
  

December   Marketing   Report   
  

Account   management   
  

The   redesign   for   “Places   to   eat”   and   “Places   to   stay”   is   finished   and   we   are   
waiting   on   your   current   website   admin   to   connect   these   landing   pages   to   
your   domain.   By   doing   this,   we   will   save   you   money   while   also   increasing   
conversion   rates.   
  

  
Marketing   Goals   
  

The   current   marketing   goal   is   focused   on   website   traffic   and   conversions.   
You   will   begin   to   see   reporting   on   conversions   in   the   coming   months.     
  
  

Work   Done   This   Month   
  

● Optimized   Google   search   and   display   campaigns   for   hotel   interest.   
● Optimized   Google   search   and   display   campaigns   for   restaurant   

interest.   
● Updated   negative   keywords   based   on   search   terms.   
● Optimized   quality   score   for   each   campaign.   
● Improved   ad   placement   and   retargeting.   
● Continued   work   on   optimizing   for   conversions,   which   will   bring   the   

overall   cost   per   lead   down,   and   help   us   to   understand   the   prospect’s   
behavior.   

  



  

  
  
  

Campaign   Metrics   -   Website   Traffic   
  

  
Clicks    =   How   many   people   clicked   through   to   the   website.   
Impressions    =   How   many   times   the   ad   was   viewed.  
Cost    =   Total   cost   of   the   advertisement.  
Average   CPC    =   The   average   cost   per   click   through   to   the   website.   
CTR    =   the   percentage   of   clicks   to   the   website   against   the   total   impressions.   
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  

619   
Clicks   

12,600   
Impressions   

$712   
Cost   

$1.15   
Average   CPC   

4.90%   
CTR     



  

Here   are   just   a   few   examples   of   the   ads   we   are   running   for   Discover   
Durant.   
  

Places   To   Stay   Campaign   
  

  
  

Places   To   Eat   Campaign   
  

Ad   Version   1   Ad   Version   2   

  

  

Ad   Version   1   Ad   Version   2   

  

  



  

Here   is   your   improved   landing   page   with   filtering   that   we   are   
waiting   to   connect.   This   will   give   your   website   visitors   a   better   

experience   overal.   
  

  
  
  

  
Conclusion   
  

We   are   continuing   to   work   hard   to   build   and   optimize   smart   campaigns   that   
will   help   to   bring   more   people   into   the   City   of   Durant.   
  

As   always,   if   you   have   any   questions,   do   not   hesitate   to   contact   us.   


