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MEDIA FACT SHEET

Movember, the month formally known as November, is all about bringing back the moustache, having fun and doing it for a serious cause; men's health - specifically prostate cancer, testicular cancer and mental health. 

With the support of the women in their lives, Mo Bros commit to growing a moustache for the 30 days of Movember, and in doing so become walking, talking billboards for men’s health. The moustache is the ribbon, the symbol which generates conversations, awareness and funds for this cause.
Movember started in Melbourne, Australia in 2003 with a few friends who wanted to bring back a past fashion trend - the moustache. That year, 30 guys participated but no money was raised.  In 2004, amazed by the fun they had and the conversations that were sparked, four of the 30 original members came together to make their Mo-growing an annual, official charitable endeavour by adding an important cause – prostate cancer.  That year, 450 participants raised $43,000 AUD for the Prostate Cancer Foundation of Australia

Now in 2014, there are official Movember campaigns in 21 countries and to date over 4 million participants have signed up at Movember.com, raising £345m globally and the Movember Foundation has now funded over 800 programmes around the world.

To get involved and sign up visit Movember.com 
Movember Quick Facts
· Movember is about real men growing real moustaches and talking about real issues 

· The Moustache is a ribbon for men’s health 

· Movember is about changing the face of men’s health, one moustache at a time 

· Mo Bros sporting upper lip hair effectively become walking talking billboards for the 30 days of Movember raising funds and much needed awareness around the often ignored issues of men’s health 

· Mo Bros start the month clean shaven, then grow and groom their moustache all month long 

The Movember campaign in numbers
· To date over 4 million Mo Bros and Mo Sistas have signed up on Movember.com and taken part

· To date over £345m has been raised funding 832 programmes

· Since its humble beginnings in Melbourne Australia in 2003, Movember has grown to become a truly global movement with campaigns in 21 countries

About the Movember Foundation:
· The Movember Foundation sets out the strategy for achieving results through its funded programmes both globally and in each country, guided by our vision to have an everlasting impact on the face of men’s health

· The programmes are delivered by the Movember Foundation and our men’s health partners in each country

· Currently our men’s health partners in the UK are Prostate Cancer UK and The Institute of Cancer Research

· The causes we focus on are: prostate cancer; testicular cancer; men’s mental health

· The programme areas we focus on are awareness and education, research, staying mentally well, and living with and beyond prostate and testicular cancer
Some Key Health Stats 
· Average life expectancy for men in the UK is almost four years less than women (presently 78.7 years compared to 82.6 years) 

· Men have a 14% higher risk of developing cancer than women and a 37% higher risk of dying from it

· Prostate Cancer is the most commonly diagnosed cancer in men in the UK

· In the UK every hour one man dies from prostate cancer and each year over 40,000 men are diagnosed with prostate cancer
· 1 in 8 men will be diagnosed with prostate cancer at some point in their lives
· Testicular cancer is the most common cancer in men aged 25-49 years
· Around 2,200 men in the UK were diagnosed with testicular cancer in 2011
· In 2011, a total of 6,045 people in the UK died by suicide and over three-quarters (75%) of these suicides were men
· In 2011 the highest suicide rate was in men aged 30-44
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