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Student Social Media and Communications Policy 
 

Purpose and Context 

This policy has been compiled to help students understand the reputational, legal and 

ethical implications of social media usage and what happens when it is misused, 

intentionally or otherwise.   It seeks to protect students, the University and its staff from 

the misuse of social media and clarify where and how existing University policies and 

guidelines apply to social media. It includes the use of the chat function in conferencing 

software like Microsoft Teams, Zoom, etc. 

 

Scope 

This policy applies to all students of the University of Huddersfield who engage in 

online conversations or share content in the context of a social network. 

It extends to students’ use of social media in a personal capacity, where this impacts 

the University, its students, staff or the wider community.  Furthermore, it outlines the 

responsibilities of students who use social media associated with a University or 

Students’ Union Club, Society or Group. 

The policy does not cover social media usage by University staff, which is covered in a 

separate policy, nor does it apply to the use of social media in research. 

 

1 Introduction 

1.1 The University recognises that social media is an important part of everyday life 

for many students; it can bring real benefits and is a valuable means of 

communication.  

1.2 The use of such online resources has become a significant part of life for many 

people as a way of keeping in touch with friends and associates and can be 

used to exchange ideas and thoughts on common interests. However, the use of 

social media by students can also pose risks to the University’s confidential 

information, reputation and overall compliance within the law. 
 

2 Definitions  

2.1 This policy adopts the definition provided by the Chartered Institute of Public 

Relations (CIPR): “The term commonly given to internet and mobile-based 

channels and tools that allow users to interact with each other and share 

opinions and content. It involves the building of communities or networks and 

encouraging participation and engagement”  
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2.2 Social media channels covered by this policy include, but are not limited to, 

Facebook, Twitter, Snapchat, LinkedIn, YouTube, Vimeo, Instagram, Pinterest, 

Weibo, Youku, blogging platforms, online forums and review sites. It does not 

include the hosting and management of personal websites; the regulation of 

which is subject to both UK and International laws. 

2.3 It also extends to the use of the chat function in all conferencing software, 

whether these are used in a scheduled teaching and learning session or for 

communication between students when collaborating at other times. The 

recording function in MS Teams means that the contents of a ‘chat’ remain 

available after the session has closed and form part of the enduring record. 

2.4 Students may have two different types of social media presence; through a 

personal account used primarily for non-study purposes; and/or through a 

University account and/or Students’ Union Club, Society or Group. 

3 Guidelines relating to the use of Social Media  

3.1 Students who have a social media presence which refers to the University, or 

from which the University can be identified, should ensure it is clear they are 

speaking in a personal capacity. Students should not declare, imply or indicate 

that their content or views are representative of those of the University.    

3.2 The presence of a disclaimer will not necessarily mean that disciplinary action 

cannot be taken.  The University may request the removal of content if it is 

deemed to pose a risk to the reputation of the University or to that of one of its 

staff/students. 

3.3 Individuals are personally responsible for their communications through social 

media. Remember that what you publish may be readily available to the public 

(including the University, prospective future employers, the media and social 

acquaintances) for a long time. Keep this in mind when posting content. 

Inappropriate posting of content can damage your career potential, since 

potential (and current) employers often screen social media sites when 

considering applications. 

3.4 Social media should not be used to verbally abuse or intimidate staff, students 

or members of the public. Respect should be shown at all times for other 

people’s privacy and feelings. Care should be taken to avoid language which 

may be deemed as offensive to others. For example, you should not: 

• say defamatory things about people or organisations; 
• say anything that is or could be construed as discriminatory; 
• engage in any criminal activity; 
• tell lies or mislead people; or 
• post inappropriate pictures or videos. 
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3.5 Before posting pictures, videos or details of another person you should obtain 

their consent. 

3.6 Students should not post communications which might be misconstrued in a 

way that could damage the University’s goodwill and academic reputation, 

even indirectly. 

3.7 The University prohibits using its logo(s) in on social network profile pictures, 

background images or cover photos, without the permission of the Director of 

Marketing and Communications. It also prohibits the use of its name or 

derivatives thereof within the account name or remit statement of a social 

network account, by individuals or organisations without the permission of the 

Director of Marketing and Communications. 

3.8 If you are approached by a media contact about content on a site relating to 

the University of Huddersfield you should contact the Director of Marketing and 

Communications before taking any action. 

3.9 Official complaints made by students regarding social media usage should be 

made using the official complaints channels of either the University or the 

Students’ Union, depending on the context of the complaint.  

4 Compliance with related policies and agreements 

 

4.1 Social media should never be used in a way that violates any other University 
policies or obligations relating to students. If your post would violate any of the 
University’s policies in another forum, it will also violate them in an online forum. 

 

4.2 Anybody is free to talk about the University on social media sites. In all cases 
where it is believed that this policy has been breached, considerable judgement 
will be exercised to consider the context behind the issue and the impact of the 
action, particularly when it impacts on the right to protest. However, please be 
aware that disparaging or untrue remarks which may bring the University, its staff 
or students into disrepute may constitute misconduct, and disciplinary action may 
be applied.  

 

4.3 Please refer to the Students’ Handbook of Regulations for further details; this 
policy does not vary the existing student disciplinary procedures. 
 

This policy should be read in conjunction with: 

• Code of Practice on Freedom of Speech 

• Data Protection Policy 

• Dignity at Work Policy 
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• IT Security Policy 

• Intellectual Property Policy 

• Students Handbook of Regulations and linked policies 

• Constitution of the University of Huddersfield Students’ Union By-law 
Nine. 
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