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4th European Microfinance Day 

Social Media Report 
 
 
The European Microfinance Day (EMD) campaign is a tool to highlight the impact of the 
microfinance sector in Europe from a social and economic perspective. The EMD is celebrated on 
the 20th October each year and it is co-organised by the European Microfinance Network (EMN) 
and the Microfinance Centre (MFC). 
 
In 2018, around 25 EMN & MFC members from 13 European countries joined the campaign and 

organised about 37 different local initiatives during the month of October, including round tables, 

open meetings, high-level events, special discounts on loans, national conventions, seminars and 

strong communication campaigns. All these activities were carried out to raise awareness among 

the general public, policy makers, and the media about the impact that Microfinance Institutions 

have on the financial and social inclusion of European citizens. 

EMN and MFC provided their members with a communication kit (poster, web-banners, press-
releases etc.) and centralised all the information related to the 4th EMD across Europe. The two 
networks also consolidated the online social activity for the EMD under the official hashtag 
#2018EMD. 
 

#2018EMD 
 

This hashtag was communicated to the members of both microfinance networks as well as to the 
general public via mailings and through the two main social media channels used by EMN and MFC 
for the 4nd EMD: Twitter and Facebook. 
 
The EMD was actively promoted on social media by EMN and MFC and its online community and 
reached a wide audience.  
 

The following report will provide a general overview of the use of the hashtag on Twitter, the main 
social media channel for the campaign, followed by Facebook. The report is not exhaustive and will 
only look at the period 1.10-6.11 2018. 
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4th EMD on Twitter 

 

General overview 

 

 
 
The total number of posts using the official hashtag and referring to the 4th European Microfinance 
Day reached 316 during the surveyed time frame (01.10.2018 - 06.11.2018) and amounted to over 
1,211,000 impressions (the number of times the tweet and hashtag potentially reached users). The 
number of unique users who saw tweets containing the hashtag was 353,710 persons. 
 
The following graphic shows the daily impact of #2018EMD: 
 

 
 
 
The official date of the European Microfinance Day is 20th October, which fell on Saturday in 2018. 
Unsurprisingly, the use of the official hashtag peaked the day before on 19th October (47 tweets). 
A second peak occurred on 26th October, coinciding with the centralised closing event organised in 
Brussels.  
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Contributors 

 
 
 

 

 

 

 

More than 120 Twitter accounts (both individuals and organisations) actively used the official 

hashtag during the period surveyed. The average number of posts made per contributor was 2.63, 

which shows significant engagement. The 4th EMD hashtag was also used by influential users (high 

number of followers) and so the reach of the campaign was even higher. The average amount of 

followers per contributor was 2,947, 4 times more than average amount of followers according to 

Twitter statistics (707 followers per account). 

 

EMN and MFC were the most active accounts followed by EMN members Fundación Nantik Lum, 

PerMicro, and CaixaBank: 
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The most influential accounts using the official hashtag on Twitter were: 
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@EU_Social (54.3K followers) – the 
official account of the European 
Commission Directorate-General 
for Employment, Social Affairs & 
Inclusion. 

 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
 
 
 
@jyrkikatainen (50.4K followers) – The 
official account of Jyrki Katainen, the 
European Commission Vice-President 
for Jobs, Growth, Investment and 
Competitiveness. 

 
 
 
 

 
 
 
 
 
 
 
 

 
 

 
 

https://ec.europa.eu/commission/commissioners/2014-2019/katainen_en
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Communication Kit  

Many users also used the EMD communication kit in their posts to provide a common identity to 
the event. Users made use of the different language versions of the posters and some also 
modified the visual identity to fit their own specific events. It should be noted that use of the 
foreign language kit was quite low on social media however members clearly appreciated the 
common identity for the campaign.  
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Keywords  

 

The following graphic details the keywords that were regularly used alongside the official hashtag 
in October. They provide an overview of what was under discussion. 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Language use 
While the official campaign language was English, many organisations took part in the campaign in 
their own languages:  
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4th EMD on Facebook 

 

On Facebook the hashtag #2018EMD was used more than 100 times. Once again, EMN and MFC 
were the most active accounts using the hashtag: 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Likewise, many EMN and MFC members promoted the EMD through their profiles on Facebook: 
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Constraints to the report  

 

It must be noted that the overall social media engagement surrounding the EMD is higher than this 
report can accurately demonstrate. People participated in and tweeted about the event using 
different hashtags or none at all.  
 

Hashtag - #EMD2018 or no common hashtag  
Most of the information gathered for this report has been collected by following the hashtag 

#2018EMD. However, the information is not complete as various tweets referring to the EMD used 

a different (mistaken) hashtag. The most regularly used erroneous hashtag was #EMD2018. It was 

used a total of 18 times: 

 
 

 


