Lot 3 — Marketing Planning and Execution

Any projects that identify a marketing goal, build a marketing plan to reach that goal, and
execute the tactics of the plan.

Marketing planning involves working with a unit (school, college, department, center, etc.) to
address an identified marketing need. Expected work product would be a marketing plan that
could include, messaging strategy, media strategy, digital strategy, social strategy, etc.
Additionally, some university clients may require assistance in the tactical execution of
marketing plans, including lead generation (see Lot 5 — Inbound Marketing), message creation,
creative production, media buying (see Lot 4 — Digital Marketing Services), and analytics
reporting.



