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SECTION I.  INTRODUCTION 

“Unlocking Home” since 2003, the mission of Kansas Housing Resources Corporation 
(“KHRC”) is to help our citizens access the quality affordable housing they need and the 
dignity they deserve. Codified at K.S.A. 74-8901 et. seq., KHRC is a public corporation and 
independent instrumentality of the State. KHRC serves as the housing finance agency for 
Kansas. 
KHRC addresses housing issues and needs for the citizens of Kansas, by administering 
essential programs that allow communities and service organizations to help Kansans. 
KHRC’s Core Values, programs, and services can be found at: www.kshousingcorp.org.  
In response to the COVID-19 pandemic, KHRC is administering critical relief programs to 
support Kansans, including the Kansas Emergency Rental Assistance (KERA) program 
and supplemental funding to support our Emergency Solutions Grant (ESG) and 
Community Services Block Grant (CSBG) efforts. Additionally, KHRC is now preparing to 
administer a Homeowner Assistance Fund (“HAF”) for the State of Kansas. 
 
The HAF program was established through the American Rescue Plan Act of 2021 (Public 
Law No: 117-2). The program aims to assist eligible homeowners, who have suffered a 
financial hardship due to the COVID-19 pandemic, avoid mortgage delinquencies and 
defaults, foreclosures, loss of utilities or home energy services, and home displacement. 
The U.S. Treasury Department allocated the State of Kansas just over $56 million for the 
HAF program. The program is being overseen by the Kansas Office of Recovery, which 
contracted with KHRC to administer the HAF program for Kansas.  
 
The purpose of this Request for Proposal (“RFP”) is to obtain Proposals from qualified 
individuals/entities (“Respondent(s)”) to provide services for the administration of the HAF 
program. Specifically, KHRC is requesting Proposals for a Marketing Campaign to promote 
the Kansas Homeowner Assistance Fund (“KHAF”) program to eligible applicants in an 
expedited timeframe. KHRC will engage the services of the Respondent(s) that it 
determines is/are the best qualified based upon the evaluation criteria set forth herein. 
 

SECTION II.  TERMS AND CONDITIONS GOVERNING THIS RFP 
A. DEFINITIONS 

 
1. Best Value Contracting 

The award of a contract to one or more qualified Respondents that is based not 
solely on the lowest price, but rather on an analysis of multiple factors including 
but not limited to price, quality of work, capacity, experience, and references. 

 
2. KHRC 

Kansas Housing Resources Corporation. 
 
 
 
 

http://www.kshousingcorp.org/
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3. Final Contract 
The contract ultimately negotiated and entered into by and between KHRC and 
the successful Respondent pursuant to an award under this RFP. 

 
4. HAF/HAF Program/HAF Funds 

The program established through the American Rescue Plan Act of 2021 to assist 
eligible homeowners, who have suffered a financial hardship due to the COVID-19 
pandemic, avoid homeownership delinquencies, defaults, foreclosures, and 
displacement. 

 

5. MBE/WBE 
An entity that is certified as a minority‐owned business enterprise (MBE) or 
certified as a woman‐owned business enterprise (WBE) by the State of Kansas 
or other certifying agency as deemed appropriate by KHRC. 

 
6. Proposal 

Proposal refers to the complete response, including any exhibits or attachments, 
submitted by a Respondent as a result of this RFP. 

 
7. Respondent 

Respondent refers to any individual or entity submitting a response to this RFP. 
 

8. RFP 
This Request for Proposal. 

 
9. Scope of Work 

Scope of Work refers to the instructions and requirements stated in this RFP or 
portions thereof and any additional, supplementary instructions that are 
developed, incorporated, or promulgated subsequent to the distribution of this 
RFP. 

 
10. Code of Ethics 

Code of Ethics refers to KHRC’s Code of Ethics, which may be accessed on 
KHRC’s website at https://kshousingcorp.org/code-of-ethics/. 

 

11. State 
The State of Kansas. 

 
12. Will, Must and Shall 

The use of the terms “must”, “will”, and “shall” indicate mandatory items and 
instructions with which Respondents are required to comply. 
 
 

https://kshousingcorp.org/code-of-ethics/
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13. Marketing Campaign 
Marketing Campaign refers to the proposed plan for digital and traditional media 
buys, content, and management, as well the creative assets necessary to support 
said plan. 

B. ADVERTISING AND PUBLICITY 

Respondents may not issue any news release or otherwise seek publicity regarding 
this RFP. No Respondent shall use the name or logo of KHRC or any adaptation, 
extension, or abbreviation of such name for advertising, trade display, or other 
commercial purposes except as specifically approved by KHRC in writing. 

 
C. COSTS AND LIABILITY 

This RFP does not commit or obligate KHRC to enter into any contractual 
agreement with any Respondent. KHRC will not reimburse for any expenses incurred 
in connection with this RFP. Each Respondent will be responsible for any costs 
incurred in preparation of its Proposal, including, but not limited to, preparing the 
initial response, and providing any additional information requested by KHRC. KHRC 
reserves the right to accept or reject any or all Proposals or offers made in 
response to this RFP. Please be advised that responses will be considered property 
of KHRC, are matters of public record, and may be subject to public disclosure by 
KHRC after the awarding of the contract.  

 
D. RIGHTS OF KHRC 

KHRC reserves and may exercise one or more of the following rights and options 
regarding this RFP: 

1. Reject any and all Proposals; 
2. Seek additional Proposals; 
3. Request from one or more Respondents any additional information as 

determined necessary by KHRC; 
4. Select one or more Respondents based on Best Value Contracting; 
5. Enter into negotiations and subsequently enter into a Final Contract with the 

successful Respondent, or enter into multiple contracts with multiple 
Respondents; 

6. Choose not to award any contract under this RFP; 
7. Add to, delete, modify or enlarge this RFP, including but not limited to, revisions 

to any specifications and/or the Scope of Work, or any terms or conditions; 
8. Modify the terms and conditions of any proposed or executed contract awarded 

pursuant to this RFP; 
9. Cancel or withdraw this RFP without the substitution of another RFP, or alter 

the terms and conditions of this RFP; 
10. Conduct credit checks and investigations as to the qualifications of each 
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Respondent at any time prior to the award of a contract; and/or, 
11. Extend deadlines or otherwise modify the required schedule at its sole discretion. 

 
E. OTHER LEGAL CONDITIONS 

1. Contractual Arrangement 
By virtue of its signed Proposal to this RFP, each Respondent agrees that, in 
the event it is selected to provide the Marketing Campaign for the HAF program 
for KHRC pursuant to this RFP, it will enter into good faith negotiations in pursuit 
of an acceptable Final Contract. KHRC, in its sole discretion, may incorporate 
any and all terms and conditions included in this RFP, the Proposal, and any 
additional provisions required by KHRC into the Final Contract. Any Respondent 
selected to proceed toward a Final Contract will be required to include in the 
Final Contract, contractual provisions that address issues of liability, 
indemnification, insurance, payment terms, and such other terms and conditions 
as are customary for agreements that address the subject matter of this RFP. 
Each Respondent must conspicuously state in its Proposal its inability or 
unwillingness to accept any of the provisions, terms, or conditions in this RFP, 
including any provisions set forth in any exhibits, and must include in its 
Proposal the reason(s) for any such exceptions. The Final Contract shall become 
effective on the date it is fully executed by KHRC and the successful 
Respondent. The Final Contract shall remain in full force and effect until 
completion of the Scope of Work and approval of the same by KHRC. 
KHRC and the successful Respondent may, at any time after a selection is made 
under this RFP and before the Scope of Work is completed, agree to extend or 
expand the requirements for the subject project under the Final Contract to include 
additional services or duties, and/or to provide additional time to complete the 
Scope of Work, provided that all such amendments to the Final Contract must be 
agreed to in writing by both KHRC and Respondent. 

 
2. Notice Regarding Distribution of Questions and Answers 

For the purpose of transparency and in an effort to prevent any real or perceived 
unfair advantage, all questions or requests for additional information submitted to 
KHRC regarding this RFP and the corresponding answers will be published on 
KHRC’s website or otherwise made available to all Respondents. 

 
3. Interviews, Discussions, and Negotiations 

A Proposal, including any proposed personnel and any required proposal 
documents, may be subject to negotiation by KHRC at any time. KHRC may 
interview none, one, some, or all of the Respondents who submit a Proposal. 
Proposals may be evaluated and the award of a Final Contract may be granted 
with or without discussions and/or negotiations with Respondents.  KHRC reserves 
the right to request additional information from any or all Respondents at no cost 
to KHRC. Negotiations by KHRC will not be deemed a counteroffer or a rejection 
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of any Proposal. 
 

4. Waivers 
KHRC may waive any requirements imposed in this RFP when failure to grant 
the waiver will result in an increased cost to KHRC, or when it is in the best 
interest of KHRC to grant the waiver. Any such waiver will be granted to the 
Respondent(s) which is awarded a Final Contract. 

 
SECTION III. INSTRUCTIONS TO RESPONDENT 

A. PROPOSAL SUBMISSIONS 

1. Number of Copies and Media 
Each Respondent must submit an electronic copy of its Proposal. The proposal 
should include a cover letter containing the Respondent’s name and address, the 
contact information (i.e. address, email and phone number) for the Respondent’s 
primary contact for purposes of any questions KHRC may have of Respondent, 
and a summary of the Respondent’s price proposal for performing the Scope of 
Work. 

 
2. Delivery Instructions/KHRC Point of Contact 

All questions and requests for additional information must be submitted in writing 
via email and should include a subject line of “HAF Marketing Campaign RFP 
Inquiry” to esharp@kshousingcorp.org. 

 
3. Submission of Questions 

Questions regarding this RFP should be directed to KHRC in writing by mail, 
facsimile, or electronic mail to: 

Emily Sharp 
Kansas Housing Resources Corporation 
611 S. Kansas 
Topeka, Kansas 66603 
esharp@kshousingcorp.org 

 

NOTICE: No verbal questions will be answered. All questions and inquiries must 
be in writing and submitted via one of the forms authorized above. 

 
4. Deadline for Submission of Proposal 

All Proposals are due and must be received by KHRC by 4:30 PM (Central) on 
FRIDAY, NOV. 19, 2021.  Proposals received after 4:30 PM (Central) on Nov. 19, 
2021 will not be accepted.  
No Respondent may modify or correct its Proposal at any time after the 
Proposal Due Date, except in direct response to a request from KHRC for 
clarification. 

 

mailto:esharp@kshousingcorp.org.
mailto:esharp@kshousingcorp.org
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B. EXTENSIONS OF PROPOSAL DEADLINES 

 In the event the due date for Proposal is extended or modified, the new date will be 
published on the KHRC website at https://kshousingcorp.org/. 

 

C. ANTICIPATED TIMETABLE 

 RFP Release Date: Tuesday, Oct. 19, 2021  
 Final date for submission of requests for additional information: Friday, Nov. 2, 2021 
 Proposal Due Date: Friday, Nov. 19, 2021  
 Publication of KHRC selection: Friday, Dec. 17, 2021 

D. RFP REVISIONS 

In the event KHRC deems it necessary or appropriate to revise or clarify the terms or 
provisions of this RFP, any such revisions or clarifications will be issued in the form of 
an addendum. Any such addendum issued by KHRC will also be posted on our web 
site at https://kshousingcorp.org/. 

SECTION IV. PROPOSAL PREPARATION 

A. MANDATORY PROPOSAL SECTIONS 

Each Proposal shall include, at a minimum, the following mandatory, separate 
sections: 

• Executive Summary and Conclusions 
• Proposed Plan for Completing Scope of Work 
• Qualifications and Experience 
• References 
• Proposed Budget and Campaign Schedule 
• Proposal of Terms, Conditions, and Other Requirements 

Respondents are invited to include additional information or sections in the 
Proposal which they feel would assist KHRC in the evaluation of the proposal. 

 
B. PROPOSED SCOPE OF Work 

KHRC is seeking a Respondent to provide a Marketing Campaign to support the 
awareness of the KHAF program to all eligible applicants in an expedited timeframe.  

The desired campaign will include multiple outlets and solutions to support the 
awareness of the KHAF program. 

The desired Respondent should be familiar with KHRC and the Homeowner 
Assistance Fund and must be willing to incorporate adjustments and enhancements 
to the Marketing Campaign as additional details of the program become available. 
 

https://kshousingcorp.org/
https://kshousingcorp.org/
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The desire is to implement a plan that will promote Kansas’ HAF program to facilitate 
program participation across the state. Implementation will require close coordination 
with KHRC staff. KHRC anticipates this project to commence immediately following 
execution of a contract and be implemented in an expedited timeframe. Specifically, 
the services should include the following, in both English and Spanish:  
 

1) Digital Media Campaign 
The Proposal should include a digital media campaign using a combination of 
different digital media outlets. At a minimum, the desired characteristics of this 
campaign include: 
   

• Creative development of monthly ad copy and design 
• Ad scheduling and management   
• Performance analysis of all monthly campaigns 
• Social media platforms including Facebook, Instagram, and Snapchat 
• Connected TV 
• Digital media toolkit to be able to direct distribute 

 
2) Traditional Media Campaign 

The proposed traditional media campaign should use a combination of different 
traditional media outlets, including but not limited to:  
   

• Creative development of monthly ad copy and design 
• Purchase and placement of media buys 
• Newspaper  
• Broadcast television 
• Cable television 
• Radio 

 
3) Other Promotional Pieces 

The Proposal should detail other promotional pieces, such as:  
 

• Flier for homeowners 
• Print ad creative 
• Radio ad creative 
• Landing page update 

 

Respondent must be prepared to go live within 30 days of the execution of the Final 
Contract, and Respondent must be able to provide services until September 2025. 

Budget 

Respondent must adhere to a total budget of no more than $800,000 for the duration 
of the Marketing Campaign. 

 



Page 9 
 

Audience Targeting 

In accordance with Treasury HAF guidelines, HAF marketing campaigns must 
specifically target HAF resources to (1) homeowners having incomes equal to or less 
than 100% of the area median income or equal to or less than 100% of the median 
income for the United States, whichever is greater; and (2) socially disadvantaged 
individuals. The U.S. Treasury defines socially disadvantaged individuals as those 
whose ability to purchase or own a home has been impaired due to diminished 
access to credit on reasonable terms as compared to others in comparable economic 
circumstances, based on disparities in homeownership rates in the HAF participant’s 
jurisdiction as documented by the U.S. Census. Indicators of such impairment, as 
identified by Treasury, include:  

• Members of a group that has been subjected to racial or ethnic prejudice or 
cultural bias within American society; 

• Residents of majority-minority Census tracts; 
• Residents of a U.S. territory, Indian reservation, or Hawaiian Home Land; 
• Homeowners that reside in persistent poverty counties, meaning any county 

that has had 20% or more of its population living in poverty over the past 30 
years as measured by the three most recent decennial censuses; 

• Individuals with limited English proficiency. 
 

Additionally, as provided in Treasury’s HAF guidance, HAF participants may 
develop processes for identifying other socially disadvantaged individuals in 
accordance with applicable law. As detailed in the KHAF plan submitted to 
Treasury, KHRC desires to develop a Marketing Campaign that will carefully 
consider how to inform and encourage participation for hard-to-reach populations. 
The KHAF plan specifically proposes to target socially disadvantaged individuals, 
as defined above, homeowners earning less than 100% of AMI, persons with 
disabilities, those with limited internet access and those in rural areas. Any 
Proposal should address in detail this audience targeting, including ways to 
facilitate access and provide additional pathways into the program in a manner that 
is culturally and linguistically relevant.  

Below is some data collected to assist Respondents in developing a Marketing 
Campaign targeting the above described populations:  

Social Vulnerability Index 
The Social Vulnerability Index (SVI) refers to the resilience of communities (the 
ability to survive and thrive) when confronted by external stresses on human 
health, stresses such as natural or human-caused disasters, or disease outbreaks.  
 
SVI considers the following themes and variables: 

• Socioeconomic Status 
• Household Composition & Disability 
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• Minority Status & Language 
• Housing Type & Transportation 

As shown in Figure 1, based on the SVI South East Kansas shows the most high 
vulnerability census tracts. The South West and Kansas City Metro regions also 
show many high vulnerability tracts, with the South Central and North East regions 
showing less high vulnerability tracts.  

Figure 1: Social Vulnerability Index (SVI) by Census Tract and Region, 2018 

 
Source: CDC/ATSDR Social Vulnerability Index 2018 (CDC/ATSDR SVI), Updated March 2020 

 
Rural Areas 
Most Kansans live in the Urban and Semi-Urban areas of the state, making up 74 
percent of the population. This population is mostly concentrated around the large 
metros of Wichita and Kansas City, and the medium-sized cities such as Topeka 
and Manhattan. The map below shows that the counties west of Wichita are 
majority rural, with the more urban counties represented east of that point. 

Least Vulnerable Less Vulnerable More Vulnerable Most Vulnerable 

Social Vulnerability by Census Tract, 2018 
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Figure 2: Kansas County Peer Groups 

 
 

 

Source: KDHE, Decennial Census, U.S. Census Bureau, 2010 Census 

 

Figure 3: Kansas County Peer Groups Detail 

County Peer Group Density 
Frontier Less than 6 persons per square mile 
Rural Between 6 and 20 persons per square 

mile 
Densely-Settled 
Rural 

Between 20 and 40 persons per 
square mile 

Semi-Urban Between 40 and 150 persons per 
square mile 

Urban More than 150 persons per square 
mile 

Source: KDHE, Decennial Census, U.S. Census Bureau, 2010 Census 

Frontier Rural Densely-Settled Rural Semi-Urban 

Kansas County Peer Groups 

Urban 
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Low-Income Homeowners 
Approximately 40 percent of loans originated between 2007 and 2019 were for 
households with incomes at or less than 100% of the AMI.1 The Figure below shows the 
disbursement of these loans across the State.   
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Figure 4: Share of Loan Originations to Low-Income Households 

  
Source: Home Mortgage Disclosure Act (HMDA) Loan Application Register (LAR) data, loans originated 
2007 – 2020. 

Note: Where census tract geographies changed as a result of the 2010 Census, 
loan origination data from 2007 to 2011 is not included in this map. 

Low-income homeownership is spread widely across the State. Higher 
concentration of low-income loan originations have occurred in and surrounding the 
population centers of the state, primarily in the urban and suburban census tracts 
of Wichita, Topeka, and Kansas City.  
 
Homeowners of Color  
Approximately 14 percent of loan originations in the State were for households of 
color with incomes at or less than 150% of the AMI. Analysis of the data at the 
Census Tract level reveals that most of these low-income households, and 
particularly households of color, are concentrated in urban and suburban areas of 
the State. 

0 – 30.8% 30.9 – 49.0% 49.1 – 67.0% 67.1 – 100.0% 

Loan Originations to Low-Income Households (<=100% AMI) by Tract 
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Figure 5: Share of Loan Originations to Low- and Middle-Income Households of 
Color 

 
 

 

Source: Home Mortgage Disclosure Act (HMDA) Loan Application Register (LAR) data, loans originated 
2007 – 2020 

Note: Where census tract geographies changed as a result of the 2010 Census, 
loan origination data from 2007 to 2011 is not included in this map. 

Low- and middle- income households of color homeownership is not widespread 
across the State. Outside of urban and suburban census tracts, the only 
widespread low- and middle- income households of color homeownership is in the 
southwest region of Kansas, particularly around Dodge City and Garden City. 
Similar to the low-income household loan originations map above, low- and middle- 
income households of color have higher concentrations of loan originations in and 
surrounding the population centers of the state, primarily in the urban and suburban 
census tracts of Wichita and Kansas City. 

 
C. PROPOSAL DETAILS 

Respondents, in responding to this RFP, must provide clear and complete 
responses to each of the following questions and information requests. Brevity and 
clarity of responses will be appreciated. 

0 – 6.9% 7.0 – 17.6% 17.7 – 35.0% 35.1 – 83.0% 

Loan Originations to HHOC with <= 150% AMI 
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1. Location and Personnel. Provide the name, address, telephone number, fax 

number, and email address of the Respondent. Identify a primary contact 
person regarding the Proposal and the proposed project manager for the 
engagement. Identify all individuals anticipated to be involved in the Scope of 
Work and the role each is expected to fill. Provide resumes for each individual 
so identified and/or a brief summary of each individual’s qualifications to 
perform the work in question.  

2. Organizational Overview and Documentation. Provide an overview of the 
Respondent’s business entity, including legal structure, full legal name, and 
state of organization. Provide documentation on Respondent’s business entity, 
including organizational documents, federal employer identification number, 
and evidence of Respondent’s good standing with the State. If Respondent is 
an MBE/WBE, provide copies of documentation establishing certification as an 
MBE/WBE. If Respondent is not a certified MBE/WBE, provide information 
regarding the percentage of the Respondent organization owned by women 
and/or minorities and also provide information regarding the percentage of 
persons employed by the Respondent organization that are women and/or 
minorities. 

3. Affiliations and Subcontractors. Respondent must identify and fully explain all 
third‐party agreements, joint venture arrangements, and/or relationships that will 
result in the provision of any services in whole or in part by outside parties, 
third‐party contractors, affiliates, or subcontractors. Respondent must provide 
documentation regarding the qualifications and experience of all subject third 
parties, as well as for each staff member proposed to be involved in performing 
the Scope of Work. In addition, Respondent must clearly delineate the duties 
and obligations being assumed by third parties in carrying out the Scope of 
Work. In identifying any such parties, Respondent must include each party’s 
full legal name, state of organization (in the case of an entity), all contact 
information (e.g., address, phone/fax numbers, email address, primary point of 
contact, etc.), and must indicate whether the party is an MBE/WBE and provide 
copies of documentation establishing that certification as an MBE/WBE. Joint 
ventures are required to designate a single contracting entity with the authority 
to negotiate, execute, and bind the joint venture to any potential future contract 
and act as the party responsible to KHRC. 

4. Ownership Details. Each Proposal submitted under this RFP must disclose the 
name of the individual, entity, and/or entities having an ownership interest in the 
Respondent. All entities identified in this disclosure must be reduced to their 
human being level irrespective of the number of entity layers which may be 
present for any disclosed entity. If a Respondent under this RFP is a publicly 
held corporation, the disclosure required under this section is limited to 
disclosure of the names of the members of the Respondent’s board of 
directors, its key employees (including, but not limited to, its chief executive 
officer, chief financial officer, and chief operating officer), and any shareholders 
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owning or controlling ten percent (10%) or more of the corporation.  

5. Scope of Work. Respondent must describe how it will fulfill all requirements 
and expectations set forth in the Scope of Work, including as much as detail 
as possible and a project timeline for all services.  

6. Institutional Resources. Identify all resources being made available to KHRC by 
Respondent for the purposes of completing the Scope of Work. 

7. KHRC Experience. Describe the Respondent’s historical experience in working 
with or serving KHRC, including descriptions of work previously performed for 
KHRC. 

8. Related Experience. Describe the Respondent’s experience in working with 
other state or federal governmental entities to provide services similar in 
nature to the Scope of Work to be provided under this RFP. If Respondent 
has ever been removed from an account prior to the expiration of its contract 
(i.e., been fired), please explain.  

9. References. Respondent must provide KHRC with a minimum of two (2) 
references from entities for which Respondent has performed similar work as 
detailed in this RFP. Please include as references any other State of Kansas 
agencies or departments that have engaged Respondent to perform services. 

10. Litigation. Respondent shall describe any and all material lawsuits, 
demands, legal or administrative proceedings or governmental 
investigations, criminal actions or law enforcement activities (including 
those by federal, state or local authorities, or self-regulatory organizations) 
or non-routine inquiries or investigations relating to Respondent, 
Respondent’s affiliates or subcontractors, or any of their respective officers, 
directors or employees, including any proceedings to which Respondent, 
Respondent’s affiliates or subcontractors, or any of their respective officers, 
directors, or employees are a named party or have been the focus, that 
have occurred in the last three (3) years or that are currently threatened, 
including whether Respondent, Respondent’s affiliates or subcontractors, 
or their respective officers, directors or employees have been censured by 
any regulatory body. Describe any such circumstances and advise whether 
these investigations or proceedings will affect Respondent’s ability to 
complete the proposed transaction and perform the services in this RFP.  

11. Conflicts of Interest. Describe whether Respondent foresees any potential 
conflicts of interest arising from providing the services detailed in this RFP. 
If so, describe how Respondent would address potential conflicts of interest.  

12. Other Information. Detail and discuss any other information not specifically 
covered or requested by this RFP which Respondent believes is pertinent to 
KHRC consideration in selecting a Respondent to carry out the Scope of Work. 
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D. STRUCTURE OF PROPOSAL 

Each Respondent is required to submit a complete Proposal and attest to the 
accuracy and completeness of its Proposal. In all respects, the Respondent must 
comply with the instructions, formats, and stipulations of this RFP including proper 
submission, proper format, meeting deadlines, inclusion and presentation of pricing 
information, and the terms and conditions of the proposed Final Contract. 
KHRC desires to consider each Proposal in a consistent and easily comparable 
format as established in this RFP. Proposals not organized as set forth in this 
RFP may, at KHRC’s discretion, be considered unresponsive. Do not refer to other 
parts of your Proposal in lieu of answering a specific question. Do not provide 
references to filings or forms publicly available in lieu of providing specific information 
in the Proposal. 
Each Proposal must include a letter (“Certification Letter”) signed by an authorized 
representative of the Respondent certifying that: 

1. The person executing the letter is authorized to execute the Proposal and 
any Final Contract, on behalf of the Respondent; and 

2. The Proposal is a firm offer which will remain valid for a minimum period of 
thirty (30) days; and 

3. All information in the Proposal is true and correct to the best of his or her 
knowledge; and 

4. No owner, principal, or employee of the Respondent gave or will give 
anything of monetary value including a promise of future employment to an 
KHRC employee or KHRC Director, or a relative of an KHRC employee or 
KHRC Director, in an attempt to influence any decision to award a Final 
Contract or to influence the decision to modify or negotiate any term contained 
in any such Final Contract; and 

5. No elected or appointed official or employee of KHRC is financially interested, 
directly or indirectly, in the performance of the Scope of Work; and 

6. Respondent will ensure they are free from conflicts of interests; and 
7. Respondent will fully comply with KHRC’s Code of Ethics. 

KHRC may deem any Proposal failing to meet all of these requirements to be 
unresponsive, resulting in elimination of the Proposal from consideration. 

 
E. EVALUATION CRITERIA 

Each Proposal will be evaluated on a variety of factors, including, but not limited to, 
the following (in no particular order): 

1. Experience and expertise of the Respondent; 
2. Qualifications of the personnel assigned by Respondent to work on the project; 
3. Relevant experience providing similar Marketing Campaigns to other state 

or federal governmental entities; 
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4. The location, extent, and capabilities of the Respondent’s offices and number 
of employees in the State; 

5. Respondent’s ability and willingness to carry out the full Scope of Work 
and demonstrated understanding of the Federal and State statutory and 
regulatory requirements associated with the HAF program; 

6. Innovative ideas or suggestions reflected in the Respondent’s Proposal; 
7. KHRC’s prior experience, if any, in working with the Respondent and any 

other factors KHRC believes would be in its best interest to consider; 
8. Respondent’s proposed fees and charges for performing the Scope of Work; 
9. Respondent’s ability to meet KHRC’s desired timelines for the Scope of Work; 
10. Respondent’s inclusion of the participation of minorities and women, 

including Respondent’s employees and/or any participation with one or more 
MBE/WBEs; and, 

11. Overall level of professionalism displayed in the Respondent’s Proposal. 
 
 
 

F. PRICE PROPOSAL 

Provide a price proposal that delineates the following costs: 
1. Total fees Respondent intends to charge for completing the Marketing Campaign 

including a detailed breakdown of those fees. 
2. Itemization of any expenses or other charges (including any reimbursable 

costs) which Respondent anticipates will be charged separate from the fees 
covered by 1 above along with a proposed cap on such additional charges. 

 
Important Note Concerning Proposed Costs and Length of the HAF Program:  
Pursuant to the guidance issued by the U.S. Treasury (April 14, 2021) regarding the 
HAF program, the administrative costs are limited to a percentage of the HAF funds, 
which has been interpreted to mean a percentage of the HAF funds actually provided 
to homeowners. In responding to this RFP, Respondents should be mindful of: 1) the 
size of Kansas’ total allocation; and 2) that the actual amount of funds that will be 
provided to homeowners is unknown. Therefore, Respondents should consider 
submitting proposals that include a sum for initial set up and monthly ad purchases. 
Additionally, while the deadline to use funds is September 2025, requests for 
assistance must be connected to the COVID pandemic. KHRC assumes that as time 
progresses, less homeowners will be able to show that required COVID connection, 
and consequently, the work may be completed before September 2025.  
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