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Preparing An Arts Marketing Brief

LEARNING OUTCOMES

ASSESSMENT CRITERIA

The learner will:

The learner can:

1.

Understand the requirements for arts
marketing.

11

Give examples of different arts
marketing requirements of
clients/organisations.

1.2

Describe different client
types/organisations in need of arts
marketing support.

1.3

Describe how to conduct a needs
analysis of arts marketing requirements.

1.4

Describe a range of arts marketing
strategies to include:

Branding

e Pitching

e Contracts

Digital

e Media

15

Describe the importance and use of
colour in arts marketing to include:
e Colour wheels
¢ RGB digital colour model
e CMYK printing model

Know how to prepare an arts marketing
brief.

2.1

Describe circumstances in which it
would be necessary to prepare an arts
marketing brief to include:

¢ As an employee

e Inresponse to a tender

e For a marketing and

communications agency
e As afreelancer.

2.2

Identify the target audience for arts
marketing.

2.3

Describe the importance of working with
others when preparing an arts marketing
brief to include:

e Colleagues

e Client

e Focus group/s

2.4

Outline moral, ethical and legal
considerations surrounding arts
marketing.
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2.5 | Describe how to conduct research to
inform the preparation of an arts
marketing brief.

2.6 | Describe how to prepare an effective
arts marketing brief against a given
budget.

2.7 | Describe how to refine an arts marketing
brief for a smaller budget.

2.8 | Describe timelines and scheduling
approaches for arts marketing activities.

3. | Be able to prepare an arts marketing brief. 3.1 | Prepare an effective arts marketing brief
to include:

e Purpose/arts marketing
requirements
Market/background research
Evidence of working with others
Budget and resources
Timeline and schedule for
specific activities

3.2 | Review the prepared brief to ensure it is
morally, ethically and legally sound.

4. | Be able to evaluate an arts marketing brief. | 4.1 | Evaluate the prepared arts marketing
brief by gaining feedback from relevant
people to include:

e Strengths

e Areas for improvement.

Assessment Guidance:

Assessment of competence-based learning outcomes should be conducted as part of a work
placement within the creative and cultural sector. Where there is evidence that this is not possible,
simulation in a ‘Realistic Working Environment’ (RWE) is permitted.

An RWE is "an environment that replicates the key characteristics of the workplace in which the
skill to be assessed is normally employed".

Additional Information:

NA




