
Strategy Map-Student Life 2012-2015
Red= Priorities for 
2012-2013
*=UW Value

Outcomes  
Access, Diversity*, Engagement, Care, Student Learning 

d

Mission 
We create opportunities for growth, wellness, 

achievement, and success of students 

Vision 
Every student will exclaim, “My UW experience 
was incredible, and now I am ready for anything!”

Values
Transformation, Integrity*, Inclusiveness, 
Compassion, Respect*, Collaboration*, and 

Excellence*

The Student Experience 
(SE)

1.Help students create and articulate a comprehensive 
UW Experience

2. Partner with parents/familes of students to enhance 
the life of the University

Organization Excellence (OE)
1. Improve division-wide technology

2. Contribute to modernizing university student systems
3. Continue to advance our assessment program 

4. Build a comprehensive marketing and communication plan

Growth & Collaboration (GC)
1. Continue to develop a capable and outstanding staff

2. Encourage deeper connections and synergies 
between our departments

3. Expand partnerships with other divisions, 
departments, schools, and colleges 

Financial Health (FH)
1. Build advancement capacity

2.Responsibly and sustainably manage today’s and 
tomorrow’s resources

3. Target efficiencies that leverage resources
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