Content Marketing Plan Template

courtesy of Constant-Content.com

Executive Summary:

Instructions: Use this section to briefly introduce your content marketing plan and its goals. Keep it simple and highlight the most important parts of your plan. You may find it easier to complete the executive summary after completing the other sections.

Example:

XYZ will generate content each week that appeals to office managers running medical, dental, and chiropractic offices. Content will be used on XYZ.com's blog as well as on social media sites, article directories, and third party blogs. Our articles, blog posts, eBooks, and other forms of content will be informative and engaging. Our content will position XYZ as an authority and will always include a strong call to action. 

Delete these instructions and write your own executive summary here. 

Target Market / Persona:

Use this section to describe your target audience (who your products and services are intended for) and buyer persona (what your target buyers' behaviors and needs are). Note that you may have several different buyer personas. In addition, you may want to identify where your personas spend their time online.

Example:

XYZ's solutions are designed for medical office managers in small practices. Our ideal client struggles with regulatory compliance, a desire to deliver personalized care, and generating a profit. She has little free time for managing staff and is frequently frustrated by preventable billing errors. She is savvy, sophisticated, and professional but prefers plain English to legalese and corporate-speak. Our ideal client is relies on Google for initial research and also spends a great deal of time networking on LinkedIn.   

Delete these instructions and describe your target market / buyer personas here. 

Content Destinations:

Use this section to identify various channels for the content you will be creating. 

Example:

· XYZ.com website

· XYZ.com blog

· Facebook

· Twitter

· eReleases.com

· EzineArticles.com

· XYZ Newsletter

· SlideShare

· YouTube

· TechRepublic.com's white paper directory

· 3rd party blogs (guest blog posts)

· SelfGrowth.com 

Delete these examples and enter your own content destinations here.

Content Types and Amounts:

Use this section to describe the various types of content you intend to create. Examples include: articles, social media posts, blog posts, guest blog posts, press releases, eBooks, white papers, newsletters, landing pages, videos, tutorials, and book reviews. 

Example:

XYZ will generate the following types of content on a regular basis:

· Articles (2 per week)

· Blog posts (2 per week)

· eBooks (1 per quarter)

· Case Studies (1 per month)

· Videos (2 per month)

Delete these instructions and list your preferred content types here.

Categories:

Use this section to list your main categories. You can also list specific topics if desired.  

Example:

XYZ's content will typically fall into the following categories:

· Professional development

· Medical coding

· Regulatory compliance

· Practice management

Topics vary based on category but may include: HIPAA, healthcare reform, training, software reviews, practice management news, office equipment, interpersonal relationship tips, social media tips, medical office marketing, and work-family balance.  

Delete these instructions and enter your own categories and topics here.

Marketing Message:

Use this section to describe your unique selling proposition and the value you offer to your target audience.

Example:

XYZ's products ensure regulatory compliance, reduce billing errors, and provide medical office managers with a complete management solution. Most importantly, our solutions save significant amounts of previously wasted time, allowing office managers to attend to the needs of patients, staff, and themselves.

Delete these instructions and enter your own marketing message here.

Voice:

Like individuals, brands have a "voice." Use this section to describe the voice your content will have as well as any additional guidelines writers should follow.

Example:

XYZ's content will speak directly to our ideal client, using plain English and a professional tone. Buzz words such as "paradigm" and "synergy" should be avoided. Likewise, avoid a "chatty" tone. Use second person voice. First person voice is acceptable when writing a personal letter or email directly to prospect or lead. Writing should conform to the AP Stylebook.

Delete these instructions and describe the voice for your content.

Content Sources:

Use this section to describe who will generate the content including internal and external sources.

Example:

XYZ's CEO will be responsible for writing one newsletter article per month. Our marketing team will handle all social media campaigns internally under the direction of the marketing director. We will also commission articles, press releases, blog posts, and eBooks to freelance writers from Constant-Content.com. 

Delete these instructions and describe the sources of content your business will use. 

