
CANNES 2011 
SPONSORSHIP PROPOSAL

The Pavilion provides a sponsor with an integrated 

solution to maximize their presence in the  

film festival arena and to underline their commitment 

to the next generation of filmmakers.



The Cannes Film Festival is the most important event in the 

international film calendar. Each year, over 20,000 industry 

professionals and over 4,000 journalists attend the 12-day Festival.

Since 1989, The American Pavilion has been the hub of American 

activity at the Film Festival. The Pavilion is a sponsor-focused 

organization providing corporate partners with direct access to 

industry professionals as well as the next generation of filmmakers.

Serving as a communication and 

hospitality center for the thousands of 

entertainment industry professionals 

in Cannes during the Film Festival, 

The Pavilion provides an impressive 

array of facilities and services to the 

international film community. For the 

corporate sponsors of The Pavilion, 

the dozens of exhibitors and office 

holders, and the thousands of 

participants, The Pavilion 

accommodates the need for 

information, orientation, and 

recreation. For the duration of the festival, The Pavilion provides both 

a dynamic business environment and an opportunity to relax in 

comfortable surroundings.
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INTRODUCTION

WELCOME TO CANNES 
AND THE AMERICAN PAVILION



	 THE AMERICAN PAVILION OFFERS

	 Prime real estate in the heart of the Festival, creating an ideal setting in 
which to meet customers

	 Ongoing branding and visibility to the thousands of industry professionals 
doing business and socializing in The Pavilion throughout the 12-day 
Festival

	 A platform for launching new products and promoting existing products

	 The opportunity to leverage success stories via programming such as panel 
discussions and screenings of projects

	 A framework for building relationships within the filmmaking community 
through client entertainment

	 Strengthened positioning for an organization as an educator in the  
film community
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SPONSORSHIP OPPORTUNITIESOVERVIEW
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OVERVIEW 2011 SPONSORSHIP LEVELS AT A GLANCE

	 BENEFITS

•	 Naming rights of  
The American Pavilion

•	 Category exclusivity

•	 Inclusion of logo on all 
print advertising,  
electronic media and 
printed materials

•	 Inclusion of logo on “step 
and repeat’ signage at 
entrance to The Pavilion

•	 Branded apparel worn by 
staff of 200

•	 Festival accreditation for 
up to six representatives 

•	 Ten invitations to red 
carpet screenings

•	 Access to nightly cocktail 
parties in The Pavilion’s 
corporate apartment

presenting sponsor

	 OPPORTUNITIES

	 Student Program

	 Bar & Restaurant

	 Media Terrace

	 Membership Services

	 Green Room

	 Conference Center

	 Wireless Café

	 Greening

	 BENEFITS

•	 Category exclusivity

•	 Inclusion of logo on all 
print advertising, 
electronic media and 
printed materials

•	 Festival accreditation for 
up to four representatives

•	 Five invitations to red 
carpet screenings

•	 Access to nightly cocktail 
parties in The Pavilion’s 
corporate apartment

sustaining sponsor

	 OPPORTUNITIES

	 10 X 10 Exhibit Space

	 Product Sponsorships 
including coffee, wine, 
beer and spirits

	 Media Partnerships

	 35 X 5 banner on 
Corporate Apartment, 
overlooking the red carpet

	

	 Start page in American 
Pavilion Wireless Café

	 Logo on directors’ chairs in 
American Pavilion 
Conference Center

	 Hosting of a panel 
discussion in American 
Pavilion Conference Center

BENEFITS

•	 Inclusion of logo on all 
print advertising, electronic 
media and printed materials

•	 Festival accreditation for 
up to two representatives

•	 Access to nightly cocktail 
parties in The Pavilion’s 
corporate apartment

supporter

	 Cocktail parties,  
press luncheons and 
late-night parties

	 Junket space on 
Media Terrace

	 Inclusion of publications 
in The American 
Pavilion Newsstand

	 Branded lanyards 
distributed to 
Pavilion members

	 Table toppers on 40 tables 
throughout The Pavilion

	 Brochure and 
Literature Display

	 Poster Sites

additional opportunities



	 BENEFITS

	 Naming rights of The American Pavilion

	 Category exclusivity

	 Inclusion of logo on all print advertising, electronic media and 
printed materials

	 Inclusion of logo on “step and repeat’ signage at entrance to The Pavilion

	 Branded apparel worn by staff of 200

	 Festival accreditation for up to six representatives

	 Ten invitations to red carpet screenings

	 Access to nightly cocktail parties in The Pavilion’s corporate apartment
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OVERVIEW

PRESENTING LEVEL 
SPONSORSHIP OPPORTUNTIES



	 BENEFITS

		 Category exclusivity

	 	Inclusion of logo on all print advertising, electronic media and 
printed materials

		 Festival accreditation for up to four representatives

		 Five invitations to red carpet screenings

		 Access to nightly cocktail parties in The Pavilion’s corporate apartment	

 
Available sponsorships:

worldwide student program 
bar & restaurant 
media terrace 
membership services 
green room 
conference center 
wireless café 
greening
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SUSTAINING LEVEL 
SPONSORSHIP OPPORTUNTIESOVERVIEW



	 Since 1989, The American Pavilion has offered film students from around 
the world the opportunity to attend The Cannes International Film Festival. 
Following a four-day orientation, students work with The American 
Pavilion, with a Pavilion sponsor or with one of the many entertainment 
companies doing business at the Festival. In addition to their work 
assignments, students participate in educational programming, including 
roundtable discussions with industry professionals and pitch sessions. 
Further opportunities include Festival screenings, student screenings and 
industry receptions and parties.
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WORLDWIDE STUDENT PROGRAMSUSTAINING SPONSOR LEVEL

BENEFITS

Category exclusivity

Inclusion of logo on all print 

advertising, electronic media  

and printed materials

Festival accreditation for up  

to four representatives

Five invitations to red  

carpet screenings

Access to nightly cocktail  

parties in The Pavilion’s  

corporate apartment

	 Naming rights to program, offering exclusivity at the 

Festival as well as, and year-round exclusivity and 

visibility through on-campus recruiting, direct mail and 

online promotions

	 On-site branding opportunities including student apparel, 

tote bags and gift items

	 Distribution of promotional materials and products

	 Opportunity to host events, educational seminars and 

industry mixers for these up-and-coming filmmakers

	 Opportunity for sponsor to interact directly with 

students, building one-on-one relationships and 

gathering feedback

	 Opportunity to develop brand loyalty early in  

customers’ careers
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	 Ongoing branding and visibility throughout daily 

restaurant business (over 1,000 guests per day) events 

such as press luncheons, cocktail receptions and late-

night parties

	 Opportunity to customize décor, creating branded 

environment in a highly trafficked space

	 Featuring signature menu items and drink specials to 

promote a product, brand or restaurant

	 Positioning at the hub of activity for industry executives, 

journalists and filmmakers in Cannes

BAR & RESTAURANTSUSTAINING SPONSOR LEVEL

BENEFITS

Category exclusivity

Inclusion of logo on all print 

advertising, electronic media  

and printed materials

Festival accreditation for up  

to four representatives

Five invitations to red  

carpet screenings

Access to nightly cocktail  

parties in The Pavilion’s  

corporate apartment

	 The American Pavilion’s bar and restaurant is the preferred meeting place 
in Cannes for creative and business professionals. It offers an unparalleled 
promotional opportunity for the forward thinking sponsor. Each day more 
than 1,000 guests enjoy appetizing light meals, comfortable surroundings 
and a dynamic business environment. Featuring two outdoor terraces, the 
bar and restaurant offers an ideal location for dining, meeting or relaxing 
between screenings.
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	 The Terrace is elevated on the south side (sea side) of 

The American Pavilion providing a scenic background for 

celebrity interviews, televised satellite links to the U.S. 

and photo calls.

	 Opportunity to promote brand to journalists, publicists 

and celebrities, via gifting and direct interaction

	 Steady stream of celebrity traffic

	 Heightened visibility with the international press

SUSTAINING SPONSOR LEVEL MEDIA TERRACE

		  The American Pavilion Media Terrace provides a beautiful seaside location 
for celebrity interviews, photo shoots, and private parties.

		  The Media Terrace is made available to journalists, publicists, 
photographers and news crews throughout the Festival. Festival attendees 
can reserve the space for private functions and sponsors may use the space 
for client entertainment. Past shows using the space have included Access 
Hollywood andd AMC’s Sunday Morning Shootout, as well as numerous 
news outlets. Celebrity guest have included Faye Dunaway, Robert Duvall, 
Hugh Hefner, Ron Howard, Norah Jones, Andie MacDowell, Michael 
Moore, Martin Scorsese and Harvey Weinstein.

BENEFITS

Category exclusivity

Inclusion of logo on all print 

advertising, electronic media  

and printed materials

Festival accreditation for up  

to four representatives

Five invitations to red  

carpet screenings

Access to nightly cocktail  

parties in The Pavilion’s  

corporate apartment
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	 Logo placement on all of The Pavilion’s correspondence 

with members, including registration materials, e-blasts 

and daily Festival updates

	 Logo placement on Pavilion badges, worn by thousands 

of members throughout the Festival

	 Prominent signage at Pavilion entrance

	 Positioning as a provider of key services to the 

entertainment industry

SUSTAINING SPONSOR LEVEL MEMBERSHIP SERVICES

BENEFITS

Category exclusivity

Inclusion of logo on all print 

advertising, electronic media  

and printed materials

Festival accreditation for up  

to four representatives

Five invitations to red  

carpet screenings

Access to nightly cocktail  

parties in The Pavilion’s  

corporate apartment

	 The American Pavilion provides an impressive array of services to 
accredited members. Members register in advance or onsite to receive 
access to The American Pavilion and services such as wireless Internet, 
computer services, trade publications and daily US newspapers. Members 
use The American Pavilion as a “home base” throughout the festival.

	 The Pavilion also offers Red Carpet Membership, an upgraded program 
that provides access to a private terrace area, reserved seating for all 
Industry in Focus panel discussions and In Conversations, dedicated 
computers and invitations to nightly cocktail parties in The Pavilion’s 
corporate apartment.
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		 During late-night events, the Green Room is used as a 

VIP lounge, catering to celebrity clientele.

		 Opportunity to promote brand to journalists, publicists 

and celebrities,  

via gifting and direct interaction

		 Photo opportunities of celebrities with products

		 Opportunity to customize décor, creating branded 

environment 

		 Positioning as a high-end hospitality brand

SUSTAINING SPONSOR LEVEL GREEN ROOM

	 The American Pavilion Green Room provides a relaxing oasis for  
celebrities participating in Pavilion events. Celebrity guests enjoy  
the Green Room prior to and following Industry in Focus Panel Discussions, 
In Conversations, media events and private parties.

BENEFITS

Category exclusivity

Inclusion of logo on all print 

advertising, electronic media  

and printed materials

Festival accreditation for up  

to four representatives

Five invitations to red  

carpet screenings

Access to nightly cocktail  

parties in The Pavilion’s  

corporate apartment

Photos, left to right, at  

The American Pavilion: Bill Paxton, 

Greg Kinnear, Kirsten Dunst, 

Colin Firth, Chloë Sevigny



CANNES 201 1  SPONSORSHIP PROPOSAL	 AMPAV.COM

	 Ongoing branding and visibility 

	 Opportunity to reach members of key demographic  

in Cannes

	 Opportunity to leverage success stories

	 Heightened visibility with the international press

	 Opportunity to showcase product or service  

offerings within framework of high-profile programming 

and events

SUSTAINING SPONSOR LEVEL CONFERENCE CENTER

	 One quarter of The American Pavilion’s space is devoted to the Conference 
Center, which seats 120. The Conference Center is used for press 
conferences, panel discussions, screenings, receptions and luncheons. 
Two series, In Conversation and Industry In Focus are produced and 
programmed by The American Pavilion. Past participants have included 
Kevin Bacon, Francis Ford Coppola, Ron Howard, Anjelica Huston, 
Morgan Freeman, Michael Moore, and Sean Penn (see attached list). 
Sponsor logos are displayed on the “step and repeat” backdrop, featured 
prominently in all celebrity press coverage.

MORGAN FREEMAN AND ROGER EBERT

BENEFITS

Category exclusivity

Inclusion of logo on all print 

advertising, electronic media  

and printed materials

Festival accreditation for up  

to four representatives

Five invitations to red  

carpet screenings

Access to nightly cocktail  

parties in The Pavilion’s  

corporate apartment



The Wireless Café is one of the most popular services in The Pavilion. 
Featuring the fastest internet service in Cannes, the Wireless Café serves a 
critical need for Festival patrons to check e-mail. From early morning until 
closing time, visitors take advantage of the free and efficient connections.
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	 Prime exposure on start page

	 Signage in highly trafficked area of The Pavilion

	 Positioning at The Pavilion’s technological hub

	 Naming rights	

SUSTAINING SPONSOR LEVEL WIRELESS CAFÉ

BENEFITS

Category exclusivity

Inclusion of logo on all print 

advertising, electronic media  

and printed materials

Festival accreditation for up  

to four representatives

Five invitations to red  

carpet screenings

Access to nightly cocktail  

parties in The Pavilion’s  

corporate apartment
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		 Identification as exclusive Greening Sponsor in all 

signage, advertising, press, and promotional materials

		 Branded t-shirts, tote bags and accessories for “Green 

Team” of students

		 Branded recycling containers in The American Pavilion

		 Full page ad in the Los Angeles Times announcing 

sponsor’s involvement

SUSTAINING SPONSOR LEVEL GREENING

Since 2006, The American Pavilion has created an eco-friendly 
environment in Cannes. The Greening Sponsorship makes the 
procurement of sustainable materials and a Pavilion-wide recycling system 
possible. Sponsors’ branding is featured on signage throughout the Pavilion 
and on T-shirts worn by “green team” of student filmmakers collecting 
recycling throughout the Festival.

BENEFITS

Category exclusivity

Inclusion of logo on all print 

advertising, electronic media  

and printed materials

Festival accreditation for up  

to four representatives

Five invitations to red  

carpet screenings

Access to nightly cocktail  

parties in The Pavilion’s  

corporate apartment
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	 Naming rights to program, offering exclusivity at the 

Festival as well as year-round exclusivity and  

visibility through on-campus recruiting, direct mail and 

online promotions

	 On-site branding opportunities including student apparel, 

tote bags and gift items

	 Distribution of promotional materials and products

	 Opportunity to host events, educational seminars and 

product demonstrations for these up-and-coming chefs

	 Opportunity for sponsor to interact directly with 

students, building one-on-one relationships and 

gathering feedback

	 Opportunity to develop brand loyalty early in  

customers’ careers

SUSTAINING SPONSOR LEVEL CULINARY STUDENT PROGRAM

	 This unique work-study program brings together culinary students, 
apprentices and young professionals from throughout the U.S. Past 
participants have had the opportunity to meet with such renowned chefs 
as France’s Roger Verge (Moulin de Mougins) as well as American chefs 
Bobby Flay, Mario Batali and Rocco DiSpirito. The culinary crew  
prepares up to 1,000 meals per day—for lunches, dinners, receptions, parties 
and other special events. Prior to the Festival, participants enjoy tours to 
wineries, restaurants and outdoor markets along the Riviera.

BENEFITS

Category exclusivity

Inclusion of logo on all print 

advertising, electronic media  

and printed materials

Festival accreditation for up  

to four representatives

Five invitations to red  

carpet screenings

Access to nightly cocktail  

parties in The Pavilion’s  

corporate apartment
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OVERVIEW

SUPPORTING LEVEL
SPONSORSHIP OPPORTUNTIES

	 10' x 10' Exhibit Space

	 Product Sponsorships including coffee, wine, beer and spirits

	 Media Partnerships

	 35' x 5' banner on Corporate Apartment, overlooking the red carpet

	 Start page in American Pavilion Wireless cafe

	 Logo on directors’ chairs in American Pavilion Conference Center

	 Hosting of a panel discussion in American Pavilion 
Conference Center 
 
BENEFITS

	 	Inclusion of logo on all print advertising, electronic media and 
printed materials

		 Festival accreditation for up to two representatives

		 Access to nightly cocktail parties in The Pavilion’s 
Corporate Apartment
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SUPPORTING SPONSOR LEVEL EXHIBITION SPACE

The high volume of traffic in The American Pavilion offers exhibitors a 
prime setting in which to showcase established brands, as well as to intro-
duce new products and services.

Product sampling, presentations and demonstrations of new technologies—
with the opportunity for hands-on experience—are just a few of the possi-
bilities. Basic units measure 10’ x 10’ and include a desk, seating and 
locking storage. The space may be configured as a three-sided exhibition 
area or as an enclosed office with a door.

Telephones, computers, video players, and other equipment can be made 
available. The American Pavilion works closely with each exhibitor to meet 
specific goals and marketing objectives. Please call The Pavilion to discuss 
your requirements.

BENEFITS

Inclusion of logo on all print 

advertising, electronic media  

and printed materials

Festival accreditation for up  

to two representatives

Access to nightly  

cocktail parties in The Pavilion’s  

Corporate Apartment

	 Opportunity to showcase products

	 10 x 10 office or exhibition space in The Pavilion

	 Staffing assistance

	 Direct interaction with potential customers 
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	 Prominent visibility through branded cups, napkins, etc.

	 Signage throughout bar area

	 Logo placement on menus

	 Events scheduled throughout the Festival for sampling of 

products to Festival attendees

	 E-blasts to Festival attendees promoting food and drink 

specials and sampling events

PRODUCT SPONSORSHIPSUPPORTING SPONSOR LEVEL

	 The American Pavilion’s Bar and Restaurant, one of the most popular 
gathering places in Cannes, offers sponsors the opportunity to showcase 
products with category exclusivity. Categories include coffee, champagne, 
soft drinks, spirits, water and wine.

BENEFITS

Inclusion of logo on all print 

advertising, electronic media  

and printed materials

Festival accreditation for up  

to two representatives

Access to nightly  

cocktail parties in The Pavilion’s  

Corporate Apartment



View from the Corporate Apartment
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	 Branding of daily cocktail reception for sponsors, 

industry professionals and other invited guests

	 35’ x 5’ banner seen by thousands waiting to enter the  

Palais des Festivals

	 Logo featured on printed invitations distributed  

each day

SUPPORTING SPONSOR LEVEL CORPORATE APARTMENT/BANNER

		  Overlooking the red carpet, the Corporate Apartment is open for a private 
catered cocktail reception every afternoon prior to the premiere screening. 
Guests include industry professionals, journalists and sponsors. Sponsorship 
includes the 35' x 5' banner space on the terrace of the apartment, visible to 
the thousands of Festival attendees gathered on the red carpet.

BENEFITS

Inclusion of logo on all print 

advertising, electronic media  

and printed materials

Festival accreditation for up  

to two representatives

Access to nightly  

cocktail parties in The Pavilion’s  

Corporate Apartment



	 A sponsor’s URL is featured as the start page of 15 computers in  
The Pavilion’s Wireless Café, ensuring prime branding in one of  
The Pavilion’s most popular locations.
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SUPPORTING LEVEL SPONSORSHIP START PAGE IN WIRELESS CAFÉ

BENEFITS

Inclusion of logo on all print 

advertising, electronic media  

and printed materials

Festival accreditation for up  

to two representatives

Access to nightly  

cocktail parties in The Pavilion’s  

Corporate Apartment
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DIRECTOR’S CHAIRSSUPPORTING SPONSOR LEVEL

	 The American Pavilion Conference Center hosts an average of two events 
per day for the 12-day festival, including the popular Industry in Focus  
and In Conversation series. Director’s chairs in the audience seating area 
are branded with a sponsor’s logo, providing ongoing visibility and  
valuable positioning.

BENEFITS

Inclusion of logo on all print 

advertising, electronic media  

and printed materials

Festival accreditation for up  

to two representatives

Access to nightly  

cocktail parties in The Pavilion’s  

Corporate Apartment
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SUPPORTING SPONSOR LEVEL PANEL DISCUSSIONS

The American Pavilion can offer a turnkey presence for a sponsor hosting 

a panel discussion. Programming, promotion and inclusion in all schedule 

announcements are among the benefits of this opportunity. Panel discussions 

feature executives from sponsor’s company alongside high-profile members 

of the entertainment industry.

BENEFITS

Inclusion of logo on all print 

advertising, electronic media  

and printed materials

Festival accreditation for up  

to two representatives

Access to nightly  

cocktail parties in The Pavilion’s  

Corporate Apartment

CISCO HOSTED A PANEL ON THE FUTURE OF 
DIGITAL FILMMAKING
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SUPPORTING SPONSOR LEVEL MEDIA PARTNERSHIP

	 Since its founding in 1989, The American Pavilion has been a source of up-
to-date information for its members. A variety of media partners distribute 
their publications in The American Pavilion Newsstand, which is positioned 
near the entrance to The Pavilion. Publications are prominently displayed in 
this prime location.

 

BENEFITS

Inclusion of logo on all print 

advertising, electronic media  

and printed materials

Festival accreditation for up  

to two representatives

Access to nightly  

cocktail parties in The Pavilion’s  

Corporate Apartment
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ADDITIONAL OPPORTUNITIES

Cocktail parties, press luncheons and  

late-night parties

Junket space on our media terrace

Branded lanyards distributed to  

The Pavilion members

Table toppers on 40 tables throughout  

The Pavilion

Brochure and literature display Newsstand placement at The PavilionPoster sites
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OVERVIEW 2011 SPONSORSHIP INVESTMENT LEVELS

Presenting Sponsor . . . . . . . . . . . . . . . . . . . . . . . . . . .                           $300,000.

Sustaining Sponsor . . . . . . . . . . . . . . . .                  $50,000–$100,000.

Supporting Sponsor . . . . . . . . . . . . . . . . .                  $15,000–$25,000.

Additional Opportunities  . . . . . . . . . . . . . . . . . . .                   prices vary

			  call for further information



ADDITIONAL 
INFORMATION
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ATTENDEE DEMOGRAPHICS

7%	 $35–$49.9k

9%	 $50–$74.9k

11%	 $75–$99.9k

33%	 $100–$199k

39%	$200k+

1%	 Up to $35k

NATIONALITIES 
& EDUCATION

GENDER 
& AGE

36%	Graduate Degree

5%	 Associate Degree1%	 High School

46%	Bachelor Degree

8%	 Some College

4%	 Vocational/Training

38%	Female

62%	Male

29%	45–54

4%	 18–24

2%	 65+

17%	 55–64

27%	35–44

21%	 25–34

7%	 Publicity/Marketing

6%	 Other

3%	 Writer

3%	 Banking

8%	 Director

5%	 Distribution

7%	 Executive

1%	 Filmmaker

4%	 Journalist

52%	Producer

4%	 Film Festival

35%	Western Europe

57%	United States

1%	 Oceania

1%	 Other

1%	 Eastern Europe

1%	 Asia

4%	 Canada

PROFESSIONS 
& INCOMES

The Pavilion draws a primarily affluent and influential membership



CANNES 201 1  SPONSORSHIP PROPOSAL	 AMPAV.COM

SERIES PARTICIPANTS—PARTIAL LIST INDUSTRY IN FOCUS/IN CONVERSATION 

Robert Altman	 Director 
Ellen Barker	 Actress
Peter Bart	 Publisher, Variety 
Lawrence Bender	 Producer 
James Cameron	 Director
Francis Ford Coppola	 Director 
Willem Dafoe	 Actor 
Claire Danes	 Actress 
Lee Daniels	 Director
Robert Duvall	 Actor/Director 
Roger Ebert	 Chicago Sun Times 
Colin Firth	 Actor
James Franco	 Actor/Director
Stephen Frears	 Director 
Morgan Freeman	 Actor 
Whoopi Goldberg	 Actress 
Ryan Gosling	 Actor
Ethan Hawke	 Actor/Director 
Dennis Hopper	 Actor 
Ron Howard	 Director 
Angelica Huston	 Actress 
Norah Jones	 Actress 
Jude Law	 Actor
Tommy Lee Jones	 Actor/Director 
Spike Jonze	W riter/Director
Charlie Kaufman	 Producer/Director
Harvey Keitel	 Actor 
Kevin Kline	 Actor 
John Leguizamo	 Actor/Writer/Director 
Sherry Lansing	 Producer 
Mike Leigh	 Director
Julian Lennon	 Director 
Matt Lauer	 The Today Show
Doug Liman	 Director
Michael Moore	W riter/Director 
Randy Newman	 Singer/Composer 
Nick Nolte	 Actor/Director 
Bill Paxton	 Actor/Director 
Brett Ratner	 Director 
Christina Ricci	 Actress 

Industry in Focus and In Conversation are a series of candid talks between 
celebrities and high-profile journalists. Drawing standing-room only 
crowds, it is often broadcast on closed-circuit monitors throughout The 
Pavilion, and is widely covered by the global press.
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SERIES PARTICIPANTS—PARTIAL LIST INDUSTRY IN FOCUS/IN CONVERSATION 

Joan Rivers	 Comedienne/TV Commentator 
Tim Robbins	 Actor/Director 
Martin Scorsese	 Director
Mira Sorvino	 Actress 
Uma Thurman	 Actress 
Billy Bob Thornton	 Actor/Director/Writer 
John Waters	 Director 
James Woods	 Actor 
Harvey Weinstein	 President, Miramax Pictures 
Billy Zane	 Actor
Rosanna Arquette	 Actress/Director 
Kevin Bacon	 Actor/Writer 
Michael Barker	 Co-President, Sony Pictures Classics 
Benjamin Bratt	 Actor 
Duncan Clark	 President Columbia Tristar 
Robert Dowling	 Publisher, The Hollywood Reporter 
Cassian Elwes	 VP William Morris Agency 
Rob Friedman	 President, Paramount Pictures 
Ed Frumkes	 President, Warner Bros. International
James Gianopulos	 President, International, 20th Century Fox 
Mark Gill	 President, Warner Independent Pictures 
Geoff Gilmore	 Director, Sundance Film Festival 
Piers Handling	 Director, Toronto International Film Festival 
Spike Lee	 Director 
Dylan McDermott	 Actor 
Andie MacDowell	 Actress 
Ross McElwee	 Director 
Amir Malin	 President, Artisan Entertainment 
Sean Maloney	 Senior VP, Intel Corp 
William Mechanic	 President and COO, Fox Filmed Entertainment 
Sam Moore	 Singer 
Edward James Olmos	 Actor/Director 
Mark Ordesky	 President, Fine Line Features 
Tony Perkins	 Editor-in-Chief, AlwaysOn.com 
Keith Pon	 Senior Technology Director, Sun Microsystems, Inc. 
Frank Rose	W ired Magazine 
Kyra Sedgwick	 Actress 
Robert Shaye	 Chairman and CEO, New Line Cinema 
Kevin Smith	 Director 
Steven Soderbergh	 Director 
Tim Sweeney	 Director of Tech. Marketing, New Business Group, Intel Corp. 
Quentin Tarantino	 Director 
William Thompkins	 Chief Marketing Officer, VP Entertainment Imaging, Eastman Kodak 
John Turturro	 Actor
Jack Valenti	 President, MPAA 
Wim Wenders	W riter/Director/Producer
Michelle Williams	 Actress
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THE PAVILION IN THE PRESS
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THE PAVILION IN THE PRESS
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THE PAVILION IN THE PRESS
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THE PAVILION IN THE PRESS
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PAVILION IN THE PRESS
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PAVILION IN THE PRESS


