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media training

Leighton Linslade Town Council

Media Training Proposal

Gemma Rawlinson, Mosaic Media Training, November 2013
Suite 6, Oyster House, Severalls Lane, Colchester, Essex CO4 9PD

Gemma@ mosaicpublicity.co.uk Tel 01206 841933
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To: Sarah Sandiford
Tel: 01525 631914
E: sarah.sandiford@leightonlinslade-tc.gov.uk

Your requirements

Many thanks for your enquiry. | am delighted to provide the following proposal
based on your initial requirements of 10 staff/Councillors requiring media awareness
training, combined with radio and television interview skills and crisis management.

About Mosaic’s media training

Mosaic’s trainers are former BBC TV and radio reporters and have been providing
media training for more than 15 years to key spokespeople from both the public and
private sectors.

We offer a unique combination that ensures our intensive training courses will equip
delegates with the skills and the confidence to deal with the media in proactive as
well as controversial or challenging situations.

Our lead trainer Karen Ainley has many years experience in media interviews with
her former job as BBC reporter and journalist. She has delivered training to many
organisations within the public sector and has worked with a number of local
authorities from across the country.

Our trainer

Karen Ainley MCIPR is a former TV presenter and reporter
with BBC Look East, and also presented documentaries for the
BBC 2 Matter of Fact series. Prior to that, she worked as a BBC
Essex radio reporter and newsreader, after starting her
journalism career on weekly and evening newspapers - as a
health reporter.

Karen is Chief Executive of Mosaic, now one of the largest PR
and digital marketing agencies in the East of England. She is a
social media specialist and was the UK’s first podcast trainer.
She has written a mini guide to podcasting for the Chartered
Institute of Public Relations and is currently studying for an
MSc in Digital Marketing.




Bespoke Media Awareness + Interview Skills sample course

DURATION Full day — 1 trainer

DELEGATES 10 maximum

OVERVIEW A workshop with plenty of hands-on experience and exercises
covering:

Understanding the media’s impact on your organisation
Recognising a media opportunity and what makes a good
story

Conveying key messages

Opportunities with radio and TV

Preparing for and undertaking interviews

AIMS AND The principal aims of the course are to equip delegates with the skills

OUTCOMES and the confidence to deal with the media in a positive and proactive
way and give excellent media interviews. Delegates will gain an
insight from a media professional into exactly what journalists are
looking for from an interview and why. The day covers many aspects
but will include interview preparation, understanding the
opportunity, key messages, sound bites, dress, presentation and body
language.

PROGRAMME 9.30am

Welcome and introduction

9.45am Interview preparation
= Understanding the opportunity
= Key messages
= Differences between print and broadcast
media
= Handling challenging interviews
10.45am Radio Interview example *
11.30am Refreshments and feedback
12.00pm Radio interview example *
12.30pm Playback and feedback
1.00pm Lunch
1.30pm Preparing for a TV interview
= Dress
= The TV soundbite
= Presentation
= Body language
2.00pm Television interview example *
3.00pm Refreshments and feedback
3.15pm The challenging interview *
3.30pm Television interview example *
4.15pm Feedback
4.30pm Evaluation and questions



4.45pm Close

Timings are approximate

Feedback on content and presentation is given on an ongoing basis
through the day and written feedback is also available after the
training.

* Please note due to the number of course delegates, these will not

be 1:1 interviews, but delegates will be invited to volunteer to be
interviewed in front of their colleagues.

The training

We are extremely flexible in our approach to training, as we want to ensure you get
the most from the experience. Mosaic's training courses are always tailored to your
organisation, to ensure that relevant issues can be addressed.

We pride ourselves on conducting extensive research before training takes place, so
that we can create interview scenarios that are as realistic as it gets.

As part of the media training, our trainers conduct interviews with delegates based
on the scenarios discussed with you, in advance, to give a realistic experience. These
interviews are recorded both for radio and television, and results are played back
immediately for the group to benefit from feedback.

We request a brief biog of each delegate in advance of the training (position held,
previous media experience etc) to enable our trainers to pitch the training at the
right level and ensure the intensity of the training is correct.

Feedback

Feedback on content and presentation is given on an ongoing basis throughout the
session and our trainer is happy to speak with you after the course by phone or via
email if there are any further questions or comments. By working closely with you
we will ensure your outcomes are met.

Our requirements
Our training requirements are minimal — we will bring a laptop and require a

projector and screen; a whiteboard or flip chart. Please provide refreshments and a
training room.



Fees

Media Awareness with Interview Skills and Crisis Management

We can build a bespoke course combining elements of media awareness, crisis
management but also covering media interview skills.

£800 per day + VAT

This would be for one trainer using a camcorder

All fees are subject to VAT being added. Please note we would also add rail fares
(standard rate) or car mileage at 58p per mile from Colchester for the trainer and
overnight accommodation.

Clients

Our clients include:

VVVVVVVYVYVVVVVVYVVYVYYVYY

Central Beds Council

NHS North West

NHS Modernisation unit
Anglia Ruskin University
University of Essex

Imperial College

University Campus Suffolk
University of Gloucester
Cardiff University

Suffolk County Council

Essex County Council
Northampton Borough Council
Thurrock Council

Islington Council

Mid Suffolk District Council
Castlepoint Borough Council
European Commission, Brussels
Oxford Analytica

VVVVVVVVYVYVYVYY

YV VYV

HMRC

Reed Business Publishing
Savers and Superdrug

Rail Safety and Standards Board
EDF Energy

Suffolk Police

UK Power Networks

European Commission

Toni & Guy

University of Gloucestershire
Asquith Nurseries

Momentum Global Investment
Management

BT

Valuation Office Agency

BUPA Care Homes

August Equity

Full details of all our courses can be found on our website at
www.mosaicmediatraining.co.uk




Testimonials

“This was the first time we had used Mosaic

Publicity to deliver media training as its

- ‘Reputation Management for Councillors’

Bra I ntree seemed tailor made to meet our needs. Any

District Councill concerns we may have harboured about value

for money were quickly dispelled by the rousing

feedback we had from delegates, with comments ranging from ‘the most helpful

course that | have attended’ to ‘Brilliant’; and individuals generally keen to put what
they had learned into practice.

Suffice to say that Braintree District Council already has a second training event with
Mosaic in the pipeline.”

Claire Thwaites, Marketing and Communications Manager,
Braintree District Council

“Mosaic Training has provided Media Broadcast
Training for senior managers and executive members

at Islington Council. %I ISLINGTOM

Experience shows that managing the media

successfully is vital to support an organisation's

reputation in a crisis. Mosaic's training has been invaluable in coaching staff and
politicians to front media stories by preparing key messages, boosting confidence
and giving much-needed on-camera practice.

As a media professional looking to build capacity within the organisation and
support senior staff and politicians with a first class media service, | have found the
training Mosaic provide, excellent.”

Charles Dean
Senior Media Officer



“I was responsible for the commissioning

mu"nnc“@cﬂumml of learning and development at Thurrock

Borough Council between 2006-10.

During this time | had to provide media

training for both Elected Members and

Corporate Directors to help them cope with some high profile news items that
reached the national stage.

The training that Kevin and Karen delivered was exceptionally well received and gave
Members and Senior Managers the confidence to undertake television/radio and
press interviews to provide the Thurrock side of the stories. Kevin and Karen are
lively and engaging trainers who are keen to see others develop their skills.”

Dave Carey
Learning and Development

Contact

Gemma Rawlinson

Operations Director

gemma@mosaicpublicity.co.uk

Mosaic Media Training

Suite 6, Oyster House, Severalls Lane, Colchester, Essex CO4 9PD
Tel: 01206 841933




