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EXECUTIVE SUMMARY  

The aim of this Midterm Communication Report is to inform about Cross4Health Communication 

activities and achievements between M10 and M20 of the Cross4Health project. It includes the 

status of communications and public profiling, the elaborated publicity materials, measurement 

of Key Performance Indicators, specific and future actions for project promotion. 

The communication and dissemination activities were guided by the Grant Agreement and the 

Communication Plan described in the D7.1 document. It is a continuation of the work that 

started in the 1st period (M1-M9) described in the D7.2 report. In order to promote awareness 

about the project in general and to build understanding of the opportunities and services the 

project offers, the consortium shared project information with all relevant stakeholders. The 

objective was to achieve the maximum publicity and spread of Cross4Health main activities and 

events during this second phase. 

The main actions were continuing (i) the provision of the IT background of the project, (ii) using 

social media accounts, (iii) designing and creating further project publicity materials, (iv) 

promoting project actions using the various channels both online and offline with special regard 

to the 1st Cross4Health acceleration programme, the 2nd Cross4Health Open Call and related 

supporting events (2nd Open call informative webinar; 2nd Team building event; Idea Guided 

Building, B2B meetings; and Q & A Networking session), (iv) other targeted promotion and 

dissemination actions (Innovation Boot Camp, Bordeaux; Hackathon in Bochum, Ideas 

Hackathon Contest in Madrid, Hackathon in Köngsberg, and further satellite events in Spain and 

Norway). The Cross4Health consortium members also disseminated the project in 9 external 

events, organized by external parties. Direct contact with stakeholders also helped to engage 

our target groups into the activities. 

The main communication tools were (i) the Cross4Health Website with new features and 

functions developed with increasing number of users, (ii) social media (Facebook, Twitter) with 

regular posts with increasing reach of users and number of likes, (iii) monthly Newsletters of 

which 7 were created in this period, (iv) press releases used for events, (v) promotional materials 

prepared by partners and disseminated through extended mailing lists, newsletters, posts on 

Twitter and Facebook, as roll-ups or fliers, depending the event and opportunity. 

In summary communication activities are on track and serve their purpose. Towards the closing 

of the 2nd Cross4Health Open Call there was an increased focus on direct contact with 

stakeholders, especially with SME’s. In the next period there will be a shift in focus of our 

communication activities as both Open Calls have closed. Further communication actions will be 

enhanced involving promotion of upcoming events and success stories of the project in order to 

increase further the dissemination impact of the Cross4Health project. 
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1. INTRODUCTION 

The aim of this section is to briefly present the Cross4Health project, specifically the WP7 

Communication and Dissemination, the deliverables corresponding this work package and the 

structure, methodology and objectives set for the dissemination of the project.  

1.1.  Cross4Health Project  

Cross4Health is a 2.5-year and €5 million project, funded by the European Commission 
Framework Programme for Research and Innovation Horizon 2020. The Cross4Health 
Consortium consists of seven European partners: Norway Health Tech (coordinator), EuroB 
Creative, Health Cluster Net, Aerospace Valley, Innovation Skåne, Cluster de Salud de Castilla y 
León and Zenit. During the project period, more than €3.5 million will be invested directly in 
SMEs, in order to foster collaboration, transfer of knowledge and opportunities among 
European SMEs coming from Aerospace, Energy and Creative Industries leveraged on 
Biotechnology, ICT and Medical Devices sectors.  

The mechanisms envisaged for ensuring this purpose are based on the concept of Open Calls 
and specific related events (Ideas Contest Events, Hackathons, Workshops, etc.). 

1.2.  WP7 Communication and Dissemination  

The first objective of WP7 is to disseminate the project information to all relevant entities and 

other stakeholders, while at the same time aiming to maximize the profile of the project and 

associated publicity of all Cross4Health events, workshops and activities. Towards this aim, WP7 

involves the design, implementation and execution of dissemination methods which involve the 

collaboration of all consortium partners to ensure that all entities that could be interested in 

Cross4Health (including SMEs, entrepreneurs or even investors) are well-informed about the 

project and able to take part in it.  

The second objective of WP7 is to procure the necessary IT support tools that the project needs, 

such as the main project website (both private and public) and social media accounts. These 

tools support Cross4Health to carry out its communication and dissemination activities 

throughout the project. 

1.3.  D7.3 Mid-term Cross4Health Communication Plan  

1.3.1. Scope of the deliverable 

The scope of this deliverable is to present the communication activities performed by all project 

partners during the last 11 months (from June 2018 to April 2019), keeping in mind the 

guidelines established for the consortium partners in the D7.1 Cross4Health Communication 

Plan, the Public Webpage and the objectives to be achieved through the project communication.  

1.3.2. Methodology of the deliverable 

The strategy followed by the members of the consortium for the last year is completely in 

accordance with what was planned within the D7.1. Target groups and goals have been defined 

by the partners in order to create messages that clarify their intent which enabled continuity in 
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the stakeholder dialogue that all the Cross4Health members are engaged in. In particular, one 

of the main objectives of Cross4Health communication activities is to generate interest among 

targets (mainly SMEs) through communication tools, which are being developed and will be 

explained in the following sections. Finally, these tools will serve the named objectives through 

communication activities which will also be developed within this deliverable. 

1.3.3. Intended audience of the deliverable 

Deliverable 7.3 is public and will try to reach a relatively broad audience. The first logical target 

is the European Commission, since it has to be informed of all the development of the 

Cross4Health project. Similar EU projects are to a lesser extent also targeted in order to permit 

the discussion and the sharing of good practices between European project managers. 

Eventually, potential stakeholders such as SMEs will benefit from this deliverable to be informed 

of all communication channels used by the consortium members. 

1.3.4. Relation with other WP 7 deliverables 

The D7.3 is closely related to the following deliverables: 

D7.1 and D7.2: The deliverable D7.1 can be understood as the basis of both D7.2 and D7.3 since 

it is the whole communication plan of the project. D7.3 is written in line with what has already 

been set within the D7.1 and D7.2. 

D7.4: The Deliverable will constitute the final Cross4Health communication report, and will 

gather the data which provide a conclusion to the actions and activities planned through the 

D7.3, as well as a checking of the used communication instruments. 

2. COMMUNICATION DEVELOPMENT IN REPORTING PERIOD 

2.1.  Communication objectives of the reporting period  

Throughout this period, using a systematic and planned approach, WP7 focused its efforts to 

continue communication and dissemination activities according to the project Communication 

Plan that resulted in the successful promotion of the project at local and European level.  

The overall aim of communication and dissemination is to promote project actions and its 

results by providing targeted information to multiple audiences in a strategic and effective 

manner. This involves engaging with the target group in a two-way exchange while aligned with 

the grant agreement which is a general expectation for such large-scale European initiates.  

The specific aims of communication and dissemination for our target groups are:  

• To create awareness in relevant sectors of the need for interesting technologies that 

can help create new medical devices for use in healthcare.  

• To support understanding of new and upcoming technologies from different sectors 

that could be integrated in new medical devices.  

• To engage a critical mass of innovative SMEs to use the new technologies that have 

transfer and utilisation potential. 

• Stimulate collaboration with other relevant EU projects. 
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In the second period from M10 to M20, the project continued work to deliver: 

• Awareness - To make our target groups aware of Cross4Health, its overall aims, its 

activities (like for SMEs, entrepreneurs or even investors) by general communication 

activities and messages that were relevant to the entire target audience of the project.  

o Website, E-mails, social media, publicity materials, newsletters, etc. all served 

to achieve this goal. 

• Understanding - To make our target groups understand more deeply what Cross4Health 

does, what opportunities and services it offers in what support framework.  

o This is the area where sending targeted information using the relevant channels 

for specific events at project and partners level were the most useful. 

To promote awareness and build understanding, the project sought to share project information 

to all relevant stakeholders to achieve the maximum publicity and spread of Cross4Health main 

activities and events during this second phase.  

The specific practical steps undertaken were: 

1) Continuing the provision of the IT background of the project  

a) The project website  

i) Public part for the general target groups 

ii) Private part for consortium partners, external evaluators, interested SMEs (and in 

the future sub-granted SMEs) 

b) Other IT supporting tools 

2) Continuing the use social media accounts 

3) Continuing designing and creating further project publicity materials 

4) Continuing the promotion of the project actions during the respective period using the 

various channels both online and offline 

a) providing general information about Cross4Health 

b) targeted communication actions related to the 1st acceleration programme (providing 

information about supported projects, call for external providers) 

c) intensified targeted promotion and dissemination of the 2nd Cross4Health Open Call and 

related supporting events (2nd Open call informative webinar – 29 Nov 2018; 2nd Team 

building event – 9 Jan 2019; idea Guided Building, B2B meetings early Feb 2019; Q & A 

Networking session, 7 Feb 2019). 

d) intensified targeted promotion and dissemination of Cross4Health events between M10 

and M20 (Innovation Boot Camp, Bordeaux, 25 Sept 2018; Hackathon in Bochum 7-9 

Dec 2018, Ideas Hackathon Contest in Madrid 22-23 Jan 2019, Hackathon in Köngsberg 

23-24 Jan 2019, further satellite events e.g. in Spain). 

Guided by its basic documents (the project plan in the Grant Agreement and the WP7 

Communication Plan) the target groups for Cross4Health were well-informed about the project 

and were able to engage in its activities, events and preparation for the 2nd Open Call. The 

communication and dissemination activities were pursued in several interrelated domains: the 
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IT background, social media appearances and the events organised according to the event 

calendar. 

2.2.  Communication Tools 

This section includes all information regarding the communication tools used to disseminate and 

increase the visibility of the Cross4Health project.   

2.2.1. Cross4Health Website 

As it was stated in D7.2, the Cross4Health website was launched in month 1 and it is hosted at: 

https://www.cross4health.eu/ 

The project website is one of the most important tools of the Cross4Health communication 

strategy, it is where all project information and documentation is gathered and shared. Through 

the project website we are able to promote the Cross4Health project and at the same time to 

engage interested parties. 

The project website is divided in two parts, the “public portal” that is available for every 

interested party and the “internal private portal” that can only be accessed after being 

registered, validated and logged, and with specific sections for each actor in the project. At the 

beginning of the project from month 1 to 9, the private part of the website contained two 

different profiles, the administration profile for project partners and the user profile for 

participants who want to join the project. Currently, there are 2 new profiles running in the 

website (ANNEX I Section I): 

- Voucher provider (external organizations, such as companies, universities or research 

centers, that are offered as external suppliers to be hired by the awarded projects). 

- Evaluator zone (external experts that evaluate the proposals). 

In addition, hereunder there is a list about the improvements that have been done in the 

webpage from month 10 to 20 (ANNEX I Section I): 

- Private online functionality in order to assign the open call proposals to correspondent 

evaluators remotely. 

- Site allowing evaluators check and assess their assigned proposals remotely. 

- Private homepage for SMEs involved in the project, where they can access the 

matchmaking tool, check the events attended or the documents submitted to the Open 

Call, etc. 

- Voucher’s Catalogue available for the selected SME’s. 

- Loading times of the website have been improved. 

- The home of the website has been redesigned with a better interface to improve the 

user experience. 

In addition to the improvements, the TIC consortium member (EUROB) is continuously giving 

support to evaluators, users and consortium members. 

https://www.cross4health.eu/
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In the last eleven months (from M10 to M20), the website has been continuously updated with 

new information, contents, events, etc. The following information has been included during the 

reporting period: 

- Information and Registration sites for Cross4health Events: Innovative Healthcare 

Hackathon, Madrid Idea Hackathon, Hack4Health, Remote Q&A and Networking 

Session and Idea Guided Building for 2nd Open Call.  

- Information and Registration sites for 2nd Open Call.  

- Information and Registrations for 2nd Team Building Event.  

- Project information section to publish all Cross4Health public deliverables. 

ANALYTICS: 

The analytic data of the Cross4Health website is extracted from AWStat. The available data 

corresponds to the reporting period, form June 2018 (M10) to April 2019 (M20). 

Private Portal 

According to the data retrieved from the back end of the Cross4Health website, the number of 

users has increased from 116 users registered in M9 to 275 users registered in M20. Among 

these registered users, there are different organization types such as SMEs, startups, research 

centers, universities, etc. The user’s engagement has been more successful in the countries that 

Cross4Health consortium partners are present (Figure 1), specifically in Spain (85 users), 

Germany (29 users), Norway (24 users), Sweden (24 users) and France (24 users).  

 

Figure 1. Cross4Health website users by region 

The matchmaking tool has been successfully used by SMEs and startups. Currently, there are 

around 30 companies that are looking for consortium partners to develop their projects and 

take advantage of the Cross4Health community.  

https://cross4health.eu/c4hInnovateHealthcare.html
https://cross4health.eu/c4hInnovateHealthcare.html
https://cross4health.eu/hackaton-madrid.html
https://cross4health.eu/hack4health.html
https://cross4health.eu/remote_Q-A_Networking.html
https://cross4health.eu/remote_Q-A_Networking.html
https://cross4health.eu/B2B-meeting.html
https://cross4health.eu/2ndOpenCall.html
https://cross4health.eu/second-team-building.html
https://cross4health.eu/about-us.html
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As the project advances, the number of CVs of experts received has increased, both from 

external evaluators and from juries for events. Nowadays, we have received 160 CVs of external 

evaluators and 102 CVs of juries, which is an increase compared with month 9 of 104 and 64 

CVs respectively. 

We have also increased our offer in terms of external suppliers. At the moment, the 

Cross4Health project has 49 organizations registered as external vouchers and more than 50 

different services available.  

Public Portal 

The website has received a total of 31,652 unique visitors and 43,820 visits from the start of the 

project. The following table shows how the number of unique visitors and visits have increased 

during the development of the project, especially if the first two months of 2018 and 2019 are 

compared (light yellow colored cells): 

Table 1. Number of Visits & Unique Visitors of the Cross4Health Website 

 Unique visitors Number of visits 

Month 2017 2018 2019 2017 2018 2019 

Jan   622 4892   959 6765 

Feb   932 3694   1359 5354 

Mar   1020  1894   1433 2737 

Apr   1317 1607   1763 2206 

May   2039     2443   

Jun    1082     1388   

Jul   1312     1860   

Aug   1526     2278   

Sep   1508     2151   

Oct   1768     2480   

Nov 123 3214   227 4146   

Dec 402 2700   615 3656   

Total per Year 525 19040 12087 842 25916 17062 

Total  31652 43820 

 

2.2.2. Mailing Lists  

The Cross4Health project have created two different mailing lists, one for the internal 

communication between consortium partners and another one for sending the newsletters. 

Additionally, the private portal of the Cross4Health website have an option for partners for 

sending mails to all users and it is used as a mailing list. Through this tool we communicate 

important project-related information for interested parties, such as news about planned 

events, open calls, webinars and more. 
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Table 2. Mailing Lists & Number of Users 

Mailing List Users 

Internal Communication (only for partners) 26 

Cross4Health Users (through private website portal) 275 

Newsletters 182 

 

2.2.3. Social Media  

The Cross4Health social media profiles on Facebook and Twitter were created to enhance the 

visibility of the project including its events and Open Calls. Both accounts were launched during 

October 2017 and gained followers and likes over time due to regularly updates. The published 

content consisted of planned project related activities, achievements of Cross4Health or 

supported SMEs and live updates from ongoing events. 

The table below shows an update on the status of both social media pages. 

Table 3. Cross4Health on Facebook & Twitter Status Update 

Field Facebook Twitter 

Project Month 
of Creation 

M2 M2 

URL https://www.facebook.com/Cross4Health/ https://twitter.com/Cross4Health 

Status 7.2. 32 followers, 31 likes 29 tweets, 109 followers  

Status 
(30.04.2019) 64 follower, 64 likes 243 followers, 88 likes  

 

As one part of the social media strategy, the Facebook page is updated frequently as well. The 

main focus of the site is on ongoing events and their outcome (f.eg. prize winners) as well as 

useful hints and information about Open Call applications. Table 4 shows an extract of the 

offered site and posts analytics made by Facebook. 
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Table 4. Facebook Analytics 

 

Material  Facebook Analytics  

Description Total reach of Facebook site and content and number of likes over project time  

Facebook 
Analytics 

 

Weekly Total Reach June 2018 – April 2019: 

 

 

 

 

No. Likes March 2018 – April 2019: 
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List of recent posts, their reach and interaction: 

 

 

 

The data shows clearly an improvement in reach and likes over project time and the engagement 

of the users. The by far most shared post, with a reach of over 2,000 users, was created regarding 

the Hack4Health hackathon in Kongsberg (Norway) and is displayed below. 
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Figure 2. Facebook post with Highest Reach & Interaction 

The social media Twitter is also a very important part of the Cross4Health communication and 

dissemination strategy. Through Twitter, all the project public information is published, mainly 

news about open calls, related webinars, its progress and statistics results, about events and call 

winners, etc. Table 5 summarized the analytic data of Cross4Health on Twitter. 
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Table 5. Twitter Analytics 

 

Material  Twitter Analytics  

Description Total reach of Twitter site, content, number of impressions and likes over project time.  

Facebook 
Analytics 

Monthly Total Reach June 2018 – April 2019: 

 

List of posts from June 2018 to April 2019, their reach and interaction: 
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As is clearly shown in Table 5, there is a big increase of the total Twitter reach in the months of 

January and February coinciding with the Cross4Health events on January and the months 
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before the closing of the 2nd Open Call. The most interesting tweets for the Cross4Health public 

were those related to the Open Calls and the awarded projects of the first acceleration process. 

Figure 3 corresponds to the tweet with more likes (19), retweets (16) and interactions (63) about 

the launch of the 2nd Open Call. This figure also shows the tweet with more impressions (5,062) 

about SOT project, one of the five awarded projects of the 1st Open Call. 

 

Figure 3. Most interesting tweets for Cross4Health followers 

2.2.4. Newsletter  

Cross4Health consortium partners use the newsletters as one of the main communication 

channels. Currently, EUROB is improving the newsletter mailing list with the aim to collect the 

mails statistics and get information about whether newsletters are reaching all registered mails, 

how many users open the mails, how many clicks are made on each newsletter, etc.  

Our newsletters still contain two types of news, project news which contents are elaborated by 

consortium partners and aim to disseminate Cross4Health project, such as activities, initiatives, 

achievements, etc., and short news that contain information of other projects, organizations or 

specific media that can be interesting to our audience. Currently, the newsletter has 183 

registered persons. 

During the reporting period (M10-M20) 7 newsletter have been created (ANNEX I Section II). 

The following table collect the delivery dates and the number of items (Table 6): 
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Table 6. Newsletter delivery dates and number of items 

Newsletter Delivery Dates Nº of Items 

June 2018 06.20.2018 4 

September 2018 09.10.2018 4 

Awarded Projects 1st 
Acceleration Period 10.09.2018 5 

November 2018 11.23.2018 4 

December 2018 12.17.2018 3 

February 2019 01.30.2019 7 

March 2019 03.26.2019 4 

 

2.2.5. Press Release  

In conjunction with the Hack4Health Hackathon at Köngsberg, Norway, two press releases were 

published through Vestre Viken Hospital Trust to create attention prior to and after the event. 

The press releases led to a number of articles about the event in Norwegian media, all listed in 

the table below.  

https://vestreviken.no/om-oss/nyheter/onsker-romfarts-og-energiteknologi-inn-i-sykehusene 

https://vestreviken.no/om-oss/nyheter/ba-teknologieksperter-om-hjelp  

 

Figure 4. Looking for Aerospace and Energy technology in the hospitals - press release from Vestre Viken Hospital Trust 
in Norway 

 

https://vestreviken.no/om-oss/nyheter/onsker-romfarts-og-energiteknologi-inn-i-sykehusene
https://vestreviken.no/om-oss/nyheter/ba-teknologieksperter-om-hjelp
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Table 7. Press Release 

 

Material   Press 

Description Articles about Cross4Health 

Links https://thisweekindigitalhealth.com/event/hack4health-kongsberg-norway/ 

http://elektronikknett.no/Artikkelarkiv/2019/Januar/Medisinsk-hackaton-paa-

Kongsberg 

http://www.webavisen.no/artikkel/10915864/medisinsk-hackaton-paa-kongsberg.htm 

https://www.upgraded.fi/offers/hack4health-hackathon/ 

https://www.evensi.com/hack4health-university-southeast-norway-campus-

kongsberg/286174792 

https://kongsberginnovasjon.no/partner-og-investor/vant-kongsbergs-forste-

hackaton/ 

https://web.retriever-

info.com/go/?a=57617&d=05523520190126fca17e9ea46bfaa70dc9bfeb83d51427&s=

55235&x=041e8126c73fd0647aa46fd02d61d9b8&p=921338&sa=2029856 

2.2.6. Promotional Material  

To promote the Cross4Health project, events, open calls and its activities, material was designed 

and disseminated for promotional purposes. This material has been disseminated through 

mailing lists, newsletters, posts on Twitter and Facebook, as roll-ups or fliers, depending the 

event and opportunity. All promotional material elaborated by each partner is collected in 

ANNEX I section III.  

2.3.  Communication Activities 

2.3.1. Events organized  

Since the last report on month 9 and from month 10 up to month 20 of the Cross4Health Project, 

the consortium members have developed a total of 6 events. These events were aimed at 

presenting the project to interested parties (SMEs, entrepreneurs, stakeholders, hospitals, 

healthcare institutions, etc.). 

- BIOTECYL developed a direct-contact dissemination with Tecnatom company on August 2nd, 

2018. 

- NHT developed an Open Innovation Workshop und funding opportunities in Bergen, on 

August 24th, 2018. 

- BIOTECYL disseminated Cross4Health during the International Idea Guided Building Event, 

on April 11th, 2018. 

- ZENIT developed the Innovative Healthcare Hackathon Event at Bochum on December 7th-

9th, 2018. The purposes of this event were encouraging teams to provide solutions to 

specific challenges in healthcare and to apply to the 2nd Open Call.  

https://thisweekindigitalhealth.com/event/hack4health-kongsberg-norway/
http://elektronikknett.no/Artikkelarkiv/2019/Januar/Medisinsk-hackaton-paa-Kongsberg
http://elektronikknett.no/Artikkelarkiv/2019/Januar/Medisinsk-hackaton-paa-Kongsberg
http://www.webavisen.no/artikkel/10915864/medisinsk-hackaton-paa-kongsberg.htm
https://www.upgraded.fi/offers/hack4health-hackathon/
https://www.evensi.com/hack4health-university-southeast-norway-campus-kongsberg/286174792
https://www.evensi.com/hack4health-university-southeast-norway-campus-kongsberg/286174792
https://kongsberginnovasjon.no/partner-og-investor/vant-kongsbergs-forste-hackaton/
https://kongsberginnovasjon.no/partner-og-investor/vant-kongsbergs-forste-hackaton/
https://web.retriever-info.com/go/?a=57617&d=05523520190126fca17e9ea46bfaa70dc9bfeb83d51427&s=55235&x=041e8126c73fd0647aa46fd02d61d9b8&p=921338&sa=2029856
https://web.retriever-info.com/go/?a=57617&d=05523520190126fca17e9ea46bfaa70dc9bfeb83d51427&s=55235&x=041e8126c73fd0647aa46fd02d61d9b8&p=921338&sa=2029856
https://web.retriever-info.com/go/?a=57617&d=05523520190126fca17e9ea46bfaa70dc9bfeb83d51427&s=55235&x=041e8126c73fd0647aa46fd02d61d9b8&p=921338&sa=2029856
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- EUROB develop the Idea Contest Hackathon Event at Madrid on January 21st-23rd, 2019. 

This event gave participants the opportunity to work in tackling specific healthcare 

challenges by developing innovative solutions with the purpose to encourage teams to 

apply to 2nd Open Call. 

- NHT developed the Hack4Health Event at Kongsberg on January 24th, 2019. Aimed at 

mobilizing teams and ideas for the 2nd Open Call. 

2.3.2. Participation in conferences, workshops and other events  

The CROSS4HEALTH consortium members also disseminate the project in external events, 

organized by external parties. This broadens the scope of our reach at a regional, national and 

even international level. At least 9 events were attended and used for dissemination until the 

end of April (M20), 2019. 

- NHT presented C4H and its Open Call at the BTO incubator at Bergen, on June 6th, 2018. 

- BIOTECYL disseminated the project and its Open Calls on an Event for a different H2020 

project on June 18th, 2018. 

- EUROB and BIOTECYL disseminated the project during the Open Innovation Space in 

Madrid, on July 12th, 2018. 

- NHT disseminated the project at the Brokerage for Health event at the Norwegian Research 

Council in Oslo, on September 3rd, 2018. 

- NHT disseminated at Norway Pumps and Pipes Conference in Stavanger, on October 17th, 

2018. 

- ZENIT participated in the MEDICA Healthcare brokerage event, contacting and 

disseminating interested parties directly, on November 20th, 2018. 

- NHT disseminated through the 1st Friday Coffee in Oslo, on December 6th, 2018. 

- NHT disseminated Cross4Health during the Christmas Hangout in their premises, on 

December 14th, 2018. 

- In addition, ZENIT has attended national and international conferences like Horizon 2020 

conference Successful R&I in Europe in 2018 and 2019 (Düsseldorf) where they have 

disseminated information about the project (included by ZENIT). 

2.3.3. Direct contact with stakeholders (face-to-face meetings) 

In order to achieve the specific objectives of the communication plan and to increase the 

effectiveness of the project promotion, face-to-face contact with stakeholders has been done. 

Table 8 collects the most part of the one-to-one meetings that Corss4Health consortium 

partners have carried out. 

Table 8. Face-to-face meetings with stakeholders 

Partner What Location When Description 

NHT 
Hackathon planning 
with stakeholders 

OsloMET 12.09.2018 
Meeting with Oslo 
Metropolitan University 
regarding C4H Hackathon 

NHT Follow up after OIS Online 13.09.2018 
Meeting to follow up idea 
creation happening at 
Bergen OIS. With Haukeland 
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Hospital, Helse Bergen, 
Helse Vest IKT 

NHT 
Hackathon planning 
with stakeholders 

Online 28.09.2018 
Discussion with Athar Tajik 
from Deloitte to explore 
potential role in Hackathon 

NHT 
Hackathon planning 
with stakeholders 

Online 09.11.2018 
Meeting with Oslo 
Metropolitan University 
regarding C4H Hackathon 

NHT 
Hackathon planning 
with stakeholders 

Online 15.11.2018 
Meeting with Norwegian 
Centre for e-health research 
regarding C4H Hackathon 

NHT 
Hackathon planning 
with stakeholders 

Online 19.11.2018 
Meeting with MIT Hacking 
Medicine regarding C4H 
Hackathon 

NHT 
Hackathon planning 
with stakeholders 

Online 09.11.2018 
Meeting with Sunnaas 
Hospital regarding challenge 
for C4H Hackathon 

NHT 
Info about Open Call 
and opportunities for 
SMEs within C4H 

Online 30.11.2018 
Potential candidate for 
Open Call: Headroom Life 
Science 

NHT 
Hackathon planning 
with stakeholders 

Online 03.12.2018 
Meeting with Oslo 
Metropolitan University 
regarding C4H Hackathon 

NHT 
Hackathon planning 
with stakeholders 

Vestre 
Viken 

04.12.2018 

Meeting with Vestre Viken 
Hospital Trust and Telenor 
Norge regarding challenges 
for C4H Hackathon 

NHT 
Hackathon planning 
with stakeholders 

NHT Office 06.12.2018 
Meeting with Oslo 
Metropolitan University 
regarding C4H Hackathon 

NHT 
Hackathon planning 
with stakeholders 

Online 19.12.2018 
Meeting with MIT Hacking 
Medicine regarding C4H 
Hackathon 

NHT 
Hackathon planning 
with stakeholders 

USN 
Kongsberg 

10.01.2019 
Meeting with University of 
Southeast Norway regarding 
C4H Hackathon 

NHT 
Hackathon planning 
with stakeholders 

Vestre 
Viken 

04.01.2019 

Meeting with Vestre Viken 
Hospital Trust and Telenor 
Norge regarding challenges 
for C4H Hackathon 

NHT 
Info about Open Call 
and opportunities for 
SMEs within C4H 

Online 07.01.2019 
Potential candidate for 
Open Call: Boost Thyroid 

NHT 
Hackathon planning 
with stakeholders 

Online 08.01.2019 
Meeting with MIT Hacking 
Medicine regarding C4H 
Hackathon 

NHT 
Info about Open Call 
and opportunities for 
SMEs within C4H 

NHT Office 11.01.2019 
Potential candidate for 
Open Call: Nisonic 
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NHT 
Info about Open Call 
and opportunities for 
SMEs within C4H 

Online 15.01.2019 
Potential candidate for 
Open Call: EYR 

NHT 

Cross4Health 
information to 
potential service 
provider 

NHT Office 17.01.2019 With Whitebridge 

NHT 
Info about Open Call 
and opportunities for 
SMEs within C4H 

NHT Office 31.01.2019 
Potential candidate for 
Open Call: Otivio 

NHT 
Info about Open Call 
and opportunities for 
SMEs within C4H 

Online 04.02.2019 
Potential candidate for 
Open Call: Fostech 

NHT 
Info about Open Call 
and opportunities for 
SMEs within C4H 

Online 04.02.2019 
Potential candidate for 
Open Call: ASPIT 

NHT 
Info about Open Call 
and opportunities for 
SMEs within C4H 

Online 08.02.2019 
Potential candidate for 
Open Call: Vestre Viken 

NHT 

Info about Open Call 
and opportunities for 
SMEs within C4H + 
post Kongsberg 
Hackathon follow up 

Online 12.02.2019 
Potential candidate for 
Open Call: Medsensio 

ZENIT 
Info about Open Call 
and opportunities for 
SMEs within C4H 

MEDICA 
12-
14.11.2018 

Direct meetings with 19 
potential applicants for the 
2nd Open Call.  

BIOTECYL Tecnatom Spain 07.12.2018 
Face-to-face event with 
stakeholder for the 
promotion of the project 

HCN 
2nd Open Call B2B 
meetings 

Netherlands 19.01.2019 
B2B meetings with 
interested parties to 
promote the 2nd Open Call 

AV Project promotion France 
12-
13.06.2018 

Direct contact with 
institutions and SMEs to 
promote the project 

AV Project promotion France 
09-
14.07.2018 

Direct contact with 
institutions and SMEs to 
promote the project 

 

2.3.4. Communication with stakeholders (via email, social media, phone, 

website form, etc…)  

Apart from the direct contact with stakeholders as described above, consortium partners have 

made continuous efforts to keep in touch and inform stakeholders via email, social media, phone 

or website. We can highlight specific actions regarding dissemination activities through mailing 

lists, webinars, social media groups. 

Mailing lists/Newsletters 
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Sending information to mailing lists with a specific interest for the Cross4Health activities and 

topics is an effective way to reach and inform a broad audience about the project’s activities 

and open calls. Some examples of the efforts (general information, information about the first 

and second call, about the Hackathons in Bochum and Kongsberg) done by partners on this 

respect are: 

• ZENIT emailed the Healthcare experts of the Enterprise Europe Network on 20th 

November 2018, reaching the list’s 170 members and also to the experts of ICT, 

aerospace and energy sectors. As well as to relevant participants (67) of the MEDICA 

Healthcare Brokerage Event (12.-14.11.2018, Düsseldorf) 

• EUROB sent information on Cross4Health Team building events to reaching both SMEs 

and experts for the promotion of the Cross4Health organized events. 

• All consortium partners have regularly emailed the members of their respective clusters, 

effectively disseminating information on Cross4Health to interested parties. 

Webinars 

Webinars have been used in Cross4Health Project as an informative tool for SMEs and other 

interested stakeholders, who have been able to sign up prior to the date thanks to the 

aforementioned efforts of disseminating the project via email.  

• NHT made two Webinars for the 2nd call to inform 29.11.2018 and 07.02.2019 for 

Q+A/Networking 

Social media groups 

• The LinkedIn group of the Sector Group Healthcare of the Enterprise Europe Network 

(ZENIT), comprised of around 770 members, was used to inform healthcare experts 

(multipliers, researcher, companies). 

• All other social media efforts including XING.com, Facebook posts, tweets, retweets, 

shares and likes as described in above sections are not included here, but nevertheless 

contributed to the contact with interested stakeholders.  

Hackathons 

The consortium organized two Hackathons in this period. The first one was in Bochum in 

December 2018 with an own webpage to promote the event widely: 

http://cross4health.innovate.healthcare/.  

In January 2019, another Hackathon was organized in Köngsberg. The promotion of the two 

Hackathons have been used to inform widely the stakeholders about the project, the hackathons 

and the second open call. 

Matchmaking events 

• Participation of two C4H representatives at the MEDICA Healthcare Brokerage Event in 

Düsseldorf 12-14.11.2018, organized by the C4H partner and Enterprise Europe 

Network member ZENIT GmbH. 

Although there is currently no record of phone call conversations by partners with interested 

parties it must be noted that all members of the consortium have presented, discussed and 

http://cross4health.innovate.healthcare/
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informed about Cross4Health project on a regular basis with stakeholders, members of their 

clusters or of local/regional/national entities. This also has had an important positive impact on 

the communication of the Cross4Health activities. 

2.3.5. Media coverage  

Collaboration with other media sources/outlets has been limited, internal media sources such 

as e.g. LinkedIn articles, Twitter updates, partner website articles have been frequently used for 

dissemination purposes. 

In some instances, other media sources have been more actively involved, for purposes such as, 

• General Cross4Health promotion, e.g. program structure and relation to H2020.  

• Specific promotion, e.g. promotion of open calls, webinars, hackathons and other events 

open to an external audience. 

These activities have mostly been disseminated via clusters closely related to C4H partners, 

regional networking partners, etc. in newsletters, website news publications. 

2.3.6. Liaison with other projects, networks & initiatives  

The collaboration and liaison with projects, networks and initiatives in similar fields is another 
important action of the Cross4Health communication strategy. By these means we were able to 
broaden the audience and establish mutually beneficial synergies. Table 9 shows some of the 
partners actions with external parties. 

Table 9. Description of consortium partners efforts with other projects, networks and initiatives 

Partner Who When What 

ZENIT 
Health/ICT oriented groups at 
XING.com 

24.07.2018 
Need analysis/Some 
dissemination 

ZENIT 
Sector Group 
Healthcare/Enterprise Europe 
Network 

01-30.11.2018 
Dissemination of 2nd Open 
Call + Bochum Hackathon 
through Linkedin Groups 

ZENIT 
8 sector groups of the 
Enterprise Europe Network 

20.11.2018 Mailing 

ZENIT 
Healthcare experts of 
Enterprise Europe Network 

20.11.2018 Mailing 

ZENIT Healthcare oriented clusters (8) 21.11.2018 Mailing 

NHT 
Brokerage for Health network 
(RCN) 

03-04.09.2018 Event participation 

NHT Pumps and Pipes 17-18.10.2018 Event participation 

 

3. MEASUREMENT OF THE COMMUNICATION PLAN 

EFFECTIVENESS  

In order to measure the effectiveness of the Communication Plan, the evaluation of the 

established KPIs in last amendment of the Grant-Agreement is done. The results of this reporting 

period from June 2018 (M10) to April 2019 (M20) are collected in Table 8. 
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Table 10. KPIs & current status of activities 

Key Performance Indicator Measure of effectiveness 

Website 

One project website.  

Website launched in Month 1, hosted at: 

https://www.cross4health.eu/ 

At least fifty thousand visits to it by end of 

the project. 

By the time of the reporting period, the C4H 

website has registered 43,820 visits. We 

expect to reach the 50,000 visits in the 

following months but also an increase of the 

number of visitors during the second half of 

the project.  

Social media 

Two social media channels constantly 

updated.  

Twitter account launched in M2 

Facebook account launched in M2 

More than one thousand followers in twitter 

account. 

243 followers in Twitter. We expect to 

increase the number of followers during the 

second half of the project by the 

dissemination of the upcoming events.  

Public deliverables 

All public deliverables published in the 

project website and the project social media. 

All public deliverables until month 20 are 

publicly available in the section “about us” 

of the C4H website: 

D2.1 First Open Call and ECICE report 

D3.1 Cross4Health Events Agenda 

D3.2 Initial Cross4Health satellite events 

D4.3 Baseline analysis of current practices 

and barriers 

D7.2 Initial Cross4Health communication 

report 

In addition to the public deliverables, the 

Cross4Health consortium decided to publish 

also the D5.4, a report on potential of 

Creative Industries to crossover to 

healthcare sector. This deliverable was made 

public to inform SMEs about what creative 

industries are. 
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Newsletters 

At least 10 monthly newsletters 

Up to month 20, 10 newsletters have been 

sent. Although the objective has been 

reached, we will continue delivering 

newsletters for the project benefit. 

 

4. CORRECTIVE ACTIONS FOR ACHIEVING THE KPIs  

Communication activities are on track and have served their purpose. From the last period there 

has been an increased focus on direct contact with stakeholders, especially SME’s, towards the 

closing of the 2nd Cross4Health Open Call.  

For the next period, there will be a shift of focus in our communication activities as both Open 

Calls have closed. Further communication actions involving promotion of upcoming events and 

success stories of the project will be enhanced in order to further increase the dissemination 

capacity of the Cross4Health project.  

5. COMMUNICATION ACTIONS PLANNED FOR 2nd HALF PROJECT  

The following tables (from 11 to 17) describe the planned actions of each partner for the 2nd half 

of the project. 

Table 11. Planned dissemination activities of NHT 

Norway Health Tech 

WHAT WHEN WHY WHERE WHO 

NHT General 

Assembly  

June 2019 Yearly event to 

promote projects 

and funding 

opportunities 

Oslo, Norway NHT cluster 

members 

Dissemination of 

Satellite training 

events 

TBD Reaching out to 

sub-granted 

beneficiaries and 

other stakeholders 

that could benefit 

from upcoming 

events 

European level SMEs 

Presentations  Continuously  Disseminating 

project 

NHT ecosystem NHT members 

and 

stakeholders in 

healthcare 

sector 
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Monday emails Ongoing Disseminating 

project activities to 

the cluster 

members of 

Norway health tech 

Online NHT cluster 

members 

Acceleration Kick-

off 

Apr/May 19 Disseminating kick-

off event and 

demonstration of 

sub-granted project 

Sweden Stakeholders in 

Norwegian 

healthcare 

sector 

Final event TBD Disseminating the 

final event and 

demonstration of 

the 

companies/projects 

that went through 

acceleration 

Sweden Stakeholders in 

Norwegian 

healthcare 

sector 

 

Table 12. Planned dissemination activities of AV 

Aerospace Valley 

WHAT WHEN WHY WHERE WHO 

Promotion of 

Cross4Health 

project to Cluster 

members 

Ongoing Keeping 

Cluster 

members up 

to date about 

the project 

activities  

Social media, 

mailing, phone, face 

to face 

AV cluster 

members 

Featuring news and 

information about 

Cross4Health 

events and open 

calls 

Ongoing Ensuring 

dissemination 

of the project 

to the AV 

network 

Website SMEs 
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Table 13. Planned dissemination activities of ZENIT 

ZENIT 

WHAT WHEN WHY WHERE WHO 

Information about 

winners of 2nd call 

June 2019 To inform the 

interested 

public 

LinkedIn Group of 

the EEN Sector 

group Healthcare, 

ZENIT groups in 

XING.com, etc. 

SMEs 

Information about 

winners of 2nd call 

June 2019 To get 

additional 

support after 

the 

acceleration 

phase 

Members of the 

Sector Group 

Healthcare of the 

Enterprise Europe 

Network 

SMEs 

Invitation to all 

teams of 1st and 

2nd call to 

participate the 

MEDICA Healthcare 

Brokerage Event 

(free participation) 

November 

2019 

To support the 

international 

cooperation of 

the winner 

teams 

MEDICA; Düsseldorf SMEs 

 

Table 14. Planned dissemination activities of BIOTECYL 

Cluster de Salud de Castilla y León 

WHAT WHEN WHY WHERE WHO 

Website 

dissemination 

Constant Project and 

events 

dissemination 

Online BIOTECYL 

website visitors 

and cluster 

members 

Social media 

dissemination 

Constant Project and 

events 

dissemination 

Online SMEs and social 

media followers 

External parties’ 

events 

dissemination 

TBD Project and 

events 

dissemination 

TBD BIOTECYL / TBD 
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Final Lessons Learnt 

Event 

TBD Added Value TBD BIOTECYL / TBD 

Table 15. Planned dissemination activities of EUROB 

Eurob Creative 

WHAT WHEN WHY WHERE WHO 

Promotion of 

the 2nd Open 

Call results and 

statistics 

May 2019 Project and 2nd 

Open Call results 

dissemination 

Social media and 

project website 

SMEs, website 

users, visitors 

and social media 

followers 

Information 

about winners 

of 2nd call 

May/June 2019 To inform the 

interested 

public 

Project website and 

social media 

SMEs, website 

users, visitors 

and social media 

followers 

Dissemination 

of Acceleration 

Kick-off 

Apr/May 19 Disseminating 

kick-off event 

and 

demonstration 

of sub-granted 

project 

Social media SMEs, website 

users, visitors 

and social media 

followers 

Dissemination 

of Final event 

TBD Disseminating 

the final event  

Project website and 

social media 

SMEs, website 

users, visitors 

and social media 

followers 

Newsletters One per month Project and 

relevant news 

dissemination 

E-mail Newsletter 

subscribers 

Update 
website with 
information of 
C4H events 
and activities  

Ongoing/when 
schedule  

Disseminate the 
events 
organized and 
promote 
registering  

Project website 
and social media 
 

SMEs, website 
users, visitors 
and social 
media followers 

 

Table 16. Planned dissemination activities of HCN 

Health ClusterNet 

WHAT WHEN WHY WHERE WHO 

Cross4Health 

project is 

Ongoing Promote C4H project HCN website HCN website 

visitors 
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featured on a 

separate page  

interested in 

health 

innovations, 

EU funds for 

health, 

regional 

development, 

local health 

economies, 

and health 

inequalities  

Cross4Health is 

featured in the 

context of 3 

fields of 

expertise of 

HCN: 'Clinic-

industry 

cooperation', 

'Patient-

oriented health 

care and 

'Stimulating 

local health 

economies'  

Ongoing Promote C4H project HCN website HCN 

Info will be 

shared as 

separate news 

items on 

upcoming 

Cross4Health 

events 

Ongoing Promote C4H actions HCN website HCN 

Info will be 

shared as 

separate news 

items in HCN 

website on 

Cross4health 

2nd Open Call, 

its results, and 

the 2nd 

Ongoing Promote C4H actions HCN website HCN 
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acceleration 

programme  

Further news 

items will be 

published in 

HCN website on 

project 

publications, 

results when 

timely 

Ongoing Promote C4H 

actions/results 

HCN website HCN 

Writing news 

items for 

Cross4Health 

newsletter 

Ongoing Disseminate project 

related information 

Cross4Health 

website/E-mail 

Cross4Health 

contacts 

HCN is also 

responsible for 

the standard 

review 

procedure for 

all the texts and 

documents of 

Cross4Health 

that will be 

shared publicly. 

Ongoing Disseminate project 
information  
 

E-mail HCN 

 

Table 17. Planned dissemination activities of IS 

Innovation Skåne  

WHAT WHEN WHY WHERE WHO 

Cross4Health 

project is featured 

on a separate 

page  

Ongoing Promote C4H 

project 

ISAB website ISAB website 

visitors 

interested in 

health 

innovations, EU 

funds for 

health, regional 

development. 
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Social media 

dissemination 

Ongoing Promote C4H 

actions and news-

related items. 

ISAB social media ISAB social 

media followers 

interested in 

health 

innovations, EU 

funds for 

health, regional 

development. 

C4H seminar 

Vitalis 2019 

Vitalis may-

2019  

Promote C4H 

project and cross-

sectorial approach 

Gothenburg, 

Sweden 

Visitors 

(healthcare 

sector 

stakeholders, 

Theme 

Digitalization of 

Healthcare). 

Newspaper article 

(editorial content) 

Dagens Industri 

Prel. June-

19 

Promote C4H 

project and cross-

sectorial approach 

Dagens Inustri 

(Swedens largest 

financial 

newspaper) – 

medtech section 

Entrepreneurs, 

healthcare 

stakeholders, 

financial 

stakeholders 

Acceleration Kick-

off 

May-19 Disseminating kick-

off event and 

demonstration of 

sub-granted project 

Malmö, Sweden Stakeholders in 

Swedish 

healthcare 

sector, R&I 

sector 

Final event, Vitalis 

(Digitalization of 

Healthcare) 

conference 

April-20 Disseminating the 

final event and 

demonstration of 

the 

companies/projects 

that went through 

acceleration 

Gothenburg, 

Sweden 

Visitors to 

Vitalis 

conference 

(healthcare 

sector 

stakeholders, 

Theme 

Digitalization of 

Health). 
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ANNEX I 

I. Cross4Health website improvements and updates from M10 to 

M20 (June 2018 – April 2019) 

New website profiles 

 

Evaluator zone 
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Voucher provider zone 

 

User profile: My Matchmaking Tool 
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Voucher’s catalogue 

 

New events 
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B2B Meeting: Idea Guided Building for 2nd Open Call 

 

2nd Team Building 
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2nd Open Call Remote Q&A and Networking 
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Innovative. Healthcare Hackathon in Bochum  
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Idea Hackathon Contest in Madrid 
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Hack4Health in Norway 
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2nd Open Call Webpage 
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II. Newsletters 
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III. Promotional material 

 Norway Health Tech  
Material 1 Cross4Health – Web Banners (Facebook)-up 

Description 
Different Web Banners have been developed for promotional purposes. All have been 
shared through social media or in other related media. Hereunder are several examples 
leaving out the examples regarding the first Open Call which were published in D7.2.  

Item Profile Banner: 

 

 

General Cross4Health Information: 
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2nd Open Call Promotion:
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Informative Webinar on the 2nd Open Call:
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Challenges of the 2nd Open Call:
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Idea Hackathon Contest in Madrid promotion:

 

Hackathon promotion: 
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Team Building Event:
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Q&A Session 2nd Open Call:

 

  

2nd Open Call close to deadline:
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Closing of the 2nd Open Call: 

 

 

   

Material 2 Cross4Health – Event Pictures (Facebook)-up 

Description 
In order to engage the targeted and involved SMEs, Cross4Health published pictures 

from the event site via social media.  
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Online 

Pictures 

Hackathon in Bochum:

 

 

Hackathon Kongsberg: 
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67 
 

PROJECT Nº H2020 - 731391 Cross4Health 

ZENIT  
Material 1 Innovate.Healthcare Hackathon in Bochum (ZENIT) 

Description 
Material for dissemination and merchandising for attendees of the Hackathon in 
Bochum 

Item Poster: 

 

Stickers: 

 

 

Material 2 Innovate.Healthcare Hackathon in Bochum (ZENIT) 

Description Material for dissemination of the Hackathon in Bochum 

Item Banner (at University Bochum / World Factory Building): 
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Material 3 Innovate.Healthcare Hackathon in Bochum (ZENIT) 

Description Material for dissemination of the Hackathon in Bochum 

Item Wall Poster (inside of buildings): 
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Material 4 Innovate.Healthcare Hackathon in Bochum (ZENIT) 

Description Material for dissemination of the Hackathon in Bochum 

Item Flyer: 

 

  

Material 5 Innovate.Healthcare Hackathon in Bochum (ZENIT) 
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Description Material for dissemination of the Hackathon in Bochum 

Item Brochure: 

 

 

  

Material 6 Innovate.Healthcare Hackathon in Bochum (ZENIT) 

Description Material for dissemination of the Hackathon in Bochum 

Item Webpage of the Hackathon http://cross4health.innovate.healthcare/: 

 

  

Material 7 Innovate.Healthcare Hackathon in Bochum (ZENIT) 

Description Material for the participants of the Hackathon in Bochum 

Item T-Shirts: 
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Material 8 Innovate.Healthcare Hackathon in Bochum (ZENIT) 

Description Material for the participants of the Hackathon in Bochum 

Item Sport bags (for Hackathon docs): 
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Material 9 Innovate.Healthcare Hackathon in Bochum (ZENIT) 

Description Material for the participants of the Hackathon in Bochum 

Item Trophies: 

 

  

Material 
10 

Innovate.Healthcare Hackathon in Bochum (ZENIT) 

Description 
Material for dissemination of the Hackathon at MEDICA Brokerage Event in Düsseldorf 

and during the Hackathon  
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Item Roll-ups: 
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Cluster de Salud Castilla y León 
Material 1 Cross4Health – Project Roll-up (BIOTECYL) 

Description Roll-up for Every dissemination 

Item Roll-up: 

 

 

Material 2 Cross4Health – Idea Hackathon Contest in Madrid 

Description 

Material for the Idea Hackathon Contest dissemination and merchandising for 
attendees. 
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Item Agenda: 

 

 

Material 3 Cross4Health – Idea Guided Building Promotion Material 

Description Material for the Ideal Guided Building promotion 
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Item Agenda: 
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EuroB Creative 

Material 1 Cross4Health – Web Banners (Twitter)-up 

Description 

Different Web Banners have been developed for promotional purposes. All have been 

shared through social media or in other related media. Hereunder are several 

examples leaving out the examples regarding the first Open Call which were 

published in D7.2. 

Item Call for External Providers: 

 

 

Welcome to 1st Acceleration Period: 
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1st Open Call Awarded Projects: 
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Promotion of the 2nd Open Call: 
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2nd Team Building Event: 

 

Remote Q&A and Networking Session: 

 

2nd Open Call Statistics: 
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Hackathon in Bochum: 

 

Hack4Health in Norway: 
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Idea Hackathon Contest in Madrid: 

 

 

Material 2 Cross4Health – Event Pictures (Twitter)-up 

Description 
With the aim to increase the project visibility, pictures of the different events where 

published on Twitter 

Online 

Pictures 

Ideas Hackathon Contest in Madrid: 
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Innovation Boot Camp in Bordeaux: 

 

Consortium Meeting in Amsterdam: 

 

Consortium Meeting in Valladolid: 
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Material 3 Cross4Health – Ideas-Hackathon (Madrid) Material 

Description Material for the Idea-Hackathon dissemination and merchandising for attendees. 

Item Boocklet: 
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Roll-up: 

 

 


