?@? UVU s EXECUTIVE SUMMARY — PROGRAM PROPOSAL

CP in Personal Development for Professional Advancement (32.0107) Fall 2022

The courses in this certificate provide a flexible way for students and their advisors to choose a
customized path for foundational success in colleae and increased emolovabilitv throuah the

Student Demand Market Demand

Comparison to 80 mile radius Institutions

Labor Market, 80 mile radius and Nation

Brief Summary: Brief Summary:
The CIP for this program is new for 2020 and did
not grow out of other existing CIP codes. There is

Cost Analysis Strategic Fit
Budget Program Fit in Market
Expenses Immediate  Yearly Ongoing
Personnel:
Operating Expenses: 300
Library Expenses: 1 1
Total Program Expenses: 1 1
Tuition Revenue:
Tuition - Expenses: -1 -1

Brief Summary:

All existing courses, no new resources except $300
for Marketing to be funded by the Dean's Office. No
new library funds needed.

Brief Summary:
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