Values Forecast Values

Initial Screen - Income & Age Qualified Cohorts

Age 65 - 74 wilncomes of $50,000+ 4910 5,271 5,633 5994 6,356 6,717
Age 75+ wilncomes of $50,000+ 4913 5,267 5,622 5976 6,331 6,685
Total Income/Age Qualified Cohorts 9,823 10,639 11,255 11,970 12,686 13,402
Second Screen - Statistical Likelihood for Cohorts to Have Heavy Dementing Disorder
Age 65-74:22% 108 116 124 132 140 148
Age 75+: 18.4% 904 969 1,034 1,00 1,165 1,230
Total Income/Age/IADL Qualified Cohorts 1,012 1,085 1,158 1,231 1,306 1,378
Third Screen - Increase of Pool Due to Adult Children Placements (Inmigration): 1.5% of Households
‘Age 45 - 54 Households w/$100,000+ Incomes 87 92 98 103 109 114
Age 55 - 64 Households w/$100,000+ Incomes 69 77 85 94 102 110
Total Increase in Qualified Cohorts 156 170 183 197 210 224
Total Gross Demand 1,168 1,255 1,342 1,428 1515 1,602
Fourth Screen - Reduction of Pool Due to Existing/Future Supply Replacement for Competing Facilities
Total Annual Reduction Due to Rollover (326) (346) (368) (391) (415) (441)
Net Demand 842 909 974 1,037 1,100 1,160
Fifth Screen - Imputed Net Buildable Demand: 15% Capture Rate
Net Buildable Demand/Housing Class 126 136 146 156 165 174
Facility Sizing - Based Upon Current Market Occupancy
CurrentiProjected Market Occupancy 95.00% 95.00% 95.00% 95.00% 95.00% 95.00%
Imputed Maximum Buildable Units 133 143 154 164 174 183

End of report...





Consultant’s Conclusions & Recommendations

Based upon the information analyzed by the Consultant, the following conclusions and recommendations pertaining to the proposed Owner’s Program and the proposed Project are provided:

119. Viability of Senior Housing Market.  The subject sub-market appears to be healthy and growing.  The Consultant is of the opinion the PMA of the proposed Project Site will in fact support a significant amount of new development and this development pressure is expected to continue over the entire Forecast Period.
120. Recommended Facility Program.  The recommended housing programs for the proposed Project are:
120.1. ILF: 243 to 755 units.  The rental ILF market shows a very strong level of entrenched new construction demand.
120.2. ALCF: 148 to 502 units.  The rental ALCF market also shows a very strong level of entrenched demand.
120.3. ALZ/ALCF: 143 beds to 508 beds.  As with the rental ILF and rental ALCF market segments, the ALZ/ALCF rental market shows a very strong level of demand.
121. Recommended Unit Counts.  The recommended delineation of units for the ALZ/ALCF program would be delineated as semi-private units.
122. Anticipated Lease-Up Rates.  The most likely sustainable lease-up rates for these rental senior housing programs are:
122.1. ILF – a range of 3 units/month (low-side) to 7 units/month (high-side) with an anticipated starting occupancy of 20% to 25%.

122.2. ALCF – a range of 2 units/month (low-side) to 4 units/month (high-side) with an anticipated starting occupancy of 15% to 20%.

122.3. ALZ/ALCF – a range of 3 units/month (low-side) to 5 units/month (high-side) with an anticipated starting occupancy of 15% to 20%.

123. ILF Rental Rates XE "ILF Rental Rates" .  The rental rates for the unit classes of this housing program class were as follows:

123.1. Efficiency Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $1,350 per month, while the highest surveyed rate to be $2,900 per month.  The median surveyed rate was $1,855 per month and the average surveyed rate to be $1,956 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $1,662 per month to $2,249 per month).

123.2. One-Bedroom Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,070 per month, while the highest surveyed rate to be $3,220 per month.  The median surveyed rate was $2,350 per month and the average surveyed rate to be $2,484 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $2,112 per month to $2,857 per month).

123.3. Two-Bedroom Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,625 per month, while the highest surveyed rate to be $4,375 per month.  The median surveyed rate was $3,373 per month and the average surveyed rate to be $3,370 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $2,864 per month to $3,875 per month).

123.4. Three-Bedroom Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $3,200 per month, while the highest surveyed rate to be $4,090 per month.  The median surveyed rate was $3,645 per month and the average surveyed rate to be $3,645 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $3,098 per month to $4,192 per month).

124. ALCF Rental Rates XE "ALCF Rental Rates" .  The rental rates for the unit classes of this housing program class were as follows:

124.1. Efficiency Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,080 per month, while the highest surveyed rate to be $3,228 per month.  The median surveyed rate was $2,625 per month and the average surveyed rate to be $2,651 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $2,253 per month to $3,048 per month).

124.2. One-Bedroom Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,350 per month, while the highest surveyed rate to be $4,295 per month.  The median surveyed rate was $3,183 per month and the average surveyed rate to be $3,225 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $2,741 per month to $3,709 per month).

124.3. Two-Bedroom Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $3,060 per month, while the highest surveyed rate to be $5,340 per month.  The median surveyed rate was $4,045 per month and the average surveyed rate to be $4,199 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $3,570 per month to $4,829 per month).

125. ALZ/ALCF Rental Rates XE "ALZ/ALCF Rental Rates" .  The rental rates for the unit classes of this housing program class were as follows:

125.1. Semi-Private Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,825 per month, while the highest surveyed rate to be $4,820 per month.  The median surveyed rate was $3,388 per month and the average surveyed rate to be $3,712 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $3,155 per month to $4,268 per month). 
125.2. Private Unit Class – the compendium found the lowest surveyed rate for competing facilities to be $2,614 per month, while the highest surveyed rate to be $6,300 per month.  The median surveyed rate was $3,529 per month and the average surveyed rate to be $3,993 per month.  The recommended rental rate for basic services for this class of living unit should be plus or minus 15% of the average surveyed rate (a range of $3,394 per month to $4,592 per month).

126. Anticipated Ancillary Revenues.  The most likely ancillary revenues stream the proposed Project will be likely to sustain on an ongoing basis is as follows:
126.1. For rental ILF housing programs – 3.5% (low-side) to 8.0% (high-side) of routine rental revenues.

126.2. For rental ILF housing programs – 4.5% (low-side) to 10.0% (high-side) of routine rental revenues.

126.3. For rental ALZ/ALCF housing programs – 5.0% (low-side) to 12.0% (high-side) of routine rental revenues.

127. Recommended Project Staffing.  The following staffing ratios are recommended:
127.1. For Activities Program Staffing – the recommended staffing ratios for each housing program class are:

127.1.1. ILF – 30:1; and

127.1.2. ALCF – 30:1; and

127.1.3. ALZ/ALCF – 15:1 staffing hours per resident per day.

127.2. For Healthcare/Assisted Living Program Staffing – the recommended staffing ratios for ALCF and ALZ/ALCF are:

127.2.1. ALCF – 12:1, 15:1 and 30:1 for the day, evening and night shifts, respectively; and

127.2.2. ALZ/ALCF – 8:1, 8:1 and 12:1 for the day, evening and night shifts respectively.
127.3. Nursing Support – the recommended nursing support for the assisted living programs would be continuous (24/7) coverage for both the ALCF and the ALZ/ALCF programs.

END OF REPORT
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49

J
Jean-Claude Abougou, PhD., MBA
13

K
Kino Community Hospital
39

L
La Encantada
35

La Rosa At Santa Catalinas
85

M
Menlo Plaza Shopping Center
35

N
National Institute of Health
21

Net Buildable Demand
25

New Listings
31

Northwest Medical Center
40

O
Owner
13

Owner’s Program
13

P
Park Place Shopping Center
35

PMA Adult Children Households
48

PMA Families
47

PMA Household Income
48

PMA Households
47

PMA Population
46

PMA Senior Households
49

POP
46

Project
13

Project Site
14

Project Site Initial Demographics Analysis
18

R
Resident Age
22

S
Santa Catalina Villas
89

Senior Housing Market Penetration
44

Southern Arizona VA Health Care System
40

Spledido at Rancho Vistoso
94

St Mary's Hospital
40

St Philip's Plaza
35

Sunrise at River Road
97

Supporting Services
44

Surface Transportation Network Development
45

T
The Forum at Tucson
74

The Fountains at LaCholla
78

The Place At Tucson
87

Total Project Sizing
25

Tucson Mall
34

Tucson Medical Center
40

U
University Medical Center
39, 40

W
Wireless Technology
110



Appendix Section

Raw Data Appendix

This section of the Appendix provides copies of documents and data sets utilized in the production of the market feasibility analysis report.

Exhibit 45: ESRI Market Profile Demographics Report – Tucson, AZ CBSA (8 sheets)
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CBSA: 46060 Tucson Prepared by

AZ Metropolitan
Statistical Area

2000 Total Population 843745
2000 Group Quarters 22034
2007 Total Population 976521
2012 Total Population 1,082,822
2007 - 2012 Annual Rate 209%
) 2000 Households 332,350
2000 Average Household Size 247
2007 Households 386,116
2007 Average Household Size 247
2012 Households 429,352
2012 Average Household Size 247
2007 - 2012 Annual Rate 215%
2000 Families 212,092
2000 Average Family Size 306
2007 Families 242,839
2007 Average Family Size 308
2012 Families 267,291
2012 Average Family Size 309
2007 - 2012 Annual Rate 194%
2000 Housing Units 366737
A o, 0ccupied Housing Units 562%
Renter Occupied Housing Units 324%
Vacant Housing Units 94%
2007 Housing Units 432522
Owner Occupied Housing Units 56.3%
Renter Occupied Housing Units 309%
Vacant Housing Units 107%
2012 Housing Units 483,371
Owner Occupied Housing Units 564%
Renter Occupied Housing Units 305%
Vacant Housing Units 12%
Median Household Income
2000 536,741
2007 $48.329
2012 $57.567
Median Home Value
2000 $102573
2007 5207.213
2012 5249.730
Per Capita Income
2000 $19.785
2007 526,496
2012 533,181
Median Age
2000 357
2007 370
2012 3738

Data Note: Household population includes persons not residing in group quarters.Average Household Size 15 the househod
population diided by total households. Persons in families include the householder and persons related to the householder by
birth, marriage. or adoption. Per Capita Income represents the income received by all persons aged 15 years and over divided by
total population. Detail may not sum to totals due to rounding
Source: U.S. Bureau of the Census, 2000 Census of Popul:

ion and Housing. ESRI forecasts for 2007 and 2012.
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2000 Households by Income

Household Income Base 332497
<515,000 175%
$15.000 - 524,999 154%
525,000 - §34.999 7%
35,000 - 549,999 174%
50,000 - §74.999 177%
75,000 - $99.999 84%
$100,000 - $149,999 57%
$150,000 - $199,999 16%
200,000 + 17%

Average Household Income $43.415

2007 Households by Income

Household Income Base 386116
<515,000 124%
$15.000 - 524,999 14%
525,000 - §34.999 171%
35,000 - 549,999 16.3%
50,000 - §74.999 197%
75,000 - $99.999 10%
$100,000 - $149,999 11%
$150,000 - $199,999 30%
200,000 + 33%

Average Household Income 566,084

2012 Households by Income

Household Income Base 429.352
<515,000 103%
$15.000 - 524,999 83%
525,000 - §34.999 105%
35,000 - 549,999 13.9%
50,000 - §74.999 185%
75,000 - $99.999 131%
$100,000 - $149,999 1%
$150,000 - $199,999 59%
200,000 + 53%

Average Household Income $82.740

2000 Owner Occupied HUs by Value

Total 213620
< 550,000 13.0%
550,000 - $99.999 354%
$100,000 - $149,999 256%
$150,000 - $199,999 7%
5200,000 - 529,999 87%
$300,000 - 549,999 41%
5500000 - 599,999 12%
1,000,000+ 03%

Average Home Value $131.218

2000 Specified Renter Occupied HUs by Contract Rent

Total 18434
With Cash Rent 952%
No Cash Rent 48%

Median Rent 5476

Average Rent 5525

Data Note: Income represents the preceding year, expressed in current dollars. Household income includes wage and salary
eamings, interest. didends. net rents, pensions, SSI and welfare payments, child support and alimony. Specified Renter
Occupied HUs exclude houses on 10+ acres.Average Rent excludes units paying no cash rent

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2007 and 2012.
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" 2000 Population by Age

ek .

5-9
10-14
15-19
20-24
25-34
35-44
45-54
55-64
65-74
75-84
85+

18+

2007 Population by Age

Total
0-4
5-9
10-14
15-19
20-24
25-34
35-44
45-54
55-64
65-74
75-84
85+
18+

2012 Population by Age

Total
0-4
5-9
10-14
15-19
20-24
25-34
35-44
45-54
55-64
65-74
75-84
85+
18+

2000 Population by Sex
Males
Females

2007 Population by Sex
Males
Females

2012 Population by Sex
Males
Females

843,746
6.6%
7.0%
7.0%
74%
7.6%

13.5%
14.9%
13.1%
8.8%
7.5%
5.2%
15%
75.4%

976,521
6.7%
6.0%
6.4%
7.2%
7.6%
137%
12.5%
14.0%
11%
7.3%
54%
21%
76.9%

1,082,822
6.7%
6.0%
5.9%
6.7%
7.6%

13.9%
115%
13.6%
124%
7.8%
5.3%
25%
77.6%

48.9%
511%

48.9%
511%

48.9%
511%

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2007 and 2012.
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2000 Population by Race/Eth

Total 843745
White Alone 75.1%
Black Alone 30%
American Indian Alone 32%
Asian or Pacific Islander Alone 22%
Some Other Race Alone 133%
Two or More Races 32%

Hispanic Origin 293%

Diversity Index 669

2007 Population by Race/Eth

Total 976521
White Alone 721%
Black Alone 31%
American Indian Alone 31%
Asian or Pacific Islander Alone 25%
Some Other Race Alone 156%
Two or More Races 35%

Hispanic Origin 3%

Diversity Index 73

2012 Population by Race/Eth

Total 1,082,822
White Alone 701%
Black Alone 32%
American Indian Alone 31%
Asian or Pacific Islander Alone 28%
Some Other Race Alone 172%
Two or More Races 37%

Hispanic Origin 378%

Diversity Index 7338

2000 Population 3+ by School Enrollment

Total 811,070
Enrolled in Nursery/Preschool 16%
Enrolled in Kindergarten 15%
Enrolled in Grade 18 19%
Enrolled in Grade 9-12 56%
Enrolled in College 71%
Enrolled in Grad/Prof School 15%
Not Enrolled in School 709%

2000 Population 25+ by Educational Attainment

Total 546200
Less than 9th Grade 64%
9th - 12th Grade, No Diploma 102%
High School Graduate 233%
Some Callege. No Degree 2%7%
Associate Degree 67%
Bachelors Degree 15.9%
Master's/ProfIDoctorate Degree 109%

Data Note: Persons of Hispanic Origin may be of any race. The Diversity Index measures the probabilty that two people from the
same area will be from different race/ethnic groups

Source: U.S. Bureau of the Census, 2000 Census of Popul:

ion and Housing. ESRI forecasts for 2007 and 2012.
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2000 Population 15+ by Sex and Marital Status
Total 670,243
Females 519%
Never Married 127%
Married, not Separated 260%
Maried, Separated 10%
Widowed 52%
Divorced 69%
Males 481%
Never Married 15.1%
Married, not Separated 260%
Maried, Separated 06%
Widowed 13%
Divorced 50%

2000 Population 16+ by Employment Status
Total 658638
In Labor Force 603%
Civilian Employed 56.3%
Cisilian Unemployed 32%
In Amed Forces 08%
Not in Labor Force 397%
2007 n Population 16+ in Labor Force
Civilian Employed 935%
Cisilian Unemployed 65%
2012 Civilian Population 16+ in Labor Force
Civilian Employed 93.9%
Cisilian Unemployed 6.1%

2000 Females 16+ by Employment Status and Age of Children

Total 341,959
Own Children < 6 Only. 70%
Employed/in Amed Forces 39%
Unemployed 03%
Not in Labor Force 28%
Own Children <6 and 6-17 61%
Employed/in Amed Forces 32%
Unemployed 02%
Not in Labor Force 27%
Own Children 6-17 Only 155%
Employed/in Armed Forces 10%
Unemployed 05%
Not in Labor Force 41%
No Own Children <18 4%
Employed/in Armed Forces 329%
Unemployed 19%
Not in Labor Force 366%

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2007 and 2012.
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2007 Employed Population 16+ by Industry

B | Toual 404,489

& | Agriculture/Mining 1.0%
siiedtn|  Construction 95%
Manufacturing 6.8%
Wholesale Trade 20%
Retail Trade 11.9%
Transportation/Utiities 40%
Informtion 20%
Finance/lnsurance/Real Estate 62%
Senices 50.8%
Public Administration 58%
2007 Employed Population 16+ by Occupation
Total 404,489
White Collar 61.1%
Management/Business/Financial 12.3%
Professional 238%
Sales 11.8%
Adminitrative Support 133%
Senices 19.0%
Blue Colar 19.9%
Farming/Forestry/Fishing 0.1%
Construction/Exiraction 756%
Installation/Maintenance/Repair 45%
Production 35%
Transportation/Material Moving 41%
2000 Workers 16+ by Means of Transportation to Work
Total 369.261
|SoRmg®|  Diove Alone - Car, Truck, or Van 738%
Carpooled - Car, Truck. or Van 7%
Public Transportation 25%
Walked 26%
Other Means 27%
Worked at Home 36%
2000 Workers 16+ by Travel Time to Work
Total 369.261
Did not Work at Home 96.4%
Less than & minutes 23%
510 9 minutes 8.7%
10 to 19 minutes 30.6%
20 to 24 minutes 17.0%
2510 34 minutes 21.9%
3 to 44 minutes 58%
4510 59 minutes 54%
60 to 89 minutes 26%
90 or more minutes 19%
Worked at Home 36%
Average Travel Time to Work (in min) 239
2000 Households by Vehicles Available
Total 332,350
None 9.0%
1 40.1%
2 36.7%
3 10.6%
4 26%
5+ 10%
Average Number of Vehicles Available 16

Source: U.S. Bureau of the Census, 2000 Census of Popul:

ion and Housing. ESRI forecasts for 2007,
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2000 Households by Type
Total 332,350
Family Households 638%
Maried-couple Family 417%
With Related Chidren 209%
Other Family (No Spouse) 16.1%
With Related Children 10%
Nonfarily Households 36.2%
Householder Living Alone 285%
Householder Not Living Alone 77%
Households with Related Children 319%
Households with Persons 65+ 253%

2000 Households by Size

Total 332,350
1 Person Household 285%
2 Person Household 34.8%
3 Person Household 14.6%
4 Person Household 12.1%
5 Person Household 5.9%
6 Person Household 24%
7+ Person Household 16%

2000 Households by Year Householder Moved In

Total 332,350
Moved in 1999 to March 2000 268%
Moved in 1995 to 1998 309%
Moved in 1990 to 1994 16.1%
Moved in 1980 to 1989 13.6%
Moved in 1970 to 1979 7.8%
Moved in 1969 or Earlier 48%

Median Year Householder Moved In 1996

2000 Housing Units by Units in Structure

Total 366,737
T Datache 53.0%

1. Attached 8.6%
2 21%
3ord 31%
5109 35%
101019 24%
20+ 11.9%
Mobile Home 128%
Other 0.5%

2000 Housing Units by Year Structure Built

Total 366,737
1999 to March 2000 37%
1995 10 1998 107%
1990 t0 1994 8.8%
1980 to 1989 224%
1970 t0 1979 256%
1969 or Earlier 288%

Median Year Structure Buitt 1978

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing
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Top 3 Tapestry Segments

1 Inner City Tenants
2. Old and Newcomers
3 Milk and Cookies

2007 Consumer Spending shows the amount spent on a variety of goods and se
the market area. Expenditures are shown by broad budget categ:
exclusive. Consumer spending does not equal business revenue.

s by households that
that are not mutually

Apparel & Senices: Total § 672,623,590
Average Spent 52.260.00
Spending Potential Index 82

Computers & Accessories” Total § 588,933,122
Average Spent 523033
Spending Potential Index 92

Education: Total § $462.420,167
Average Spent 119762
Spending Potential Index 9

Entertainment/Recreation Total § $1.189,185.740
Average Spent 5307987
Spending Potential Index 90

Food at Home: Total § $1.774,066.230
Average Spent $4.594 65
Spending Potential Index 91

Food Away from Home: Total § $1.191,811,090
Average Spent 53.086.67
Spending Potential Index 91

Health Care Total § 1,374,844 492
Average Spent 53,560 70
Spending Potential Index 91

HH Fumishings & Equipment: Total § 759,643,853
Average Spent $1.967.40
Spending Potential Index 87

Investments: Total § 525,001,697
Average Spent $1.359.70
Spending Potential Index 91

Retail Goods: Total § $9.136.456.596
Average Spent 52366247
Spending Potential Index 89

Sheter: Total 5 55,294,165, 624
Average Spent $13.711.33
Spending Potential Index 91

TV/Video/Sound Equipment Total § $410.313,676
Average Spent $1.06267
Spending Potential Index 91

Travel: Total § $645.460,949
Average Spent $167168
Spending Potential Index 91

Vehicle Maintenance & Repairs: Total 380,462,541
Average Spent 598536
Spending Potential Index 92

Data Note: The Spending Potential Index represents the amount spent in the area relative to a national average of 100
: Expenditure data are derived from the 2002, 2003 and 2004 Consumer Expenditure Surveys, Bureau of Labor
cs. ESRI forecasts for 2007 and 2012.
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0072012 20072012
Demographic Summary Census 2000 2007 2012 Change  Annual Rate
Total Population 843745 976521 1,082,822 106301 209%
Population 55+ 193583 252615 303508 50,893 374%
Median Age 357 370 3738 08 043%
Households 332,350 386116 429352 43,236 215%
% Householders 55+ 361 397 424 27 132%
Owner/Renter Ratio 18 19 19 00 000%
Population by Age and Sex

Male Population Census 2000 2007 2012
Number % of 55+ Number % of 55+ Number % of 55+
Total 86.262 100.0% 113,966 100.0% 137.025 100.0%
55-59 18,992 20% 29512 25.9% 34724 253%
60- 64 15721 182% 21,869 192% 29,016 212%
65-69 15,004 175% 17.768 156% 21820 15.9%
70-74 13779 16.0% 15,125 133% 16.904 123%
75-79 1412 132% 12429 109% 13,991 102%
80-84 6938 80% 9577 84% 10575 77%
85+ 4326 50% 7,686 67% 9,995 73%

Female Population Census 2000 2007 2012
Number % of 55+ Number % of 55+ Number % of 55+
Total 107,321 100.0% 138,649 100.0% 166483 100.0%
55-59 21,359 19.9% 30878 23% 36825 233%
60- 64 18,024 168% 26,024 188% 32,052 19.3%
65-69 17.116 15.9% 20524 148% 26429 15.9%
70-74 16,927 158% 17.481 126% 19.777 19%
75-79 15,143 1% 16585 120% 17.185 103%
80-84 10,006 93% 14,142 102% 15,345 92%
85+ 8745 81% 13,035 94% 16.900 102%

Total Population Census 2000 2007 2012

Number % of Total Pop.

Total 193,583 229%
55-59 40,351 48%
60-64 33.745 40%
65-69 32210 3.8%
70-74 30.706 36%
75-79 26,565 31%
80-84 16,944 20%
85+ 13,072 15%
65+ 119.487 14.2%
75+ 56,571 67%

Number % of Total Pop. Number % of Total Pop

252615 25.9% 303.508 28.0%
60.390 6.2% 73.549 6.8%
47,893 49% 61.068 5.6%
38.292 3.9% 48,249 45%
32.586 33% 36,681 34%
29,014 3.0% 31146 29%
23719 24% 25,920 24%
20721 21% 26,895 25%

144,332 14.8% 168,891 15.6%
73454 7.5% 83.961 7.8%

Data Note: Detail may not sum o totals due to rounding
Source: U.S. Bureau of the Census, 2000 Census of Popul:

ion and Housing. ESRI forecasts for 2007 and 2012.
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Census 2000 Households by Income and Age of Householder 55+

55.64 6574 75+ Total

Total 42747 39.321 37.290 119,358
<515,000 6.363 6.742 9.525 22630
515,000 - 524,999 5.218 6.813 7714 19.745
525,000 - 534,999 5913 6.059 5.627 17.599
535,000 - $49,999 6.889 7.203 5.542 19,634
550,000 - $74,999 8.006 6.495 4411 18,913
575,000 - 599,999 4,187 2577 2,086 8.820
$100,000 - $149,999 3733 2128 1398 7.259
$150,000 - $199,999 1110 622 375 2,107
5200,000+ 1328 681 642 2651
Median Household Income 543,185 536,067 527,102 534,800
Average Housshold Income 569,365 548,501 541,699 550,267

2007 Households by Income and Age of Householder 55+

55.64 6574 75+ Total

Total 63126 43376 46,852 153,354
<515,000 6.388 5130 7.728 19,246
515,000 - 524,999 5477 5335 6.989 17.501
525,000 - 534,999 6.697 5,380 5.919 17.996
535,000 - $49,999 8.954 7.636 7.082 23672
550,000 - $74,999 12,630 8.174 7.619 28423
575,000 - 599,999 7.541 3.927 4395 15,863
$100,000 - $149,999 9.547 4709 4,268 18.524
$150,000 - $199,999 2571 1400 1441 5412
5200,000+ 3621 1,685 141 6717
Median Household Income 566,415 545,480 539,757 548,532
Average Housshold Income 580,997 567,144 569,330 570,459

2012 Households by Income and Age of Householder 55+

55.64 6574 75+ Total

Total 77.406 51553 53.255 182,214
<515,000 6.510 4978 7.108 18,596
515,000 - 524,999 4,640 4478 5473 14,591
525,000 - 534,999 721 5.603 5.750 18.564
535,000 - $49,999 9.103 7.668 7.025 2379
550,000 - $74,999 13.863 9.028 8.533 31424
575,000 - 599,999 10,311 5825 6.782 22918
$100,000 - $149,999 13.695 7.363 6.505 27,563
$150,000 - $199,999 5.636 3.281 3436 12,353
5200,000+ 6.437 3329 2643 12,409
Median Household Income 568,713 566,413 562,659 560,052
Average Housshold Income 101,250 567,889 577,271 590,462

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2007 and 2012.
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2007 Households by Income and Age of Householder 55+

55.59 6064, 6569 7074 7579 8084, 85+
Total 34,046 29,080 23671 19.705 19,094 14,691 13.067
<515,000 3474 2914 25830 2300 3,050 242 2254
515,000 - 524,999 2821 2356 289 2439 273 2224 2,030
525,000 - 534,999 3617 3.080 293 2444 2339 1.857 1723
535,000 - $49,999 4816 4138 4130 3.506 2837 223 2,010
550,000 - $74,999 6.784 5.846 4410 3764 3143 2399 2077
575,000 - 599,999 4,065 3476 2139 1788 1827 1,385 1183
$100,000 - $149,999 5129 4418 2607 2102 1.837 1332 1.099
$150,000 - $199,999 1394 1477 784 616 660 432 349
5200,000 - $249,999 703 586 331 262 317 185 162
5250,000 - $499,999 982 875 492 399 273 185 152
$500,000+ 261 214 116 85 76 3 2
Median HH Income 566,203 566,557 545,542 545,408 541,304 539,509 538,010
Average HH Income 580,817 581,208 567,683 566,497 562,279 568,226 566,261

55.59 6064, 6569 7074 7579 8084, 85+
Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
<515,000 10.2% 10.0% 12.0% 17% 16.0% 16.5% 17.2%
515,000 - 524,999 8.3% 8.1% 12.2% 124% 14.3% 15.1% 15.5%
525,000 - 534,999 10.6% 10.6% 124% 124% 12.2% 12.6% 13.2%
535,000 - $49,999 14.1% 14.2% 17.4% 17.8% 14.9% 15.2% 15.4%
550,000 - $74,999 19.9% 20.1% 18.6% 19.1% 16.5% 16.3% 15.9%
575,000 - 599,999 11.9% 12.0% 9.0% 9.1% 9.6% 9.4% 9.1%
$100,000 - $149,999 15.1% 15.2% 11.0% 10.7% 9.6% 9.1% 8.4%
$150,000 - $199,999 41% 40% 33% 31% 35% 29% 27%
5200,000 - $249,999 21% 20% 14% 13% 17% 13% 12%
5250,000 - $499,999 29% 3.0% 21% 20% 14% 13% 12%
$500,000+ 0.8% 0.7% 0.5% 04% 04% 02% 02%

Data Note: Income reported for July 1. 2007 represents annual income for the preceding year, expressed in current (2006) dollars, including an
adjustment for inflation. In 2000, the Census Bureau reported age by income data for income up to 5200,000+ by ten-year age groups up to 75+
years. ESRI extended age by income data to income up to $500,000+ by five-year age groups up to 85+ years

Source: ESRI forecasts for 2007 and 2012
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2012 Households by Income and Age of Householder 55+

55.59 6064, 6569 7074 7579 8084, 85+
Total 40,450 36.956 29242 2231 20,185 16,148 16,922
<515,000 3482 3.028 279 2182 2621 2215 2212
515,000 - 524,999 2486 2154 2513 1,965 2,081 1.647 1.765
525,000 - 534,999 3.842 3.369 3470 2433 2154 171 1,885
535,000 - $49,999 4708 4395 4281 3.387 2595 2147 2283
550,000 - $74,999 7.169 6.694 4970 4,088 3.169 2614 2750
575,000 - 599,999 5316 4995 3132 2693 2517 2,099 2,166
$100,000 - $149,999 7.103 6.592 4324 3.039 2541 1,964 2,000
$150,000 - $199,999 3.025 2611 1,985 1296 1412 992 1,032
5200,000 - $249,999 1110 1,020 680 458 531 376 385
5250,000 - $499,999 1460 1413 943 539 374 268 273
$500,000+ 749 685 448 261 210 115 m
Median HH Income 568,270 569,194 567,248 566,423 563,826 562,399 561,620
Average HH Income 5100672 5101884 591,123 583,650 580,807 575,608 574,642

55.59 6064, 6569 7074 7579 8084, 85+
Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
<515,000 8.6% 8.2% 9.6% 9.8% 13.0% 137% 134%
515,000 - 524,999 6.1% 5.8% 8.6% 8.8% 10.2% 10.2% 104%
525,000 - 534,999 9.5% 9.1% 10.8% 10.9% 10.7% 10.6% 11%
535,000 - $49,999 11.6% 11.9% 14.6% 15.2% 12.9% 13.3% 13.5%
550,000 - $74,999 17.7% 18.1% 17.0% 18.2% 15.7% 16.2% 16.3%
575,000 - 599,999 13.1% 13.5% 10.7% 121% 12.5% 13.0% 12.8%
$100,000 - $149,999 17.6% 17.8% 14.8% 13.6% 12.6% 12.2% 11.8%
$150,000 - $199,999 7.5% 7.1% 6.8% 5.8% 7.0% 6.1% 6.1%
5200,000 - $249,999 27% 28% 23% 21% 26% 23% 23%
5250,000 - $499,999 36% 3.8% 3.2% 24% 19% 17% 16%
$500,000+ 19% 19% 15% 12% 10% 07% 07%

Data Note: Income reported for July 1. 2012 represents annual income for the preceding year, expressed in current (2011) dollars, including an
adjustment for infiation

Source: ESRI forecasts for 2007 and 2012
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Census 2000 Population 55+ by Race

Number Percent % Pop.
Total 193583 1000% 29%
White Alone 173619 89.7% 274%
Black Alone 3731 19% 146%
American Indian Alone 2783 14% 102%
Asian Alone 2380 12% 138%
Pacific Islander Alone 102 01% 94%
Some Other Race Alone 8547 44% 76%
Two or More Races 2421 13% 8.9%
Hispanic Origin (Any Race) 21.1m2 13% 12%
Census 2000 Group Quarters Population 65+ by Type
Number Percent % Pop.
Total 4,084 100.0% 185%
Institutionalized 1678 411% 183%
Correctional Institutions 54 13% 08%
Nursing Homes 1514 371% 87.3%
Other Institutions 10 27% 213%
Noninstitutionalized 2406 56.9% 187%
Census 2000 Total Disabilities Tallied for Population 65+
Number Percent
Total 96.227 100.0%
Sensory Disability 16,932 176%
Physical Disabilty 34.306 357%
Mental Disabilty 12898 134%
Seffcare Disabilty 10.125 105%
Go-Outside-Home Disailty 21,966 28%

Census 2000 Population 65+ by Household Type and Relationship to Householder

Number Percent % Pop.
Total 19,487 100.0% 142%
In Family Households 80182 67.1% 120%
Householder 42,780 358% 202%
Spouse 2712 24.9% 187%
Parent 3,966 33% 612%
Other Relatives 3123 26% 11%
Nonrelatives 601 05% 31%

In Nonfamily Households 35.221 295% 231%
Male Householder 9.202 77% 15.9%
Living Alone 8199 69% 19.0%

Not Living Alone 1,003 08% 69%
Female Householder 24107 202% 385%
Living Alone 23,072 19.3% 47%

Not Living Alone 1035 09% 95%
Nonrelatives 1912 16% 59%

In Group Quarters 4,084 34% 185%
Institutionalized 1678 14% 183%
Noninstitutionalized 2406 20% 187%

Data Note: The base for % Pop" is specific to the row.

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing.
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Census 2000 Households with Population 60+ by Size and Type

Number
Total 104,896
1 Person Households 37.255
2+ Person Households 67,641
Family 64136
Nonfamily 3.505

Census 2000 Households with Population 65+ by Size and Type

Number
Total 83.970
1 Person Households 31271
2+ Person Households 52,699
Family 50,157
Nonfamily 2542

Census 2000 Occupied Housing Units by Age of Householder 55+

Number
Total 119,926
Owner Occupied HUs / Householder 55+ 97.057
Householder Age 55-64 35.243
Householder Age 6574 33428
Householder Age 75-84 23246
Householder Age 85+ 5,140
Renter Occupied HUs / Householder 55+ 22,869
Householder Age 55-64 8.594
Householder Age 6574 5.856
Householder Age 75-84 5,581
Householder Age 85+ 2838

Census 2000 Households by Poverty Status and Age of Householder

Total
Below Poverty
Households with Income Below Poverty Level / Householder <65
Households with Income Below Poverty Level / Householder 65+
Above Poverty
Households with Income At or Above Poverty Level / Householder <65
Households with Income At or Above Poverty Level / Householder 65+

Census 2000 Average Value of Specified Owner Occuj

Average Value of Specified Owner Occupied HUs / Householder 55-64
Average Value of Specified Owner Occupied HUs / Householder 65-74
Average Value of Specified Owner Occupied HUs / Householder 75+

Percent
100.0%
35.5%
64.5%
611%
33%

Percent
100.0%
37.2%
62.8%
59.7%
3.0%

Percent
100.0%
80.9%
29.4%
27.9%
19.4%
43%
19.1%
7.2%
49%
47%
24%

Number
332497
44,168
37.525
6.643
288,329
218,361
69.958

ied Housing Units by Householder 55+

5161488
$162,159
5131466

% Total HHs
316%
1.2%
204%
19.3%

11%

% Total HHs
253%
9.4%
15.9%
15.1%
0.8%

% Total HHs
36.1%
292%
10.6%
10.1%
7.0%

15%
6.9%
26%
18%
17%
0.9%

Percent
100.0%
13.3%
11.3%
20%
86.7%
65.7%
21.0%

Data Note: Specified Owner-occupied Housing Units exclude houses on 10+ acres, mobile homes, units in multiunit buildings. and houses with

a business or medical office.

Source: U.S. Bureau of the Census. 2000 Census of Population and Housing.




Exhibit 47: Ranking of Unemployment Rates for Metropolitan Areas – United States, September 2007 (3 sheets)
	Unemployment Rates for Metropolitan Areas
Monthly Rankings
Not Seasonally Adjusted
Sept. 2007

	Rank 
	Metropolitan Area 
	Rate 
	
	

	 
	United States
	4.5
	
	

	1
	Idaho Falls, ID Metropolitan Statistical Area
	1.3
	
	

	2
	Boise City-Nampa, ID Metropolitan Statistical Area
	1.7
	
	

	2
	Coeur d'Alene, ID Metropolitan Statistical Area
	1.7
	
	

	2
	Pocatello, ID Metropolitan Statistical Area
	1.7
	
	

	5
	Billings, MT Metropolitan Statistical Area
	1.8
	
	

	6
	Logan, UT-ID Metropolitan Statistical Area
	2.0
	
	

	7
	Charlottesville, VA Metropolitan Statistical Area
	2.1
	
	

	7
	Missoula, MT Metropolitan Statistical Area
	2.1
	
	

	9
	Bismarck, ND Metropolitan Statistical Area
	2.2
	
	

	9
	Casper, WY Metropolitan Statistical Area
	2.2
	
	

	9
	Harrisonburg, VA Metropolitan Statistical Area
	2.2
	
	

	12
	Great Falls, MT Metropolitan Statistical Area
	2.3
	
	

	12
	Provo-Orem, UT Metropolitan Statistical Area
	2.3
	
	

	14
	Fargo, ND-MN Metropolitan Statistical Area
	2.4
	
	

	14
	Sioux Falls, SD Metropolitan Statistical Area
	2.4
	
	

	16
	Lincoln, NE Metropolitan Statistical Area
	2.5
	
	

	16
	Salt Lake City, UT Metropolitan Statistical Area
	2.5
	
	

	16
	St. George, UT Metropolitan Statistical Area
	2.5
	
	

	19
	Honolulu, HI Metropolitan Statistical Area
	2.6
	
	

	19
	Lewiston, ID-WA Metropolitan Statistical Area
	2.6
	
	

	21
	Ames, IA Metropolitan Statistical Area
	2.8
	
	

	21
	Grand Forks, ND-MN Metropolitan Statistical Area
	2.8
	
	

	21
	Huntsville, AL Metropolitan Statistical Area
	2.8
	
	

	21
	Ogden-Clearfield, UT Metropolitan Statistical Area
	2.8
	
	

	21
	Rapid City, SD Metropolitan Statistical Area
	2.8
	
	

	21
	Santa Fe, NM Metropolitan Statistical Area
	2.8
	
	

	27
	Dover, DE Metropolitan Statistical Area
	2.9
	
	

	27
	Fort Walton Beach-Crestview-Destin, FL Metropolitan Statistical Area
	2.9
	
	

	27
	Gainesville, FL Metropolitan Statistical Area
	2.9
	
	

	27
	Houma-Bayou Cane-Thibodaux, LA Metropolitan Statistical Area
	2.9
	
	

	27
	Iowa City, IA Metropolitan Statistical Area
	2.9
	
	

	27
	Phoenix-Mesa-Scottsdale, AZ Metropolitan Statistical Area
	2.9
	
	

	27
	Roanoke, VA Metropolitan Statistical Area
	2.9
	
	

	27
	Winchester, VA-WV Metropolitan Statistical Area
	2.9
	
	

	35
	Farmington, NM Metropolitan Statistical Area
	3.0
	
	

	35
	Grand Junction, CO Metropolitan Statistical Area
	3.0
	
	

	35
	Lynchburg, VA Metropolitan Statistical Area
	3.0
	
	

	35
	Midland, TX Metropolitan Statistical Area
	3.0
	
	

	35
	Morgantown, WV Metropolitan Statistical Area
	3.0
	
	

	35
	Portsmouth, NH-ME Metropolitan NECTA
	3.0
	
	

	35
	Richmond, VA Metropolitan Statistical Area
	3.0
	
	

	35
	Rochester-Dover, NH-ME Metropolitan NECTA
	3.0
	
	

	35
	Virginia Beach-Norfolk-Newport News, VA-NC Metropolitan Statistical Area
	3.0
	
	

	35
	Washington-Arlington-Alexandria, DC-VA-MD-WV Metropolitan Statistical Area
	3.0
	
	

	45
	Cheyenne, WY Metropolitan Statistical Area
	3.1
	
	

	45
	Flagstaff, AZ Metropolitan Statistical Area
	3.1
	
	

	45
	Lafayette, LA Metropolitan Statistical Area
	3.1
	
	

	45
	Omaha-Council Bluffs, NE-IA Metropolitan Statistical Area
	3.1
	
	

	45
	Tuscaloosa, AL Metropolitan Statistical Area
	3.1
	
	

	50
	Auburn-Opelika, AL Metropolitan Statistical Area
	3.2
	
	

	50
	Boulder, CO Metropolitan Statistical Area
	3.2
	
	

	50
	Columbus, IN Metropolitan Statistical Area
	3.2
	
	

	50
	Fort Collins-Loveland, CO Metropolitan Statistical Area
	3.2
	
	

	50
	Lancaster, PA Metropolitan Statistical Area
	3.2
	
	

	50
	Lebanon, PA Metropolitan Statistical Area
	3.2
	
	

	50
	Prescott, AZ Metropolitan Statistical Area
	3.2
	
	

	50
	State College, PA Metropolitan Statistical Area
	3.2
	
	

	50
	Tallahassee, FL Metropolitan Statistical Area
	3.2
	
	

	59
	Birmingham-Hoover, AL Metropolitan Statistical Area
	3.3
	
	

	59
	Blacksburg-Christiansburg-Radford, VA Metropolitan Statistical Area
	3.3
	
	

	59
	Decatur, AL Metropolitan Statistical Area
	3.3
	
	

	59
	Ithaca, NY Metropolitan Statistical Area
	3.3
	
	

	59
	Manchester, NH Metropolitan NECTA
	3.3
	
	

	59
	Tucson, AZ Metropolitan Statistical Area
	3.3
	
	


Exhibit 48: BLS Wage & Employment Analysis – Pima County, AZ; 2006

[image: image59.png]Percentage and Location Quotients

Data Year: 200
Data Period: Annual Average]
Datatype: Al Employees]

Private

Establishment Sizes:

Al establishment sizes|

Base Industry:

Base Industry: Total, al
industries

Base Area:

U.s. TOTAL|

Employment calculated from Quarterly Census of Employment and Wages Data

Pima County,

Industry. U.S. TOTAL Arizona
Base Industry: Total, all industries. 112,718,858] 297,897
Natural Resources and Mining 1,776,777 2,09
Construction 7,602,148 37,832}
Manufacturing 14,110,663 28,716}
Trade, Transportation, and Ut 26,006,269 61,245}
Tnformation 3,040,577] 6,799
Financial Activities 5,162,063 17,210
Professional and Business Services 17,469,679 48,857
Education and Health Services 16,916,229 51,559]
Leisure and Hospitality 13,024,619 20,673
Other Services 2,364,889 12,047
Unclassified 223,951] &7]]

Percentage of Employment calculated fiom Quarterly Census of Employment and Wages Data

Pima County,

Industry. U.S. TOTAL Arizona
Base Industry: Total, all industries. 100.00%] 100.00%]
Natural Resources and Mining T.58%) 0.70%]
Construction .73%] 5 33%]
Manufacturing 12.52%) 5 63%]
Trade, Transportation, and Ut 23.07%) 20.56%]
Tnformation 2.70%] 2.26%]
Financial Activities 7.23%] 5.78%]
Professional and Business Services 15.50%) T6.20%
Education and Health Services 15.01% 17,315
Leisure and Hospitality T1.55%) 13.65%)
Other Services 3.87%] +.04%)
Unclassified 0.22%] 0.20%]

Percentage of Employment: Ratio of industry employment to base-

times 100,

industry employment

Location Quotients calculated from Quarterly Census of Employment and

Wages Data

Tndustry. Pima County, Arizona
Base Industry: Total, all i 1]
Natural Resources and M 0.5
Construction 139
Manufacturing 0.77]
Trade, Transportation, and Utilities 0.9
0,55

LK

T.06)

Education and Health Services T15)
ure and Hospi T1g]
Other Services 04|
Unclassi 1.35)

Location Quotient: Ratio of analysis-industry employment in the
analysis area to base-industry employment in the analysis area
divided by the ratio of analysis-industry employment in the base
area to base-industry employment in the base area





Exhibit 49: Tucson, Arizona Healthcare Industry Wage Basket (BLS)
[image: image60.png]Healthcare Practitioner and Technical Occupations

Wage Estimates

Occupation Code |Occupation Title (click on the | Employment | Median Mean | Llean Annual] Mean RSE
occupation title to view an Hourly |  Hourly @ @)
occupational profile;

Healthcare Practitioner and Technical
29-0000 Qccupations 18,580 528.85| 560,000 3.30%]
29-1011 Chiropractors 70| $18.96]  $39,430]  21.40%
29-1021 Dentists General 360 $67.65]$140,710]  15.80%
29-1031 Dietitians and Nutrtionists 210 s21.17] 544,030 6.50%]
29-1041 Qptometrists 60| $42.36] $88,100]  4.30%
29-1051 Phamacists 740 $40.95] _ s85,250) 3.90%]
29-1062 [Family and General Practitioners 170) §73.27]_$152,390) 6.60%]
29-1063 internists_General 190) $74.17]_5154,280) 9.30%]
29-1064 (Qbstetricians and Gynecologists 8] $78.94] 5164,200]  12.90%
29-1065 Pediatricians_General 140) 571.32] 5148,350) 7.30%]
29-1066 [Psychiatrists 20 578.20] $162,650) 7.40%]
29-1067 Surgeons 70| K 5[ 10.60%)
29-1069 [Physicians and Surgeons All Other 470 $80.55] $167,530]  10.30%
29-1071 Physician Assistants 110) $39.87] 582,940 3.20%]
29-1081 Podiatrists 30| $39.06] _ $81,250]  14.00%
29-1111 Registered Nurses 2,600 $27.55] 557,310 1.70%)
29-1121 [Audiologists E $12.50] 25,990  28.30%
29-1122 (Qccupational Therapists 140) $32.03]  $66,630]  4.40%
29-1123 [Physical Therapists 460 $32.75] 568,110 5.90%]
29-1126 [Respiratory Therapists 610 $19.29] 540,130 5.80%]
29-1127 Speech-Lanquage Pathologists 210 s523.18] 548,220 5.10%]
29-1131 [Veterinarians 180) $31.08] 564,650  15.10%
Health Diagnosing and Treating
29-1199 Practitioners Al Other 630|  s28.32]  s37.50| $78,010) 9.50%]
Medical and Clinical Laboratory
29-2011 [Technologists 370|  s23.08]  s25.02| s53,0%0| 10.40%
29-2021 Dental Hygienists 700 s34.08]  s33.45] $69,580) 2.80%]
Cardiovascular Technologists and
29-2031 [Technicians 180| 51929  s21.84|  $45,430) 6.90%]
29-2032 Diagnostic Medical Sonagraphers 130] 53246  $31.89  566,340) 5.70%]
29-2033 Huclear Medicine Technologists 60| 531.86]  528.68] $59,660) 9.60%]
Radiologic Technologists and
29-2034 [Technicians 80|  s21.90]  $22.37] s4a6,540|  4.10%
[Emergency Medical Technicians and
29-2041 Paramedics 250|  s19.00]  s17.47] $36,330 9.50%]
29-2051 Dietetic Technicians 140[ s1031]  s10.54]  521,930) 6.20%]
29-2052 Pharmacy Technicians 920 s12.46]  si2.71] 526,440 3.30%]
29-2053 [Psychiatric Technicians 320 s13.60[  siz.o8] 529,080 2.90%]
29-2055 Surgical Technologists 190[  s17.65]  s18.99] $39,500) 8.20%]
[Veterinary Technologists and
29-2056 [Technicians 220]  s10.80]  s11.75| 524,440 5.90%]
Licensed Practical and Licensed
29-2061 |Vocational Nurses 1,940  $19.37]  s19.12] $39,770) 1.20%)
Medical Records and Health
29-2071 Information Technicians 830|  s12.57]  sia.62| $30,420) 5.70%]
29-2081 Qpticians Dispensing 170 513.01]  s14.44] 530,040] _ 4.20%]
(Qccupational Health and Safety
29-9011 Specialists 120]  522.02|  s25.44 $52,910) 7.40%]
29-9001 [ Athletic Trainers 20 E 4l sa0,130[  4.10%)
Healthcare Practitioner and Technical
29-9099 Vorkers All Other 300]  s17.34]  s23.04] s49,700] 11.90%
Healthcare Support Occupations
Wage Estimates
Occupation Code |Occupation Title (click on the | Employment | Median Mean | Llean Annual] Mean RSE
occupation title to view an o) Hourly |  Hourly @ @)
occupational profile;
31-0000 Healthcare Support Occupations 11,440[  s10.63]  sit.23|  s23,350 1.60%)
31-1011 Home Health Aides 2,060 $9.25 $9.25] 519,240 2.50%]
Mursing Aides Ordefies_and
31-1012 |Attendants 4,43]  51032]  s1046]  s21,760 1.30%)
31-2011 (Qccupational Therapist Assistants 80| 520.01]  s19.05] $39,630) 5.80%]
31-2021 [Physical Therapist Assistants 140] 1530 si6.11]  633,510) 7.10%]
31-2022 [Physical Therapist Aides 160]  s1172]  s11.87] 524,700) 3.40%]
31-9011 [Massage Therapists 220 s15.39]  sis.60| 532,460 7.10%]
31-9001 Dental Assistants 770]  sis.66]  sis.ia[ s3nde0l  4.10%
31-9092 edical Assistants 1,900 si1.87]  s12.09] 25,140 2.10%]
31-9003 [Medical Equipment Preparers 70| si1.60]  sii.4if  s23,730) 6.70%]
31-9004 Medical Transcriptionists 300 s15.38]  sis.04f  s31,080) 2.50%]
31-9005 Phamacy Aides | $9.05 $8.68] 518,050 8.80%]
[Veterinary Assistants and Laboratory
31-9096 |Animal Caretakers 400 $9.21 $9.00|  $18,900) 5.50%]
Healthcare Support Workers All
31-9099 |Other 49|  s12.09]  s12.82] $26,660) 6.50%]





Exhibit 50: ESRI Age 55+ Demographic Information (24 sheets)
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0072012 20072012
Demographic Summary Census 2000 2007 2012 Change  Annual Rate
Total Population 175391 192,599 207,689 15,090 152%
Population 55+ 44.435 56748 66.263 9515 315%
Median Age 3856 410 418 08 039%
Households 73442 81554 86.395 6.841 162%
% Householders 55+ 372 419 446 27 126%
Owner/Renter Ratio 20 20 19 01 102%
Population by Age and Sex

Male Population Census 2000 2007 2012
Number % of 55+ Number % of 55+ Number % of 55+
Total 19,698 100.0% 25,39 100.0% 29,636 100.0%
55-59 4,358 21% 6718 265% 7507 253%
60- 64 3458 176% 4,854 19.1% 6498 219%
65-69 3440 175% 3608 142% 4,653 157%
70-74 3259 165% 3417 135% 3417 15%
75-79 2543 129% 2795 10% 2938 9.9%
80-84 1604 81% 2231 88% 2367 80%
85+ 1036 53% 1773 70% 2256 76%

Female Population Census 2000 2007 2012
Number % of 55+ Number % of 55+ Number % of 55+
Total 24737 100.0% 31352 100.0% 36,627 100.0%
55-59 4741 192% 7.138 28% 8591 235%
60- 64 3947 16.0% 5551 77% 7.261 198%
65-69 3836 155% 4,355 13.9% 5470 14.9%
70-74 3.907 158% 3797 121% 4,076 11%
75-79 3582 145% 3751 120% 3644 9.9%
80-84 2411 97% 3492 11% 3452 94%
85+ 2313 94% 3268 104% 4133 13%

Total Population Census 2000 2007 2012

Number % of Total Pop.

Total 44435
55-59 9.099
60-64 7.405
65-69 7.276
70-74 7.166
75-79 6.125
80-84 4,015
85+ 3.349
65+ 27,931
75+ 13.489

Number % of Total Pop. Number % of Total Pop

253% 56.748 295% 66.263 31.9%
5.2% 13.856 7.2% 16.098 7.8%
42% 10,405 54% 13.759 6.6%
41% 7.963 41% 10123 49%
41% 7.214 37% 7.493 36%
35% 6.546 34% 6.562 3.2%
23% 5723 3.0% 5.819 28%
19% 5.041 26% 6.389 31%
15.9% 32487 16.9% 36.406 17.5%
7.7% 17.310 9.0% 18.790 9.0%

Data Note: Detail may not sum o totals due to rounding
Source: U.S. Bureau of the Census, 2000 Census of Popul:

ion and Housing. ESRI forecasts for 2007 and 2012.




[image: image62.png]Age 55+ Profile

Prepared by Rainmaker Marketing Corp.
Oracle Road Site Latitude:  32.373
Longitude: -110.9668
Site Type:  Drive Time Drive Time: 15 minutes

Census 2000 Households by Income and Age of Householder 55+

55.64 6574 75+ Total

Total 9.484 8.997 8.459 26940
<515,000 1110 1.307 1,895 4312
515,000 - 524,999 934 1364 1544 3.842
525,000 - 534,999 1,084 1148 1327 3.559
535,000 - $49,999 1436 1722 1207 4385
550,000 - $74,999 1928 1,665 1.268 43861
575,000 - 599,999 1.206 778 526 2510
$100,000 - $149,999 1.049 647 406 2102
$150,000 - $199,999 312 175 9 585
5200,000+ 425 191 168 784
Median Household Income 561,924 539,620 530448 540,615
Average Housshold Income 570,792 564,049 546,211 567,482

2007 Households by Income and Age of Householder 55+

55.64 6574 75+ Total

Total 14,228 9.284 10.683 34195
<515,000 1,044 978 1612 3634
515,000 - 524,999 888 906 1276 3.070
525,000 - 534,999 1168 1015 1418 3.601
535,000 - $49,999 1,645 1475 1464 4584
550,000 - $74,999 2783 1716 1799 6.298
575,000 - 599,999 2,087 997 1073 4,157
$100,000 - $149,999 25640 1351 1141 5132
$150,000 - $199,999 776 398 399 1573
5200,000+ 1197 448 501 2,146
Median Household Income 569,931 562,718 544,597 566,643
Average Housshold Income 598,645 576915 568,936 583,464

2012 Households by Income and Age of Householder 55+

55.64 6574 75+ Total

Total 17,191 10,721 11,557 39.469
<515,000 1,001 909 1402 3312
515,000 - 524,999 751 700 929 2380
525,000 - 534,999 1.046 916 1127 3.089
535,000 - $49,999 1,639 1479 1414 4532
550,000 - $74,999 2766 1,690 1771 6.227
575,000 - 599,999 2,660 1251 1405 5316
$100,000 - $149,999 3.660 1,960 1503 7123
$150,000 - $199,999 1.627 897 1072 3.59
5200,000+ 2,041 919 934 3894
Median Household Income 586,226 568,554 560,582 575,685
Average Housshold Income 5125582 5102753 595,309 5110517

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2007 and 2012.
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2007 Households by Income and Age of Householder 55+

55.59 6064, 6569 7074 7579 8084, 85+
Total 7.644 6.584 5.077 4,207 4348 3417 2918
<515,000 565 479 537 a4 619 513 480
515,000 - 524,999 483 405 495 411 485 408 383
525,000 - 534,999 622 546 555 460 556 452 410
535,000 - $49,999 891 754 797 678 594 4n 399
550,000 - $74,999 1503 1.280 938 778 734 582 483
575,000 - 599,999 1125 962 529 468 450 344 279
$100,000 - $149,999 1410 1.230 740 611 490 370 281
$150,000 - $199,999 415 361 225 173 191 126 82
5200,000 - $249,999 191 162 7 54 82 51 46
5250,000 - $499,999 Nl 318 148 114 114 83 61
$500,000+ 9 87 3 19 3 17 i
Median HH Income 569,535 570,400 562,877 562,527 547,393 544,679 540,829
Average HH Income 597,830 599,591 578,259 575,203 572,990 568,092 563,883

55.59 6064, 6569 7074 7579 8084, 85+
Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
<515,000 7.4% 7.3% 10.6% 10.5% 14.2% 15.0% 16.4%
515,000 - 524,999 6.3% 6.2% 9.7% 9.8% 1.2% 11.9% 13.1%
525,000 - 534,999 8.1% 8.3% 10.9% 10.9% 12.8% 13.2% 14.1%
535,000 - $49,999 17% 115% 15.7% 16.1% 137% 13.8% 137%
550,000 - $74,999 19.7% 19.4% 18.5% 18.5% 16.9% 17.0% 16.6%
575,000 - 599,999 14.7% 14.6% 104% 11% 10.3% 10.1% 9.6%
$100,000 - $149,999 18.4% 18.7% 14.6% 14.5% 11.3% 10.8% 9.6%
$150,000 - $199,999 54% 5.5% 44% 41% 44% 37% 28%
5200,000 - $249,999 25% 25% 15% 13% 19% 15% 16%
5250,000 - $499,999 45% 48% 29% 27% 26% 24% 21%
$500,000+ 13% 13% 0.7% 0.5% 0.8% 05% 05%

Data Note: Income reported for July 1. 2007 represents annual income for the preceding year, expressed in current (2006) dollars, including an
adjustment for inflation. In 2000, the Census Bureau reported age by income data for income up to 5200,000+ by ten-year age groups up to 75+
years. ESRI extended age by income data to income up to $500,000+ by five-year age groups up to 85+ years

Source: ESRI forecasts for 2007 and 2012
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2012 Households by Income and Age of Householder 55+

55.59 6064, 6569 7074 7579 8084, 85+
Total 8.592 8.599 6.320 4401 4300 3488 3.769
<515,000 505 496 517 392 509 423 470
515,000 - 524,999 il 380 400 300 33 268 326
525,000 - 534,999 534 512 516 400 416 k&S] 378
535,000 - $49,999 816 823 824 655 514 415 485
550,000 - $74,999 1376 1,390 999 691 631 534 606
575,000 - 599,999 1361 1.299 689 562 519 436 451
$100,000 - $149,999 1,805 1,855 1203 757 565 417 461
$150,000 - $199,999 826 801 561 336 432 325 315
5200,000 - $249,999 29 302 201 107 145 106 113
5250,000 - $499,999 a4 461 259 136 136 114 103
$500,000+ 261 280 151 65 9 58 61
Median HH Income 585,863 586,607 571,748 564,325 562,764 562,082 567,248
Average HH Income 5124424 5126739 5108484 594,523 5$100,009 594,953 590,275

55.59 6064, 6569 7074 7579 8084, 85+
Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
<515,000 5.9% 5.8% 8.2% 8.9% 118% 121% 125%
515,000 - 524,999 43% 44% 6.3% 6.8% 7.8% 7.7% 8.6%
525,000 - 534,999 6.2% 6.0% 8.2% 9.1% 9.7% 9.5% 10.0%
535,000 - $49,999 9.5% 9.6% 13.0% 14.9% 12.0% 11.9% 12.9%
550,000 - $74,999 16.0% 16.2% 15.8% 15.7% 14.7% 15.3% 16.1%
575,000 - 599,999 15.8% 15.1% 10.9% 12.8% 121% 12.5% 12.0%
$100,000 - $149,999 21.0% 216% 19.0% 17.2% 13.1% 137% 12.2%
$150,000 - $199,999 9.6% 9.3% 8.9% 7.6% 10.0% 9.3% 8.4%
5200,000 - $249,999 34% 35% 3.2% 24% 34% 3.0% 3.0%
5250,000 - $499,999 5.1% 54% 41% 31% 3.2% 33% 27%
$500,000+ 3.0% 33% 24% 15% 23% 17% 16%

Data Note: Income reported for July 1. 2012 represents annual income for the preceding year, expressed in current (2011) dollars, including an
adjustment for infiation

Source: ESRI forecasts for 2007 and 2012
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Census 2000 Population 55+ by Race

Number Percent % Pop.
Total 44411 100.0% 253%
White Alone 42270 95.1% 281%
Black Alone 408 09% 138%
American Indian Alone 165 04% 81%
Asian Alone 532 12% 139%
Pacific Islander Alone 18 00% 98%
Some Other Race Alone 645 15% 58%
Two or More Races 403 09% 84%
Hispanic Origin (Any Race) 2677 60% 93%
Census 2000 Group Quarters Population 65+ by Type
Number Percent % Pop.
Total 1425 1000% 786%
Institutionalized 176 124% 587%
Correctional Institutions 0 00% 00%
Nursing Homes 176 124% 912%
Other Institutions 0 00% 00%
Noninstitutionalized 1249 876% 826%
Census 2000 Total Disabilities Tallied for Population 65+
Number Percent
Total 22991 100.0%
Sensory Disability 3810 166%
Physical Disabilty 8,050 35.0%
Mental Disabilty 3182 138%
Seffcare Disabilty 2674 16%
Go-Outside-Home Disailty 5275 29%

Census 2000 Population 65+ by Household Type and Relationship to Householder

Number Percent % Pop.
Total 27932 100.0% 15.9%
In Family Households 18421 65.9% 131%
Householder 9724 8% 208%
Spouse 7.148 256% 19.3%
Parent 835 30% 66.9%
Other Relatives 628 22% 12%
Nonrelatives 86 03% 27%

In Nonfamily Households 5086 289% 245%
Male Householder 1968 70% 164%
Living Alone 1747 63% 19.4%

Not Living Alone 21 08% 74%
Female Householder 5725 205% 398%
Living Alone 5513 197% 45.8%

Not Living Alone 212 08% 91%
Nonrelatives 393 14% 59%

In Group Quarters 1425 51% 786%
Institutionalized 176 06% 567%
Noninstitutionalized 1249 45% 826%

Data Note: The base for % Pop" is specific to the row.

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing.
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Census 2000 Households with Population 60+ by Size and Type

Number
Total 23634
1 Person Households 8568
2+ Person Households 15,065
Family. 14327
Nonfamily 739

Census 2000 Households with Population 65+ by Size and Type

Number
Total 19.118
1 Person Households 7.292
2+ Person Households 11826
Family. 11293
Nonfamily 533

Census 2000 Occupied Housing Units by Age of Householder 55+

Number
Total 27,298
Owner Occupied HUs / Householder 55+ 22,022
Householder Age 55-64 8.062
Householder Age 6574 7.768
Householder Age 75-84 5.086
Householder Age 85+ 1106
Renter Occupied HUs / Householder 55+ 5276
Householder Age 55-64 1783
Householder Age 6574 1226
Householder Age 75-84 1445
Householder Age 85+ 822

Census 2000 Households by Poverty Status and Age of Householder

Total
Below Poverty
Households with Income Below Poverty Level / Householder <65
Households with Income Below Poverty Level / Householder 65+
Above Poverty
Households with Income At or Above Poverty Level / Householder <65
Households with Income At or Above Poverty Level / Householder 65+

Census 2000 Average Value of Specified Owner Occuj

Average Value of Specified Owner Occupied HUs / Householder 55-64
Average Value of Specified Owner Occupied HUs / Householder 65-74
Average Value of Specified Owner Occupied HUs / Householder 75+

Percent
100.0%
36.3%
63.7%
60.6%
31%

Percent
100.0%
38.1%
619%
59.1%
28%

Percent
100.0%
80.7%
295%
285%
18.6%
41%
19.3%
6.5%
45%
5.3%
3.0%

Number
73.366
7.704
6.502
1.202
65.662
49,409
16.253

ied Housing Units by Householder 55+

197,026
$185,083
5$169,787

% Total HHs
322%
1.7%
205%
19.5%

1.0%

% Total HHs
26.0%
9.9%
16.1%
15.4%
0.7%

% Total HHs
37.2%
30.0%
11.0%
10.6%

6.9%
15%
7.2%
24%
17%
20%
11%

Percent
100.0%
10.5%
8.9%
16%
89.5%
67.3%
222%

Data Note: Specified Owner-occupied Housing Units exclude houses on 10+ acres, mobile homes, units in multiunit buildings. and houses with

a business or medical office.

Source: U.S. Bureau of the Census. 2000 Census of Population and Housing.
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0072012 20072012
Demographic Summary Census 2000 2007 2012 Change  Annual Rate
Total Population 175391 192,599 207,689 15,090 152%
Population 55+ 44.435 56748 66.263 9515 315%
Median Age 3856 410 418 08 039%
Households 73442 81554 86.395 6.841 162%
% Householders 55+ 372 419 446 27 126%
Owner/Renter Ratio 20 20 19 01 102%
Population by Age and Sex

Male Population Census 2000 2007 2012
Number % of 55+ Number % of 55+ Number % of 55+
Total 19,698 100.0% 25,39 100.0% 29,636 100.0%
55-59 4,358 21% 6718 265% 7507 253%
60- 64 3458 176% 4,854 19.1% 6498 219%
65-69 3440 175% 3608 142% 4,653 157%
70-74 3259 165% 3417 135% 3417 15%
75-79 2543 129% 2795 10% 2938 9.9%
80-84 1604 81% 2231 88% 2367 80%
85+ 1036 53% 1773 70% 2256 76%

Female Population Census 2000 2007 2012
Number % of 55+ Number % of 55+ Number % of 55+
Total 24737 100.0% 31352 100.0% 36,627 100.0%
55-59 4741 192% 7.138 28% 8591 235%
60- 64 3947 16.0% 5551 77% 7.261 198%
65-69 3836 155% 4,355 13.9% 5470 14.9%
70-74 3.907 158% 3797 121% 4,076 11%
75-79 3582 145% 3751 120% 3644 9.9%
80-84 2411 97% 3492 11% 3452 94%
85+ 2313 94% 3268 104% 4133 13%

Total Population Census 2000 2007 2012

Number % of Total Pop.

Total 44435
55-59 9.099
60-64 7.405
65-69 7.276
70-74 7.166
75-79 6.125
80-84 4,015
85+ 3.349
65+ 27,931
75+ 13.489

Number % of Total Pop. Number % of Total Pop

253% 56.748 295% 66.263 31.9%
5.2% 13.856 7.2% 16.098 7.8%
42% 10,405 54% 13.759 6.6%
41% 7.963 41% 10123 49%
41% 7.214 37% 7.493 36%
35% 6.546 34% 6.562 3.2%
23% 5723 3.0% 5.819 28%
19% 5.041 26% 6.389 31%
15.9% 32487 16.9% 36.406 17.5%
7.7% 17.310 9.0% 18.790 9.0%

Data Note: Detail may not sum o totals due to rounding
Source: U.S. Bureau of the Census, 2000 Census of Popul:

ion and Housing. ESRI forecasts for 2007 and 2012.
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Census 2000 Households by Income and Age of Householder 55+

55.64 6574 75+ Total

Total 9.484 8.997 8.459 26940
<515,000 1110 1.307 1,895 4312
515,000 - 524,999 934 1364 1544 3.842
525,000 - 534,999 1,084 1148 1327 3.559
535,000 - $49,999 1436 1722 1207 4385
550,000 - $74,999 1928 1,665 1.268 43861
575,000 - 599,999 1.206 778 526 2510
$100,000 - $149,999 1.049 647 406 2102
$150,000 - $199,999 312 175 9 585
5200,000+ 425 191 168 784
Median Household Income 561,924 539,620 530448 540,615
Average Housshold Income 570,792 564,049 546,211 567,482

2007 Households by Income and Age of Householder 55+

55.64 6574 75+ Total

Total 14,228 9.284 10.683 34195
<515,000 1,044 978 1612 3634
515,000 - 524,999 888 906 1276 3.070
525,000 - 534,999 1168 1015 1418 3.601
535,000 - $49,999 1,645 1475 1464 4584
550,000 - $74,999 2783 1716 1799 6.298
575,000 - 599,999 2,087 997 1073 4,157
$100,000 - $149,999 25640 1351 1141 5132
$150,000 - $199,999 776 398 399 1573
5200,000+ 1197 448 501 2,146
Median Household Income 569,931 562,718 544,597 566,643
Average Housshold Income 598,645 576915 568,936 583,464

2012 Households by Income and Age of Householder 55+

55.64 6574 75+ Total

Total 17,191 10,721 11,557 39.469
<515,000 1,001 909 1402 3312
515,000 - 524,999 751 700 929 2380
525,000 - 534,999 1.046 916 1127 3.089
535,000 - $49,999 1,639 1479 1414 4532
550,000 - $74,999 2766 1,690 1771 6.227
575,000 - 599,999 2,660 1251 1405 5316
$100,000 - $149,999 3.660 1,960 1503 7123
$150,000 - $199,999 1.627 897 1072 3.59
5200,000+ 2,041 919 934 3894
Median Household Income 586,226 568,554 560,582 575,685
Average Housshold Income 5125582 5102753 595,309 5110517

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2007 and 2012.
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2007 Households by Income and Age of Householder 55+

55.59 6064, 6569 7074 7579 8084, 85+
Total 7.644 6.584 5.077 4,207 4348 3417 2918
<515,000 565 479 537 a4 619 513 480
515,000 - 524,999 483 405 495 411 485 408 383
525,000 - 534,999 622 546 555 460 556 452 410
535,000 - $49,999 891 754 797 678 594 4n 399
550,000 - $74,999 1503 1.280 938 778 734 582 483
575,000 - 599,999 1125 962 529 468 450 344 279
$100,000 - $149,999 1410 1.230 740 611 490 370 281
$150,000 - $199,999 415 361 225 173 191 126 82
5200,000 - $249,999 191 162 7 54 82 51 46
5250,000 - $499,999 Nl 318 148 114 114 83 61
$500,000+ 9 87 3 19 3 17 i
Median HH Income 569,535 570,400 562,877 562,527 547,393 544,679 540,829
Average HH Income 597,830 599,591 578,259 575,203 572,990 568,092 563,883

55.59 6064, 6569 7074 7579 8084, 85+
Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
<515,000 7.4% 7.3% 10.6% 10.5% 14.2% 15.0% 16.4%
515,000 - 524,999 6.3% 6.2% 9.7% 9.8% 1.2% 11.9% 13.1%
525,000 - 534,999 8.1% 8.3% 10.9% 10.9% 12.8% 13.2% 14.1%
535,000 - $49,999 17% 115% 15.7% 16.1% 137% 13.8% 137%
550,000 - $74,999 19.7% 19.4% 18.5% 18.5% 16.9% 17.0% 16.6%
575,000 - 599,999 14.7% 14.6% 104% 11% 10.3% 10.1% 9.6%
$100,000 - $149,999 18.4% 18.7% 14.6% 14.5% 11.3% 10.8% 9.6%
$150,000 - $199,999 54% 5.5% 44% 41% 44% 37% 28%
5200,000 - $249,999 25% 25% 15% 13% 19% 15% 16%
5250,000 - $499,999 45% 48% 29% 27% 26% 24% 21%
$500,000+ 13% 13% 0.7% 0.5% 0.8% 05% 05%

Data Note: Income reported for July 1. 2007 represents annual income for the preceding year, expressed in current (2006) dollars, including an
adjustment for inflation. In 2000, the Census Bureau reported age by income data for income up to 5200,000+ by ten-year age groups up to 75+
years. ESRI extended age by income data to income up to $500,000+ by five-year age groups up to 85+ years

Source: ESRI forecasts for 2007 and 2012
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2012 Households by Income and Age of Householder 55+

55.59 6064, 6569 7074 7579 8084, 85+
Total 8.592 8.599 6.320 4401 4300 3488 3.769
<515,000 505 496 517 392 509 423 470
515,000 - 524,999 il 380 400 300 33 268 326
525,000 - 534,999 534 512 516 400 416 k&S] 378
535,000 - $49,999 816 823 824 655 514 415 485
550,000 - $74,999 1376 1,390 999 691 631 534 606
575,000 - 599,999 1361 1.299 689 562 519 436 451
$100,000 - $149,999 1,805 1,855 1203 757 565 417 461
$150,000 - $199,999 826 801 561 336 432 325 315
5200,000 - $249,999 29 302 201 107 145 106 113
5250,000 - $499,999 a4 461 259 136 136 114 103
$500,000+ 261 280 151 65 9 58 61
Median HH Income 585,863 586,607 571,748 564,325 562,764 562,082 567,248
Average HH Income 5124424 5126739 5108484 594,523 5$100,009 594,953 590,275

55.59 6064, 6569 7074 7579 8084, 85+
Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
<515,000 5.9% 5.8% 8.2% 8.9% 118% 121% 125%
515,000 - 524,999 43% 44% 6.3% 6.8% 7.8% 7.7% 8.6%
525,000 - 534,999 6.2% 6.0% 8.2% 9.1% 9.7% 9.5% 10.0%
535,000 - $49,999 9.5% 9.6% 13.0% 14.9% 12.0% 11.9% 12.9%
550,000 - $74,999 16.0% 16.2% 15.8% 15.7% 14.7% 15.3% 16.1%
575,000 - 599,999 15.8% 15.1% 10.9% 12.8% 121% 12.5% 12.0%
$100,000 - $149,999 21.0% 216% 19.0% 17.2% 13.1% 137% 12.2%
$150,000 - $199,999 9.6% 9.3% 8.9% 7.6% 10.0% 9.3% 8.4%
5200,000 - $249,999 34% 35% 3.2% 24% 34% 3.0% 3.0%
5250,000 - $499,999 5.1% 54% 41% 31% 3.2% 33% 27%
$500,000+ 3.0% 33% 24% 15% 23% 17% 16%

Data Note: Income reported for July 1. 2012 represents annual income for the preceding year, expressed in current (2011) dollars, including an
adjustment for infiation

Source: ESRI forecasts for 2007 and 2012
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Census 2000 Population 55+ by Race

Number Percent % Pop.
Total 44411 100.0% 253%
White Alone 42270 95.1% 281%
Black Alone 408 09% 138%
American Indian Alone 165 04% 81%
Asian Alone 532 12% 139%
Pacific Islander Alone 18 00% 98%
Some Other Race Alone 645 15% 58%
Two or More Races 403 09% 84%
Hispanic Origin (Any Race) 2677 60% 93%
Census 2000 Group Quarters Population 65+ by Type
Number Percent % Pop.
Total 1425 1000% 786%
Institutionalized 176 124% 587%
Correctional Institutions 0 00% 00%
Nursing Homes 176 124% 912%
Other Institutions 0 00% 00%
Noninstitutionalized 1249 876% 826%
Census 2000 Total Disabilities Tallied for Population 65+
Number Percent
Total 22991 100.0%
Sensory Disability 3810 166%
Physical Disabilty 8,050 35.0%
Mental Disabilty 3182 138%
Seffcare Disabilty 2674 16%
Go-Outside-Home Disailty 5275 29%

Census 2000 Population 65+ by Household Type and Relationship to Householder

Number Percent % Pop.
Total 27932 100.0% 15.9%
In Family Households 18421 65.9% 131%
Householder 9724 8% 208%
Spouse 7.148 256% 19.3%
Parent 835 30% 66.9%
Other Relatives 628 22% 12%
Nonrelatives 86 03% 27%

In Nonfamily Households 5086 289% 245%
Male Householder 1968 70% 164%
Living Alone 1747 63% 19.4%

Not Living Alone 21 08% 74%
Female Householder 5725 205% 398%
Living Alone 5513 197% 45.8%

Not Living Alone 212 08% 91%
Nonrelatives 393 14% 59%

In Group Quarters 1425 51% 786%
Institutionalized 176 06% 567%
Noninstitutionalized 1249 45% 826%

Data Note: The base for % Pop" is specific to the row.

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing.
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Census 2000 Households with Population 60+ by Size and Type

Number
Total 23634
1 Person Households 8568
2+ Person Households 15,065
Family. 14327
Nonfamily 739

Census 2000 Households with Population 65+ by Size and Type

Number
Total 19.118
1 Person Households 7.292
2+ Person Households 11826
Family. 11293
Nonfamily 533

Census 2000 Occupied Housing Units by Age of Householder 55+

Number
Total 27,298
Owner Occupied HUs / Householder 55+ 22,022
Householder Age 55-64 8.062
Householder Age 6574 7.768
Householder Age 75-84 5.086
Householder Age 85+ 1106
Renter Occupied HUs / Householder 55+ 5276
Householder Age 55-64 1783
Householder Age 6574 1226
Householder Age 75-84 1445
Householder Age 85+ 822

Census 2000 Households by Poverty Status and Age of Householder

Total
Below Poverty
Households with Income Below Poverty Level / Householder <65
Households with Income Below Poverty Level / Householder 65+
Above Poverty
Households with Income At or Above Poverty Level / Householder <65
Households with Income At or Above Poverty Level / Householder 65+

Census 2000 Average Value of Specified Owner Occuj

Average Value of Specified Owner Occupied HUs / Householder 55-64
Average Value of Specified Owner Occupied HUs / Householder 65-74
Average Value of Specified Owner Occupied HUs / Householder 75+

Percent
100.0%
36.3%
63.7%
60.6%
31%

Percent
100.0%
38.1%
619%
59.1%
28%

Percent
100.0%
80.7%
295%
285%
18.6%
41%
19.3%
6.5%
45%
5.3%
3.0%

Number
73.366
7.704
6.502
1.202
65.662
49,409
16.253

ied Housing Units by Householder 55+

197,026
$185,083
5$169,787

% Total HHs
322%
1.7%
205%
19.5%

1.0%

% Total HHs
26.0%
9.9%
16.1%
15.4%
0.7%

% Total HHs
37.2%
30.0%
11.0%
10.6%

6.9%
15%
7.2%
24%
17%
20%
11%

Percent
100.0%
10.5%
8.9%
16%
89.5%
67.3%
222%

Data Note: Specified Owner-occupied Housing Units exclude houses on 10+ acres, mobile homes, units in multiunit buildings. and houses with

a business or medical office.

Source: U.S. Bureau of the Census. 2000 Census of Population and Housing.




[image: image73.png]Age 55+ Profile

Prepared by Rainmaker Marketing Corp.
Oracle Road Site Latitude:  32.373
Longitude: -110.9668
Site Type:  Drive Time Drive Time: 25 minutes

20072012 20072012

Demographic Summary Census 2000 2007 2012 Change  Annual Rate
Total Population 444,347 493,830 534,660 40,780, 160%
Population 55+ 100,621 128,037 150615 22578 330%
Median Age 3556 369 377 08 043%
Households 182752 205,052 222852 17.800 168%
% Householders 55+ 13 383 411 28 142%
Owner/Renter Ratio 15 15 15 00 000%

Population by Age and Sex

Male Population Census 2000 2007 2012
Number % of 55+ Number % of 55+ Number % of 55+
Total 44,450 100.0% 57.498 100.0% 67.712 100.0%
55-59 10.220 23.0% 15,382 268% 17.445 258%
60-64 8.130 18.3% 11.286 19.6% 14,621 216%
65-69 7.662 17.2% 8.614 15.0% 10,774 15.9%
70-74 7.078 15.9% 7.61 13.2% 8.151 12.0%
75-79 5.620 12.6% 6.217 10.8% 6.802 10.0%
80-84 3432 7.7% 4670 8.1% 5.189 7.7%
85+ 2308 5.2% 3718 6.5% 4730 7.0%

Female Population Census 2000 2007 2012
Number % of 55+ Number % of 55+ Number % of 55+
Total 56,171 100.0% 70,539 100.0% 82,903 100.0%
55-59 11400 203% 16.227 23.0% 19.606 236%
60-64 9.330 16.6% 13.242 18.8% 16,368 19.7%
65-69 8.662 15.4% 10311 14.6% 12,921 15.6%
70-74 8.674 15.4% 8.542 121% 9.776 11.8%
75-79 7.699 137% 8.264 17% 8.166 9.9%
80-84 5344 9.5% 7.058 10.0% 7.679 9.1%
85+ 5.062 9.0% 6.895 9.8% 8.487 102%

Total Population Census 2000 2007 2012
Number % of Total Pop. Number % of Total Pop. Number % of Total Pop
Total 100.621 226% 128,037 25.9% 150,615 282%
55-59 21620 49% 31.609 6.4% 37.051 6.9%
60-64 17.460 3.9% 245528 5.0% 30.989 5.8%
65-69 16,324 37% 18,925 3.8% 23695 44%
70-74 15,752 35% 16,153 33% 17.927 34%
75-79 13,319 3.0% 14.481 29% 14,968 28%
80-84 8.776 20% 11728 24% 12,768 24%
85+ 7.370 17% 10,613 21% 13217 25%
65+ 61,541 13.8% 71,900 14.6% 82575 15.4%
75+ 29,465 6.6% 36.822 75% 40,953 7%

Data Note: Detail may not sum o totals due to rounding
Source: U.S. Bureau of the Census, 2000 Census of Popul:

ion and Housing. ESRI forecasts for 2007 and 2012.
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Census 2000 Households by Income and Age of Householder 55+

55.64 6574 75+ Total
Total 2269 20481 19.265 62442
<515,000 3.584 3.689 5426 12,699
515,000 - 524,999 2706 3.246 3.639 9.591
525,000 - 534,999 2902 23851 2618 8371
535,000 - $49,999 3.238 3571 2777 9.586
550,000 - $74,999 4,008 3410 2362 9.778
575,000 - 599,999 2323 1537 1107 4,967
$100,000 - $149,999 2360 1,340 77 4417
$150,000 - $199,999 687 414 194 1.295
5200,000+ 890 423 425 1738
Median Household Income 544,487 536,320 526,765 536,709
Average Housshold Income 563,467 561430 543,896 563,481

2007 Households by Income and Age of Householder 55+

55.64 6574 75+ Total
Total 33.469 21829 23223 78,521
<515,000 3633 2765 4,285 10,683
515,000 - 524,999 2676 2323 3129 8.128
525,000 - 534,999 3.264 2472 2536 8.272
535,000 - $49,999 4134 3.359 3.270 10.763
550,000 - $74,999 5913 3871 3.802 13.586
575,000 - 599,999 4215 2320 233 8.871
$100,000 - $149,999 5573 2685 2147 10,405
$150,000 - $199,999 1,555 902 813 3.270
5200,000+ 2506 1132 905 4543
Median Household Income 560,440 549,973 541429 561,797
Average Housshold Income 588,607 574,504 563,005 S77.114

2012 Households by Income and Age of Householder 55+

55.64 6574 75+ Total
Total 40,101 25,863 25,575 91539
<515,000 3.696 2661 3775 10132
515,000 - 524,999 2469 1921 2273 6.663
525,000 - 534,999 3422 2447 2300 8.169
535,000 - $49,999 4,19 3.358 3117 10,671
550,000 - $74,999 6.146 4,043 4,015 14.204
575,000 - 599,999 5.270 3.083 3.282 11,635
$100,000 - $149,999 7.604 3.959 3130 14,693
$150,000 - $199,999 3.080 2,085 201 7.146
5200,000+ 4218 233 1672 8226
Median Household Income 575432 563,597 566,328 565,936
Average Housshold Income 5111241 100,782 585,168 5$101,001

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2007 and 2012.
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2007 Households by Income and Age of Householder 55+

55.59 6064, 6569 7074 7579 8084, 85+
Total 18,127 15,342 12,043 9.786 9.656 7.318 6.249
<515,000 1,994 1,639 1527 1238 1,664 1,357 1264
515,000 - 524,999 1477 1199 1284 1,039 1217 1,004 908
525,000 - 534,999 1.789 1475 1375 1,097 1,036 785 715
535,000 - $49,999 2259 1875 1844 1515 1345 1.029 896
550,000 - $74,999 3.203 2710 2124 1.747 1613 121 978
575,000 - 599,999 2275 1,940 1264 1,056 1,004 745 587
$100,000 - $149,999 2977 259 1483 1202 949 674 524
$150,000 - $199,999 823 732 507 39 394 247 172
5200,000 - $249,999 485 388 209 166 198 17 92
5250,000 - $499,999 694 634 350 281 186 125 94
$500,000+ 181 154 76 50 50 2 19
Median HH Income 569,711 561,324 549,906 560,038 544,089 541,289 538,079
Average HH Income 587,593 589,806 574,997 573,898 566,950 561,970 68,120

55.59 6064, 6569 7074 7579 8084, 85+
Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
<515,000 11.0% 10.7% 127% 127% 17.2% 18.5% 202%
515,000 - 524,999 8.1% 7.8% 10.7% 10.6% 12.6% 137% 14.5%
525,000 - 534,999 9.9% 9.6% 114% 1.2% 10.7% 10.7% 114%
535,000 - $49,999 12.5% 12.2% 15.3% 15.5% 13.9% 14.1% 14.3%
550,000 - $74,999 17.7% 17.7% 17.6% 17.9% 16.7% 16.5% 15.7%
575,000 - 599,999 12.6% 12.6% 10.5% 10.8% 104% 10.2% 9.4%
$100,000 - $149,999 16.4% 16.9% 12.3% 12.3% 9.8% 9.2% 8.4%
$150,000 - $199,999 45% 48% 42% 40% 41% 34% 28%
5200,000 - $249,999 25% 25% 17% 17% 21% 16% 15%
5250,000 - $499,999 3.8% 41% 29% 29% 19% 17% 15%
$500,000+ 1.0% 1.0% 0.6% 0.5% 05% 03% 03%

Data Note: Income reported for July 1. 2007 represents annual income for the preceding year, expressed in current (2006) dollars, including an
adjustment for inflation. In 2000, the Census Bureau reported age by income data for income up to 5200,000+ by ten-year age groups up to 75+
years. ESRI extended age by income data to income up to $500,000+ by five-year age groups up to 85+ years

Source: ESRI forecasts for 2007 and 2012
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2012 Households by Income and Age of Householder 55+

55.59 6064, 6569 7074 7579 8084, 85+
Total 20744 19,357 14,885 10,978 9.784 8.015 7.176
<515,000 1,968 1728 1497 1164 1339 1221 1215
515,000 - 524,999 1312 1157 1121 800 844 689 740
525,000 - 534,999 1,840 1582 1435 1012 887 685 728
535,000 - $49,999 2179 2017 1932 1426 1477 954 986
550,000 - $74,999 3183 2993 2309 1734 1506 1283 1226
575,000 - 599,999 2693 2577 1,654 1429 1235 1.066 981
$100,000 - $149,999 3.905 3.699 2302 1,657 1.247 992 891
$150,000 - $199,999 1,601 1479 1231 824 842 612 557
5200,000 - $249,999 643 643 458 340 324 247 211
5250,000 - $499,999 948 983 630 407 240 177 160
$500,000+ 502 499 316 185 143 89 81
Median HH Income 574,124 576,486 563,654 563,520 68,570 566,924 563,234
Average HH Income 5$109,151 5113480 $102,950 597,844 589,790 584,069 580,494

55.59 6064, 6569 7074 7579 8084, 85+
Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
<515,000 9.5% 8.9% 10.1% 10.6% 137% 15.2% 15.6%
515,000 - 524,999 6.3% 6.0% 7.5% 7.3% 8.6% 8.6% 9.5%
525,000 - 534,999 8.9% 8.2% 9.6% 9.2% 9.1% 8.5% 9.4%
535,000 - $49,999 10.5% 104% 13.0% 13.0% 12.0% 11.9% 127%
550,000 - $74,999 15.2% 15.5% 15.5% 15.8% 15.4% 16.0% 15.8%
575,000 - 599,999 13.0% 13.3% 11% 13.0% 12.6% 13.3% 12.6%
$100,000 - $149,999 18.8% 19.1% 15.5% 15.1% 127% 124% 115%
$150,000 - $199,999 7.7% 7.6% 8.3% 7.5% 8.6% 7.6% 7.2%
5200,000 - $249,999 31% 33% 31% 31% 33% 31% 27%
5250,000 - $499,999 456% 5.1% 42% 37% 25% 22% 21%
$500,000+ 24% 26% 21% 17% 15% 11% 10%

Data Note: Income reported for July 1. 2012 represents annual income for the preceding year, expressed in current (2011) dollars, including an
adjustment for infiation

Source: ESRI forecasts for 2007 and 2012
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Census 2000 Population 55+ by Race
Number Percent % Pop.
Total 100624 1000% 226%
White Alone 90174 896% 264%
Black Alone 2,067 21% 17.0%
American Indian Alone 839 08% 95%
Asian Alone 1309 13% 120%
Pacific Islander Alone 50 00% 94%
Some Other Race Alone 4,867 48% 6%
Two or More Races 1318 13% 94%
Hispanic Origin (Any Race) 15571 155% 125%
Census 2000 Group Quarters Population 65+ by Type
Number Percent % Pop.
Total 3018 100.0% 213%
Institutionalized 1077 357% 335%
Correctional Institutions 0 00% 00%
Nursing Homes 91 312% 857%
Other Institutions 136 45% 289%
Noninstitutionalized 1941 643% 177%
Census 2000 Total Disabilities Tallied for Population 65+
Number Percent
Total 52,183 100.0%
Sensory Disability 8649 166%
Physical Disabilty 18,077 46%
Mental Disabilty 7.156 137%
Seffcare Disabilty 5999 15%
Go-Outside-Home Disailty 12,302 236%
Census 2000 Population 65+ by Household Type and Relationship to Householder
Number Percent % Pop.
Total 61541 1000% 138%
In Family Households 39,909 645% 19%
Householder 21417 34.9% 198%
Spouse 14539 236% 18.1%
Parent 2029 33% 606%
Other Relatives 1589 26% 12%
Nonrelatives 275 04% 29%
In Nonfamily Households 18614 302% 19.4%
Male Householder 4,853 79% 135%
Living Alone 4330 70% 164%
Not Living Alone 523 08% 54%
Female Householder 12838 209% 371%
Living Alone 12283 200% 398%
Not Living Alone 555 09% 76%
Nonrelatives 923 15% 43%
In Group Quarters 3018 49% 213%
Institutionalized 1077 18% 335%
Noninstitutionalized 1941 32% 177%

Data Note: The base for % Pop" is specific to the row.

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing.
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Census 2000 Households with Population 60+ by Size and Type

Number

Total 54126
1 Person Households 19,981
2+ Person Households 34145
Family 32276
Nonfamily 1.869

Census 2000 Households with Population 65+ by Size and Type

Number

Total 43,182
1 Person Households 16.640
2+ Person Households 26,542
Family 25204
Nonfamily 1338

Census 2000 Occupied Housing Units by Age of Householder 55+

Number

Total 62.762
Owner Occupied HUs / Householder 55+ 49,370
Householder Age 55-64 18,271
Householder Age 6574 16,848
Householder Age 75-84 11476
Householder Age 85+ 2775
Renter Occupied HUs / Householder 55+ 13,392
Householder Age 55-64 5253
Householder Age 6574 3449
Householder Age 75-84 3130
Householder Age 85+ 1,560

Census 2000 Households by Poverty Status and Age of Householder

Total
Below Poverty
Households with Income Below Poverty Level / Householder <65
Households with Income Below Poverty Level / Householder 65+
Above Poverty
Households with Income At or Above Poverty Level / Householder <65
Households with Income At or Above Poverty Level / Householder 65+

Census 2000 Average Value of Specified Owner Occuj

Average Value of Specified Owner Occupied HUs / Householder 55-64
Average Value of Specified Owner Occupied HUs / Householder 65-74
Average Value of Specified Owner Occupied HUs / Householder 75+

Percent
100.0%
36.9%
63.1%
59.6%
35%

Percent
100.0%
38.5%
615%
58.4%
31%

Percent
100.0%
78.7%
29.1%
268%
18.3%
44%
213%
8.4%
5.5%
5.0%
25%

Number
183.013
27,388
23444
3,944
155,625
119,824
35,801

ied Housing Units by Householder 55+

$186,867
5172719
$147,984

% Total HHs
296%
10.9%
18.7%
17.7%

1.0%

% Total HHs
236%
9.1%
14.5%
13.8%
0.7%

% Total HHs
34.3%
27.0%
10.0%

9.2%
6.3%
15%
7.3%
29%
19%
17%
0.9%

Percent
100.0%
15.0%
12.8%
22%
85.0%
65.5%
19.6%

Data Note: Specified Owner-occupied Housing Units exclude houses on 10+ acres, mobile homes, units in multiunit buildings. and houses with

a business or medical office.

Source: U.S. Bureau of the Census. 2000 Census of Population and Housing.
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20072012 20072012

Demographic Summary Census 2000 2007 2012 Change  Annual Rate
Total Population 705,357 785737 855,328 69,591 171%
Population 55+ 156213 197769 233,855 36.085 341%
Median Age 350 360 367 07 039%
Households 280,521 315,148 344431 29,283 179%
% Householders 55+ 7 384 411 27 137%
Owner/Renter Ratio 15 15 15 00 000%

Population by Age and Sex

Male Population Census 2000 2007 2012
Number % of 55+ Number % of 55+ Number % of 55+
Total 68.800 100.0% 88.336 100.0% 104,583 100.0%
55-59 15,513 225% 23,264 263% 26726 256%
60-64 12,703 18.5% 17.063 19.3% 22221 212%
65-69 11,990 17.4% 13,522 15.3% 16.523 15.8%
70-74 10.879 15.8% 11,693 13.2% 12,750 12.2%
75-79 8911 13.0% 9.656 10.9% 10.754 10.3%
80-84 5326 7.7% 7.373 8.3% 8.120 7.8%
85+ 3478 5.1% 5.765 6.5% 7.489 7.2%

Female Population Census 2000 2007 2012
Number % of 55+ Number % of 55+ Number % of 55+
Total 87.413 100.0% 109.433 100.0% 129,272 100.0%
55-59 17.489 20.0% 24527 224% 30,159 233%
60-64 14,833 17.0% 20305 18.6% 24976 19.3%
65-69 13.750 15.7% 16,300 14.9% 20,021 15.5%
70-74 13.655 15.6% 13.684 12.5% 15,638 121%
75-79 12,138 13.9% 13.079 12.0% 13,359 10.3%
80-84 8.147 9.3% 11132 10.2% 12,007 9.3%
85+ 7.401 8.5% 10.406 9.5% 13112 10.1%

Total Population Census 2000 2007 2012
Number % of Total Pop. Number % of Total Pop. Number % of Total Pop
Total 156,213 221% 197.769 252% 233,885 27.3%
55-59 33.002 47% 47,791 6.1% 56,885 6.7%
60-64 2753 3.9% 37.368 48% 47,197 5.5%
65-69 25,740 36% 29822 3.8% 36.544 43%
70-74 24534 35% 25377 3.2% 28,388 33%
75-79 21,049 3.0% 2273 29% 24113 28%
80-84 13473 19% 18.505 24% 20127 24%
85+ 10.879 15% 16,171 21% 20,601 24%
65+ 95.675 13.6% 112,610 14.3% 129,773 15.2%
75+ 45,401 6.4% 57.411 7.3% 64,841 7.6%

Data Note: Detail may not sum o totals due to rounding
Source: U.S. Bureau of the Census, 2000 Census of Popul:

ion and Housing. ESRI forecasts for 2007 and 2012.
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Census 2000 Households by Income and Age of Householder 55+

55.64 6574 75+ Total
Total 34,980 31.750 29,980 96.710
<515,000 5.308 5.663 8170 19,141
515,000 - 524,999 4347 5.400 6.203 15,950
525,000 - 534,999 45696 4729 4485 13,910
535,000 - $49,999 5.399 5719 4,282 15.400
550,000 - $74,999 6.483 5.251 3379 15,113
575,000 - 599,999 3436 2165 1598 7.199
$100,000 - $149,999 3.187 1748 1,041 5.976
$150,000 - $199,999 1,001 526 269 1796
5200,000+ 1123 549 553 2225
Median Household Income 543,450 535,145 526,087 534,442
Average Housshold Income 560,234 548,652 541,242 560,544

2007 Households by Income and Age of Householder 55+

55.64 6574 75+ Total
Total 50,115 34.207 36.679 121,001
<515,000 5.291 4,208 6.532 16,031
515,000 - 524,999 4,189 4,087 5.505 13,781
525,000 - 534,999 5.247 4126 4518 13,891
535,000 - $49,999 6.852 5.676 5,355 17.883
550,000 - $74,999 9.708 6.264 5718 21,690
575,000 - 599,999 5.991 3345 3489 12,825
$100,000 - $149,999 7.732 3762 3.292 14,786
$150,000 - $199,999 2,086 1.249 1113 4428
5200,000+ 3.039 1490 1157 5,686
Median Household Income 66,757 546,586 538,955 548,788
Average Housshold Income 582,139 569,284 569,144 571534

2012 Households by Income and Age of Householder 55+

55.64 6574 75+ Total
Total 60.632 40,044 41,082 141728
<515,000 5.366 4,020 5,871 15,257
515,000 - 524,999 3.788 3.369 4218 11375
525,000 - 534,999 5.650 4132 4263 14,045
535,000 - $49,999 7.056 5.637 5198 17.891
550,000 - $74,999 10,591 6.724 6.360 23675
575,000 - 599,999 7.930 4552 5145 17.627
$100,000 - $149,999 10.836 5.750 5.060 21646
$150,000 - $199,999 4,257 2832 2814 9.903
5200,000+ 5158 3.028 2123 10,309
Median Household Income 568,363 568,431 562,759 560,683
Average Housshold Income 5101776 592,667 578,408 592434

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2007 and 2012.
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2007 Households by Income and Age of Householder 55+

55.59 6064, 6569 7074 7579 8084, 85+
Total 27141 22974 18.705 15,502 15,155 11,540 9.984
<515,000 2905 2386 2325 1,883 2559 2,060 1913
515,000 - 524,999 231 1878 2228 1,859 2165 1.766 1574
525,000 - 534,999 2874 2373 2264 1,862 1,802 1417 1.299
535,000 - $49,999 3729 3123 3.080 259 2170 1691 1494
550,000 - $74,999 5.244 4464 3394 2870 2419 1.800 1499
575,000 - 599,999 3222 2769 181 1534 1499 1104 886
$100,000 - $149,999 4133 3.599 2,075 1.687 1451 1,030 811
$150,000 - $199,999 1102 964 694 555 538 33 239
5200,000 - $249,999 571 484 301 237 256 151 126
5250,000 - $499,999 832 754 439 387 232 155 119
$500,000+ 218 180 94 62 64 30 2
Median HH Income 566,233 567,385 546,557 546,621 541,073 538,669 536,522
Average HH Income 581426 582,982 569,808 568,651 562,635 568,126 65,023

Percent Distribution

55.59 6064, 6569 7074 7579 8084, 85+
Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
<515,000 10.7% 104% 124% 121% 16.9% 17.9% 19.2%
515,000 - 524,999 8.5% 8.2% 11.9% 12.0% 14.3% 15.3% 15.8%
525,000 - 534,999 10.6% 10.3% 121% 12.0% 11.9% 12.3% 13.0%
535,000 - $49,999 137% 13.6% 16.5% 16.7% 14.3% 14.7% 15.0%
550,000 - $74,999 19.3% 19.4% 18.1% 18.5% 16.0% 15.6% 15.0%
575,000 - 599,999 11.9% 121% 9.7% 9.9% 9.9% 9.6% 8.9%
$100,000 - $149,999 15.2% 15.7% 11% 10.9% 9.6% 8.9% 8.1%
$150,000 - $199,999 41% 42% 37% 36% 35% 29% 24%
5200,000 - $249,999 21% 21% 16% 15% 17% 13% 13%
5250,000 - $499,999 31% 33% 23% 23% 15% 13% 12%
$500,000+ 0.8% 0.8% 0.5% 04% 04% 03% 02%

Data Note: Income reported for July 1. 2007 represents annual income for the preceding year, expressed in current (2006) dollars, including an
adjustment for inflation. In 2000, the Census Bureau reported age by income data for income up to 5200,000+ by ten-year age groups up to 75+
years. ESRI extended age by income data to income up to $500,000+ by five-year age groups up to 85+ years

Source: ESRI forecasts for 2007 and 2012
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2012 Households by Income and Age of Householder 55+

55.59 6064, 6569 7074 7579 8084, 85+
Total 31552 29,080 22567 17.477 15,733 12,640 12,679
<515,000 2876 2490 2277 1743 2131 1845 1,895
515,000 - 524,999 2,037 1751 1.909 1460 1593 1.267 1,358
525,000 - 534,999 3.020 25630 2366 1.766 1615 1271 1377
535,000 - $49,999 3.656 3.400 3.165 2472 1952 1577 1,669
550,000 - $74,999 5476 5115 3747 2977 2405 1979 1976
575,000 - 599,999 4,067 3.863 2404 2148 1,947 1634 1564
$100,000 - $149,999 5.581 5.255 3.288 2462 2,007 1,586 1467
$150,000 - $199,999 2243 2014 1.640 1192 1186 849 779
5200,000 - $249,999 821 793 596 486 415 313 285
5250,000 - $499,999 1166 1186 795 534 In 217 210
$500,000+ 609 583 380 237 7 102 99
Median HH Income 567,336 569471 568,261 568,648 564,456 563,301 560,350
Average HH Income 5100319 5$103,357 594,188 590,703 582,210 577483 574,613

55.59 6064, 6569 7074 7579 8084, 85+
Total 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
<515,000 9.1% 8.6% 10.1% 10.0% 135% 14.6% 14.9%
515,000 - 524,999 6.5% 6.0% 8.5% 8.4% 10.1% 10.0% 10.7%
525,000 - 534,999 9.6% 9.0% 10.5% 10.1% 10.3% 10.1% 10.9%
535,000 - $49,999 11.6% 17% 14.0% 14.1% 124% 12.5% 13.2%
550,000 - $74,999 17.4% 17.6% 16.6% 17.0% 15.3% 15.7% 15.6%
575,000 - 599,999 12.9% 13.3% 10.7% 12.3% 124% 12.9% 12.3%
$100,000 - $149,999 17.7% 18.1% 14.6% 14.1% 12.8% 12.5% 11.6%
$150,000 - $199,999 7.1% 6.9% 7.3% 6.8% 7.5% 6.7% 6.1%
5200,000 - $249,999 26% 27% 26% 28% 26% 25% 22%
5250,000 - $499,999 37% 41% 35% 31% 20% 17% 17%
$500,000+ 19% 20% 17% 14% 11% 0.8% 0.8%

Data Note: Income reported for July 1. 2012 represents annual income for the preceding year, expressed in current (2011) dollars, including an
adjustment for infiation

Source: ESRI forecasts for 2007 and 2012
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Census 2000 Population 55+ by Race

Number Percent % Pop.
Total 156214 1000% 21%
White Alone 139518 89.3% 266%
Black Alone 3261 21% 145%
American Indian Alone 1444 09% 91%
Asian Alone 2020 13% 132%
Pacific Islander Alone 7 00% 84%
Some Other Race Alone 7814 50% 76%
Two or More Races 2080 13% 8.9%
Hispanic Origin (Any Race) 24,901 15.9% 12%
Census 2000 Group Quarters Population 65+ by Type
Number Percent % Pop.
Total 3781 1000% 187%
Institutionalized 1522 403% 202%
Correctional Institutions 36 10% 07%
Nursing Homes 1318 9% 85.9%
Other Institutions 168 44% 303%
Noninstitutionalized 2259 59.7% 178%
Census 2000 Total Disabilities Tallied for Population 65+
Number Percent
Total 79,985 100.0%
Sensory Disability 13549 16.9%
Physical Disabilty 28315 354%
Mental Disabilty 10817 135%
Seffcare Disabilty 8739 109%
Go-Outside-Home Disailty 18.565 232%

Census 2000 Population 65+ by Household Type and Relationship to Householder

Number Percent % Pop.
Total 95,675 100.0% 136%
In Family Households 62623 655% 14%
Householder 33552 35.1% 19.3%
Spouse 2272 238% 17.9%
Parent 3323 35% 59.7%
Other Relatives 2531 26% 11%
Nonrelatives 491 05% 30%

In Nonfamily Households 29211 306% 214%
Male Householder 753 79% 146%
Living Alone 6.745 70% 175%

Not Living Alone 790 08% 60%
Female Householder 20226 211% 365%
Living Alone 19.380 203% 426%

Not Living Alone 846 09% 85%
Nonrelatives 1510 16% 51%

In Group Quarters 3781 40% 187%
Institutionalized 1522 16% 202%
Noninstitutionalized 2259 24% 178%

Data Note: The base for % Pop" is specific to the row.

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing.
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Census 2000 Households with Population 60+ by Size and Type

Number Percent % Total HHs
Total 84,874 100.0% 30.3%
1 Person Households 31.204 36.8% 11%
2+ Person Households 53.670 63.2% 19.1%
Family 50.818 59.9% 18.1%
Nonfamily 23852 34% 1.0%

Census 2000 Households with Population 65+ by Size and Type

Number Percent % Total HHs
Total 67.685 100.0% 241%
1 Person Households 26,119 38.6% 9.3%
2+ Person Households 41,566 614% 14.8%
Family 39.528 58.4% 14.1%
Nonfamily 2038 3.0% 0.7%

Census 2000 Occupied Housing Units by Age of Householder 55+

Number Percent % Total HHs
Total 97.334 1000% HT%
Owner Occupied HUs / Householder 55+ 76626 787% 273%
Householder Age 55-64 28,184 29.0% 100%
Householder Age 65-74 26425 271% 94%
Householder Age 75-84 17.954 184% 64%
Householder Age 85+ 4,063 42% 14%
Renter Occupied HUs / Householder 55+ 20708 213% 74%
Householder Age 55-64 7.854 81% 28%
Householder Age 65-74 5316 55% 19%
Householder Age 75-84 5017 52% 18%
Householder Age 85+ 2521 26% 09%

Census 2000 Households by Poverty Status and Age of Householder

Number Percent
Total 280429 100.0%
Below Poverty. 39.588 14.1%
Households with Income Below Poverty Level / Houssholder <65 3,917 121%
Households with Income Below Poverty Level / Householder 65+ 5.671 20%
Above Poverty 240,841 85.9%
Households with Income At or Above Poverty Level / Householder <65 184,784 65.9%
Households with Income At o Above Poverty Level / Householder 65+ 56,057 20.0%

Census 2000 Average Value of Specified Owner Occupied Housing Units by Householder 55+

Average Value of Specified Owner Occupied HUs / Householder 5564 5166977
Average Value of Specified Owner Occupied HUs / Householder 6574 5156801
Average Value of Specified Owner Occupied HUs / Householder 75+ 5136794

Data Note: Specified Owner-occupied Housing Units exclude houses on 10+ acres, mobile homes, units in multiunit buildings. and houses with
a business or medical office.

Source: U.S. Bureau of the Census. 2000 Census of Population and Housing.




Exhibit 51: ESRI Age by Sex Profile of Project Site PMA (6 sheets)
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Prepared by Rainmaker Marketing Corp.

Oracle Road Site Latitud 32373
Longitude: 10,9668
Site Type: _Drive Time Drive Time: 15 minutes
Census 2000 2007 2012 2007-2012 2007-2012
Change  Annual Rate
Population 175391 192,599 207,689 15,090 152%
Households 73442 81554 86.395 6.841 162%
Average Household Size 236 234 233 001 0.09%
Median Age 3856 410 418 08 039%
Median Male Age 370 389 395 06 031%
Median Female Age 401 429 439 10 045%
Total Population by Age

Census 2000 2007 2012
Number Percent Number Percent Number Percent
Total 175,388 100.0% 192598 100.0% 207687 100.0%
0-4 10.209 58% 10,976 57% 1977 58%
5-9 1341 65% 10.307 54% 10,660 51%
10-14 12111 69% 1571 60% 11198 54%
15-19 11,969 68% 12773 66% 12408 60%
20-2 11509 66% 13734 71% 14558 70%
25-29 10839 62% 13.139 68% 15,362 74%
30-34 10590 60% 10591 55% 12593 61%
35-39 12761 73% 10613 55% 10792 52%
40-44 14,022 80% 12546 65% 1844 57%
45-49 13520 77% 14843 77% 211 69%
50-54 12,082 69% 14751 77% 15761 76%
55-59 9,099 52% 13856 72% 16,098 78%
60- 64 7.405 42% 10.405 54% 13759 66%
65-69 7.276 41% 7.963 41% 10.123 49%
70-74 7.166 41% 7214 37% 7493 36%
75-79 6.125 35% 6545 34% 6582 32%
80-84 4015 23% 5723 30% 5819 28%
85+ 3349 19% 5041 26% 6.389 31%
18+ 134.303 766% 152,151 79.0% 166513 802%
21+ 127.237 725% 143.907 7% 158.276 762%

Data Note: Detail may not sum o totals due to rounding

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2007 and 2012.
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Prepared by Rainmaker Marketing Corp.

Oracle Road Site 32.373
-110.9668
Site Type: _ Drive Time 15 minutes
Male Population by Age

Census 2000 2007 2012
Number Percent Number Percent Number Percent
Total 84762 100.0% 92,935 100.0% 100250 100.0%
0-4 5,258 62% 5,653 61% 6177 62%
5-9 5752 68% 5216 56% 5367 54%
10-14 6237 74% 5,898 63% 5723 57%
15-19 6235 74% 6588 71% 6395 64%
20-24 5,760 68% 6929 75% 7198 72%
25-29 5464 64% 6853 74% 7883 79%
30-34 5248 62% 5,290 57% 6504 65%
35-39 6199 73% 5192 56% 5314 53%
40-44 6,693 79% 5,046 65% 5702 57%
45-49 6389 75% 717 77% 6,867 68%
50-54 5829 69% 6757 73% 7424 74%
55-59 4358 51% 6718 72% 7507 75%
60-64 3458 41% 4,854 52% 6498 65%
65-69 3440 41% 3,608 39% 4,653 46%
70-74 3,259 38% 3417 37% 3417 34%
75-79 2543 30% 2795 30% 2938 29%
8084 1604 19% 2231 24% 2367 24%
85+ 1036 12% 1773 19% 2256 23%
18+ 63,606 75.0% 72210 7% 79,140 78.9%

Female Population by Age

Census 2000 2007 2012
Number Percent Number Percent Number Percent
Total 90626 100.0% 99663 100.0% 107.437 100.0%
0-4 4,951 55% 5323 53% 5,800 54%
5-9 5589 62% 5.091 51% 5273 49%
10-14 5874 65% 5673 57% 5475 51%
15-19 5734 63% 6191 62% 5013 56%
20-24 5749 63% 6,805 68% 7,360 69%
25-29 5375 59% 6,286 63% 7479 70%
30-34 5342 59% 5301 53% 6,049 56%
35-39 6562 7.2% 5421 54% 5478 51%
40-44 7329 81% 6500 65% 6142 57%
45-49 7131 79% 7726 78% 7404 69%
50-54 6253 69% 7,99 80% 8337 78%
55-59 4741 52% 7138 72% 8591 80%
60-64 3947 44% 5551 56% 7261 68%
65-69 3836 42% 4355 44% 5470 51%
70-74 3907 43% 3797 38% 4,076 38%
75-79 3582 40% 3751 38% 3644 34%
8084 2411 27% 3492 35% 3452 32%
85+ 2313 26% 3268 33% 4133 38%
18+ 70,694 78.0% 79,941 802% 87.373 813%

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2007 and 2012,
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Prepared by Rainmaker Marketing Corp.

Oracle Road Site Latitud 32373
Longitude: 10,9668
Site Type: _Drive Time Drive Time: 25 minutes
Census 2000 2007 2012 2007-2012 2007-2012
Change  Annual Rate
Population 444,347 493,830 534,660 40,780, 160%
Households 182752 205,052 222852 17.800 168%
Average Household Size 235 234 234 000 000%
Median Age 3556 369 377 08 043%
Median Male Age 1 351 359 08 045%
Median Female Age 370 3856 395 09 045%
Total Population by Age

Census 2000 2007 2012
Number Percent Number Percent Number Percent
Total 444,348 100.0% 493,881 100.0% 534,660 100.0%
0-4 27,508 62% 30516 62% 33.383 62%
5-9 28493 64% 28,016 57% 29,043 54%
10-14 28,296 64% 29,367 59% 29776 56%
15-19 33911 76% 36,529 74% 37.289 70%
20-2 36635 87% 40,118 81% 45,133 84%
25-29 32505 73% 40,155 81% 39771 74%
30-34 29,165 66% 31348 63% 36513 68%
35-39 31761 71% 28921 59% 30,391 57%
40-44 33.281 75% 31,06 63% 31140 58%
45-49 31788 72% 35.269 71% 34701 65%
50-54 28,384 64% 34539 70% 36.905 69%
55-59 21620 49% 31609 64% 37,081 69%
60- 64 17.450 39% 24528 50% 30,989 58%
65-69 16.324 37% 18,925 38% 23,695 44%
70-74 15752 35% 16,153 33% 17.927 34%
75-79 13319 30% 14.481 29% 14,968 28%
80-84 8776 20% 1728 24% 12768 24%
85+ 7370 17% 10613 21% 13217 25%
18+ 343329 3% 367755 785% 423,867 79.3%
21+ 317.253 4% 360258 729% 395,082 739%

Data Note: Detail may not sum o totals due to rounding

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2007 and 2012.
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Prepared by Rainmaker Marketing Corp.

Oracle Road Site 32.373
-110.9668
Site Type: _ Drive Time 25 minutes
Male Population by Age

Census 2000 2007 2012
Number Percent Number Percent Number Percent
Total 216,234 100.0% 240,591 100.0% 260,653 100.0%
0-4 14,145 65% 15,681 65% 17.163 66%
5-9 14526 67% 14278 59% 14790 57%
10-14 14546 67% 14,939 62% 15244 58%
15-19 16872 78% 18.208 76% 18563 71%
20-24 19518 9.0% 20,386 85% 2752 87%
25-29 16,637 77% 20832 87% 20629 79%
30-34 14639 68% 15728 65% 18620 71%
35-39 15616 72% 14.259 59% 14,987 57%
40-44 16151 75% 15,392 64% 15319 59%
45-49 15.306 71% 17.1% 71% 17.222 66%
50-54 13827 64% 16,194 67% 17,652 68%
55-59 10220 47% 15,382 64% 17.445 67%
60-64 8130 38% 11286 47% 14621 56%
65-69 7,662 35% 8614 36% 10774 41%
70-74 7078 33% 761 32% 8151 31%
75-79 5620 26% 6217 26% 6802 26%
8084 3432 16% 4,670 19% 5189 20%
85+ 2308 11% a7 15% 4730 18%
18+ 164.370 76.0% 186.292 T74% 203,864 78.2%

Female Population by Age

Census 2000 2007 2012
Number Percent Number Percent Number Percent
Total 228114 100.0% 253,290 100.0% 274,007 100.0%
0-4 13.362 59% 14835 59% 16.220 59%
5-9 13.967 61% 13738 54% 14253 52%
10-14 13750 60% 14428 57% 14532 53%
15-19 17,039 75% 18.321 72% 18.726 68%
20-24 19.117 84% 19732 78% 22381 82%
25-29 15868 70% 19.323 76% 19,142 70%
30-34 14526 64% 15,620 62% 17.893 65%
35-39 16,145 71% 14,662 58% 15.404 56%
40-44 17.130 75% 15674 62% 15821 58%
45-49 16.482 72% 18,073 71% 17.479 64%
50-54 14,857 64% 18.345 72% 19.253 70%
55-59 11400 50% 16.227 64% 19,606 72%
60-64 9.330 41% 13242 52% 16.368 60%
65-69 8662 38% 10311 41% 12,921 47%
70-74 8674 38% 8542 34% 9776 36%
75-79 7,699 34% 8264 33% 8166 30%
8084 5304 23% 7.058 28% 7579 28%
85+ 5.062 22% 6895 27% 8487 31%
18+ 178961 78.5% 201463 79.5% 220,003 803%

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2007 and 2012,
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Oracle Road Site Latitud 32373
Longitude: 10,9668
Site Type: _Drive Time Drive Time: 35 minutes
Census 2000 2007 2012 2007-2012 2007-2012
Change  Annual Rate
Population 705,357 785737 855,328 69,591 171%
Households 280,521 315,148 344431 29,283 179%
Average Household Size 244 243 242 001 0.08%
Median Age 350 360 367 07 039%
Median Male Age 334 32 us 06 035%
Median Female Age 364 3738 385 07 037%
Total Population by Age

Census 2000 2007 2012
Number Percent Number Percent Number Percent
Total 705,357 100.0% 785737 100.0% 855327 100.0%
0-4 47113 67% 53,004 67% 56,102 68%
5-9 48,743 69% 47,202 60% 50,337 59%
10-14 47832 68% 43,104 62% 43,636 58%
15-19 52,890 75% 56,928 72% 56289 68%
20-2 56228 83% 63,051 80% 69864 82%
25-29 51024 72% 64480 82% 65285 76%
30-34 47101 67% 50,083 64% 60,034 70%
35-39 51701 73% 46,155 59% 48,636 57%
40-44 52634 75% 49,874 63% 48,983 57%
45-49 48,792 69% 55241 70% 54738 64%
50-54 43,086 61% 52846 67% 57568 67%
55-59 33.002 47% 47,791 61% 56,885 67%
60- 64 27,536 39% 37.368 48% 47197 55%
65-69 25,740 36% 29822 38% 36,544 43%
70-74 2453 35% 25377 32% 28,388 33%
75-79 21,049 30% 2273 29% 24113 28%
80-84 13473 19% 18505 24% 20127 24%
85+ 10873 15% 16.171 21% 20601 24%
18+ 533695 757% 606138 1% 666,304 79%
21+ 435,707 703% 565412 720% 623684 729%

Data Note: Detail may not sum o totals due to rounding

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2007 and 2012.
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Oracle Road Site 32.373
-110.9668
Site Type: _ Drive Time 35 minutes
Male Population by Age

Census 2000 2007 2012
Number Percent Number Percent Number Percent
Total 344,401 100.0% 383,942 100.0% 418,255 100.0%
0-4 24188 70% 27,203 71% 29,831 71%
5-9 24,953 72% 24,042 63% 25,660 61%
10-14 24571 71% 25,040 65% 25,340 61%
15-19 26420 77% 28923 75% 29.451 70%
20-24 29.463 86% 32,082 84% 35,906 86%
25-29 26,199 76% 33,144 6% 33615 80%
30-34 23783 69% 25401 66% 30,393 73%
35-39 25,632 74% 23,062 60% 24414 58%
40-44 25,802 75% 24.764 64% 24,268 58%
45-49 23582 68% 27,096 71% 27,148 65%
50-54 21,008 61% 24,849 65% 27,646 66%
55-59 15513 45% 23,264 61% 26726 64%
60-64 12703 37% 17.063 44% 2221 53%
65-69 11,990 35% 13522 35% 16523 40%
70-74 10879 32% 11693 30% 12750 30%
75-79 8911 26% 9656 25% 10754 26%
8084 5326 15% 7373 19% 8.120 19%
85+ 3478 10% 5.765 15% 7489 18%
18+ 256,319 74.4% 291,840 76.0% 321382 76.6%

Female Population by Age

Census 2000 2007 2012
Number Percent Number Percent Number Percent
Total 360,956 100.0% 401795 100.0% 437,072 100.0%
0-4 22925 64% 25,801 64% 2827 65%
5-9 23790 66% 23,160 58% 24,677 56%
10-14 23,261 64% 24,064 60% 24,296 56%
15-19 26470 73% 28,005 70% 28,838 66%
20-24 28,765 80% 30,969 77% 33,958 78%
25-29 24,825 69% 31336 78% 31,670 72%
30-34 23318 65% 24,682 61% 29,641 68%
35-39 26,069 7.2% 23,093 57% 24222 55%
40-44 26832 74% 25,110 62% 24715 57%
45-49 25,210 70% 28,145 70% 27,590 63%
50-54 22078 61% 27,997 70% 29922 68%
55-59 17.489 48% 24521 61% 30,159 69%
60-64 14833 41% 20305 51% 24,976 57%
65-69 13750 38% 16.300 41% 20021 46%
70-74 135655 38% 13684 34% 15638 36%
75-79 12,138 34% 13,079 33% 13.359 31%
8084 8.147 23% 1132 28% 12,007 27%
85+ 7401 21% 10.406 26% 13.112 30%
18+ 217377 76.6% 314,298 78.2% 344,922 78.9%

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2007 and 2012,
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� - IADL’s include light housework, heavy housework, financial management, telephone usage, shopping and meal preparation.


� - ADL’s include grooming/dressing, getting outside, transferring from be to chair and back, feeding, bathing and self-managed continence.  


� See Raw Data Appendix for rankings.


� Data provided by ESRI.
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