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Request for Proposal   
RFP No. 71/SHOPS PLUS/2020 

  

Expanding SHOPS Plus India FP-IPV campaign to SEC D/E population 
 

 

Issue Date  December 23, 2020 

Reference  RFP No. 71/SHOPS PLUS/2020 

Due Date for receiving questions/clarifications 

on the RFP  

December 28, 2020 (by 11:59pm IST)  

Due Date for Response to questions  December 31, 2020 

 Proposal Due Date  January 8, 2021 (by 11:59pm IST)  

RFP Title  Expanding SHOPS Plus India FP-IPV campaign to SEC 

D/E population 

Issued By:  

 

Abt Associates India Pvt. Ltd. 

This request for Proposal contains the following sections: 

Introduction 

Part 1 Instructions to Offerors 

Part 2 Evaluation Factors for Award 

Part 3 Statement of Work 

Part 4  Annexures 

Annex 1: Cost Proposal Template (attached excel 

file) 

Annex 2: International Representation and 

Certification Form 

Annex 3: Bio data sheet template to be submitted 

by final offeror duly signed by key employee and 

counter signed by authorized signatory of offeror 

 

  

Introduction:  

Abt Associates Inc. (Abt) invites qualified organizations to submit a technical and cost proposal for 

Expanding SHOPS Plus India FP-IPV campaign to SEC D&E population. The objective of this activity 

is to recognize the unacceptability of every form of violence including issue pertaining to consent, 

interference with contraceptive methods and unprotected sex. Also to provide sources of information on 

family planning, such as the SHOPS Plus helpline that can also direct victims to specialized support. The 

budget for this procurement is for INR 1,000,000 (inclusive of applicable taxes).  

This RFP is issued under Cooperative Agreement No AID-OAAA-15-00067 entitled Sustaining Health 

Outcomes through the Private Sector (SHOPS) Plus. Abt anticipates awarding a firm fixed price contract 

resulting from this RFP.  The detail scope is listed under Part 3 ‘Statement of Work’.  
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PART 1:    INSTRUCTIONS TO OFFERORS 

I.      General Instructions to Offerors  

 
A. The offeror is requested to submit a proposal directly responsive to the terms, conditions, and clauses 

of this RFP.  Proposals not conforming to this solicitation may be categorized as unacceptable, 

thereby eliminating them from further consideration.   
 

B. Proposals must be received no later than the proposal due date listed on Page 1 of this RFP.   

Proposals must be signed and remain valid for a minimum of ninety (90) days.  The Offeror may 

submit its proposal accordingly: 
  

1. Electronically - email documents in pdf, unless specifically requested, to 

rfpresponse@abtindia.net . The Subject line to state “Expanding SHOPS Plus India FP-IPV 

campaign to SEC D&E population” RFP No. 71/SHOPS PLUS/2020.  

2. The Technical Proposal and Cost Proposal must be kept as separate parts of the total proposal 

package. Accordingly, the overall proposal shall consist of two (2) physically separated parts, as 

follows:  Volume I – Technical Proposal; and Volume II – Cost Proposal.  Technical Proposals 
must not make reference to pricing. 

 

C. Any proposal received in response to this solicitation will be reviewed as submitted and in accordance 
with the evaluation criteria specified in Part 2 – Evaluation Factors for Award. 

 

D. The person signing the offeror’s proposal must have the authority to commit the offeror to all the 

provisions of the offeror’s proposal. 
 

E. Abt Associates Inc. is not obligated to make an award or to pay for any costs incurred by the offeror 

in preparation of a proposal in response hereto. 
 

F. The Offeror should submit its best proposal initially as Abt intends to evaluate proposals and may 

make an award without discussions.     
 

G. Proposals must be clearly and concisely written and must describe and define the offeror’s 

understanding and compliance with the requirements contained in Statement of Work, which can be 

found in Part 3. The proposal should clearly address each of the evaluation factors set forth in Part 2 
and respond to Part 3.  All pages of each volume (cost and technical) must be sequentially numbered 

and identified with the name of the offeror and the RFP number.     

 
H. Except as otherwise specifically provided herein, all time periods specified shall be consecutive 

calendar days. 

 

I. All documents submitted in response to this RFP, as well as all correspondence in connection with the 
RFP, shall be in the English language.  

 

J. Inquiries concerning this RFP must be submitted in via email and sufficiently in advance of the Last 
Date for Receipt of Further Information by 28 December, 2020 by 11:59pm IST to permit a thorough 

and accurate response by Abt Associates.  Inquiry emails should be directed to Attention: Request for 

Further Information, “Expanding SHOPS Plus India FP-IPV campaign to SEC D/E population” 

RFP no.71/SHOPS PLUS/2020 email: rfpresponse@abtindia.net, Abt Associates is under no 

obligation to consider or respond to questions that are not received in a timely manner. All responses 

to questions will be issued to Offerors as an amendment to this December 31, 2020.   

 
 

mailto:rfpresponse@abtindia.net
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II. Special RFP Considerations 
 

A.   Offerors are informed that by submitting a response to this Request for Proposal, they agree to abide 

by the Terms and Conditions of this solicitation. 

 

B. Offerors are informed that Abt Associates Inc. complies with U.S. Executive Order #13224 on Terrorist 

Financing, which effectively prohibits transactions with persons who commit, threaten to commit or support 

terrorism.  Any person or entity that participates in this procurement process, either as a prime or sub to the 

prime, must certify as part of the proposal that it is not on the U.S. Department of Treasury Office of Foreign 

Assets Control (OFAC) Specially Designated Nationals (SDN) List and is eligible to participate.  Any 

proposal received by a person or entity that is found to be on the List or otherwise ineligible will be 

disqualified. 

 

C.  Requirement for Data Universal Numbering System (DUNS) number:  The Offeror selected for the 

contract must be registered with DUNS and must provide the DUNS number to Abt Associates before the 

contract can be issued.  

 

If the organization doesn’t have a DUNS number at the time of submission of the proposal, indicate on the 

cover page that you will apply for it. 

 

D.  Abt Associates will issue one contract resulting from this solicitation to the responsible Offeror whose 

offer conforms to the solicitation and provides the best value to Abt Associates.  USAID Standard 

Provisions will be flowed down in the resulting contract.  For details visit: 

https://www.usaid.gov/ads/policy/300/303mab 

 

E. Abt Associates can make available the contents of the contract on request of the offeror. 

  

III. INSTRUCTIONS FOR THE PREPARATION OF THE TECHNICAL PROPOSAL 

A. The Technical Proposal should provide a straightforward, concise delineation of how the offeror 

intends to carry out and satisfy the requirements of the Statement of Work described in Part 3. No 

price information is to be included in the offeror’s Technical Proposal in order that it may be 
evaluated only on its technical merit. 

 

B. Drawing from relevant experience, the offeror shall demonstrate its understanding, ability and overall 

approach to performing the requirements described in the Statement of Work. Anticipated challenges 

and potential opportunities to enrich the program should be addressed throughout the response. The 
Technical Proposal should be a Microsoft Word document. It should be typed, single-spaced, on white 

paper, and pages must be numbered consecutively. The maximum number of pages or slides for each 

component of the technical proposal is shown below. The Technical Proposal shall include: 

1. Cover Page (Not exceeding 1 page or) 

 

a. State that the proposal is made to Abt Associates Inc. 
b. Full legal name, address, telephone number, fax number, website and email of contact person 

of the organization submitting the proposal 

c. Date of submission 

d. RFP Reference 
e. Signed and dated by authorized offeror’s employee 

f. Bid validity period of at least 90 days 

g. DUNS Number Status: State number or indicate organization will apply 
 

https://www.usaid.gov/ads/policy/300/303mab
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2. Firm Experience and Past Performance (not to exceed 2 Pages)  

The Offeror should provide details of past performance experience describing how your firm’s past 

experience makes you uniquely qualified to execute the work outlined in the Statement of Work (Part 

3). The offeror must include: 

 A summary presentation of the organization, stating its areas of expertise; 

 An up-to-date list (of the last 3 years) of clients with reference contacts (please provide the names 

and phone numbers or current email addresses); and 

 Specific experience on the issues included in the Statement of Work and/or in other areas of the 

study.  

 

The Offeror shall submit two references about completed projects to demonstrate the applicant's ability 

to conduct similar work. 

 

3. Technical Proposal (Maximum: 10 Pages and use no less than Arial 10 point font) 

The technical proposal should be submitted in the following template: 

 

a) Problem Statement 

b) Organizational overall capacity and strengths relevant to the proposed work 

c) Description of the project, personnel who will be involved in the project 

List of NGOs proposed to be involved in the project (please provide state-wise list in case the NGO 

does not have presence in multiple locations) 

d) Technical Approach that addresses the three activities outlined in Part 3: Statement of Work: 

Overall 

i) Activity 1 

Approach 

Results 

ii) Activity 2 

Approach 

Results 

iii) Activity 3 

Approach 

Result 

 

4. Staffing Plan (not to exceed 2 pages, excluding resumes and personnel data) 
The Offeror shall propose staff members in key positions who will be responsible for implementing the 

work outlined in the Statement of Work (Part 3). A team leader shall oversee the technical aspects of 

the study, supervise all staff members, directly participate in the supervision of field work, monitor 

work progress, manage budgets and expenses, prepare and submit reports within the agreed timeframe, 

and be the primary contact for the SHOPS Plus team. The team leader must have enough time to 

regularly communicate with the SHOPS Plus team throughout the duration of the activities. The 

Offeror should also designate other key personnel deemed critical to the successful implementation of 

this statement of work. All staff members in key positions must be fluent in English. Key personnel 

shall not be substituted without formal approval from Abt Associates. 

  The proposed staffing plan should include: 
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 A description of roles and responsibilities for all proposed staff in key positions. 

 A brief description of the qualifications and experience of each staff member in key positions. 

 A percentage of time spent on this work for each key staff member identified. 

 A brief description of roles and responsibilities for all additional personnel. 

 An updated CV for each key personnel identified shall be included as an Annex in the Technical 

Volume. Key Personnel CVs will not count against the page limitation. Please only submit CVs 
(three page maximum) for Key Personnel. CVs should include 3 references with contact 

information.  

 

IV. INSTRUCTIONS FOR THE PREPARATION OF THE COST PROPOSAL 

 

A. The Offeror must propose costs that it believes are realistic and reasonable for the work in accordance 
with the Offeror’s technical approach.  

B. The Offeror shall provide a complete budget by the cost elements described below using the budget 
proposal template provided in Annex 1.  The Excel template must be unlocked, with no hidden cells. 

Formulae should be used for calculating costs rather than calculating costs elsewhere and typing 

values into cells.  The Offeror shall also provide a Budget Narrative (indicated in the budget proposal 

template) further explaining the method of calculating costs listed in the budget. The Budget Narrative 
should include any methodology used for calculating a proposed cost. 

C. Costs shall be presented in INR currency.  

 

Part 2:  Evaluation Factors for Award 

 

I. GENERAL – PROPOSAL EVALUATION 

 

A. Proposals received in response to this RFP will be evaluated using the evaluation factors set forth in  Part 

2, of this RFP and their responsiveness to Part 3 of this RFP.  

 

B. Part 1 provides guidance to offerors concerning the documentation necessary to conduct an informed 

evaluation of each proposal. The Offeror must furnish adequate and specific information in its proposal.  

A proposal may be eliminated from further consideration before a detailed evaluation is performed if the 

proposal is considered deficient, unacceptable, incomplete or unreasonable in which prices are 

inordinately high or unrealistically low.   

 

C. In conducting its evaluation of proposals, Abt may seek information from any source it deems appropriate 

to obtain or validate information regarding an Offeror’s past performance.  

 

D. Abt reserves the right to award one or more contracts under this RFP based on initial offers without 

discussions or without establishing a competitive range. 

 

II. BASIS FOR CONTRACT AWARD 

 

A. The criteria/factors presented in III below will serve as the basis upon which proposals will be evaluated.  

The cost proposal will be evaluated separately with all factors other than cost or price, when taken 

together, are of more importance than cost or price. 

 

B. Offerors are reminded that Abt is not obliged to award a contract on the basis of lowest proposed cost or 

highest technical evaluation score.  Abt will make the award to the Offeror whose proposal offers the best 
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value, considering both technical and cost factors.  For this procurement technical proposal criteria are 

considered more important than cost.  

 

III. EVALUATION FACTORS 

 

A. Evaluation Procedures.   

Each proposal will be evaluated against a pre-defined set of criteria as follows:  

Total out of 100:  

 

a) Technical: 80  

b) Cost: 20  

1. Stage one: “Technical Proposal:” Each technical proposal shall be evaluated on its technical 

rigor, and level of detail provided, and on the basis of its responsiveness to the Statement of 

Work. Technical proposal scoring criteria are listed below in Part B. Scoring for technical 

proposals is out of 80 points. 
a. The top 5 offerors will continue to the second stage. Cost Proposals from Offerors 

that do not successfully pass the first stage will remain unopened.  

b.  The technical proposal is evaluated on the basis of its responsiveness to the 

Statement of Work (SOW).  

2. Stage two: “Cost Proposal” will evaluate price of up to top five proposals that have 
successfully passed the first stage requirements. The cost proposals will be evaluated 

separately from the technical proposals. 

 
3. Stage three: “Establishment of Competitive Range and request for Best and Final Offer 

(BAFO)”: The most highly rated proposals from Stages One and Two will be considered to 

have made the competitive range. Abt may enter into discussions or negotiations with one or 
more offerors and request a BAFO from each Offeror in the competitive range.    

 

4. Stage four:  Abt Associates will evaluate BAFO technical and cost proposals.  Abt will 

consider technical and price/cost factors together. It will award to the Offeror whose proposal 
offers the best value, considering trade-offs between price/cost and technical factors. 

 

5. Amendments.  If at any time prior to award Abt Associates deems there to be a need for a 
significant modification to the terms and conditions of this RFP, Abt Associates will issue such 

a revision as a written RFP amendment to all competing offerors.  No oral statement of any 
person shall in any manner be deemed to modify or otherwise affect any RFP term or condition, 

and no offeror shall rely on any such statement.  

6. Extension of Bid Validity Dates.  When necessary and appropriate under the circumstances, 
Abt Associates may request offerors, in writing, to extend the validity period of their bids.  An 

offeror may refuse to extend; in which case, its bid will be disqualified.  Subject to Section 2.9, 
an offeror agreeing to extend will not generally be permitted or required to modify its bid in 

any manner other than to extend it.  

7. Responsibility.  A successful offeror may be required, in order to be awarded a Contract 
pursuant to this RFP, to demonstrate to the satisfaction of Abt Associates that it is a responsible 

firm with regard to the specific transaction described in this RFP.  In order to be determined 
responsible, an offeror must (1) have adequate personnel, financial resources, equipment, and 

material to perform the Sub-Agreement, or the ability to obtain them; (2) be able to comply 
with the required or proposed delivery schedule and, (3) have a satisfactory record of 
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performance, business ethics and integrity.  Abt Associates reserves the right to request 
additional information relevant to responsibility at any time prior to award.  

8. Rejection or Award. Abt Associates is not bound to accept the lowest priced or any proposal 
and reserves the right to accept any proposal in whole or in part and to reject any or all 

proposals.  Circumstances in which rejection of all proposals may occur include, without 
limitation, the following: (1) Offeror is ineligible to tender under this RFP on any grounds laid 

down by our donors’ procurement laws, regulations and policies, (2) the bid is not accompanied 
with the required supporting documents, (3) the bid is not substantially responsive to the terms, 

conditions and specifications in the RFP, and (4) the bid is not otherwise generally in order. A 
decision by Abt Associates regarding whether or not to reject any bid that is or may be 

inadmissible and shall not be subject to question by any Offeror whose bid is not itself fully 
responsive and admissible.  

 

B. Technical Proposal Evaluation Criteria. 

The technical proposal is evaluated on the basis of its responsiveness to the Statement of Work (SOW) as 

follows: 

 

S.No.  Criteria  Score  

1 Organizational Capacity  

 A background summary of the organization outlining areas of expertise 

 Description of services for previous clients for similar work (within the 

past five years) 

 

5 

 

 

5 

2  Personnel 

 Proposed staff has the skills and experience needed to ensure smooth and 

effective implementation.   

 Quick on boarding with existing staff  

 

5 

 

 

5 

 

3 

Technical Approach 

 The proposed model and activities are linked to the stated objective and 

has potential to increase the number of calls to the helpline. The numbers 

of calls to the helpline from women of reproductive age group and within 

that the subset of women who are survivors of IPV are clearly stated in 
the proposal.  

 The proposed activities leverages on exiting platform and has potential 

launch quickly (the project is for 3 months only)  

 The results proposed are achievable  

 Project proposes digital approaches and innovation in its activities  

 Potential partners are mentioned 

 

 

15 

 

 

 

 

 

10 

 

15 

 

10 

 

5 

4 Infrastructure and set up 

 Have existing infrastructure (computer, office ) and ready for quick start 

 

5 

 Total Score for Technical Proposal 

 

80 
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C. Cost Proposal.   

a) All cost and financial data should be supported and organized in a manner that facilitates review 
and permits cost analysis, if necessary.  Please note that the Offeror may be asked to 

verify/substantiate the proposed costs. 

b) The Cost Proposal shall be typed with each page numbered consecutively. The Cost Proposal 

shall include:  

 

1. Transmittal Letter  

i. Transmittal Letter - A statement indicating that the proposal remains available for 
acceptance by Abt Associates for a minimum of ninety (90) calendar days after 

the closing date of this RFP. The transmittal letter must include a summary of the 

offer and its price and be signed by an individual authorized to commit the 
Offeror. 

2. Detailed Budget Breakdown 

i. The Offeror shall, as part of the Proposal, provide budget breakdown 

denominated in INR in the format shown in Annex 1, Proposal Budget Template. 
ii. The Offeror shall provide a complete budget, in Indian Rupees, by the cost 

elements described in the budget Application template provided in attached excel 

sheet.  The Excel template must be unlocked, with no hidden cells. Formulae 
should be used for calculating costs rather than calculating costs elsewhere and 

typing values into cells. 

 

3. Budget Narrative 
The Offeror shall also provide a Budget Narrative (indicated in the budget proposal 

template) further include any methodology used for calculating a proposed cost. Include a 
description on which resources the firm already possesses.   

(ii) The Cost proposal (pdf file duly signed by offeror’s authorized employee) must be realistic for 

the work to be performed, reflect a clear understanding of the technical requirements, and must be 
consistent with the methods of performance and materials described in the technical proposal. Please 

note that the Offeror may be asked to verify/substantiate the proposed costs.  
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Part 3:  STATEMENT OF WORK 

 

Introduction 

Abt Associates Inc.’s Sustaining Health Outcomes through the Private Sector (SHOPS) Plus project, under 
its Cooperative Agreement with the U.S. Agency for International Development (USAID), is soliciting 

proposals from organizations capable of undertaking the tasks and producing the deliverables outlined 

below. 
Abt Associates is a mission-driven, global leader in research and project implementation in the fields of 

health, social and environmental policy, and international development. Known for its rigorous approach 

to solving complex challenges, Abt Associates was ranked as one of the top 25 global research firms in 
2012. The employee-owned company has multiple offices in the U.S. and project offices in nearly 40 

countries. Please refer to our web-site at www.abtassociates.com for more information on our work. 

 

SHOPS Plus project  

Led by Abt Associates, the Sustaining Health Outcomes through the Private Sector (SHOPS) Plus project 
is USAID’s flagship initiative in private sector health. In India, SHOPS Plus aims to increase the use of 

family planning (FP), child health (CH), and tuberculosis (TB) services by scaling up successful market-

based solutions. Specifically, the project focuses on models that reach urban poor populations in the 
following priority states: Odisha, Assam, Chhattisgarh, Uttarakhand, Delhi NCR and Jharkhand 

 

Country and project context  

SHOPS Plus aims to increase access to short-acting contraceptives, for married couples.  Since its start, the 

project has launched several Social Behaviour Change initiatives which include mass media, social media, 
digital, on-ground activations (Inter Personal Communication) and helpline.  The helpline serves married 

women aged 18-29 years old and their spouses to answer and address their questions regarding the adoption 

of modern contraceptive methods, with an emphasis on underutilized and inappropriately used methods 
such as condoms, oral pills, emergency contraceptives, progestin only pills, and non-hormonal, non-

steroidal, weekly contraceptive pills. The helpline’s services are available Pan India through a toll free 

number 1800 258 0001.  
 

There has been an escalation in incidence of intimate partner violence during the COVID 19 pandemic, 

adversely affecting women’s reproductive freedom. UNFPA reports that 7 million unplanned, forced 

pregnancies are expected to occur during the six months of the lockdown period.   
 

To address this recent challenge, SHOPS Plus has designed a new campaign addressing family planning in 

the environment of Intimate Partner Violence (IPV).  
 

Objective of the campaign:  

 

To create awareness and educate the audiences on intimate partner violence leading to reduction in access 

and uptake of Family Planning methods. The campaign will address the following issues: 

 Increased knowledge of  what constitutes intimate partner violence among men, women and 

community  

 Encourage women who are at risk or being abused to talk about violence (to disassociate violence with 

shame/ embarrassment and accepted behavior). 

 Encourage couples to talk to each other about family planning with positive images of couples in 

violence free homes 

 Build the self-efficacy of women to access family planning information and link them to helpline to 

access information on FP and IPV services as needed. 

 For women experiencing IPV who need support, helpline will ensure they are able to access a 

domestic violence partner organization privately and safely. 
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The campaign launched in December 2020 with two partner organizations:  
 

1) A social and digital media organization that has a large community of young mothers for promoting this 

issue in English and nine Indian languages. This organization will launch several new activities and also 

facilitate collaboration with interested influencers and experts to amplify the campaign to around 3 million 
population.  

 

2) A non-governmental organization based in Delhi, that actively works against all forms of gender/sexual 
violence to promote gender equality. This organization’s expertise will be used support around 250 IPV 

survivors who approach the organization directly or via Shops Plus helpline. 

 
Note: As mentioned above SHOPS toll free helpline number 1800 258 0001 will be actively promoted in 

all the activities under the campaign.   

 

As an extension to the initiatives mentioned above, SHOPS Plus is soliciting proposals from organizations 
to amplify the project’s existing campaign messages and helpline services to Socio Economic Classification 

(SEC)  D,E population within SHOPS Plus locations1. Further requirement is explained in greater details 

below.  

 

Goal 

Increase women’s access to family planning information among men and women of reproductive age group 
(which is the objective of our other SHOPS Plus activities), and specifically women who are victims/ 

survivors of intimate partner violence exacerbated due to COVID– 19. 

 

Objectives 

 To create awareness and educate the audiences on intimate partner violence leading to reduction in 

access and uptake of Family Planning methods.  

Target Populations 

Primarily married women (in the age group of 18 – 29) and specifically who are victims/ survivors of IPV 

from SEC D & E population  

Secondary: Married men in the age group of 18-29.   

 

Target location  

Urban Towns in Delhi NCR, Assam, Chhattisgarh, Jharkhand, Odisha and Uttarakhand   

 

Duration  

3 months (Early January 2020- March 2021) 

 

Components  

The bidder is expected to propose strategy and implementation approaches for the proposed scope below.  

 
Activity 1: Amplify SHOPS Plus communication messages to D,E SEC population through NGOs  

 

The bidder will propose activities, to expand the reach of target audience with messages the link between 
intimate partner violence and family planning and promote SHOPS Plus Helpline. The scale/reach could be 

direct or in partnerships with NGOs who are currently working in Family Planning and have direct/indirect 

interest on IPV. Few suggested activities include:  

 

                                                   
1 To know more about SEC, please see https://en.wikipedia.org/wiki/SEC_Classification. SEC D & E are the lowest two 

ranks of the SEC classification. 

https://en.wikipedia.org/wiki/SEC_Classification
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a) Direct Inter-Personal communication to target audience through community workers.  

b) Online trainings to staff and NGO partners to then further cascade the message to target audience.  
c) Reach community through intermediaries like ASHAs, Aangwanwadi workers etc. and cross-

promotion through existing programs.  

d) Promotion of message through digital medium by identifying exiting touch point regularly accessed by 

the target population. Acknowledging the challenges in enabling digital promotion among SEC D/E 
population, the digital activities can look at option of ‘Online – to - Offline - to Online’ as model.   

 

Note: For all activities the agency is encouraged to use the existing campaign materials that SHOPS Plus 
will be creating and very minimum requirement to contextualize and develop any new material.  

 

Activity 2: Local advocacy of FP-IPV messages 
 

The bidder will create visibility of FP-IPV issues among key stakeholders in the area. This could be through 

meeting with opinion leaders and publicity through local media. Centers which attract large gathering on 

women such as Anganwadi Centers, place of public gathering and having relevance to this issues such as 
police station can be explored for promotion of materials. Suggested activities could be press 

release/opinion articles in local media, meeting with key opinion leaders, and display of promotional 

materials at public places. 
 

Results/Deliverables METRICS (Indicative)  

 

The list below are indicative results and the bidder as response to RFP is expected to clearly indicate the 
possible results matrix based on the proposed implementation approach.  

 

Activity 1  
# of target population directly reached where NGO promoted FP-IPV message through IPC activity in Delhi  

# of NGO’s collaborated for FP-IPV work  

# of NGO staff oriented on FP-IPV message  

# of target population reached through NGO/intermediaries 
# of calls to helpline (by callers citing NGO partner as the source of information on the helpline 

# of touch points (individuals/outlets) identified to share digital FP-IPV to target population  

# of individuals who viewed our digital messages  
 

Activity 2  

# of meeting with key opinion leaders  

# of press articles/stories related to FP-IPV in local media  
# of public places with display of campaign materials  
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PART-4 ANNEXURES 

Annex 1. Cost Proposal  

  

The complete Cost Proposal has to be submitted at the proposal stage (refer attached excel sheet for 

submission of cost proposal). 

 

1. Summary:  

Budget Line Item Amount (INR) 

Salaries - 

External Consultants - 

Travel & Transportation - 

Other Direct Costs - 

Indirect Costs - 

Total - 

Applicable Taxes - 

Grand Total - 

 

2. Detailed break up: For each of the category mentioned in the summary sheet, please provide detailed 

breakup of the mentioned cost such as Human resource time, no of collaterals along with development 

cost, communication costs and others.  

Note: 

 

 All payment will be against the submission of invoices (along with actual proof of spend where 

applicable).  

 Agency should provide detailed costs so that reviewer has full information of how the budget was 

prepared.  

 

 

Detailed Budget  
 
The Offeror shall break down proposed costs in sufficient detail in the attached budget template attachment to 

permit cost analysis. Budget shall be denominated in Indian Rupees.  

 

The Budget must be submitted in Excel format using the budget template and in pdf. The excel file must be 
unprotected and there should be no hidden columns/rows/cells.  

 

The Offeror is required to use the budget template attached to submit their budget breakdown of this activity. 
The Offeror may amend the budget template, but must provide explanations for the amendments.  

 

Any budget submitted in a different template will not be accepted and the application will not be 

considered. 

 

Budget Narrative   

As part of the Cost Proposal, the Offerors shall include a budget narrative justifying the detailed budget which 

will entered in a column specified for it within a detailed budget sheer. Include a description on which resources 

the firm already possesses and which are the one it will acquire for this bid.  

(i) Personnel  
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The Offeror shall provide the key staff individual’s name, position title, the unit (days), the number of units (i.e. 

the level of effort) and daily rate. Daily rate shall not include overhead costs and profit.  
 

The Offeror on final shortlisting shall submit completed Employee Biographical Data Sheets for each key staff 

person. The individual and the Offeror in the appropriate spaces must sign the form, with all blocks completed. 

The proposed position titles must be consistent with the Technical Proposal.  
 

(ii) Consultant fees  

 
The Offeror shall provide the consultant position title, units (i.e. number of day), the number of units (i.e. the 

level of effort), and daily rate. Daily rate shall not include overhead costs and profit.  

 
(iii) Travel and Transportation  

 

Travel and Transportation includes per diem and shall be broken down by traveller, transportation vehicle, 

number of trips and the corresponding number of days of per diem. Include a basis of estimate for each trip.  
 

(iv) Other Direct Costs (ODC)  

 
The Offeror shall submit details of all other direct costs (ODCs). ODCs include costs such as communication, 

training meetings, expendable supplies and materials, report preparation/reproduction and publications. Include 

a basis of estimate for each item.  
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ANEXX. 2 

 

ABT ASSOCIATES INC.  

INTERNATIONAL REPRESENTATIONS AND CERTIFICATIONS  

  

This document is to be used if Bidder’s performance is outside the United States, all deliverables are to be 

received outside the United States, and Bidder is not recruiting employees in the United States to work on 
this Project.  

  

The Bidder represents and certifies as part of its offer that: (Check or complete all applicable boxes or 

blocks.)  

  

1. TYPE OF ORGANIZATION. It operates as  an individual,  a partnership,  a nonprofit 

organization, a Corporation,  other business entity with home offices in the country of 
_______________.  

  

2. ANTI-KICKBACK. By submission of this offer, the Bidder certifies that it has not provided, attempted 
to provide, offered to provide, solicited, accepted, or attempted to accept any kickback; and has not included, 

directly or indirectly, the amount of any kickback in the offer. "Kickback" means any money, fee, 
commission, credit, gift, gratuity, thing of value, or compensation of any kind that is provided, directly or 

indirectly, to any Government prime contractor (e.g., the Company), prime contractor employee, 
subcontractor at any tier, or employee of a subcontractor at any tier, for the purpose of improperly obtaining 

or rewarding favorable treatment in connection with a Government prime contractor in connection with a 
subcontract at any tier relating to a Government prime contract.  
  

3. CERTIFICATION REGARDING DEBARMENT, SUSPENSION, PROPOSED DEBARMENT, 

AND OTHER RESPONSIBILITY MATTERS.   

(a) (1) The Bidder certifies, to the best of its knowledge and belief, that:                               

(i)The Bidder and/or any of its Principals:  

(A) Are        are not  at present debarred, suspended, proposed for debarment, or declared 

ineligible for the award of contracts by any Federal agency; (B) Have  have not , within 

a three-year period preceding this offer, been convicted of or had a civil judgment rendered 

against them for: commission of fraud or a criminal offense in connection with obtaining, 
attempting to obtain, or performing a public (Federal, state, or local) contract or 

subcontract; violation of Federal or state antitrust statutes relating to the submission of 
offers; or commission of embezzlement, theft, forgery, bribery, falsification or destruction 

of records, making false statements, or receiving stolen property; and (C) Are  are not  
presently indicted for, or otherwise criminally or civilly charged by a governmental entity 

with, commission of any of the offenses enumerated in subdivision (a)(1)(i)(B) of this 
provision.  

(ii)The Bidder has  has not ,      within a three-year period preceding this offer, had one or more 

contracts terminated for default by any Federal agency.  

(2) "Principals," for the purposes of this certification, means officers; directors; owners; partners; and 

persons having primary management or supervisory responsibilities within a business entity (e.g., general 
manager; plant manager; head of a subsidiary, division, or business segment, and similar positions). THIS 

CERTIFICATION CONCERNS A MATTER WITHIN THE JURISDICTION OF AN AGENCY OF THE 
UNITED STATES AND THE MAKING OF A FALSE, FICTITIOUS, OR FRAUDULENT 

CERTIFICATION MAY RENDER THE MAKER SUBJECT TO PROSECUTION UNDER SECTION 
1001, TITLE 18, UNITED STATES CODE.   

  

(b) The Bidder shall provide immediate written notice to the Company if, at any time prior to subcontract 
award, the Bidder learns that its certification was erroneous when submitted or has become erroneous by 

reason of changed circumstances.   
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4. PAYMENTS TO INFLUENCE CERTAIN FEDERAL TRANSACTIONS.  (Applicable if offer 
exceeds $100,000.)(a) The definitions and prohibitions contained in the Limitation on Payments to 

Influence Certain Federal Transactions clause, included in this solicitation, are hereby incorporated by 
reference in paragraph (b) of this certification. (b) The Bidder, by signing its offer, hereby certifies to the 

best of his or her knowledge and belief as of as of July 4, 2018, that (1) no Federal appropriated funds 
have been paid or will be paid to any person for influencing or attempting to influence an officer or 

employee of any agency, a Member of Congress, an officer or employee of Congress, or an employee of 
a Member of Congress on his or her behalf in connection with the awarding of any Federal contract, the 

making of any Federal grant, the making of any Federal loan, the entering into of any cooperative 
agreement, and the extension, continuation, renewal, amendment or modification of any Federal contract, 

grant, loan, or cooperative agreement; (2) if any funds other than Federal appropriated funds (including 
profit or fee received under a covered Federal transaction) have been paid, or will be paid, to any person 

for influencing or attempting to influence an officer or employee of any agency, a Member of Congress, 
an officer or employee of Congress, or an employee of a Member of Congress on his or her behalf in 

connection with this solicitation, the Bidder shall complete and submit, with its offer, OMB standard form 
LLL, Disclosure of Lobbying Activities, to the Company; and (3) he or she will include the language of 

this certification in all subcontract awards at any tier and require that all recipients of subcontract awards 
in excess of $100,000 shall certify and disclose accordingly. (c) Submission of this certification and 

disclosure is a prerequisite for making or entering into this subcontract imposed by Section 1352, Title 
31, United States Code. Any person who makes an expenditure prohibited under this provision or who 

fails to file or amend the disclosure form to be filed or amended by this provision, shall be subject to a 
civil penalty of not less than $10,000, and not more than $100,000, for each such failure.  

  

5. TRAFFICKING IN PERSONS  

The U.S. Government and Abt Associates have a zero tolerance policy regarding trafficking in persons. To 

that end, USAID ADS303 mab clause M.15, Trafficking in Persons (July 2015) is incorporated herein as a 
mandatory reference. By signature on this form, Bidder acknowledges that they are responsible for reading, 

understanding and complying with this Clause.  
  

SIGNED:  

  

ORGANIZATION NAME: ___________________________  

  

SIGNATURE: _____________________________________  

  

PRINTED NAME: _________________________________  

  

TITLE: ___________________________________________  

  

DATE: ___________________________________________  
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ANNEX. 3 

Contractor Employee Biographical Data Sheet 

(to be submitted in stipulated format prior to the award of the contract. Not required at proposal stage) 
CONTRACTOR EMPLOYEE BIOGRAPHICAL DATA SHEET 

The Privacy Act Statement is found at the end of this form. 

1. Name (Last, First, Middle) 

      

2. Contractor’s Name 

      

3. Employee’s Address (include ZIP code) 

      

 

 4. Contract 

Number 

      

 5. Position Under Contract 

      

6. Proposed  

Salary 

      

7. Duration of Assignment 

      

8. Telephone Number 
(include area code) 

      

9. Place of Birth 

      

10. Citizenship (If non-U.S. citizen, give visa status) 

      

11. Names, Ages, and Relationship of Dependents to Accompany Individual to Country of Assignment 

      

12. EDUCATION  (include all college or university degrees) 
13. LANGUAGE PROFICIENCY (see Instruction 

on Page 2) 

NAME AND 

LOCATION OF 

INSTITUTION 

MAJOR DEGREE DATE LANGUAGE 
Proficiency 

Speaking 

Proficiency 

Reading 

                                   

                                

14. EMPLOYMENT HISTORY (List last three (3) positions held by the individual) 

POSITION TITLE 

EMPLOYER’S NAME AND ADDRESS 

POINT OF CONTACT &TELEPHONE 

# 

Dates of Employment (M/D/Y) 

From To 

                        

                        

                        

15.  SPECIFIC CONSULTANT SERVICES (give last three (3) years). Continue on a separate sheet of paper, if required, to 

provide this information. 

 

SERVICES 

PERFORMED 

EMPLOYER’S NAME AND ADDRESS 

POINT OF CONTACT &TELEPHONE 

# 

Dates of Employment (M/D/Y) 

From To 

                        

                        

                        

16. RATIONALE FOR PROPOSED SALARY (Provide the basis for the salary proposed in Block 6 with supporting rationale for the market value of the 

position.   Continue on a separate sheet of paper, if required)  Salary definition – basic periodic payment for services rendered.  Exclude bonuses, profit-sharing 

arrangements, commissions, consultant fees, extra or overtime work payments, overseas differential or quarters, cost of living or dependent education allowances. 

 

17.  CERTIFICATION:     To the best of my knowledge, the above facts as stated are true and correct. 

Signature of Employee Date 

      

18. CONTRACTOR'S CERTIFICATION (To be signed by responsible representative of Contractor) 

Contractor certifies in submitting this form that it has taken reasonable steps (in accordance with sound business practices) to verify the information in this form.  Contractor 
understands that USAID may rely on the accuracy of such information in negotiating and reimbursing personnel under this contract.  Certifications that are false, fictitious, or 
fraudulent, or that are based on inadequately verified information, may result in appropriate remedial action by USAID, taking into consideration all the pertinent facts and 
circumstances, ranging from refund claims to criminal prosecution. 

Signature of Contractor’s Representative Date 
      

 


