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FSE Digital Marketing Project Brief 
 

Date:  

Project Sponsor:  

Scope: This briefing template can be used for a range of digital marketing requirements; 
websites, blogs, advertising campaigns, social media campaigns etc. 

 

Objective 
 
 
 
 
 

 

Audience 
 
 
 
 
 

 

What opportunities/strengths exist that we can leverage or build on? 
 
 
 
 
 

 

What are the challenges we have to overcome to be successful? 
 
 
 
 
 

 

Goals - what deliverables are required?  
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Point of difference - what is the biggest ‘point of difference’ that makes us stand out/competitive?  
 
 
 
 
 
 

 

Information - what key information is available for us to begin this project/piece of work?  
 
 
 
 
 
 
 

 

Calls to action - what do you want your audience to do as a result of this activity? 
 
 
 
 
 
 

 

Measurement - how do you want to measure the effectiveness of this activity? What metrics can be 
used? 
 
 
 
 
 

 

School/Centre/Institute Approval – Which member of the School/Centre/Institute senior leadership 
team has provided approval for this work to go ahead? 
 
 
 

 

Funding – does this project have funding? How does it shape the requirements? 
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Timing - are there any key milestones or deadlines that need to be met? What internal or external 
factors should we be aware of? 
 
 
 
 
 

 


