
27 June 2016 

 

INVITATION TO QUOTE 

 

APPOINTMENT OF ADVERTISING AGENCY FOR ADVERTISING SERVICES  

The Institute of Singapore Chartered Accountants (ISCA) is looking for an advertising agency to work 

in partnership to raise revenue through publication and online advertising.   

 

Advertising agencies are invited to submit proposals for the provision of the following service:  

 

 Advertising sales for publication and online platforms 

 

Please see the information below for reference. 

 

1. About ISCA 

 

The Institute of Singapore Chartered Accountants (ISCA) is the national accountancy body of 

Singapore. ISCA’s vision is to be a globally recognised professional accountancy body, bringing value 

to our members, the profession and wider community. There are over 30,000 ISCA members making 

their stride in businesses across industries in Singapore and around the world. 

 

Established in 1963, ISCA is an advocate of the interests of the profession. Possessing a Global 

Mindset, with Asian Insights, ISCA leverages its regional expertise, knowledge, and networks with 

diverse stakeholders to contribute towards Singapore’s transformation into a global accountancy hub. 

 

ISCA is the Administrator of the Singapore QP and the Designated Entity to confer the Chartered 

Accountant of Singapore - CA (Singapore) - designation. 

 

ISCA is an Associate of Chartered Accountants Worldwide – supporting, developing and promoting 

over 325,000 Chartered Accountants in more than 180 countries around the world.  

 

2. Advertising Channels     

 

ISCA has an outreach of more than 30,000 members, majority of whom are CEOs, CFOs, Financial 

Controllers, business owners and audit and accountancy professionals. As the definitive standard-

bearers of competence and excellence in the fields of accounting, finance and business, they are 

highly sought after in diverse business sectors. 

 

In reaching out to our members, ISCA produces various advertising channels which offer advertising 

avenues and exposure to promote the brand, product and service offerings of advertisers.  

 

Please see Appendix for the Advertising Channels. 

 

3. Scope of Work and Deliverables 

 

Advertising agency is to develop an integrated advertising proposal outlining strategies to promote the 

advertising space.  

 

Key objective is to bring in at least S$130,000 yearly (inclusive of agency commission) in advertising 

revenue for ISCA across these platforms:  

 

a. Digital Journal App/Digital Journal EDM – $100,000 



 

b. E-newsletter/Corporate Website  – $30,000 

 

For financial year 2016, the advertising revenue will be prorated at S$60,000 (inclusive of agency 

commission) till the end of the year. 

   

Tasks include:  

ii. Canvass advertisement space to existing and new advertisers  

 

iii. Provide monthly reports or updates to monitor the advertising plan and revenue  

 

iv. Liaise with advertisers on the specifications and ensure timely submission of the 

advertisements  

 

v. Advise, prepare, assist and be responsible for the production of any layouts, artworks and 

advertising copytext from advertisers, and supervise the quality control of these productions 

 

4. Proposal Requirements   

 

Agency will have to submit an advertising plan/strategy (hard and soft copy) to achieve the scope and 

deliverables as stated above. 

 

The plan/strategy shall encompass (but not be limited to) the following: 

 

i. Companies (local or otherwise) that are target segments which would provide relevant 

advertisements to our readers and members (eg. Lifestyle, IT related, Accountancy-related, 

Recruitment) 

 

ii. Propose advertising rates according to market rates for advertising channels 

 

iii. The account servicing manager should comprise of aptly qualified, competent and suitable 

personnel, who will liaise closely and regularly with the relevant officers from ISCA on 

advertising plans and creative needs 

 

iv. Agency commission expected on a monthly basis  

 

Interested parties are to submit the following items together with their proposals:  

 

 Profiles of the company and the account servicing personnel;  

 Agency commission and advertising rates; 

 List of past projects and clientele list; 

 Experience with digital advertising and other value-added services  

 

Evaluation  

 

The proposals will be evaluated based on the following criteria:  

 

i. Credentials/Track record of agency  

 

ii. Price competitiveness  



 

iii. Qualification and time commitment of dedicated personnel  

 

iv. Ability to provide a high level of customer service 

 

5. Contract Period   

 

The contract period is for a period of One and a Half year from the date of appointment with an option 

to renew an additional year. 

 

Terms & Conditions 

 

i. Offer must be valid for at least ninety (90) calendar days 

 

ii. ISCA shall be under no obligation to accept the proposal with the lowest quote, or to enter 

into correspondence with any agency regarding reasons for non-acceptance of a quote 

 

iii. ISCA reserves the right to accept or reject portions of the proposal when awarding the 

contract to the successful agency 

  

iv. ISCA reserves the right to change the scope of work specifications within reasonable limits 

 

v. The appointed agency cannot accept or be working for direct competitors of ISCA or 

companies that promote accountancy membership, examination and certification and 

Continuing Professional Education 

 

vi. Submission must be made by 11 July 2016, 12pm to the following ISCA personnel: 

 

ISCA Contact Details 

Personnel in Charge:  Chia Suat Ning, Communications 

Tel:   6597 5611 (DID)  

Email:   suatning.chia@isca.org.sg  

Date:    27 June 2016  

Submission Deadline: 11 July 2016, 12pm 

 

 

------------------------------------------------------------------ END ---------------------------------------------------------- 

 

  

mailto:suatning.chia@isca.org.sg


Appendix 

Advertising Channel Medium Type of Advertisement Frequency Size 

IS Chartered Accountant 
Journal  

Online/Mobile/
Print 

- Full page  
- Box ad within article 
- Insertion in Contents 
Highlight page 

Monthly Refer to Annex 
B, Item 1 - 4 

ISCA Journal EDM Online/Mobile Banner Ad (2) Monthly Refer to Annex 
B, Item 6 

ISCA Corporate Website Online Skyscraper Ad (Rotational 
basis of up to 3 ads) 

Monthly Refer to Annex 
B, Item 7 

ISCA Biweekly Online/Mobile Banner Ad (2) Fortnight Refer to Annex 
B, Item 5 

 

 

ANNEX A  

 

Company Name: 

 

 

 

Website URL: 

 

 

 

Contact Person: 

 

 

 

Email: 

 

 

 

Contact number:  

 

 

 

Itemised Plan: 

 

 

 

 

 

 

 

 

 

 

  



ANNEX B: 

 

Item 1:  

 
  

Full Page Ad (Portrait) 

Size: 1536px x 1920px 

File Size: Below 2mb 

File Resolution: 100-200DPI 

File Format: JPEG  



Item 2: 

 
  

Full Page Ad (Landscape) 

Size: 2048px x 1408px 

File Size: Below 2mb 

File Resolution: 100-200DPI 

File Format: JPEG  



Item 3: 

 
  

Ad will be placed in a 

relevant article that 

the advertiser 

prefers 

Box Ad Within An Article 

Size: 300px x 150px 

File Size: Below 300kb 

File Resolution: 100-200DPI 

File Format: JPEG  



Item 4:  

 
 

 

 

  

Ad will be placed 

here 

Insertion in Contents Page  

Size: 180px x 150px 

File Size: Below 60kb 

File Resolution: 100-200DPI 

File Format: JPEG  



Item 5: 

 

 

Ad will be here 

Ad will be here 

ISCA Biweekly 

Size: 500px x 70px 

File Size: Below 200kb 

File Resolution: 100-200DPI 

File Format: JPEG, PNG, GIF 

*This is the temporary layout. 

Final template will be confirmed 

by the end of July 



Item 6: 

  

Ad will be placed here 

Journal EDM 

Size: 500px x 70px 

File Size: Below 200kb 

File Resolution: 100-200DPI 

File Format: JPEG, PNG, GIF 

*This is the temporary layout. 

Final template will be confirmed 

by the end of July 



Item 7: 

 

 
 

 

  

Ad  

Website (Skyscraper Ad) 

Size: 120px x 600px 

File Size: Below 200kb 

File Resolution: 100-200DPI 

File Format: JPEG, PNG, GIF 


