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OVERVIEW 

Search En gin e Opt imizat ion (SE O)  can b e broken  into 3 d isc ip l in es:  Tech nica l ,  Con textua l  
and Off -Page,  which p lay  into  3 p r in cip les  that  requ ire on go ing nurtu r in g:  Relevan cy,  
Vis ib i l i ty ,  and Search er  Behavior .   

Bui ld in g a  strategy p r ior  to  add ress in g SE O focal  points  bui lds  a  fou ndat ion th at  s impl i f ies  
execut ion an d forces  accountabi l i ty  b etween  stakeh old ers .  

COMPONENTS OF AN SEO STRATEGY 

COM PE TITIVE ANALYSIS  OBSTACLE ANALYSIS  

A ba se l i n e  re po r t  o f  comm o n SEO m et r ic s  an d 
foca l  po i n ts  e na b l i ng  t h e mark e t i ng  t eam  to  
c rea t e  be nc hma rk s  a n d KP I  go a l s .  
 
Inc lu d es  i te ms  s uc h a s :  
 
  Pag eS p ee d  & Cor e V i ta ls  
  Mob i l e  Fr i en d l i n es s  
  In bou n d L in ks  & Ref e rr in g  Doma in s  
  Se cu r i ty  & P r iv acy  
  Soc i a l  Fo l lo w er s  & E nga g e me nt  %  
  Most -L i nk e d Pa g e  
  .gov  an d .e d u Ea rn e d L in k s  
  Ag e o f  Do m ai n  

 

A  com pr e he n s i ve  t ec hn ica l  a u di t  a d dr es s in g  
common SEO i t em s p ub l i s he d by  Goo gl e  o r  B in g  
in  g u id el i ne s  an d co mm un icat ion s .  
 
Inc lu d es  i te ms  s uc h a s :  
 
  Pag eS p ee d  & Cor e V i ta ls  
  Mob i l e  Fr i en d l i n es s  
  Se cu r i ty  & P r iv acy  
  Craw l  Er ror s  & URL  I nd ex i ng  I ss u es  
  Cont e nt  D el iv ery  
  Mu lt i -L a n gu ag e & Co u nt ry  Han d l i n g  
  Dy nam ic  URL s  & Du p l ica t e  Con te n t  
  Acce s s i b i l i t y  &  U sa bi l i ty  

LINK ANALYSIS  CONTENT STRATEGY 

Res ea rc h o f  s us p ic io u s  i nc omin g l i n ks ,  
co mp et i tor -e ar n ed  l in ks ,  a nd  cr ea t iv e  l i n k-
ear n in g  i de as .  
 
Inc lu d es  i te ms  s uc h a s :  
 
  To x ic  L i nk  A u di t  
  Int e rs ect i ng  L i nk  O p po r t u ni t i e s  
  Top-L i nk i ng  Pa ge s  fo r  Co m pe t i tor s  
  Obvio u s  L in k  O ppo rt u ni t i e s  
  Cre at iv e  L i nk -Ear n i ng  Id ea s  
  Up p er- F u nn e l  K eywor d Re se arc h  
  Cont e nt  Ma rk et i ng  S u gg e s t io ns  
  Inf lu e nc er  Ma rk et in g  S u gg es t io n s  

Keywo rd  r es ea rc h a n d co n te nt  s t ra t eg y  bas e d 
on h i sto r ic a l  da ta  an d comp et i tor  i n s i g ht s ,  w it h  
a  f i na l  d e l iv era b le  o f  a n i mpro ve d s i t e  ma p.   
 
Inc lu d es  i te ms  s uc h a s :  
 
  Data mi n in g  Goog le  Sea rc h  Con so l e  
  Data mi n in g  Goog le  An a ly t i cs  
  Data mi n in g  Goog le /B i n g  A ds  Te rm s  
  Res ea rc hi n g Com p et i tor  K eywor d s  
  Ag gr e ga t i ng  Com p et i tor  D ata  
  Matc h in g K eywo rd s  to  C u r re nt  Pa ge s  
  Map p in g N ew Pa g es  Ba se d  on Keywo r ds  
  Bui l d i n g/R eb u i l d in g  a  S i te  Map  

 


